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Fashion’s Spotlight 
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COLONIAL has the right ones 


| 


All these are available in sturdy, yet mellow 








COLONIAL TANNING COMPANY, INC 
BOSTON 11 


*200 White 

*201 Black 

#202 Brick Red | . 
*203 Apple Green 
*204 Army Russet 
*205 Navy Blue 
#206 Wine 

#207 Bottle Green 
#208 Turftan 
#211 Smoked Elk 
#212 Sahara Beige 
#213 Tawny Tan 
#217 Pastel Pink 
#218 Pastel Blue 
#219 Pastel Yellow 


#220 Pepper Green 


MASSACHUSETTS 



































JIN EVERY PAIR there is the undisputable evidence 

© of how carefully Gilbert shoemakers guard the con- 

"Fundamental business philosophies, too, have won 

‘S ‘and held the conmenes of Kali-sten-iks merchants 
throughout the land. 








Never a compromise on quality in materials or 


methods. 


Treating every account impartially, regardless of 


its volume. 


Maintaining service—Quality First, Quality Always. 






THE GILBERT SHOE CO., THIERSVILLE, WISCONSIN 
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The DOCTOR SHOE 
NU-MATICS 
PACE -SETTERS 
MC COY 






BEFORE YOU ORDER 


COMPARE SHOES 
AND PRICES 


Price cuts are no indication of extra value or profit for you. 
When leather costs sky-rocketed many manufacturers raised their 
prices. But not Holland-Racine. Even through the peak rise 

it maintained its regular price ranges and same high 


quality . . . just another typical example of H-R stability. So 
this year, especially, do your buying on the basis of actual shoe 
values. Come in . . . see ourdisplay . . . compare 


and judge for yourself where the best investment lies. 


LEATHER PRICES 








An Exceptionally 
Complete Array pe Sa 
of Summer and Fall —— —: ad 
Footwear Kip L— 
MAR. SEPT. DEC. MAR. 
TO RETAIL AT ‘47 ‘47 ‘47 ‘48 
$895 to 516% a aa 


T a 


WITH FULL PROFIT TO YOU H-R SHOE PRICES REMAINED STEADY 




















Leather prices showed a consistent increase through 
1947 which was particularly acute from September 
through December. 

Holland-Racine prices established on October 25, 
1947 remained steady throughout this spiral. 


HOLLAND-Aaccxe SHOES 


INCORPORATED 
HOLLAND, MICHIGAN 


Holland-Racine offers complete style and 
price ranges that meet all competition 
. . « plus a factory policy that supports 


your business and protects your franchise. 


Let Us Give You Full information 
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SUNPOWERS 


est force of the universe, 


ey: yi “P18 shoes indispensable 
ial fits in the next 100 days! 







SUNSHINE cures many ills; revital- REDAF Baty , »FMgida learned 
izes all manner of business. Wherever again; “mer@hanl 
there’s warm, steady. sunshine, women... white shoes Mer@ ggeatly underestimated 
choose the clean, cool and smart accent and consi¢ sales | tg of 
of white shoes. 





is more RIGHT this year than ever! 


April 15, 1948 
































An established, consumer-approved brand with these advantages: Fine fit. 
Strong promotion features. Quality workmanship. A single resource from, tots to teens. That's 
what makes Pollyanna the bread-and butter brand for children's and misses’ operations in 


leading stores and departments. Good for your store too! 


A.$. KREIBDER SHOE CO. 


NEW YORK CITY SHOWROOM 


ANNVILLE, PA. 
Marbridge Bldg., 47 W. 34 St. 
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@ The finished look that earmarks every pair of 
Walk-Over shoes is the natural result of a 74-year 
philosophy. Perfection in every detail! 


Style! Comfort! Fit! Craftsmanship! 


The fact that Walk-Over has never 
compromised this philosophy 
has made this famous brand 

a consistent source of 


profit for our dealers. 


Walk-Over prices from $13.95 


Chicago Showing—April 26-29 
Rooms 512 and 513—Hotel Stevens 


ALh- Wh SHOES 


New York Sales Rooms, Geo. E. Keith Company, 
Marbridge Building—822 and 906 Brockton 63, Mass. 
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HOW CRIK-ETTS USE CUSHION CORK 


to add extra comfort to their shoes 


alg, The diagram above shows how a Crik-etts shoe 
4 cradles the foot on a full quarter-inch of Arm- 
strong’s Cushion Cork. From heel to toe, this re- 
silient platform provides comfort far beyond any- 
thing possible with conventional materials. 

Construction details in Crik-etts all aim to com- 
bine lasting comfort with style in a daytime shoe. 
For example, the upper, insole, and cushioned plat- 
form are not only cemented together as in ordinary 
construction, but they are also sewed throughout 
the forepart with waterproof thread. 

The Cushion Cork used in Crik-etts platforms is 

made of springy cork particles combined with a 
sponged binder. This produces a material that sup- 


ports the foot firmly yet offers the resilience and 
freedom of action found in walking on soft earth. 
Callouses and tenderness in the metatarsal region 
caused by unyielding shoes normally disappear after 
shoes with cushioned platforms are worn for a time. 
Introduce your customers to the extra comforts of 
shoes built with Armstrong’s Cushion Cork. Point 
out the advantages of this patented material while 
you slip the shoes on their feet. A few steps down 
the aisle will do the rest. Write today for a list of 
nationaliy known shoes that use Cushion Cork. You 
probably carry lines that give you this extra ; 
sales feature. Armstrong Cork Co., Shoe 
Products Dept.,9604 Arch St., Lancaster, Pa. 





CUSHION CORK AND FLEXICORK ARE REGISTERED TRADE-MARKS., 


oe ee PRODUCTS 


FLEXICORK 


"S SHOE 


CUSHION CORK 


CORK COMPOSITION 


FILLERS 


BOX TOE MATERIALS 
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FAVORITES ON THE FITTING STOOL 


ne 


It's A Date! 
DREW STYLE 

IN COMFORT WELTS 
ON DISPLAY 


Room 553 
STEVENS HOTEL 


‘NATIONAL 


SHOE FAIR 
ttianinin 2 












.°] 


O 


THE RIGHT COMBINATION! 


The combination of the “‘right’’ shoe at the “‘right"’ time is 


the only answer to future planning. 


“Shoes by Drew"’ are the standard of quality and fit. Our 
distinctive fashions prove themselves on the fitting stool. 


Drew Shoes are Nationally advertised with coordinated mer- 


chandising the year ‘round. 


Combine the fashions and features of ‘‘Shoes by Drew" with 
This is your straight line 





our expanded in stock service. 


| to better business. 


WALK-O-BOUTS ...a bit more feminine 
MIDWAY HEELS...with deft platform detailing 





DR. nss  & SEE APRIL 15th ‘*VOGUE" 


: The Irving DREW Corporation 
NEW YORK, 746 Marbridge Bldg. © LANCASTER, OHIO 
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ic cor Division MARILYN SHOE CO., 1229 W. Vine St., Milwaukee 5, Wis. 
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invites you to the 





Complete Showing of 
ATHLETIC—CANVAS 
and WATERPROOF FOOTWEAR for 1948 


\ val 


Bristol Lon ANyg 5 Alte 





TW 7 
Suerte _ me, a "7 Weare 
~ . _ 
- position ang ; Y 
S. zy 7 lit, 
WATERPROOF FOOTWEAR 
featuring 
WHITE 


Be sure to see 
the COMPLETE 
Bristolite Line 


mn April 25 t 29 
NATIONAL SHOE FAIR 

cai : Booth 46 

/ HOTEL STEVENS CHICAGO 











STYLE 405 
xford of Bese 


Calf Tom 


Ventilated Oo 
with Brow® 
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COBBLERIGHT 
MEANS 
COST-"RIGHT?, 
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and Kips are Outstandj 


ngl 
worked out , 7 


- always wel]. 
- + With 


edges. Try Brezner 













clean cutting Y 
Leathers in 
your own Cutting — you} 
what J mean. 






see 





N. BREZNER & COMPANY, Ine. 


121 BEACH STREET, BOSTON 11, MASS. © TANNERY: BREZNER TANNING CORP., PENACOOK, N. H. 
AGENTS 
H. B. Avery Co., St. Louis, Mo. @ Homer Bear, New York, N.Y. @ D. Chouinard, Montreal, Canata @ Edward F. Holmes, Chicago 6, Ill. 


Ed. R. Lewis Leather Co., Lid., Toronto, Canada @ Russ White Co., Los Angeles, Calif. @ John E. Graham, Rochester, N.Y. 








































Frankly, we know of only one way 
to play sales-safe. (And we think you'll 
agree.) That is to offer a better value 
to your customers. To make sure that 
the line you take on is an honest-to- 
goodness better value. A shoe line 
priced at what it is worth — not at 
what it could bring. 

Yes! And that's just it! That's the ex- 
citing feature about the Ward Hill line! 
They’re the very best shoe value in the 
country. But don’t just take our word 
that Ward Hill is a better value. We 
























want you to look and see for yourself. 

We think you'll feel the better value 
as you finger one of our uppers. And 
you'll see at a glance what we mean 
when we say our leather buyer is a 
fussy fellow. Every bundle he buys is 
up to grade. 

You'll see a better value, too, in the 
way Ward Hill Shoes come through as 
good or better than the samples. Yes 
...when we say a 9 iron, we mean a 
9 iron. There’s not one iota of cheating 
in Knipe-made Ward Hill Shoes. 


sHoe MEN WH 


\ 
9 NEVER TRUST 10 LUCK 


Here’s a branded line 
—\- ...that’s a better value! 


KNipg 
























BESIDES ALL THIS... 


Our In-Stock Department is equaled by no manufacturer we 
know of. It is well-balanced . .. not just a few specialties. And it’s 
growing all the time, too. ; 

And the Ward Hill line is going to move fast—but fast! We're 
promoting Ward Hill with a terrific 3-way sales plan. A powerful 
national advertising schedule in Pic, Collier’s and Esquire. And 
a consumer education program! Plus a heap of good sound mer- 
chandising helps for you at point of sale. 


AND THE MORAL... 


Although we've promoted Ward Hill Shoes for only a few 
months, we can boast already of hundreds of smart, satisfied 
dealers. Get in on the ground floor. Write for our In-Stock Cat- 
alogue to Knipe Bros., Inc., Ward Hill, Mass., for over 60 years 
famous for fine shoes for men. 


Ne. 6305 
on the Playboy Last 


NATIONALLY 
ADVERTISED 









4-GSetter Value... AT A MODERATE PRICE 


KNIPE BROS., INC. + WARD HILL, MASSACHUSETTS 


April 15, 1948 13 










CHICAGO 
HOTEL CHICAGOAN 1948 « 
Room 580 , 


NATIONALLY ADVERTISED 
DEALER HELPS FURNISHED 





REECE SHOE COMPANY 
Columbus, Nebraska 
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Bring that extra Holiday and 
Vacation volume to your Shoe 
Department — and when you 


need it most — in Warm 


Weather. 


SS" THE ALOHA 
<«_ Rich summer multi-col- 
~ ors in cool, comfortable 
summer fabrics. 


4 
fs - 


THE NAHANT 
Brilliantly colorful multi-color stripe 
upper of airy woven fibre with mer- 
cerized cotton back for smooth foot 














NATIONAL SHOE FAIR Chicago ~~ comfort. 
HOTEL MORRISON — Mezzanine Floor — APRIL 26-29 — 








Both Styles retail profitably in 


me Cambridge vise cons 
FURST in Foot Fashion 


cA MBR OGE MASSACHUSETTS 
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GOLDEN 


THE FINEST, MOST COMPLETE 


















hest Rite 


Pecouronr suirrtss 
50 YEARS | 
jeormasy 


ESTABLISHED CHICAGO 1898 









Ne. 5470— Matching child- 
ren’s Bootee—anideal Mother REST-RITE WOMEN’S, MISSES 
and Daughter combination, AND CHILDREN’S SLIPPERS 





No. 7470 — Women's 


Bootee, elec. shearling 
A typical Mother and Daughter com- 


cuff and zipper. 
bination — one of a number of styles 
for every taste. In rich colors of Brown, 
Blue, Red and Wine. Women’s and 
THCO* MEN'S AND WOMEN’S BOWLING SHOES Misses with rubber heels, Children’s 
ATHCO with wedge heels. All genuine shear- 

A complete line with men’s oxfords and high shoes, in black, ling lined. 


women’s oxfords in smoked elk, black and white and all white, 
all with white, non-marking rubber soles and heels, with 
specially designed tips for adequate toe room, including the 
unique and exclusive mocassin. Athco’s finest and most 
complete bowling Shoe line. 





. sal — Men's Laced-to-Toe Bowling Oxford. 
—— Ne. 7 Women's No. 759—Black, Ne. 769—High 
No. 746—Women's No. 736—Women's Block ond White No. 749—Smoked Shoe, Black. 
Smoked Elk Bowling All- White Bowling Bowling Oxford. Elk. 
Oxford. Oxford. 





VISIT ROOMS 7074-7094 HOTEL STEVENS 











ATHLETIC 


*Trade Marks Registered 924 North Marshfield A 
ars ve 








WORLD’S LARGEST MANUFACTURERS OF ATHLETIC 
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ANNIVERSART LINE 


LINE OF QUALITY SHEARLING SLIPPERS EVER OFFERED! 


















All the experience and craftsmanship of fifty 
years has gone into this Golden Anniversary 
Line of Rest-Rite Shearling-Lined Slippers. 
It is complete, with styles for all the family 
and for every taste, including smart new 
“Mother and Daughter”’, “Father and Son” 
numbers. 

There is more than style to 
these Rest-Rite Slippers—they 
are practical, comfortable, year- 
*round, indoor-outdoor, leisure 
slippers—as much at home on 
the ~~! or porch as they are in 
the boudoir or at the fireside. 
You will be proud to offer these 
Rest-Rite Golden Anniversary 
Slippers to your customers, 


No. 1000— Men's shear- 
ling lined opera, always 
o popular seller. 


MEN'S AND BOYS’ REST-RITE SLIPPERS 


The kind of slippers men will pick out for 
themselves—sturdy, comfortable, practical 
—and smart! Styles to suit every man —in 
Brown, Blue and Wine, all with rubber 
heels, with several ‘Father and Son” com- 
binations. 


iets 


THE AFTER-SPORT SHOES 


Ne. 1400 — Men's Boot, elec. 
shearling cuff and zipper. 






For wear to and from, before and 
after and during sports like hunting, 


fishing, trap shooting, skiing, skating. , 
. : M i ing lined 
and for general leisure comfort in- pert pe gr 


doors and out. New and unique—for brown. 
No. 9066— Crepe sole and heel. 


men and women—in several styles 
No. 9067—Leather sole, rubber heel. 







; Pat. No. 
with crepe or leather soles. a 
- 9006—Crepe sole and heel. 


No. 9007—ecther sole and rubber 
heel 


NATIONAL SHOE FAIR, CHICAGO an Tan Le ag 











SHOE 60 


Chicago 22, Illinois 


*Trade Marks Registered 50 YEARS 


1M ATHLETIC FOOTWEAR 














SHOES AND HARD-SOLED SHEARLING LINED SLIPPERS 
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It usually ends with “Bottoms Up!" when 
the customer is being shown a pair of 
shoes with ROCK OAK soles. For even 
if no brand name appears on the sole, the 
quality of this famous American Oak 
tannage is apparent. 
Later, the customer learns what this means in terms of foot comfort, 
breathe-ability and durability. From then on he'll agree that a ROCK 
OAK sole makes any shoe a better shoe. 


Shoe manufacturers know all about this—and they also know that 
because ROCK OAK bends are trimmed the American way, they cut 
to better advantage. 


THE AMERICAN OAK LEATHER COMPANY 


CINCINNATI CHICAGO ST. LOUIS BOSTON 
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YOUR CUSTOMERS KNOW 


YOUR CUSTOMERS WANT 


Brands that are constantly in demand because they represent 
the utmost in smart advanced styling, quality of materials and Halinal Fae 
workmanship, and dollar for dollar value . . . and because they are 

PERFECT ARCH SHOES 


backed by a consistent, season-after-season program of national 
advertising in leading magazines. 


RECOGNIZED AS THE MOST EXTENSIVELY NATIONALLY 
ADVERTISED STYLE SHOES IN AMERICA 


See our display at the NATIONAL SHOE FAIR © CHICAGO « April 26, 27, 28, 29 
HOLLYWOOD ROOM «+ MORRISON HOTEL 
ane” js SALES 


WOHL SHOE COMPANY « SAINT LOUIS, MISSOURI 








Step Up Sales 
with chis smart 
tongued Ghillie Oxford 
in rich brown. Sizes 8144 
to 3. Widths A to D 





















Tassel Tie Gator 
Step-in with overlay 
tongue in just the right 
shade of tan to suit 
critical young customers. 
Sizes 124 to 3. Widths 
AtoD 













CANNON SHOE COMPANY 


20 


e Smart and Sturdy Shoes for Boys and Girls 










ou re all set for profitable shoe sales when you 
offer smart, sturdy Rough Riders to style-minded 
youngsters and quality-minded- parents. Leather insoles 
and sturdy leather outsoles . . . clever styling . . . com- 
plete line of Goodyear welts and Compos in widths A 


toD.. . for infants, children and misses. 


Rough Riders back you up with hard-hitting national 
advertising and merchandising helps. For full infor- 
mation, write today to Rough Rider Division, Cannon 
Shoe Company, Lafayette Avenue & Dickson Street, 


Baltimore 17, Maryland. 





BALTIMORE 17, MARYLAND 
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the most-wanted retail shoe | 
_» price in america today iss 








please turn the page 





...d Complete line of 
nationally famous 
Tarsal-Tred Shoes! 






Retailers the country over have voiced 
emphatically the desire for a complete, 
top-brand, top-quality line of women’s 
shoes to sell this fall for $6.95. 


Godman has that line for you! A com- 
plete, beautiful line of superbly styled 
Tarsal-Treds to meet your every need: a 
line that has expanded from a few big- 
volume patterns during the war (which 
enabled Godman to serve its customers 
better) to 60 of the most challenging 
values in style and quality ever before 
presented to discriminating retailers! 


AND LET THIS BE NOTED: each new Tarsal- 
Tred style has been the result of step- 
by-step planning —a tested shoe on a 
proved last that definitely fulfills a selling 
want in your store! 


of every retailer 
to fit the needs 


tested step-by-step 
a complete line 


WOO uc abed stt-..G | 
— ye asthed fet a.. ; Cotas fad a fet Gon 7 





proudly...Godman presents the new, 
expanded Tarsal-Tred line for fall... 


CG, 


Yee athed fe lot a . 





Impeccable models of beauty . . in a complete 
Tarsal-Tred line esteemed for quality 
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ee ‘Fu CAREHA KOLO. . sola Aeed a fee GOAL y 
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Tarsal-Ired initial orders are 
hacked by in-stock service 


CAROLA 





see the complete ‘Godman line of 
‘Tarsal-Treds at the National Shoe Fair 


Room 547, Stevens Hotel, Chicago 










DIANNE 


retailing at 


WZ pe 
ated , 
itt SE asthy Chega! 4 


THE H. C. GODMAN COMPANY COLUMBUS 16, OHIO 

















Leaders for 99 Years 


HANAN Siw 


QUALITY... LIKE CHARACTER ... ENDURES 


COLE-HAAN 


Custom-Built Shoes for Men 









AUTISHE WALKERS 


MADE IN THE U.S.A. 


for Men and Women 


Patented Synchro-Flex construction—an 
exclusive feature—has revolutionized 
fine, welt shoemaking. 
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Tue fashion-conscious 
woman admires kidskin for its glowing 
luster and inherent loveliness that 
live on and on... and in King Kid 
these virtues are quite as important 
as its long-recognized adaptability to 
high fashion, and its smooth flexibility 


that assures the ultimate in comfort. 


ny 
J 
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PHILADELPHIA, PA. + ESTABLISHED 1832 
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hatiall you need To know! 









RELAY Daher Nad USO tee Dae 


Men who know how 
to judge leather 
depend on 
BURK’S Oxide Kid 
for uniform, 
mellow stock 
fo} ab ob al We ob abt 08 
| It shows in 


the shoe! 


f Patent Process 


Oxs 8 ’ ID 
> j os anaes “PS 


\ ( D : a ss 
IX “an BROTH Oldest Operating \) 


Patent Poacece |S Warn ee 
: OXIDE KID 
BURK BROS. 


41 ADELPHIAS 
PHILADELPHIA 23, PA. 
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SATISFIED CUSTOMERS 


OZITE platform felt means comfort for your cus- 
tomers. OZITE is a lightweight flexible cushion 
that never packs down. OZITE wears longer . . . 
holds its shape. Millions of tiny air spaces keep 
OZITE fresh and clean. It’s a better insulator; 
summer or winter, it keeps the weather on the 
outside of the shoes. 


IT PAYS to sell shoes made with 


For further information write for 
Bulletin No. 900. 


2 vi T L PLATFORM FELT 


SM faster! 




















REPEAT SALES 


Satisfied customers insure repeat sales. When 
they walk in comfort, every customer will be a 
steady buyer. Be sure the shoes you sell are made 
with the best obtainable materials; specify OZITE 
platform felt. The name, the quality, and the 
consumer satisfaction mean repeat sales that will 
bring you more profits. 


OZITE PLATFORM FELT 


AMERICAN HAIR & FELT COMPANY 
Dept. F 84 Merchandise Mart 


Chicago 54, Illinois 
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Chats all you need Lo hrcow! 






ELK SIDES 
in White, Black and 
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FULL COLOR RANGE 
in 
Men’s, Children’s and 
Women’s Unlined Weights 


rk BROS. 


ADELPHIA 23, PA. 
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Alert ... active ... and increasingly budget conscious... we to provide many new and important qualities: longer life, 
had the post-war woman in mind when we designed the new new fibre strength and greater flexibility. Made right, it stays 
Onco Grade A Insole. Man-made and laboratory-controlled 


right—has the shoemaking qualities which will fit your 
for absolute uniformity, it offers many definite new advantages. 


manufacturing methods. For better shoe construction, choose 
The Onco Grade A Insole is carefully made to specification Onco Grade A Insoles. 


* 
SMART STEP FOR BUYERS...SPECIFY Ouse’ INSOLES! 


Your customers will tell their friends about the greater 
comfort of their shoes, without knowing it’s due to the Onco insole. 
They will boast of long wear, never realizing the insole 
has been specifically created to resist curling and cracking 
and to wear far longer. Surely it’s good business 





to specify Onco Grade A Insoles when you order! 


BROWN COMPANY «+ 500 FIFTH AVENUE + NEW YORK CITY, N. Y. 


ONCO INSOLES—ONCO BASE for Sock linings and Heel pads—ONCO PLUMPER *e 
STOCK for backing and reinforcement purposes—are products of Brown Company. 


ONE-COMPANY CONTROL FROM RAW MATERIAL TO FINISHED PRODUCT 
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wheat a testimonial! 


« S. to other shoe retailers 








We hate a chest thumper as heartily 

as the next fellow. But doggone it 
there mst be a reason for Mr. Hopper's 
(and thousands of other reteilers' ) 
enthusiasm. There is. It's Freeman 
quality -- ready acceptance -- the 
kind of satisfaction that brings the 
customers back for more of same. For 
attractive franchise proposition and 
your copy of our just-off-the-press 
catalog, write Freeman Shoe Corporation, 
Beloit, Wis. 


Sis a FREEMAN shoe 


33 





Contro goes everywhere in 
finer shoes that fit beautifully. 


Contro steps out ... takes the 


count on CONTRO lead in every fashion parade. 
for profits 
by the foot 


Firestone | 
(f) 
( onli 


the quality elastic backing 


Contro is at the top in quality. 
Look for Contro in finer 
fitting fashions everywhere. Contro is a name your customers count on. . . 
for form, for fit, for fashion! No wonder. 
It’s the elastic with Vitalin, the magic 
rubber vitamin. It’s a wonderful backing— 
backed by all of Firestone’s famous resources 


and research. So—step up sales by specifying Contro. 


*REG. U.S. PAT. OFF. 


€ 1948, FIPESTONE iiRE & RUBBER CO. 
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features 


WONDERFUL 
COLORFUL 


“N RZON“ 


Distributed Exclusively by 
Phillips Premier Corporation, Boston 


+ BRIGHT, RIGHT COLORS! 
+ LOOKS LIKE SUEDE! FEELS LIKE SUEDE! 
+ PRICES TAILORED FOR TINY BUDGETS! 
+ NO HARDENING OR SPOTTING IM THE RAIN! 


+ NO COLOR “RUB-OFF!” 


EX + SCUFF-PROOF! 
o%4 ~$: 


TURK 
Black, Green, Red, 
Grey, Balenciaga 
(Cocoa), Gold Trim 


Sizes 4 to 9—Medium Width $2.60 Net 


VICTORY FOOTWEAR SALES COMPANY 


(No Branches) 


*Norzon is the registered trade mark of Behr-Manning 2020 Sherwood Avenue, Baltimore 18, Maryland 
Corporation to designate its electrocoated pile fabrics. 
TURN PAGE 









-~MORE iit? STYLES » 
YN RZON” 


Distributed Exclusively by 
Phillips Premier Corporation, Boston 


*Norzon is the registered trade mark of Bebr-Manning 
Corporation to designate its electrocoated pile fabrics. 







*PADDY 
e Green, White, Red 

BALLET $9.00 net 
Black, Red, Green, 
Black with Gold 
Trim, Grey. Also 
available in Anklet 
Quarter in Black, 
Red, Grey 


$2.00 Net 


*Sizes 4 to 9— Medium Width 


All prices subject to 
change without notice 





“PHOEBE 
SEND IN YOUR ORDER TODAY— White, Black, Red 
THEN START GETTING READY $2.00 Net 


FOR A FLOOD OF NEW CUSTOMERS! 


(No Branches) 


2020 SHERWOOD AVENUE 
BALTIMORE 18, MARYLAND $2.00 Net 


*PAM 
Green, White, 
Black, Red 











=” New Cartons for 


Nationally Advertised 


New Dealer Profits from 


Nationally Advertised 






i 
| 
oil! 
ap 


Endicott J 
ENDICOTT, NEW YORK ohnson Corporation 


April 15, 1948 
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Smart Styling ..e Luxurious Comfort 


The right combination 
for today’s high-gear selling 








PORTO-PED 2666 Cocsdacoe 


* Yields with every step 
*% Absorbs shocks, jars 
* Keeps you foot-fresh 


leaf 





PATENTE 


This famous line also sold and 
advertised under the name— 
Massagic Air Cushion Shoes, 


Repeat sales on Porto-Peds are at an all- luxurious comfort of their famous resilient 
time high! Year after year, more men are air cushion and flexible Arch Lift— 


turning to Porto-Ped Shoes for their top- their style-punch and built-in comfort. 
Yes, and to enjoy the PORTAGE SHOE MFG. CO., Milwaukee 1, Wis. 


notch smartness. 
Division of Weyenberg Shoe Mfg. Co. 


Backed by year-after-year advertising in 
LIFE + SATURDAY EVENING POST + COLLIER’S + ESQUIRE + PIC + TRUE + HOLIDAY 
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GRO-CORD 








ORIGINATED 
CORD-ON-END _ 





THousanps of convs uilt on Snd 


give you PT TETRS TIS: 


AND EXTRA WEAR 





The Cord-On-End sole and heel, originated by 
Gro-Cord, wears twice as long as any ordinary 
flat cord sole. It’s cords on end that make the 


difference . . . just as the fibres of tough prime 








_on end and belly leather is softer 


Hel fibres are lengthwise to the wearing 





—— will know that you've recom- 
ended the longest wearing, safest sole, when 
you sell shoes with Gro-Cord’s exclusive CORD- 


ON-END soles and heels. 


The design shown here is available in all sizes for 
little gents, youths, boys and men. Write for list 


of shoe manufacturers using this sole and heel. 
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KNOWN TO MILLIONS 


Here are four more well-known Gro-Cord soles 
and heels. Nos. 3002 and 3052 were recently 
advertised in LIFE and The Saturday Evening 
Post. The Boy Scout sole is adver- 
















tised every month in Boys’ Life and 
the Neo-Cord sole and heel is fea- 
tured in Occupational Hazards and 
National Safety News throughout 
the year. Other Gro-Cord advertis- 
ing appears regularly in Parents’ 
Magazine, Grit and the Handbook 
for Boys. 








NEW CATALOG FREE. 


This catalog features 30 different sole and 
heel designs. Write for your free copy and 
list of sources of shoes using any Gro-Cord 


sole and heel’ you desire 


GRO-CORD RUBBER CO., LIMA, OHIO 


ot 1S ~~ TO SELL WITH 


nw aAne oj el 


S COlel 7 


Cae ADVERTISED SOLE 
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MEN’S DIVISION 


Metropolitan New York and 
Central Atlantic Territory 
LEO M. FOLAN 

f Room 51] 
475 Fifth Avenue 
New York City 
a 
Central Atlantic Territory 


WARREN S. LANE 


The Stetson:Shoe Company, Inc. 
South Weymouth 90, Mass. 
-s 


Middle West and Southwest Territories 


S. F. FORD 
725 Drexel Avenue 
San Antonio, Texas 
' . 
Pacific Coast Territory 


R. B. COOPER 


Room 1115, Haas Building 
219 West Seventh Street 
tos Angeles, Calif. 





” 
Southeast Territory 
JOHN D. WINDHAM 


310 Mayflower Road 
Knoxville, Tenn. 





ROOM 60 R 


THE STETSON SHOE CO., INC., M. N. ARNOLD SHOE 
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WELL? 
NATIONAL SHOE FAIR 


April 25-29 
THE STEVENS HOTEL - CHICAGO 








WOMEN’S DIVISION 


Central and New England States 
STANLEY W. MERRILL 


The Stetson Shoe Company, Inc. 
South Weymouth 90, Mass. 
* 


Middle Atlantic States 
ERNEST E. THAYER 


The Stetson Shoe Company, Inc. 
South Weymouth 90, Mass. 


” 
Southern Territory 


G. O. WALES 
The Stetson Shoe Company, Inc. 
South Weymouth 90, Mass. 
* 

Southwestern Territory 
WILLIAM SORENSEN 
4424 University Boulevard 
Dallas, Texas 





Pacific Coast Territory 


R. B. COOPER 
Room 1115, Haas Building 
219 West Seventh Street 


Los Angeles, Calif. 
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ROUND 
STITCHED 


FLAT 
oxty Qrormunadts 


OFFERS 


The shoes you sell need 


construction to ins 


STORMWELDPS it 


tive, st 
= 


This cross-section shows the @ @ 
exact position of genuine 


d in Life, 


t shoes made with 


leather STORMWELT. Note “The Leather Strip That Weatherstrips~ 


the firm support given the 
upper and the absence of any 
opening or seam. 


BARBOUR WELTING COMPANY. BROCKTON. MASS. 
Exclusive Manufacturers of STORMWELT Since 1924 
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See exciting new styles by PLYMOUTH 
tooms 804A, 805A, 806A, Hotel Stevens, April 25-29! 


See “INJUN MOC", the season’s 
most sensational casual: 


@ Exclusive last and construction. 
@ Extra-flexible, perfect fit. 


@ Smartly styled for both business 
and sport wear. 


@ Extra touches of Plymouth master 
craftsmanship. 


@ Hand-sewn bar. 
@ Hand-finished uppers. 


@ Choice, full weight, plump-bodied 
leather. 


Available in both Natural Domoc and 
Redwood Tan with leather or crepe soles. 


Write for information on how you may 
obtain the profitable Plymouth franchise. 





| NATIONALLY ADVERTISED 
IN ESQUIRE AND COLLIERS 


FACTORIES AT 


PLYMOUTH SHOE COMPANY sipptesoro, massacnusetrs 
















Stick “These Popular Profit Lines. 
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Career girls, co-eds and young 
marrieds (and some of their 
mothers) wear Modern Miss shoes 
everywhere they go. It’s the 
smart, colorful line that is well | 
made, comfortable, good fitting, 
and budget priced. 


> Modern Miss is advertised in full color in: 
MADEMOISELLE 


” ; 

— j 

inn «> dl Crh $Miss NORTH ADAMS - MASSACHUSETTS } 
4 


e Smart retailers build sales with these two favorites: 








) 
) 
i 


ne Nile ot ie at 4 








and you sell to the gals who buy the most! 





Year after year Daytimers have been favorites with high 
schoolers and older girls. Professional women, too, like 
the good quality of Daytimers and their comfortable fit and 
durability. Daytimers are youthfully styled, and priced 


low enough to give your customers real value with every pair. 


Daytimers are featured nationally in seventeen 
4 . é ae a5 ; ed 


BY GA LE MAKERS OF GOOD SHOES FOR MORE THAN EIGHTY YEARS 
DAYTIMER SHOE COMPANY + NORTH ADAMS + MASSACHUSETTS 





r . 
modern MISS and Laylimers 





For BOYS For GIRLS 


qe le, 2, 
Delivery 


STOCK NO. 7794 


Goodyear Welt 
Army Russet smooth, open back, leather 
outsole, 8/8 leather heel. 
STOCK NO. 7795 White smooth. 
STOCK NO. 7796 Red smooth. 
STOCK NO. 7815 Gunmeta! smooth. 
Sizes and widths 
AAA 514/10, AA 5/2/10, A 5/10, 
B 4/10. C 342/10 





Price $3.75 


National Shoe Fair 


HOTEL STEVENS: CHICAGO 
Rooms 824A, 825A, 826A 





STOCK NO. 8445M 


Goodyear Welt 
Army Russet elk, unlined sandal, Neolite 
outsole, rubber heel. 


STOCK NO. 8446M White elk. 
STOCK NO. 8447M Red elk. 
Sizes 121/,/3 — Widths B C D 


Price $2.90 


STOCK NO. 8445C 


Goodyear Welt 
Army Russet elk, unlined sandal, Neolite 
outsole. 


STOCK NO. 8446C White elk. 
STOCK NO. 8447C Red elk. 
Sizes 81/./12 — Widths BC D 


Price $2.65 


Send for 
New “In-Stock” Catalog 


JOHN PILLING 
SHOE COMPANY 
Lowell, Wass. 


80 YEARS OF TRUSTWORTHY SHOEMAKING 


STOCK NO. 1783 


Goodyear Welt 
Army Russet smooth, natural composition 
outsole, rubber heel. 


STOCK NO. 1784 Gunmetal smooth. 
Sizes 1/6 — Widths B C D 
Price $3.65 


STOCK NO. 8184M 


Welt Stitched McKay 


Army Russet elk, buckle strap loafer, 
natural composition outsole. 


STOCK NO. 8183M Red elk. 
Sizes 1242/3 — Width D 
Price $2.80 





YOU CAN’T ARGUE WITH A MIRROR! 


“Before and After” Demonstrations Build 
Big Sales For Bates “Six Footers” 


Prove to a man how he can overcome the handicap of 
below-average height, and he’s sold! “‘Six Footers”’ 
and a mirror are all you need. Just let John Customer 
see himself — before and after “‘Six Footers’’ — and 


human nature will do a sales job for you. 

The mirror will show how he can be nearly two 
inches taller... how the Bates height-increasing 
cushioned lift is concealed by clever construction . . . 
and how handsome styling gives a further “‘lift’’ to *~ =>. -- 





his appearance. 

Of course, you get plenty of merchandising help with 
“Six Footers’* — catchy, tuneful radio recordings, 
atrention-getting electric signs, colorful display 
cards and straight-to-the-point folders. But 
your mirror is the sales-clincher. Put it to 
work for you— because every man of less 
than average height is a prospect for 
fast-selling, profit- boosting “Six 
Footers’. Made in Webster, 

Massachusetts, by ‘Bates 
Shoe Company. 


Ask for No. 658 
In black or brown calf 





g at the National 
Fair, April 26-29. 
ist us et The Stevens, 
Reoms 501 and 502. x Copyright, 1948 — Bates Shoe Compony, Webster, Mass. 
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and colors. A corrected grain elk-type _ 
, it is outstanding for character,wear 


J. GREENEBAUM TANNING COMPANY 


FOUR TANNERIES IN CHICAGO AND MAWAUKEE ; 
Main Office: 3057 N. Rockwell St, Chicago. Eastern Office: 12% South St, Boston Cobie Address “Greentree” 


¥ 
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INVITATION TO AN AMERICAN DEBUT 


Brevitt of Bond Street, London, 
makers of Britain’s most successful speciality 
shoes for women, will present their brilliantly 


styled collection for the first time in the U.S.A. 


at the Chicago Shoe Fair 








“smacking heartily of the English 


Shires . . . or quietly suggesting the casual ease 


of Mayfair nonchalance.. . 


BREVITT SHOES LTD., 2/5 OLD BOND STREET, MAYFAIR, LONDON, W.1 


SUITE 3403-04 - THE SHERATON HOTEL 
505 N. Michigan Avenue (Between Stevens and Drake Hotels) 


Enquiries through— MARX & NEWMAN, INC. 
Marbridge Building, 47 West 34th Street 
New York, 1, N.Y. 











and Consistent Performan 


\ 





An Extension Sole Sling Back Suit Pump 
with cutout. vamp laced samisole-wise. 





Done in calfskin with mid-high heel, and 
reflecting the softer more feminine trend 
of new season suitings. 


TANDRITE CALF, COLOR No. 572 


E. HUBSCHMAN & SONS, INC, 
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How to Select the 


Correct Cement 


For Attaching Soles 
Like These * 


—— 


nat 


# When Soling materials 
are to be adhered to a stitched on 
midsole of the same material 


Outsoles of synthetic 

rubber or crepe can be 

attached with Supergrip Sole 

Attaching Cement to midsoles of the 

same material. An easy spreading Supergrip 
cement for hand application to both units is ideal. 
Attaching is completed with Goodyear Sole 


Laying or Cement Sole Attaching equipment. 


Outsoles of natural 

rubber .or crepegron be 

united to midsoles of the same 

material with quick-acting and fast- 

drying Be Be Bond cements. The bond is com- 
Vishal edd tes UO Ge tear cam, 


> re 
f3 , ka 
ae 


FOR EITHER TYPE OF SOLING MATERIAL THERE’S: ‘(A CORRECT CEMENT 
Your United representative can help you determine the cement you need 
Call the United or Office . 


SUPERGRIP and BE BE BOND 
Products of 
B B Chemical Company 





UNITED SHOE MACHINERY CORPORATION + 
| IRE cere TORRY LR TOR, 








i es < 


worked’ Finest toma ” 


once. it represents true valve! 
The Banff Boot is tops in sales and 


Fully Lomb BS 
Skin lined, 4% 
including the ; 





“ZIP-TO-TIP OF TOE” 
An exclusive Patented feature 


treated by BANFF for sasy-en @ Waterproof . . . inch high “walled” 
easy off. Special ZIPPERS by 
TALON. and non-split . . . slip-proof rubber soles. 

© Full cut matching luxurious shearling cuffs. 
* Extra light for weilking comfort. * Fils any type of shoe 
(including platform) . . . any kiad of heel. . Goo ese — : 

og 
RRR PN CEG Scvenact, tli tp National Shoe Fair 
APRIL 26, 27, 28 and 29 


Leeks States FOOTWEAR |G a 
COMPANY ; 


Northwest Shoe Show 
Manufacturers of TOWNERS by BANFF and BANFF Boots 
MAY 1 to 4 
2169-71 SOUTH FIRST STREET, MILWAUKEE 7, WISCONSIN 
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CANVAS SPORT SHOE SALES 
The 26,000,000 readers of Life Magazine 


Comic Books, Boy’s Life, Scholastic Coach 
have been added to the more than 40,000,000 and other magazines. The full page ad 
who regularly are seeing BALL-BAND 


below, in four colors, will appear in Life, 
ARCH-GARD shoes advertised in Fawcett Mav 10 issue. 


hy 
ovede exvcluwve 
a . >. 
Anca-cane cctiwe, fan-scckind, Fes 


tat Avch-Gard 
where the 


v bess 
and there * - 
pun gne nad rancing— partner? 
e «you o8F et 
And © all- and boos Y c 
® KB )-B e 


reset a ee 
Sra-hier® insoles met 





MISHAWAKA RUBBER & 


WOOLEN MFG. 


CO... MISHAWAKA. INDIANA 
April 15, 1948 
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SNEOLITE brings 
Svbigger sales in ’'48 


. with the Biggest ad support ever! 


Eye-catching! Frequent! Informative! 


A powerful ad campaign that tells your customers how to get 
more for their money with NEOLITE! 


Yes, sit! This is a big year for NEOLITE 
—a big profit year for you! Just look at 
that sales support! It’s the biggest and 
most colorful in shoe business! Month 
after month colorful, full-page ads will 
reach the millions of readers of Life 
Magazine! 


NEOUTE is hitting harder on the air, too 
—with hundreds of catchy announce- 
ments every week to scores of millions 
in 51 major markets in the U. S. Think 
of it! In your area, on radio alone, cus- 


tomers are told about longer-wearing 


NEOLITE—as often as five days each 
week! You can't beat that for on-the- 
spot selling! 


What's more, NEOLITE advertising is 
packed with information that your cus- 
tomers ought to know! It tells them how 
to get far more wear with greater com- 
fort . . . shows them how to get more 
value for their shoe dollar with NEOLITE! 


So stock up! Be ready for the rush 
of bargain-wise Americans who will be 
heading your way for shoes with NEOLITE! 


25 million people wear and enjoy 


NEOLITE SOLES 


SEOUrme: T. &. — RE GOO 


MARK THIS MARK! 


Only genuine NEOLITE 
bears the name “NEOLITE” 


Thar Te & PURET* COMPeRT 


WATERPROOF, 
comfortable — need no 
breaking-in ! 








Where will today’s customers 


buy their NEXT pairs of shoes? .. . 


Wanrsze or not they come back to vou 
depends largely on the shoes you sold. Whether 


they are comfortable — how they wear. 


You can be a lot surer on both counts when 
the shoes you carry are made with RESPROID 
Vamp and Quarter Linings. Resprorp linings 
are coated with a vinyl plastic that is flexible, 
resists abrasion and scuffing, and is not af- 
fected by perspiration. It means longer wear 
for the shoes — greater satisfaction for vour 


customets. 


Your customers will be better pleased with 
shoes made with REsPROI. Ask for them! 
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. . « By the same Company... 


TUFSTA, the original unweven, non-fray cotton base 
(not paper) reinforcing material, gives extra 
strength wherever there are straps or cut-out 
sections. 

TUFSTA DOUBLER, the original unwoven, non-fray cot- 
ton base plumper and backer for lightweight 
leathers. 

DURAKALF, a very efficient leather replacement for 
shoe linings. 

DURAKALF NON-SLIP, designed specifically as a non- 
slip counter pocket in shoes. 

RESKRAF, a high quality pyroxylin coated, impregnated 
fabric sock lining and heel pad material. 
RESPROID 1000, an outstanding new heel pad and sock 
lining. Heavy Resproid coating on an unwoven 

Tufsta base. 
MADE BY 


CRANSTON 10, RHODE ISLAND 
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"The United Finishing Specialist 


Shows Us How to Finish the Different 


4 


Leathers Coming Through”. .. 


“EVERY DAY a wide range of shoes using 


different leathers comes through our finishing 
room ... and we look to the United for the UNITED 
help of its finishing specialists. In this way we 


secure a more uniform final finish—more uni- 
form lustre — on our complete line.” r| i IS i| FS 


More and more finishing room foremen are 
relying on the United Finishing Specialists for PRODUCTS 


help in solving their difficult problems. OF 


If you have a finishing problem . . . call for 


FINISHES FOR UPPERS © BOTTOMS + HEELS © EOGES 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 


April 15, 1948 





SEE HOW PANOLENE SOLBU 


COMPARE COST AND QUALITY OF PANOLENE AND LEATHER SOLES on 


$1,000 
WORTH OF 
PANOLENE 

SOLES 


THE AVERAGE f | 


a ; 
PERSON WEARS i os 


$1,000 Panole 


WORTH OF 


ole .. 
TOP GRADE 


I 
I 
_ 
PANOLENE SOLE 
1 
LEATHER | LONGER THAN HE WEARS For 
I 
I 
| 
I 
I 
i 
I 


SOLES 
eathe! 


€ 
‘3 TOP GRADE LEATHER SOLES 


st lea 


— THICKNESS FOR THICKNESS @marki 


omp! 
ever tl 

So - 
at the 
he m 
Soles» 


. 
' 
i 
PAROLE 
i 
i 


PANTHER-PANCO RUBBER COMPAN@HE 















AUT COSTS, BOOST QUALITY 


Tome to Booths 68 and 85, Hotel Stevens 
April 25-29! See PANOLENE...Wonder Sole 


of Economy...in Action! 








Visit our exhibit in Chicago — see how 
Panolene gives you a tougher, longer-wearing 


ole... and for much less money, too! 


For Panolene far outwears the finest 


eather sole, yet costs far /ess than the cheap- 


SLES 


st leather sole. And unlike leather, non- 
SS marking Panolene is waterproof, slip-proof, 


ompletely flexible and comfortable—what- 
’ -ver the weather! 


So be sure to see the Panolene Exhibit 
at the National Shoe Fair. Let us show you 
he many extra selling features Panolene 









Soles will add to your shoes! 








FOR YOUR 
PROTECTION- 


m@ Accept No 
Substitutes! 


Make sure the soles 
you order are au- 
thentic Panolene 
Soles. That's your 
assurance of first 
quality all the time! 













' 
ih 


HELSEA, MASS. 
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The Royal Guard is Back! Etonic’s famous 
“weather-sealed “distinctive style leader 
presented ina variety of leathers, colors 
and sole treatments. 


MADE IN THE BOOTSHOP OF 


Etonic Style Firsts . 
plus the finest fit in 
America beco 
they're made with the ; 
7 built-in'extra fitting { 
tures offered only 


lS relalin| 





TMAKER 
a SINCE 187 


CHARLES A. EATON 


n Stock 
argest in 
zes an 
\AA-EEE, 
Tule te a 
slus Etoni 
Non . 20 f 
mes ann 


Ou. Mail 





) 
~ ~ ~ 
me mi NE EL 
+18 «4 ae 
. 


‘irsts . 9 Stock...America's 
fit in srgest in-stock range of 
beco zes and widths... 

th the AA-Cee, Sede... 33 

fitting f. \ymbers on the shelf... 
Only ylus Etonic’s Big 4 Profit 

‘lan... meon at least 4 


mes annual turnover for 


ou. Mail the coupon! 


OV 





ie? ‘je 3191 


my Antiqued Ruby tan, 
straight stitched tip bo 
OF sela- Mel Mist -Micliuleltl Rie 


ting Clyde last . . . half 
' 

Goubie iecther soles... 

rubber neeils.. sme liela 4 


5-18, AAA- EEE. 


MAIL THIS COUPON TODAY! 


gecescoceecececececeoacesesq 
CHARLES A. EATON COMPANY 
Brockton 64, Mass 
Please send me full information on 
Etonic Automatic Re-Sizing Plan and 
Big 4 Profit Plan 
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_, | Zan Fe? SHOES | 


N BROCKTON, MASSACHUSETTS .-. Fine Bootmakers Since 1876 











Buyer 


Address 





duke IG Il 


LINING 
LEATHERS 





7° 





Roamer Last 
RO-80 


NEW Til OXFORDS 


. as comfortable as a slipper, but definitely a street shoe 

















Famous Edwin Clapp craftsmanship gives to 
the Tieless Oxford a character which 
finds ready acceptance among men who set 
style trends. Now, more than ever, 

the prestige of the Edwin Clapp name 
makes sales —for now, more than ever, 


the finest costs so little more. 


EDWIN CLAPP & SON, INC. 


East Weymouth, Massachusetts 






Roamer Last 
RO-10 






AMERICA’S FINEST SHOES FOR MEN 








CLE 





Top Performance in Leathers 
CALLS FOR 






44 


LEATHERS“ 


Bite the performance of a big league pitcher the unchallenged px 


4g 


4 












formance of Northwestern Leathers faithfully and accurately interp: 
the style signals of leading designers and deliver footwear quality de 


nitely "on the BALL” for 1948. 


Known for their supremely fine tannages Northwestern Leathers a 
produced under the most exacting conditions to assure exceptior 
satisfaction to the wearer of the finished shoe. To be certain of mo 


/ | fe | 
repeat business, give the signal, specify Northwestern Leathers for ’‘ 











NORTHWESTERN LEATHEF 


BOSTON 11, MASSACHUSETTS 








N 77C¢ NORTHWESTERN TANNAGES 


F COMPANY 





AMERICA’S SMARTEST 


GLWVUN CE HMOUCAS/NS 


Smashing full color pages-with-a-punch—putting 
PINE TREE Moccasins on the “must” reading list 
of 2,000,000 and more alert men who set the style 
pace in a ready-money market. 


in CHARM 


Eye-stopping, breath-taking full color pages de- 
signed to reach fashion-wise women coast to coast, 
and turn them into PINE TREE Moccasin custom- 


ers for your store. 


in SPORTS AFIELD 


Full-column ads featuring such indispensable 
sports style; as the PINE TREE Genuine Oil 
Tanned Canoe Pac — available mow for the first 
time since the war! 


PLOS: wealth of material for point-of-sale dis- 


play and local advertising to make PINE TREE the buy 
word in your store. 


WRITE FOR THE NEW 1948 PINE TREE MOCCASIN CATALOG. 





pli HAMMOND MOCCASINS, INC. 
HOTEL STEVENS - Room 1056-A Established 1928 - BANGOR, MAINE 








mo nk) | 





yr PROFIT Picture 


sell fast-moving 
for 
hand- 


in full- 


Here's Yo 


look at, swell to 
Moccasins ™ 
test moccasif styles 
advertised 


Lov ely to 
ean business 


PINE TREE Genuine 
. They're America’s smart 
dsome. Nationally 

and CHARM. Write or wit 


e complete line. 


e for 


talog showing th 
BANG‘ yR, MAINI 


your copy of new ca 
HAMMOND MOCCASINS INC. 


PINE TREE 4/5!" 


GENUINE 
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Elastic Thread and Yarn in their shoe goring. Uniform in tension — 
uniform in strength — its just-right action puts Spring's fashionable 


smartness in Milady’s shoes, plus comfort and lasting fit. 


a QUALITY ee Ye ee 





Why this is a horse of a ddppenenl color 


EVERYONE knows the history of ordinary slippers . . . CAMBRIDGE ‘“Florida-Process” SELF- 
comfortable — yes — but slovenly after a few days of wear. . . ACTING SLIPPERS — im just 2 seasons — 
broken-down counters. . . curled-up toes . . . gapping ankles have made a new history in slipper merchan- 
— always embarrassing when unexpected company arrives! dising and WEARING-SATISFACTION! 


Cambridge Florida-Process Slipper 
Counters and Toes react like 
J-U-M-P-I-N-G B-E-A-N-S! 


They give with every slightest move 


of the wearer. 


They relax weary feet — meatly — 
springing right back to their stylishly 


fashioned appearance. 


They make CASUAL RELAX- 
ATION SMART .. . for the most 


unexpected occasions. 


ON DISPLAY 


at the e 
ea) an Cambridge RUBBER COMPANY 
accion FIRST x Foot Faahion 


S & 4 8 Bs @.6¢ @ RBPASSE BAECS S$ FEF S 
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Advertisements like this in TIME and VOGUE are telling 


millions of style-conscious, value-minded families about Plytex. 


Plytex soles! The modern stroke-of-genius 
soles that make smart shoes lead a 
softer life . . . and a longer one. 


Plytex soles . . . so pliable, “breaking-in” 
becomes a myth. Light as a feather with twic 
the wear of leather. 


Shoes keep their shape better with Plytex 
soles. (And that means their style.) They 
won't slip on wet sidewalks, yet they'll turn ye 


Tango into the most glideable performance 
on the dance floor. 


You'll be seeing them on smartest shoe fashic 


ESSEX, TRENTON, N. 


See our exhibit at the National Shoe Fair - 
Hotel Stevens, Chicago, April 26-29th. 





ie line tor 
LONG RACE. 
SALESIACLEOR 


Smart - yet rugged -is this handsome footwear 
that’s superbly crafted from carefully selected 
leathers. And when it comes to 

smart business, you just can’t 

beat the down-to-earth 

goodness, the 

all-round 


satisfaction Se, 2 FA. , 4 


that’s inborn NATIONAL SHOE FAIR 
Chicago, Illinois 
with every pair. April 26, 27, 28, 29 
STEVENS HOTEL 
Rooms 653-655 


\ AMERICAN GENTLEMAN DIVISION Craddock-Terry Shoe Corporation, Lynchburg, Va. 
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VEWMAN SLIPPERS, Ltd. Blackburn 
Lancs. England 


i.) 
oy 2 


Newman, England’s most outstanding volume quality slipper 
and House Shoe manufacturer, will present a complete line of 


MEN’S — WOMEN’S and CHILDREN’S SLIPPERS 
of fine English Leathers and famous English Felt and Fabric 


at 


The NATIONAL SHOE FAIR, CHICAGO 


Hotel Stevens Exhibition Hall 
British Shoe Products Exhibit 
April 26-29 








This famous firm — makers over a specially developed Last of all Calf Leather 
Men’s Slippers for the U. S. Army Officers’ Corps, European Theatre, World 
War II — have delivered over 100,000 pairs of Newman Slippers since 1946, to the 
leading volume quality accounts in the United States. 


“ONE PAIR JUST LIKE THE OTHER” — is Newman’s tradition . . . distinctive 
British styling . . . every pair outstandingly clean and neat . . . famous fine quality 
British materials . . . traditional British craftsmanship — profitable retailers in the 


popular $3.00 - 5.00 range! 





Mr. A. Spira of Blackburn, Managing Director 
and 
Miss M. Newman, Manager of Newman’s London World-Wide Export 
Office — 88 Regent Street are coming from their factory in England 
expressly, to be in attendance at Newman’s National Shoe Fair Exhibit. 











It is advisable to make advance appointments now. Please write to 


SPECIALTY IMPORTING CORPORATION 


43 Leon Street Boston 1, Massachusetts 
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Here’s how the United Last 








Company is actively promoting 
last styles in cooperation 
with the shoe industry. 


|, UNITED LAST COMPANY 


BOSTON, MASSACHUSETTS 
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===. custom 


For more than a hundred years, 
Evans has been the “guide to the best 
in men’s slippers.” To maintain 
such a reputation, both materials 
and workmanship must con- 
sistently be of the best. When they 
decided to produce their famous 
Stroller in a reverse calf, the 


COLBUE comes in the leading natural choice was Colonial Colbuk, 


fashion shades for both men’s and 
women’s shoes. Write today for the finer textured reverse calf 


samples. : . 
F that always looks its quality. 





COLONIAL TANNING COMPANY, Ine. @ Boston 11, Mass. 
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FRENCH MODERNS 
from 
Coast to 
Coast! 





Women are demanding ae 3 ae 
GOOD SHOES NATIONALLY 
Reasonably Priced ADVERTISED IN 
° Vogue 
: Harper's Bazaar 
FRENCH MODERNS P 
, Mademoiselle 
meet that demand — Glamour 
squarely. They are 
made right—styled 
right and priced right. 
7 Tatlored [red 
| FRENCH MODERNS 
New Fall Line On Display 
National Shoe Fair A 88 9, LY: 
April 26, 27, 28, 29 D. MYERS & SONS, INC. 
MORRISON HOTEL ee eee 
Rooms 1129-1130 oe 


Show Rooms: Boston; St. Louis; Dallas; Charlotte; Pittsburgh; Minneapolis; Havana, Cuba; San Juan, Puerto Rico 





\wcy SY 


@SEE us at Room 509 
Hotel Stevens 
National Shoe Fair 


COMING 
ATTRACTIONS | 


C4 fF CANON ON CON ee oe 


re a ae > Ba op a 


rr 
’ 
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THE GREAT Crone AN FOR PALL!! 


SENSATIONAL STYLES!! 


Out of this world . . . you name it, we 
have it! AIR-O-MAGICs super styling 
creates added sales for you! 


COLOSSAL QUALITY! 


From mellow grain leathers to proud 
craftsmanship, AIR-O-MAGIC never 
cuts corners on quality . . . always brings 
you the most shoe for the money. 


TITANIC VALUES!! 


Wearable, durable, wonderful AIR-O- 
MAGICs represent the kind of value 
that solves one of the biggest problems 
in today’s shoe merchandising picture. 


GIGANTIC ADVERTISING!! 


Consistent schedules of commanding 
space up to full color pages in 21 great 
national magazines. PLUS newspaper 
advertising in 17 key areas! PLUS a 
completely rounded point-of-sale pro- 
motion! 


NTUPENDOUS MERCHANDISING !! 


The great AIR-O-MAGIC In-Stock Ser- 
vice keeps your inventory at minimum, 
your turn-over at maximum. Use it! 


MONSTER PROMOTIONS!! 


Special styles, special advertisements, 
special promotions. . . AIR-O-MAGIC 
gives you action month after month, 
season after season, year after year. 


It all adds up to the reason why more top shoe stores and departments 
from coast to coast are concentrating on AIR-O-MAGIC. Get on the 
band wagon. The great AIR-O-MAGIC merchandising and advertising 
campaigns for fal! command your participation. 


WITH PATENTED 


MARION SHOE DIVISION, Daly 


ros. Shoe Co. In 309 West n St ; 
< c C Cc 4 a G 


DD 


HAND-MOULDED 


C7 


INNERSOLES 


Tolman lalellolsle 
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DR. POSNER’S 
“BODY BALANCE” LAST 


designed for the 
ch ild af to day Correct postural align- 


ment in a pair of 


the famous Dr. Posner's 
Scientific Shoes. Consistent Na- 











tional Advertising 


to millions of 


NEN ERR ENRON ONG 


’ i 
‘ 


+ 


The future is yours... 
without worry...when 
you feature the Dr. 
Posner “Balanced 
GIVE YOUR CHILD Line’. You get a mer- 
CORRECT BODY BALANCE , ; chandising, advertis- 
Today's active child must be guided ‘ ing, and retail-store- 
to proper posture—chest out, stomach ——e ( help program based 
in, spine straight. Medical men know f ; 
hut to caldera prayer gubure=pens Ee" on our 60 years of ex- 
child needs Correct “Body Balance”. ; poh “ead perience in knowing 
Recognizing this vital need—a Stepper what brings you results. 
group of medical experts created the — 


Dr. Posner “Body Balance” Last. See us at the National 
[his permits correct foot alignment : 
Shoe Fair— 





for proper posture—which results in 
better bodily health. Your local Dr. 


Peaner dealer is a shoe-fitting expert. ;, THE STEVENS, CHICAGO 
See him seon. Rooms 731A and 732A 


Write for illustrated folder. 
Also makers of Dr. Posner a Svo-Seheal oR t POSNER SHOES int 
so ers oO . FO . an 

Muscle Builder Shoes to pre- School diets ’ > 
vent Pronation (weak foot) Executive Offices: 116 W. 34th Street, New York 1, M. ¥. 
Chicage : Merchandise Mart, Reom 1046 - West Coast: Baas 
— = Bidg., Suite 1112, Les Angeles, Calif. + Factories and 
DR. A. POSNER SHOES, INC., 116 WEST 34th ST., NEW YORK 1, N.Y. la-Steck Depts.: Allentown and New Oxford, Pensa. 
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Skyrocketing style accepted as a prime 

favorite with men from coast to coast. 
Strato-Moc is the key to the swift-moving, 

year ‘round story of foot fashion from 
Bostonians. A brand name that through mod- 

ern production techniques and constant promo- 
tional activity has come to mean fine quality, 
authoratative styling to the American public. 


See Bostonians at the Fair! 


NATIONAL SHOE FAIR 


STEVEN HOTEL e Rooms 1104 - 1105 - 1106 - 
April 26 - 27 - 28 - 29, 1948 


1107 - 1108 


COMMONWEALTH SHOE & LEATHER COMPANY e WHITMAN, MASS. 
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Watch the reaction to this style ! 
Pitched to the young crowd who are 


S 


THE “BIG” BLITZ 
Chukka boot size, that goes 


everywhere in all weather. 


s 
e 
Watch it replece ski , ; 


CY 
shoes for off-the-slope 


activity. ey = Z } 


‘ 
« 
. 






SS 













your lifelong customers. One high- 
spot from a line of economically priced 
shoes that have extra-profit consumer ac- 
ceptance from Maine to California. Backed by 
the kind of production know-how and promo- 
tional activity that assures continued interest in 
Mansfields. Catch the keen interest in Mansfields 
at the Fair. 







“i 


















IN ATTENDANCE: 






Paul Jones Robert Schaffer John Faulhaber 
Charles Jones Charles Bourget Robert Ruwitch 
Walter Avery Herbert Otterberg Dick Olewiler 






Reggie Simpson Fred Faulkner, Jr. 






April 15, 1948 





NATIONAL SHOE FAIR 
Chicago, Illinois 
April 26, 27, 28, 29 
STEVENS HOTEL 
Rooms 639-640 
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Miller adjustable pack flat tree 


Plant this TREE in the 


minds of your customers! 


Once you've sold shoes to the customer, you've got fertile soil 
for a sale of shoe trees — and an additional profit! Just tell him (or her) that 
Miller trees help shoes maintain that “new look” far longer . . . are easily 
adjusted for both length and width ... and one tree size accommodates 
several shoe sizes and widths. Millers are designed to allow for metatarsal pads, 
and foreparts are modeled like a shoe last. For extra profit possibilities 


get the facts on how money grows on Miller trees... today! 


O. A. Miller Treeing Machine Company 
PLYMOUTH, NEW HAMPSHIRE 
Branch of United Shoe Machinery Corporation 
April 15, 1948 








BRITISH FOOTWEAR 


Quality, design and craftsmanship will : 
be features of the British footwear display 
at Stevens Hotel. Firms exhibiting will be 
A. Barker & Sons Ltd., of Earls Barton, 


G. B. Britton & Sons Ltd., of Bristol, 
WF Bruce Church Ltd., of Leicester, Ken 


Q — »? Drage Ltd., of Wellingborough, Charles 
_=” East Ltd., of Kettering, William Green & 
—_- Son (Grenson) Ltd., of Rushden, Higham 
vs) Ferrers Co-operative Boot and Shoe Pro- 

ductive Society Ltd., Long Buckby Shoes — 
i) Ltd., of Long Buckby, Lotus Ltd., of 
Northampton, McDowell & Son Ltd., of 
Ballymena, Co. Antrim, Manfield & Sons 
“Zz * a, Ltd., of Northampton, Monteiths Ltd., of 
AS 4“ Glasgow, Newman's Slippers Ltd., of 


Blackburn, Padmore & Barnes Ltd., of 
Northampton, Parker Shoes Ltd., of Lei- 
cester, Sexton, Son & Everard Ltd., of 
Norwich, James Southall & Co. Ltd., of 
Norwich, Sun Dawn Shoe Co., Ltd., of 
Wellingborough, Upsons Ltd. (Dolcis Shoe 
Co.) of London, John Winter & Son Ltd., 
of Carnoustie. 





CHICAGO NATIONAL 
SHOE FAIR, -1948 
APRIL 26th - 29th 
BOOTH 94-98, EXHIBITION 
HALL, STEVENS HOTEL 


The Leather Footwear and Allied Industries Export Corporation Limited 


1, Cathedral Street, London Bridge, S.E.1., England 














- Boot and Shoe Recorder April 














order 


aS 














three strong lines that will 
build extra sales for you 


4 









NATIONAL SHOE FAIR 
Chicago, Tilinois 
April 26, 27, 28, 29 
STEVENS HOTEL 

Rooms 614-616 








Right up on top for 
comfort and wear. . . 
The work shoe that 


works steadily for you! 


for style, quality and crafts- 
manship. . . well balanced 
for the volume market... 
and they'll do a top job of 
profit-making for you. 


Smartest performers in the 
rough-and-tumble field. 
Outstanding in style and 
value. This balanced line 
features a strong continua- 
tion run of basic styles in 
the young men’s 6/2 to 9 
size range. 


Lien READ 


Work Shoes 


NATIONAL SHOE COMPANY Division of Craddock-Terry Shoe Corp., Lynchburg, Va. 


April 15, 1948 


The | 
Sir Walter 
Shot 


They’re tops in their field 


Almaican P 


83 





Competitive Selling is Here 
Meet {t and Beat [t with... 


Lrcnnock Fitters 


HERE'S HOW BRANNOCK 
EFFICIENCY OF FIT 
SELLS MORE SHOES FOR YOU 


AE |, "RRA Cs 


Ce a 








1, Brannock Fitters reduce selling 
time and yet enable the shoe 
salesman to do a superior job 
of shoe fitting. 





PRLS Pane a eee 


2. Brannock Fitters eliminate mis- 
fits thus preventing adjustments 
that follow or worse yet the loss 
of a customer who never returns. 


3. Brannock Fitters create a pro- 
fessional atmosphere in your 
store and give you the reputa- 
tion of care in fitting. 





4, Brannock Fitters are preferred 
by the consumer because this 
method has given them so much 
satisfaction and comfort in the 
past, 


A WE ERE | 





ADULT MODEL—$15.00* 


ETRE BOPP 6 


JUNIOR MODEL—$15.00* 





OMPETITION for the consumer dollar is here. Meet § 

it, not by markdowns, but by good service—shoes cor- 
rectly, efficiently and dramatically fitted. Customers no 
longer tolerate incorrectly fitted shoes. Profitable shoe t 
selling is a result of customer satisfaction—assure this in 
your store by fitting all of your men’s, women’s, boys’ and : 
girls’ shoes with the Adult Brannock—-size range 1 to 154; 
and your babies’, infants’, children’s and misses’ shoes with = — 
the Junior Brannock—-size range 0 to 5. 





Ply AE 


*Available at special cooperative price if ordered through certain 
shoe manufacturers—for this list and full details write to 


ire 





THE BRANNOCK DEVICE COMPANY 


509 E. FAYETTE STREET Specializing in Foot-Measuring Equipment SYRACUSE, NEW YORK 


PE MEO UE I, ENT NFB. 
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more enchanting 
new 


fall fashions 







at the 


So 


| National Shoe Pair 


NORTH ASSEMBLY ROOM 
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00* 
Third Floor 
. = Stevens Hotel 
| APRIL 
i. 26, 27, 28, 29 
nd 
/> ; C 
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aK OOMPHIES, INC. 





137 Varick St., New York City 
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Here's the kind of promotion every 
dealer dreams about. Every week PROGRAM NETWORK 
“ELEVATORS” Height-Increasing QUEEN FOR A DAY _UTUAL 
Shoes are featured and given as st Oe 
prizes on these coast-to-coast audi- HEART'S DESIRE......................MUTUAL 
ence participation shows. Articles 
are constantly appearing in National 
magazines such as Life Magazine 
and Reader's Digest. Thousands of 
cartoons, gags, columnist items are 
seen in newspapers and magazines 
all over the country almost 
every day. Add all this to our 
National Advertising and you'll 
see why “ELEVATORS” are 
the most publicized shoes in 
America. For full information 
on how YOU can cash in on 
all this spectacular _—_ 4 Exhibiting at the 
- . . write immediately ! NATIONAL SHOE FAIR 
April 26 - 27 - 28 - 29 


STONE-TARLOW Co., Inc. HOTEL STEVENS, CHICAGO 


Brockton 68, Mass. Rooms 904A, 905A, 906A 





The Original and Genuine “ELEVATORS” Mfd. in U. S. exclusively by Stone-Tarlow Co., Inc., Brockton, Mass. 
And, under its authority, in Canada by MacFarlene, Lefaivre, Ltd., Montreal. 











R ALLEY! 


/ j | 
/ / / i 
You'll score big vith Casyals! Desto makes eye-catching, | 
quick-selling bayles; in y's market; 


, better Stting aq lities an ee 
them fa millions ws \ 
Yes, Besco’s the line to 


a ne 


j \ 

H DESCO SHOE CORPORATION, 47 West 34th Street, New York 1, N.\Y. 
FACTORIES: Long Island City, N. Y. — Auburn, Me. — Webster, Mass. 
SHOWROOMS: New York, Marbridge Building, Chicago, Los Angeles 

. ‘ 
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This is the Jack that Compo Builds 
: for Building Children’s Shoes 
Sturdier and Better 


i“ r iN fi i I 
iN 

| ii i i 
Will 








ms 


FOR THE MANUFACJURER — unusual ease of operation in the factory . .. 
FOR THE RETAIL MERCHANT— more satisfied customers and more repeat business. 
This children’s jack handles both spring heel and regular heel Compo shoes in a broad 
range of sizes for children and growing girls. Bladderless construction insures economy and much longer 
than the usual type of casing and bladder. Shoes made on this new Compo Jack are more flexible 


smooth inside and out with perfect bottom lines. They give better fit and greater comfort. 
> 


COMPO SHOE MACHINERY 


THE 
BOSTON, MASS. OMP ‘ maAKES BETTE, ‘ 


c nA BOOTHS 70 and 83 
OmMpPo MAKES THE Hotel Stevens— CHICAGO 
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Parents have been quick to recognize and demand the Vul-Cork 
Label when buying Boys’ Shoes. After being sold their first pair by 
alert retailers, the extra-ordinary long-wearing TOUGHNESS — yet 
FLOATING POWER Lightness underfoot—of Vul-Cork styles is so ob- 
vious that parent after parent becomes an enthusiastic repeat- 
customer ... and brings in other parents to show them this better 
buy — worth paying for! 

This fast-spreading word-of-mouth enthusiasm is the identical force 
which so quickly established Vul-Cork as the stand-out, specialized 
QUALITY WORK SHOE SOLE 12 years ago! 


THE LOGICAL FIELD FOR EXPANDING YOUR BUSI- 
NESS is merchandising Quality Boys’ Shoes with the known 
selling power of Vul-Cork Soles. The Nation’s record birth- 
rate continues to soar. Enthusiastically satisfied parents will 
itil adan thine Ces = | buy shoes for the entire family from your store! 
Milwaukee, Wis. 


by Lion Brand Shoe Div. 
~raddock-Terry Shoe Corp. 
Lynchburg, Va. 


ess. 
>road 
longer 


exible 


fort. ff Statler Service Shoe Div. ——i by Cedar Crest Shoe Co., Div. a ee ae 

General Shoe Corp. General Shoe Corp. the Vul-Cork Label on the Shank 

Nashville, Tennessee Nashville, Tennessee . . « for definite QUALITY SELL- 
ING WER! 


“ Cambridge eo 


VUL-CORK SOLE DIVISION = TANEYTOWN, MARYLAND 
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rly advertised 
Collier's 
d Esquire 


Py 


1, & 
ee bear we ; 


summer 


we ed | (2d ed 
NS itn PAL S 


SHOES FOR MEN 
—SCtC 
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Follow the Profile Lm bas 


DESIGNED WITH AN ACCENT ON YOUTH 


ADVERTISED 
in SEVENTEEN 


Built right for eye-appeal—priced right 
for buy appeal. Up to the minute fashion- 
right flexible Goodyear Welts, designed 
with an accent on youth. A line that will 
build steady profits for you in one of 
the Nation's largest and fastest growing 


markets — the teen-age market. 


METROPOLITAN SHOE COMPANY . Division of Craddock-Terry Shoe Corp. « LYNCHBURG, VIRGINIA 
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BECAUSE 4 out oF EVERY 17 WOMEN’ 


"According te Elmo Roper's recent Survey of the Shoe Industry 
” 
= 
ro 
a 


DEALERS WHO FEATURE 


4 
‘ ¥ 
Are Making Friends and Profits 


Wise Dealers everywhere realize that a Wilbur Coon Agency is a 

WE CARRY THE LARGEST valuable asset to their business. They like our policy of in-stock 

SIZE RANGE IN THE cooperation which makes it easier for them to operate. In these days 

SHOE WORLD of higher operating costs our Dealers can conserve their working 

Sizes . . - - 1% 00 12 capital by ordering only as needed. Our large in-stock position 

Widths . AAAAAA to EEEE assures no waiting for shoes to be made up. . . every style is carried 
in stock for immediate delivery. 


ILLUSTRATED ARE FOUR OF THE 47 NUMBERS CARRIED IN STOCK: 
VOTE S70 wel} ton test. Give GORE ALOE Metis fort om GORD Devito Ge te: = 9672 Suttle, 3 come 
ens oppecrance of foot. narrow heel fit. In Black, Extremely narrow heel fit. added room for 4th and 


In Black and Tan Calf ond White and Brown Kid and in Black Kid Sth toes. In Block, White 


White Maracin. Black Gabardine. end Brown Kid and Block 
SIZES Gabardine. 


LINE ON DISPLAY AT NATIONAL SHOE FAIR, MORRISON HOTEL, ROOMS 643 TO 645 
There are a few Franchises still available — inquiries invited 


W.B. COON CO. INC. «© 37 CANAL STREET, ROCHESTER 3,N.Y. 
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Cambridge 


Cambridge designers know that com- 
plete innovations in new atyling of 
rubber footwear is the answer to 1948 
consumer buying. They have created 
completely new STYLES throughout 
their entire rubber footwear line. This 
has always been Cambridge’s policy — 
style pioneers and leaders in fashion- 
able rubber footwear. 

_ Be sure to see our many new spec- 
tacular 1948 styles which are not ifius. 
trated in this announcement. 


The Hi-Lo 
by Cambridge 


PATENT PENDING 


eee Car we s| | 
" ‘ Me @ ; 
Te eat lees > - 
-. HOTEL MORRISON 
Mezzanine Floor 

NATIONAL SHOE FAIR The New 
Sky Tops by Cambridge CHICAGO Stadium 
for Platform Shoes April 26-29 by Cambridge 


THE mbridge RUBBER COMPANY 


cA MBRiItOG E 39, MASSACHUSETTS 


April 15, 1948 





It’s a new line with a “*new look” 


...new styles ... new patterns ... new lasts. 
Fashion at its best — in the season's 
newest leathers and colors... plus the finest 
in craftsmanship... and priced right.ig® 
the volume groove. See Fashion Craft — ~ 
and Fashion Craft Casuals — at the 
National Shoe Fairy It'll pay you! 


NATIONAL SHOE FAIR 
Chicag@& lings 


ST S HOTEL <P 5 _— 
Rooms 628-629 — METROPOLITAN SHOE COMPAN) 


Division of Craddock-Terry Shoe Corp., Lynchburg, Va. 
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® Here’s a shoe with a Celastic box toe that was imbedded 

> in a cake of ice for 64 hours. When it was removed the toe 
still maintained its lasted contours . . . further evidence of 
the support and durability which Celastic gives the toe of the 


shoe in wear. 


MATCHED PAIRS... trim on the foot — true to the last 
BOX TOES 


Uniteo SHoe Macuinery CorPoRATION - BOSTON, MASSACHUSETTS 





LASTIC™ is o registered trade-mork of the Celastic Corporation 
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Aibiny 


TIMED 
To The NEW 


SILHOUETTE 


B ecause they enjoy the complete confi- 


dence of leading ready-to-wear de- 
signers, STERLING is the first 
resource for lasts over which 


to make the new shoes 
TAILORED 


FLATTIES that complement the 


latest fashions. 


“Shoe Style Begins 
in the Wood” 


STERLING LAST CORP. 
335 East 27th Street, New York 
CANADA ENGLAND AUSTRALIA 


Canava Last Co. Ltp. Moses & Lewis, Lt». G. N. Raymonp Pry, Lrp. 
Preston, Ont. Kerrerinc MELBOURNE 
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SINGE 1919 AMERICA’S FINEST SHOES FOR AMERI 
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NEXT Fall and Winter style WILL BE MORE IM. 
PORTANT THAN EVER IN HIGH-GRADE SHOE 
SELLING. Fall lines are trimmer, cleaners cut and 
simpler than they have been in years. Richness 
of materials and the fashion correctness of their 


surfaces and colors dominate Fall Styling. 


Although still restricted in availability, SUR- 
PASS, the Fashion-Right Kidskin will highlight 
the finest Fall lines. Specify SURPASS Genuine . 
Glazed Kid, Suedes and Capre for your richest 
Fall Styles. Even though all your patterns cannot 
be developed in SURPASS Kid Leathers, it will 
pay you to continue to make them your 





T.M, REG. U.S. PAT. OFF 


preference. 
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URPASS LEATHER COMPANY “= 


PA 








PHILADELPHIA 40. 





9TH & WESTMORELAND STS.. 





Me 
. Se 
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THE OHIO LEATHER COWPBIY, su, se 
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632 BROADWAY 
NEW YORK 11, N. Y. 


April 15, 1948 





E AUSTRALIAN KANGA 


is “BEST sy TEST” 


WHEN TANNED IN AMERICA 


BY THIS QUALITY GROUP 








GENUINE 
AUSTRALIAN 4% 
KANGAROO bN 


TANNED IN U.S.A 











N the past 60 years this group of experienced tanners has pro- 

duced the fine leather which has earned for Kangaroo its 
treasured reputation of strength, lightness of weight and dur- 
ability. Working with carefully selected GENUINE AUSTRA- 
LIAN KANGAROO skins and with the know-how and special 
techniques of their own devising, they have produced a finished 
leather which is 17% stronger than any other leather used in 


shoes, and yet is easier on the foot. 


Because of its extremely tight grain, KANGAROO Leather takes 
a more brilliant polish and looks better longer with a minimum 
of care. On every pair of shoes made of GENUINE AUSTRA- 
LIAN KANGAROO, tanned in America by these experienced 
tanners, you will find the identifying tag reproduced below. Look 
for it and educate your customers to appreciate the superiority 


of product for which it stands! 


LIGHTER - STRONGER - MORE DURABLE 
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REATEST SALES FEATURE tens Footwear 
t LEATHER INSOLES 


GREAT LINES 









Available Only In These 














Heavy duck uppers. 
Large, heavy, pull-proof non-rust 
eyelets and washers. 

Genvine Leather Insole with Arch 
Features. 

Sport cushion sponge heel. 
Reinforced toe guard, pressed on 
Arch Kix ankle pod, ankle patch, 
two-tone foxing, heavy ribbed tip. 


Crepe type non-marking heavy 
outsole. 












“$TANDON’ Tredemerk | 
Stemped on insole. Nene 
Genvine Without It. 



















~- 

8 

r 

‘ “ ompetition is back in Tennis Footwear selling. Let these two famous 
, ENDICOTT JOHNSON brands help you to meet and beat it. With STANDON 
: and ARCH KIX you can offer your customers the ONLY tennis shoes with 





the genuine leather insole. This is the sole that revolutionized the merchan- 
dising of this type of footwear by banishing forever unpleasant odors which 
created sales resistance to canvas and rubber shoes. Give your customers 
shoes with these and many other proven foot health features. 


STANDON and ARCH KIX blanket the canvas footwear market. There is 
a place for either or both of them in every shoe and sporting goods store or 
department in America. 








In Stock for Immediate Delivery 








“NSOLES 






TENNIS SHOES ARE AVAILABLE EXCLUSIVELY FROM 


' 
NDICOTT (J OHNSON ViaiUh 


JOHNSON CITY, NEW YORK - ST. LOUIS, MO. + NEW YORK, 
April 15, 1948 






j 7] NEST [LEATHERS BY AMALGAMATED 
me 
EASON after season, fashion authorities recognize the 


color and surface supremacy of Amalgamated Leath- 

ers, giving them their immediate stamp of approval. 
Their judgment is vindicated, too, in the consumer accept- 
ance of the fine footwear into which these leathers are 
made. Seventy-five years of tanning for manufacturers of 
fine shoes has given Amalgamated entrée to the finest of 
color information and surface styling. 

During that time Amalgamated has evolved an exacting 
system for the selection and tanning of fashion correct 
leathers. World-wide resources produce the quality and 
variety of skins essential to such a necessarily diversified 
tanning operation. Untiring research within the laboratory 
have enabled Amalgamated to develop the techniques 
which produce the lasting colors which have made Amal. 
gamated the world’s finest leather. 


See Amalgamated Leathers In Leading Fall Style Lines 


TRADE MARKS REG. U.S. AT. OFF 





“te 


KIDSKIN “© 
in Authentic Fall 
Shades and White 
Glazed. 


AMBUCK 
Soft, Close-Napped 
White Suede. 


KID LININGS 
All Colors. 


CHARMOOZ 
Fine Black and Col- 
ored Suede Kid. 


SLIPPER KID 
In a Fuil Range of 
Colors. 
GENUINE REPTILES 


KIPS AND SIDES 


Amalgamated Leather 


COMPANIES 


wit Mtine#nrton, 


DELAWARE 
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Look at your packing 


from the customer’s point of view 


Shoes are fashion merchandise that is literally sold “off 
the floor.” 

The retail salesman usually turns your trademarked 
box cover upside down, nests the box in it, and down go 
both on the carpet! 

Don’t blame the salesman; it isn’t deliberate; nor can 
you change shoe selling habits. But you can keep your 
name in front of the customer during the fitting . . . the 
way I. Miller and other owners of valuable names are 


doing, with the help of Whiteford Paper’s specially de- 


SPECIALISTS IN DESIGNED PACKAGING PAPERS 
BOSTON * CHICAGO * LOS ANGELES * GREENSBORO 


Copyright 1948 Whiteford Paper Co 
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signed inside tissues. Inside tissue, in your exclusive de- 
sign, will give you two other advantages. It will enhance 
the quality appearance of your shoes. And, since most 
shoes are carried out in bags or ordinary wrapping, your 
tissue will again advertise your name when the customer 
gets home. 

Our staff of design artists, four mills of controlled 
paper quality and five offices are at your call. You can 
consult us without obligation. Write, or use the coupon 


TO SAVE YOU TIME 
Whiteford Paper Co., 420 Lexington Ave., New York 17, N. Y. 
I'm interested. Tell me more—without obligation. eS 
Name 
Title 
Company 





FOOTWEAR TYPE 
IMPROVED ALL-WAYS BY 


SHUGOR 


All the ease, all the foot-free comfort of leisure-loafer 


footwear is found in this tailored town-and-country tie-less 
oxford . . . fitted with SHUGOR. As always, SHUGOR 

adjusts the fit, giving the sleek look and fit that men want in 
shoes of action. SHUGOR-fitted strap and tie-less oxfords 

sell because SHUGOR gives the priceless boon of constant 


fit and comfort. 


THOMAS TAYLOR & SONS wc. 


HUDSON , MASS. 
Copyright 1948, Thomas Taylor & Sons, inc. 
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SHOES FOR INFANTS AND CHILDREN 
VIRGINIA SHOE COMPANY INC., FREDERICKSBURG, VIRGINIA 
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il nd Dale sit 


Congress Hotel—3rd Floor—Parlor M 


Vhis é tatl 
was written several 


when we moved into our new large plant. But, 


for obvious reasons we had to put it on the shelf. 


Now, after much preparation, our expanded 
manufacturing facilities and our increased 
corps of carefully trained, skilled craftsmen 
make it possible for us to invite additional 


retailers to accept the “Hill and Dale” franchise. 


If yours is a store dedicated to the traditions 
of fine quality, creative style and sound value, 
and if a “Hill and Dale” franchise is available 
in your territory, you will find it advantageous 
to join many of America’s celebrated stores 

in featuring Hill and Dale Shoes. See them 


at the National Shoe Fair. 


DIXON-BARTLETT CO. 
Baltimore-24, Maryland 


- * 


95 


¥ 
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is the leather that sells your shoes 


to men who prize smart appearance 


Footwear made from lustrous Normandie Calf 
sparkles in any setting. The bright, attractive gleam, 
the rich color, and the striking hand-boarded grain of 
this beautiful vegetable tannage contribute the finishing 
touch so necessary to truly smart appearance. 

And, Normandie Calf, like all the famous Gallun 
vegetable tannages, offers more than mere beauty. 
It offers a delightful glove-soft texture — a texture that 
lasts throughout the life of the shoe, despite repeated 
wettings and dryings. It is this everlasting comfort 
that keeps bringing wearers of Normandie Calf 
back to your store. 

To build a customer following that stays sold on 
your footwear, check the Gallun numbers in your orders 
to leading manufacturers. A. F. Gallun & Sons 
Corporation, Tanners, Milwaukee, Wisconsin 





OUTSTANDING 
DESIGN . QUALITY ~. VALUE 


Exclusive Baranee designs, many created in our Paris 
studios, are exquisitely distinctive and beautiful. Superb 
materials plus perfect craftsmanship make these shoes the 
outstanding value in 18 fashion right colors. Write today 


for complete information. 


Baranw SHOES skilfully blended in soft suede and 


alluring reptiles and spectacular calf. 


Baranew SLIPPERS styled with customer appeal 


always in mind and created in scintillating satin, fine 


leather and Baranee’s famous Shearling. 


All lines will be shown at the 
CHICAGO SHOE FAIR 
MORRISON HOTEL 

ROOMS 925-926 


DIANAFIX CORPORATION - 190 WEST 237TH STREET - NEW YORK 63, oo Ee 
PARIS STUDIO — 7 RUE BERGERE, PARIS, FRANCE *Reg. U.S. Pat. Off. 
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Believe It 
Or \OT...! 





HE Coca-Cola Company recently released 

their annual report for the year 1947 showing 
a net income after charges and taxes of over 
$31,000,000. 







The combined net earnings of ten of the largest 
shoe manufacturers in the United States was less 
than $30,000,000. 







There is something screwey in a situation which 
allows such discrepancy in profits between a basic 
necessity such as shoes and a simple beverage 
such as “Coke.” 







A pair of men’s shoes (two shoes) requires over 
two hundred separate operations in the making 
and consists of approximately twenty-five sepa- 
rate materials. 






A man’s hat (one hat) retailing for approximately 
the same prices as men’s shoes requires only 
eighteen separate operations and consists of six 
separate materials. 


There are less than one dozen shoe manufacturing 
concerns in this country that make net earnings 
equal to that of the irrestible little wooden dummy 
known as Charlie McCarthy. 


What constitutes real values anyhow? 


S48 gry © ere 
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THE FLORSHEIM SHOE COMPANY + CHICAGO «+ MAKERS OF FINE SHOES FOR MEN AND WOMEN 
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by EUGENE J. HARDY 


Possibility of the reimposition of government controls cove 
ing prices, production and wages is beginning to highlight many of 
the economic discussions in the nation's capital at this time. 

The necessity for rearmament has brought out much of this n 
line of thought, based primarily on the assumption that the already 
overloaded economy cannot stand the inflationary effects of a rearm- 
ament program and a possible lend-lease program, piled on top of tk 
European recovery program. 

The administration is already soliciting the views of indus- 
trial, labor and agricultural groups on the need for controls. 

While such a program is being widely discussed, there has 
been no decision as to when the President might ask Congress for s 
powers, or, for that matter, whether the initial push will come frog 
the White House. 

However, there is still considerable doubt in the minds of 
many Washington experts on the necessity for a complete return to a 
wartime set-up. For example, shoe and leather experts say that, 
barring a major war, it should not be necessary to control the shoe 
and leather industries, regardless of the size of the rearmament 
program to be instituted by the government. 

The following convincing factors are cited to support this 
view: (1) The supply of leather is adequate for any foreseeable 
demand; (2) There is adequate capacity in the shoe manufacturing 
industry, and (3) Prices have begun to level off and are expected t 
continue the downward trend recently set in motion. 

Whether such views will prevail if official Washington once 
gets on the control bandwagon is a moot question. 

One bright spot in this whole picture is the widespread 
belief that any return to controls on a wartime scale is not likely 
to hit the consumer as hard as was the case during World War II, or at 
least not as quickly. However, the extent of any control measures is 
entirely dependent on the size of the military establishment the 
country will have to support. 

Studies are under way to determine what effect armament 
programs of various sizes will have on the economy. 

As this issue went to press the State Department was still 
studying the Czechoslovak trade agreement, which would substantiall 
reduce tariffs on Czech footwear into the United States. The granting 
of trade concessions to this communist-dominated country has been 
opposed by shoe manufacturers and legislators representing shoe 
manufacturing districts. 

The State Department realizes that it is caught on the horns 
of the well-known dilemma. To refuse to ratify [Turn to Page 246, Please] 
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Me KAUFMANN, president ot 
Casuals, Inc., says: 

“Let us remember, first of all, that 
there can never be a perfect equilib- 
rium between supply and demand. 
Either supply is too great for de- 
mand or demand is too great for sup- 
ply. But to bring both supply and de- 
mand in any commodity, or the over- 
all economy, into perfect harmony is 
an ideal that is often wished for but 
probably can never be attained. 





“Undoubtedly food prices wil] be 


somewhat lower in the next few 
months, which is excellent for the 
over-all economy. It is quite obvious 
that such reductions in food prices, 
as will occur, should have no or little 
effect upon the wage level. Conse- 
quently, if wages remain the same 
and the cost of living declines, more 
purchasing power is available to the 
average consumer for such items as 
food, shelter and apparel. 
“Furthermore, the demand for 
hard goods continues without any 
sign of abatement. Steel demands 
continue at exceptionally high levels; 
the demand for railroad equipment, 
oil, automobiles, etc., shows no sign 





of lessening. It is inconceivable to 
me, as an amateur economist, that 
there can be any depression or re- 
cession as long as the demand for 
hard consumer goods continues at 
such high levels. 

“In 1921 when prices took a sud- 
den nose-dive, the demand for heavy 
goods declined 40 percent from the 
peak. Today there is no such decline 
and the stock market has declined 
very little. So all indications point to 
a maintenance of present price levels 
with few, if any deviations.” 


Lrvinc JOSEPH of Joseph’s Shoe 
Store in Chicago, IIl., says: 
“This Fall should mark the style 


turning point for women’s shoes. 
Fall shoes will have to show some 





very definite and radical changes to 
appeal to women’s style sense. They 
are now demanding a ‘different look’ 
in their footwear. They have seen 
changes in apparel but there have 
been no marked innovations in shoes. 
The current interest being shown by 
women in partially-closed and closed 
types indicates that closed shoe sales 
may total as much as 50% this Fall, 


(food ani 
She 


Moniiile 





as compared with fifteen to twenty 
percent at present. The perfectly 
plain D’Orsay pump will probably 


account for a lot of business.” 
% m a 


ALTHouGH some Canadian shoe 
manufacturers forecast a three to ten 
percent reduction in shoe prices, 
Frank Millington, executive vice- 
president of the Shoe Manufacturers 
Association of Canada, said that 
there is no definite indication of the 


V4 Y, 
Y 





marked buyer resistance which some 
manufacturers had said would in- 
evitably force shoe prices down. 
“Insofar as | am concerned,” Mr. 
Millington said in Montreal, “I know 
nothing about it (lower shoe prices) 
and in my opinion shoes as compared 
to other articles of clothing are not 
so high in price. Should there be a 
marked reduction in raw materials 
(and remember that the raw mate- 
rials involved in the manufacture of 
shoes include not only leather but 
other things such as labor) the de- 
crease would not be felt right away 
—especially at the consumer level. 
Like everything else, when the prices 
are up there is a shift in buying; but 





this is not marked buyer resistance. 
Remember, too, that retailers have 
large stocks that they would still 
have to sell in consideration of the 
higher price they paid for them, and 
could not cut prices immediately.” 





Lawrence A. SCHOEN, pres- 
ident of the Wise Shoe Stores, Inc., 
submits a list of key business ques- 
tions. Perhaps your answers to these 
questions, in terms of your business, 
may help clarify some of your own 
problems: 

“1. Have you a plan in preparation to 
weather any business storm that may be 
encountered? 

. Have you drawn off a profit and loss 
statement to show the effect on your 
profit-margin of a decline in sales vol- 
ume of 10% to 25%? 

. De you know the increase in sales re- 
quired to offset every additional dollar 
of expense? 

. Have you studied your organization ob- 
jectively with an eye to changes that you 
would make were you starting in busi- 
ness anew? 

. De you know your most profitable 
sources of supply and regularly weed 
out the losers? 

. Have you explored all possibilities for 
increasing volume, i.e., new selling tech- 
niques, advertising and display, customer 
relations, publicity, new products, new 
packaging, price and commodity testing, 
and modern methods as practiced by 
other leaders in your field? 

. Have you sharpened the tools of sales 
management, viz. sales objectives, bud- 
gets, sales promotion, personnel training, 
incentives? 

. Are all important responsibilities in your 
organization properly allocated and de- 
fined? 

. Are your incentive plans effective in 
producing increased accomplishments? 

. Do your employees know what effect a 
decline in sales volume will have on 
their compensation? 

. Is your personnel informed concerning 
your principal competitors and alert to 
maintain leadership in the competitive 
field? 

. Do you wage an unremitting campaign 
against operational factors that tend to 
diminish profits?” 


* * * 


Pun SANDLER, who has charge 
of the Boston office of the A. Sand- 
ler Company, recently returned from 
a trip surveying shoe conditions on 
the west coast and says: 

“I was truly surprised by the pop- 
ular salability of gold kid in sports- 
wear there. Merchants also reported 
tremendous sales in ballet type foot- 


120 


wear and casuals. I feel that this same 
trend will hit the East when the 
Spring and Summer selling opens up. 

“California’s climate is very con- 
ducive to the sale of all kinds of gold 
shoes during the Winter, but people 
in the East will be obliged to wait 


until warmer weather sets in.” 


J. EDWARD SULLIVAN, of Sul- 
livan’s Shoe Store in Norwich, N. Y., 
says: 

“In spite of high operating costs 
and high cost of merchandise, the 
small-town shoe store is doing very 
well today. While our total expenses 
are less than those of stores in large 
cities, local wages in many lines are 
higher than in New York City. Rent 
and advertising run considerably 
less. Probably because wages are 
high, price resistance is small. We 
thought that when retail prices of 
several well-known brands went 
over ten dollars it would be reflected 
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in smaller sales and many complaints, 
As it turned out, customers find 
more fault with quality than price, 

“Last year we bought heavily in 
anticipation of higher prices. We 
guessed right and profited from the 
rise. However, heavy purchases dis- 
torted our inventory picture and at 
present we are well stocked and exer- 
cising caution with regard to the 
future.” 


Norman E. DAVIS, of the U. 


S. Rubber Company, Baltimore 
branch and Secretary of the Balti- 
more Shoe Club, says: 

“As far as waterproof footwear is 
concerned, the manufacturer is get- 
ting more and more style conscious 
in the bid for competition. Water- 
proof rubber items are as necessary 
to a woman’s ensemble as her bags 
and shoes; and the 1948 styles in- 
dicate that all are designed for the 
new look.” 
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“MUST You Always Forget His Rubbers?” 
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Recent events have demonstrated again how true was 
Lincoln's declaration that a nation cannot endure perma- 
nently half-slave and half-free. That is true, not only in the 
way that Lincoln meant, but likewise in the sense that when 
a nation loses or surrenders any of its basic liberties, it 
becomes almost certain that sooner or later it will lose 
them all. 

The right of a man to choose his vocation and pursue 
his individual way of life, which is the core of free enter- 
prise, is inextricably bound up with the right to possess the 
things he requires for his existence and advancement. It is 
one of the reasons why he must have a voice in the govern- 
ment under which he lives. It is linked inseparably to man’s 
inalienable right to think and express his own thoughts 
and to believe the truths that have been revealed to him. 

Deprive a people of the right to choose their individual 
vocations or pursue their honest ambitions, and that people 
will very likely end up with a totalitarian dictatorship, 
accompanied by a police state or its equivalent. Once you 
surrender some of your freedoms to a dictator, the latter 
is virtually certain to demand that you give up all of them 
in order to protect the power he has seized. 
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THE GATE TO OPPORTUNITY 


C1l, 


Free enterprise, therefore, means much more than an 
Organization of industry or an economic system. It is, in 
fact, a cornerstone on which rests the glorious edifice of 
liberty and democracy that we and our forefathers have 
built here in America. 

And so it becomes of supreme importance to keep the 
gate of opportunity open so that the shoemaker at the bench, 
the salesman at the fitting stool or the junior executive in 
the office may look forward to the day when he too, if he 
chooses, may establish and own a business, or share, through 
his savings and investment, in the ownership of one that 
is already established. Efficiency in industry, which promotes 
higher standards of living, is achieved through the striving 
of millions of men and women to realize the ambitions 
they cherish and the hopes they have in their hearts. 

Keep the Gate of Opportunity open in this free land 
of ours! 
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erican Shoe Industry. 


Few industries exemplify the possibilities for sub 
stantial growth and sound achievement inherent in a {re 
economy so vividly as the shoe industry. Few hav 
shown such steady, uninterrupted progress in adapting an 
ancient craft to the scientific methods of modern tech. 
nology and at the same time held the gate of opportunity 
open to courageous and ambitious men and women, eager 
to pit their skills and savings against the hazards of a new 
venture. 

When the nation was founded, shoemaking was a hand 
craft pursued by custom shoemakers who plied their 
trade in small shops comparable to the smallest shoe repair 
shops of our time but lacking the power machinery tha 
even the smallest repair shop has at its disposal today. 
The shoemaker learned his trade by a patient apprentice 
ship, as in the days of the medieval guilds, and once he 
had mastered it, was free to set up a shop of his own or t 
seek a job as a journeyman in one of the few shops larg 
enough to require the services of an extra man. 

u Manufacturing and retail functions were combined ia 
those days, the shoemaker operating his own one or two 
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The world today is « 
battleground of economic 
philosophies and systems, 
each integrated to its 
own concept and methods 
of improving production, 
and each with its own 
motives for so doing. T be 
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degrees of success they 
are achieving, as you will 
see from the chart, right, 
are as varied as the pbil- 
osophies and motives they 
demonstrate. 


must in any other count 
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FREE ENTERPRISE 


man factory and serving as his own distributor, selling 
the product of his labors direct to the consumer. Instead 
of being specialists, highly trained in a single operation, 
the shoemakers were all-around artisans, competent to 
make any kind of boot or shoe, man’s, woman’s or child’s, 
from last and pattern making to the finished product. 
All shoes were “bespoke” in the early days, according 
to the English phrase, which means that they were ordered 
by the individual consumer to suit his particular require- 
ments and custom-made for an agreed price. The shoe- 
maker purchased leather and findings as he needed them 
but carried no inventory or stock of finished shoes. 
Through a gradual evolution of interesting develop- 
ments, that simple hand craft method of providing foot- 
wear to meet the needs of a small population has de- 
veloped into the amazingly complex but highly efficient 
and minutely specialized shoe industry of today. Fac- 
tories equipped with machinery that would have caused 
the early shoemakers to gaze in wide-eyed wonder have 
supplanted the shoemakers’ shops and the “ten footers”, 
or small intermediate shoe factories, that followed them 


and formed the link with the modern factories of today. 
Today shoes made with quality standards and precision 
of craftsmanship comparable if not superior to fine cus- 
tom-built shoes come off the production lines by the 
thousands of pairs to meet the varied requirements of 
millions of Americans in different walks of life. 
Shoemakers of today no longer distribute their products 
direct to consumers but sell them to retailers, directly or 
through wholesalers. Retail merchants have established 
stores in every city and town of sufficient size to support 
such an establishment. Here consumers find complete 
stocks and are served by salespeople skilled in providing 
a professionalized fitting service. Out of their stocks the 
retailers are able to meet the needs and requirements of 
customers requiring different types, styles and grades of 
shoes designed for many different uses and occasions. 
While some shoe manufacturing organizations, under 
the incentives and encouragement of the free enterprise 
system, have been able to expand and develop to gigantic 
proportions, the industry at large can in no sense be con- 


[ Turn to Page 246, Please} 
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I HE retailer’s service in a free econ- 
omy is a service of distribution; his job 


is to provide the public of his com- 
munity with the shoes they need at the 
time they need them in sizes that fit 
and in styles that appeal. 

Retailers, like all who engage in free 
enterprise, must venture and take the 
risks of investing their capital in equip- 
ment, furnishings and merchandise, the 
demand for which is usually uncertain. 
In recent years the risks have been less 
because people have been well employed, 
purchasing power has been high and the 
public generally has been in a buying 
mood. Recently there have been indica- 
tions of a change in that free spending 
disposition, to be attributed in part, no 
doubt, to higher prices, but partly also 
to a natural reaction from the easy- 
going boom times of the early postwar 
period. 

Under such conditions merchants also 
are inclined to reduce their purchases 
and try to keep their stocks as low as 
possible. Up to a certain point this is 
the right and proper thing to do, for 
control is a_prirae 
How- 
ever, there is a point beyond which the 


proper inventory 


essential of successful retailing. 


policy of extreme caution in buying 
that we have heard so much about can 
Shoe 


retailers in particular have a problem 


become an error and a mistake. 


and a responsibility in fitting, and in 
order to fit shoes properly stores must 
maintain stocks of widths and sizes ade- 
quate to meet the widely varying re- 
quirements of their trade. 

The modern shoe store also has the 
problem of style to reckon with.Custom- 
ers today have been educated to expect 
a considerable range of choice in styles, 


It is commendable foresight for 
a merchant to keep his store up- 
to-date and attractive and to 
provide modern equipment for 
efficient operation. But it is 
mistaken policy to put capital 
investments ahead of the pur- 
chase of shoes urgently needed 
to make stocks fresh and attrac- 
tive to customers. 
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leathers and colors and in types of shoes 
designed to meet the needs of various 
Un- 


styles is 


purposes, occasions and activities. 
of 


stocked to meet these needs and expec- 


less a sufficient range 
tations, the store is at a disadvantage in 
competition with other shoe shops of 
the community. Except for the rela- 
tively few that specialize in strictly 
staple, work or comfort types of shoes, 
retailers and factories alike must have 
their ears tuned to the latest call of 
fashions and be prepared at all times to 
maintain their place in the fashion 
parade. 

Recently we were told of the case of 
a manufacturer who had been pro- 
ducing a number of lines of smartly 


styled and attractively designed wom- 





en’s shoes, but who was influenced by 
and a 
per 


capita consumption to abandon his style 


trade talk of declining sales 
possible impending reduction in 
lines and concentrate his season's pro- 
duction plans on strictly staple types of 
Possibly this 


manufacturer will be able to succeed as 


footwear. particular 
a specialist in the staple footwear field, 
but for the average manufacturer or the 
average shoe store, style is an essential 
trade stimulus. 

In times of declining sales volume the 
remedy for such merchants or manu- 
facturers is not to reduce their stocks 
and depend on staples that they can 
safely carry over into the next season, 
but to plan more aggressive promotions, 
to step up their advertising and thereby 
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use stVle as a selling tool to attain the 
extra volume that they need. It may 
be necessary sometimes to take mark- 
downs on the odds and ends of style 
lines that remain at the end of the 
season, but that is inconsequential and 
insignificant if the volume that spells 
profit is attained in the peak selling 
periods. 

Sometimes the same merchants who 
reduce their stocks to the danger level 
and pursue a policy of extreme caution 
in their buying are inclined to risk their 
funds quite freely on capital expendi- 
tures for improvements and equipment. 
It is wise and commendable foresight 
for a merchant to keep his store up-to- 
date and attractive, and to provide him- 
self with modern equipment for efficient 





These Qualities Are Fundamentals for a Success- 


ful Future as Business Leaders and Management 
Face the Difficult Problems of a Disturbed World. 


operation. But by the same token it is 
a mistaken policy of merchandising to 
starve his stock or postpone the pur- 
chase of shoes he needs to make his range 
of styles and sizes acceptable to custom- 
ers. 

Retailers should always pursue a care- 
ful but intelligent buying policy. While 
pair sales have shown a definite decline 
in volume since the early post-war 
period, there is no present indication of 
much if any further decline during the 
current year. Latest developments, in- 


cluding the rearmament program, point 





to a continued high level of employ- 
ment and incomes, while expected wage 
increases in many trades promise to con- 
tribute to the same result. It could 
prove as much of an error on the part 
of retail merchants and buyers at this 
time to speculate on lower prices by 
curtailing inventories to the point of 
starv ing their stocks and permitting 
service to deteriorate as it has sometimes 
proved in boom times to speculate on 
higher prices by overbuying. Sound 
merchandising at all times is the safe 


and sane policy for merchants to follow. 
































T HRouGH some unexplainable coincidence, the Na- 
tional Shoe Fair seems invariably to correspond in its 
timing to developments of critical importance to the in- 
dustry, and the coming Fair, to be held April 26-29 in 
Chicago, is not likely to prove an exception. Once more, 
unless present indications prove unfounded, the Fair will 
find the shoe trade at the crossroads with vital questions 
unanswered, and once more it will provide an opportunity 
for shoe men at retail, wholesale and manufacturing 
levels to meet and exchange views on the matters upper- 
most in their minds. To a large extent it will provide the 
place and the occasion where, if anywhere, some logical 
solutions can be discovered. 

In some respects it will be a different type of Shoe 
Fair and one which, judging from advance indications, 
may prove more interesting than any that have been held 


‘al a ' 


Ls 





since wartime conditions compelled a temporary cessa- 
tion of trade convention activities. For the first time it 
brings back to the visiting shoe men the clinics and 
educational features that appealed to the interest of the 
merchants in times past. Once again it provides op- 
portunities for discussion of topics of vital interest in 
today’s shoe retailing and merchandising picture. Once 
again it brings to the platform for noonday luncheon 
speeches at least one important figure in the Congress of 
the nation as well as a number of keen analysts of bus- 
iness and industrial developments. 

The ever-present problems of styling, merchandising 
and pricing will again be much in evidence at this sea- 
son’s National Shoe Fair, which incidentally will be the 
first springtime National Shoe Fair to be staged in 
Chicago, the gathering place for so many years of the 












































great autumn showings of the shoe trade. This show will 
come at a particularly critical time in the postwar history 
of the shoe trade because for the first time since the 
peace it occurs at a time when prices are showing a tend- 
ency to soften and decline whereas most former fairs 
have coincided with important stages in the upward spiral 
of shoe prices. 

The October Shoe Fair in 1946, for example, wit- 
nessed the decontrol of hide, leather and shoe prices which 
was announced from Washington on the next to the last 
day of the Chicago gathering. Decontrol marked the be- 
ginning of the postwar price rise. The October 1947 show 
came close on the heels of announcements of further shoe 
price increases by International and other important trade 
after Inter- 


factors. This time the Fair follows 


national and other manufacturing concerns have, for the 





first time in the postwar period, announced broad and 
comprehensive price reductions in their lines. 

Now that these reductions, which the trade had an- 
ticipated and for some expectantly awaited, have become 
actualities, it is the hope of many shoe people that they 
will prove a stimulating influence and induce many mer- 
chants who had been withholding their orders to enter 
the market and provide for their coming merchandise re- 
quirements. With recent national developments pointing 


to a well sustained volume of business and a tendency for 


prices to hold reasonably firm once the present series of 


readjustments has been completed, there seems every rea- 

son to hope and to anticipate that the coming Chicago 

show may prove to be a “buying Fair.” 

The four official National Shoe Fair hotels in which 
[ Turn to Page 242, Please | 



































At the 


This list of National Shoe Fair Exhibitors has been cor- 
rected to April 5, the day when the copy closed for this 
issue of BOOT AND SHOE RECORDER. For Final Of- 
ficial Exhibitors’ List and Shoe Fair Program, giving room 
and booth numbers, call at conveniently located registra- 
tion desks in any of the exhibition hotels during the Fair, 
April 26, 27, 28 and 29. 


Hotel 

Abar Orthopedic Appliance Co. Stevens 
Evanston, Il. Booth - Ex. Hall 

Ace Bows, Inc. Stevens 
Brooklyn, N. Y. Booth - Ex. Hall 

Acme Boot Mfg. Company Stevens 
Clarksville, Tenn. 

Acrobat Shoe Company 
(Div. General Shoe Corp. ) 
Nashville, Tenn. 

Adams Brothers 
Pittsfield, N. H. 

The Adler-Jones Company Stevens 
Chicago, III. Booth - Ex. Hall 

M. B. Adrian & Sons X-Ray Co. Stevens 
Milwaukee, Wis. Booth - Ex. Hall 

Advance Wool Skin Shoe Co. Stevens 
Manistee, Michigan 

Air-Flight Shoe Co., Inc. 
Brooklyn 5, N. Y. 

Air Step Division - Brown Shoe Co. 
St. Louis, Mo. Stevens 

Aldrich Shoe Company, Inc. Morrison 
Lowell, Mass. 

Allen Edmonds Shoe Corp. 
Belgium, Wis. 

Allen Shoe Co., Inc. 
Haverhill, Mass. 

Allied Shoe Company 
Elgin, Illinois 

Alrose Shoe Company, Inc. 
Exeter, N. II. 

Altman Bros. Shoe Mfg. Co. 
Cincinnati 4, Ohio 

Julius Altschul, Inc. 
Brooklyn, New York 

American Gentleman Division 
(Craddock-Terry Shoe Corp.) 
Lynchburg, Va. 

American Girl Shoe Company 
Boston 11, Mass. 

American Maid Footwear, Inc. 
East Hampton, Mass. 

American Shoemaking Stevens 
Boston 11, Mass. Booth - Ex.-Hall 

Arad Shoe Mfg. Corporation Chicagoan 
New York 13, N. Y. 

D. Armstrong & Company, Inc. 
Rochester, N. Y. 

M. N. Arnold Shoe Company 
So. Weymouth, Mass. 

Arundel Shoe Corporation 
Kennebunk, Maine 

Ascutney Shoe Corporation 
Hudson, Mass. 

The Athletic Shoe Company 
Chicago 22, Ill. 


Congress 


Morrison 


Morrison 


Congress 
Morrison 
Morrison 
Congress 
Stevens 
Stevens 


Stevens 


Stevens 


Morrison 


Stevens 
Stevens 
Stevens 
Morrison 


Stevens 
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SLEEPING ROOMS 
AVAILABLE 

It has been announced by the 
National Shoe Fair, to be held in 
Chicago April 26, 27, 28, 29, that 
due to the decline in the regular 
hotel business in Chicago hotels, it 
is possible to secure sleeping room 
reservations for the Fair. 

Retailers who have not made 
their sleeping room reservations 
can secure accommodations in ho- 
tels both in and out of the Loop 
area. 

Arrangements for sleeping rooms 
may be made by writing or wiring 
the Greater Hotel Association, 105 
Madison Street, Chicago, Ill. In re- 
questing reservations give name and 
address and your arrival date. Buy- 
ers who believed that accommoda- 
tions were unobtainable are now 
assured of a place to sleep during 
the Fair. 





Hotel 
Atkinson Shoe Corporation Morrison 
Boston, Mass. 
Avon Shoe Company, Inc. 
Brooklyn 2, N. Y. 
Avon Sole Company 
Avon, Mass. 
Ayers Shoe Corporation 
Boston, Mass. 
B. & B. Shoe Company 
Chicago, Illinois 
B. & C. Shoe Company 
Manchester, N. H 
Bachman Shoe Company 
Middletown, Penna. 
Badger Glove & Slipper Company 
Milwaukee 10, Wis. Morrison 
Bali Footwear, Inc. Morrison 
Boston 15, Mass. 
Bally, Inc. 
New York 22, N. Y. 
James A. Banister Co. 
So. Weymouth, Mass. 
Banner Slipper Company, Inc. 
Honesdale, Penna. 
Barbour Welting Company 
Brockton 66, Mass. 


Congress 
Stevens 

Booth - Ex. Hall 
Stevens 
Stevens 


Morrison 


Stevens 


Congress 
Stevens 
Morrison 


Stevens 


Booth -Ex. Hall 


Hotel 

Baris Shoe Company, Inc. Morrison 
New York 7, N. Y. 

Barr Shoe Company, Inc. 
Auburn, N. Y. 

Barr & Bloomfield Shoe Mfg. Co. 
Seabrook, N. H. 

Barrett Shoe Company 
(Division General Shoe Corp.) 
Nashville 1, Tenn. 

Barry Mfg. Company 
Lynn, Mass. 

Bata Shoe Company, Inc. 
Belcamp, Maryland 

Bata Shoe Co. of Canada Ltd. Stevens 
Batawa, Ontario, Can. Booth - Ex. Hall 

Bates Shoe Company Stevens 
Webster, Massachusetts 

Bay-Bee Shoe Company, Inc. 
Union City, Tenn. 

L. E. Beaudin Shoe Company 
Hanover, Penna. 

M. Beckerman & Sons, Inc. 
New York 1, N. Y. 

Bedford Shoe Company 
Carlisle, Penna. 

A. J. Bedford Shoe, Inc. 
Lititz, Penna. 

George E. Belcher Last Co. Stevens 
Stoughton, Mass. Booth - Ex. Hall 

Belgrade Shoe Company Chicagoan 
Auburn, Maine 

Belle Craft Slipper Corp. 
Brooklyn 32, N. Y. 

Belleville Shoe Mfg. Company 
Belleville, Ill. 

Benatti Shoes of California 
Los Angeles 13, Calif. 

Bender & Goldberg 
Brooklyn 6, N. Y. 

Benwill Shoe Company 
Salem, Mass. 

Berco Shoe, Inc. 
Brockton, Mass. 

Bernie Shoe Company 
Haverhill, Mass. 

Best Shoe Company 
Boston 11, Mass. 

Bing Bow Co., Inc. 

New York 1, N. Y. 

Bing-Cooper, Inc. 
Altoona, Penna. 


Stevens 
Morrison 
& Stevens 
Congress 


Chicagoan 


Morrison 


Morrison 

Stevens 
Morrison 
Morrison 


Morrison 


Morrison 
Stevens 
Morrison 
Congress 
Chicagoan 
Morrison 
Morrison 


Morrison 


Stevens 
Booth - Ex. Hall 
Morrison 
Bloom-Ease Inc. Morrison 
Minneapolis, Minn. 
Blum Shoe Mfg. Company 
Dansville, New York 


Morrison 
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Hotel 
Morrison 


Stevens 
Morrison 
Stevens 
Congress 
1iCagoan 
Morrison 
Stevens 
Ex. Hall 
Stevens 
Aorrison 
Stevens 
Aorrison 
{orrison 
forrison 
Stevens 
x. Hall 
icagoan 
forrison 
Stevens 
[orrison 
ongress 
icagoan 
[orrison 
lorrison 


lorrison 


Stevens 
x. Hall 


orrison 


orrison 


Hotel 

Boot and Shoe Recorder Stevens 
New York 17, N. Y. Booth - Ex. Hall 

Boston Novelty Shoe Corporation 
Boston 11, Mass. Morrison 

Bourbeuse Shoe Company Stevens 
Union, Missouri 

Bourque Shoe Company, Inc. 
Raymond, N. H. 

Boyd-Welsh, Inc. 

St. Louis, Mo. 

Boyertown Shoe Corporation 
Boyertown, Penna. 

Brauer Brothers Shoe Co. 

St. Louis 8, Mo. 

Bridgewater Workers Coop. Assn. Morrison 
Bridgewater, Mass. 

Brief Shoe Company 
Los Angeles 14, Calif. 

Brilliant Brothers Company 
Boston 11, Mass. 

Bristol Mfg. Corporation Stevens 
Bristol, Rhode Island Booth - Ex. Hall 

British Walkers Stevens 
Chicago, Illinois 

Broitman-Gaffin Shoes, Inc. 
New York 13, N. Y. 

Brooks Shoe Company 
Boston, Mass. 

Brown Company 
New York 18, N.Y. 

Brown Shoe Company 
St Louis 3, Mo. 

David Brown Shoe Co., Inc. 
Baltimore 2, Md. 

H. H. Brown Shoe Co., Inc. 
Worcester 3, Mass. 

Irving Brown Shoe Co., Inc. 
Chicago, Illinois 

Bryson Shoe Company 
Los Angeles 14, Calif. 

Burlington County Shoe Corp. 
Mount Holly, N. J. 

Buster Brown Division 
(Brown Shoe Company) 
St. Louis, Mo. 

California Shoes, Ltd. 

Los Angeles 31, Calif. 

Cambridge Rubber Company 
Cambridge 39, Mass. 

Cameron Displays 
Evanston, Illinois 

Cannon Shoe Company 
Baltimore 17, Md. 

Capezio, Inc. 

New York 19, N. Y. 

Cardone & Baker Inc. 
Brooklyn, New York 

Carla Shoe Mfg. Co. 
Lawrence, Mass. 

Carlisle Shoe Company 
Carlisle, Penna. 

Carmo Shoe Mfg. Company 
Union, Missouri 

Carol Shoe Corporation 
Paterson, N. J. 

Casuals, Inc. 

Los Angeles 15, Calif. 

Cellini Shoes, Inc. 
Philadelphia, Pa. 

Central Slipper Co., Inc. 

Wilkes Barre, Penna. 

The Charm Footwear Company 
South Norwalk, Conn. 

Chelmsford Shoe Co., Inc. 
Derry, New Hampshire 

Chilton Co., Inc. 
Philadelphia, Penna. 


Morrison 
Stevens 
Chicagoan 


Morrison 


Congress 


Morrison 


Chicagoan 


Morrison 


Stevens 

Booth - Ex. Hail 
Stevens 
Morrison 
Morrison 
Morrison 
Morrison 


Stevens 


Stevens 


Stevens 
Morrison 
Stevens 
Booth - Ex. Hail 
Morrison 
Stevens 
Morrison 
Chicagoan 
Congress 
Stevens 
Morrison 
Stevens 
Morrison 
Morrison 
Chicagoan 
Congress 


Stevens 
Booth - Ex. Hail 
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Hotel 

Clark Shoe Company Congress 
Auburn, Maine 

A. C. Clayten Printing Co. Stevens 
St. Louis 3, Mo. Booth - Ex. Hall 

Clement & Ball Shoe Mfg. Co. _ Congress 
Baltimore, Md. 

Clickstein Shoe Company 
Boston 11, Mass. 

Clover Leaf Novelty Company Stevens 
New York 16, N. Y. Booth - Ex. Hal! 

Clover Shoe Mfg. Co., Inc. Morrison 
Burlington, New Jersey 

Cobblers, Inc. 
Los Angeles, Calif. 

I. Cohen & Sons, Inc. 
Boston, Mass. 

L. R. Cohen Shoe Company, Inc. 
New York 7, N. Y. Chicagoan 

M. Cohen & Sons Shoes Co., Inc. Stevens 
Long Island City, N. Y. 

B. E Cole Company 
Norway, Maine 

“Vic” Colton Shoe Mfg. Co. 
Los Angeles 23, Calif. 

The Comfort Sandal Mfg. Co., Inc. 
Long Island City, N. Y. Morrison 

Comfort Slipper Corporation Morrison 
Fitchburg, Mass. 

Commonwealth Shoe & Leather Co. 
Whitman, Mass. Stevens 

Compo Shoe Machinery Corp. Stevens 
Boston, Mass. Booth - Ex. Hall 

Conformal Shoe Company Stevens 
(Division International Shoe Co.) 
St. Louis 3, Mo. 

J. M. Connell Shoe Co., Inc. 
South Braintree, Mass. 

Conrad Shoe Company 
No. Abington, Mass. 

Consolidated Footwear Corp. 
Malone, New Yor 

W. B. Coon Company 
Rochester, New York 

B. A. Corbin & Son Company 
Marlborough, Mass. 

Joseph F. Corcoran Shoe Co., Inc. 
Stoughton, Mass. Morrtson 

Thos. Cort, Ltd. Congress 
New York, New York 

Cortwell Shoe Company, Inc. 
Manchester, N. H. 

Cosmos Footwear Corp. 
Brooklyn, N. Y. 

Craddock-Terry Shoe Corp. 
Lynchburg, Va. 

Creative Footwear 
Boston, Mass. 

Crescent Shoe Company 
New York 13, N. Y. 

Crossett Shoe Company 
Stoughton, Mass. 

Culver Mfg. Company, Inc. Stevens 
Poneto, Indiana Booth - Ex. Hall 

Curtis Shoe Company, Inc. Stevens 
Marlboro, Mass. 

Curtis-Stephens-Embry Co 
Reading, Penna. 

Charles Cushman Company 
Auburn, Maine 

Dainty Maid Shoe Company, Inc. 
Haverhill, Mass. 

Dale Footwear, Inc. 
Coopersburg, Penna. 

Dalsan, Inc. 
Dolgeville, New York 

Daly Brothers Shoe Co., Inc. 
Boston 11, Mass. 


Morrison 


Stevens 


Morrison 


Congress 


Morrison 


Stevens 
Stevens 
Stevens 
Morrison 


Morrison 


Morrison 
Morrison 
Stevens 
Stevens 
Booth - Ex. Hall 


Morrison 


Morrison 


Stevens 
Stevens 
Morrison 
Morrison 
Morrison 


Morrison 


Hotel 

Dan Danahy Shoe Company Morrison 
Marlboro, Mass. 

L. A. Darling Company Stevens 
Bronson, Michigan Booth - Ex. Hall 

Dartmouth Shoe Company Morrison 
Brockton 69, Mass. 

David Shoe Co., Inc. 
Lynn, Mass. 

H. E. Davis Shoe Company 
Freeport, Maine 

Daytimer Shoe Company 
No. Adams, Mass. 

Deb Shoe Co., Inc. 

St. Louis, Mo. 

Deloy Division 
(Brown Shoe Company ) 
St. Louis, Mo. 

Delta Shoe Mfg. Corp. 
Brooklyn 2, N. Y. 

DeMars Shoe Company 
Los Angeles, Calif. 

Department Store Economist Stevens 
New York, N. Y. Booth - Ex. Hall 

Derman Shoe Compary Morrison 
Milford, Mass. 

Desco Shoe Corporatio 
Long Island City, N. Y. 

Dianafix Corporation 
New York 63, N. Y. 

Diane Footwear, Inc. 

Wilkes Barre, Penna. 

The Walker T. Dickerson Co. 
Columbus, Ohio 

Dine Shoe Corporation 
Wakefield, Mass. 

Dixon-Bartlett Company 
Baltimore 24, Md. 

Dominion Shoe Company 
(Division General Shoe Corp.) 
Nashville, Tenn. 

W. L. Douglas Shoe Company 
Brockton, Mass. 

The Irving Drew Corporation 
Lancaster, Ohio 

Dunn and McCarthy, Inc. 
Auburn, New York 

Eagle Shoe Mfg. Co., Inc. 
Everett, Mass. 

Eastern Footwear Corporation 
Dolgeville, New York 

Eastland Shoes, Inc. 

Freeport, Maine 

Eby Shoe Corporation 
Ephrata, Penna. 

Edgewood Shoe Company 
(Division General Shoe Corp.) 
Nashville 1, Tenn. 

J. Edwards & Company 
Philadelphia, Penna. 

Elbee Shoe Company 
Lynn, Mass. 

Shoes by Elias 
Brooklyn, New York 

Elite Shoe Company 
Norway, Maine 

Embo Casual Footwear Corp. 
Boston, Mass. 

Empire Specialty Ftw. Co. Morrison 
(Div. Endicott Johnson Corp.) 
Endicott, New York 

Enna Jettick Shoes, Inc. 
Auburn, New York 

Ephreta Shoe Company 
Ephrata, Penna. 

Essex Rubber Company Stevens 
Trenton, New Jersey Booth - Ex. Hall 

[Turn to Page 219, Please] 


Chicagoan 
Chicagoan 
Stevens 
Stevens 


Stevens 


Morrison 


Chicagoan 


Morrison 
Morrison 
Morrison 
Morr:son 
Morrison 
Congress 


Congress 


Stevens 
Stevens 
Morrison 
Morrison 
Morrison 
Stevens 
Congress 


Congress 


Stevens 
Congress 
Morrison 
Congress 


Morrison 


Morrison 


Morrison 


129 








The Shoe Craft 
What Better Craft Could Be? 
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Austerrry is an admirable virtue when times 
or \ 


Inde penden a fi ’ C and conditions make it necessary. But life as we enjoy sot 


it in America, would hardly be recognizable stripped 

of those refinements which we have learned to con- a pl 
sider normal comforts, but which in other countries and 
fall into the category of luxuries, to be hoped for 
one day, but not likely of attainment in the forsee- 
able future. Between Austerity and the philosophy 
of “production for use” with which Socialist and Tl 
Communist Europe have been preoccupied, there indiv 


ia 
exists a definite relationship and a deadly parallel. atric 
ZL, Wars recurring with a regularity of each new genera- 
tion have depleted the live-stock herds that produce -— 


the raw materials, and wrecked the production facili- men 
ties which made those raw materials into shoes for desig 
the peoples of many of the countries of Europe. of hi 


Ad Others, gripped in a terrible yoke of inertia, as tight law 
as any imposed by the Czars, have failed thus far 
Z, C2 to devise a system which is capable of producing in profi 
/ sufficient volume to shoe their own peoples. The othe 


resulting Austerity, or whatever other name you may his n 
choose, is brought more sharply into focus and W 
assumes a more frightening meaning by comparison The 


I N A N At MOSPHERE with the varied attractively designed footwear our 


free shoe industry has produced for Americans to 

1 an wear this Fall and Winter, and which we proudly 

OF k R kK KE DOM illustrate on the following pages. This Shoe Craft of 
ours, at once so ancient and so young, so strong and 

independent and yet so abundant in its capacity to 


produce, is truly a symbol for Freedom and an 
ornament to the American way of life. 
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, in the sterility of 
their own philosophy of “production for use” point 
to Fashion as a mark of decadence of the modern 
capitalistic system. Ultra-realistic economists in our 
country, preparing the tortuous appraisals of the 
value of a piece of merchandise which they call 
“consumer researches”, stubbornly refuse to recog- 
nize the satisfaction that an element of Fashion in a 
pair of shoes can bring to the person who wears 
them. Try as they may, however, the human being’s 
desire for self-expression in his dress will not be 
stifled. Just as long as man and woman tread the 
face of the earth, they will seek relief from routine, 
the hum-drum of everyday life, and will strive for 
that touch of color or decoration in their dress 
which brightens their costumes and surroundings. 

Let us be thankful that they do so and let us be 
thankful, too, for the craftsman who constantly 
strives to bring that extra touch of style to mer- 
chandise which brings so much personal satisfac- 
tion to the wearer. The disciple of mass “production 
for use” believes that the introduction of any ele- 
ment of style slows down the assembly line. His is 
a philosophy of the subjugation of the craftsman 
and his individuality to the machine, and in his 
world, patterns become standardized in detail, styles 
utilitarian. 

The American way recognizes the freedom of the 
individual and his right of self-expression. Unre- 
stricted use of materials and the right of the entre- 
preneur to design and make as he sees fit are funda- 
mental. When the maker’s judgment is good, his 
designing and styling worthwhile, and when the skill 
of his craftsmen transforms them into saleable fash- 
ion merchandise, he gets and is entitled to a fair 
profit for his initiative and enterprise. When, on the 
other hand, his judgment is bad he alone pays for 
his mistakes. 

Well styled merchandise is desirable merchandise. 
The response of the consuming public to it, is an 
indication of their good taste and intelligence, and a 
barometer of their standard of living. 

Shoes, of all articles of apparel, have felt the hand 
of restrictions most strongly. Imposed during the 
war, they are still remembered by the makers, dis- 
tributors and wearers of shoes. When we were told 
that there were only enough materials and produc- 


tive capacity in the United States to produce a basic 
ration of three pairs of shoes per year for each 
American, we suddenly found a desire and a de- 
mand for more than three pairs of shoes among a 
larger percentage of our people. When government 
agencies said, “You may not use this material,” or, 
“You are forbidden to make this pattern,” we ac- 
cepted those situations because of an emergency. 
Let us be thankful that it was a temporary one. 
Despite the fact that conservation of materials and 
manpower were given as the reason for these re- 
strictions, the true purpose behind them was to 
encourage the making of shoes which were less 
desirable from a standpoint of style. This situation 
certainly more closely approximated “production 
for use” than any we had ever experienced in Amer- 
ica. For the first time American industry and 
American designers were told what they could and 
what they could not make. 


When those restrictions were lifted 
America saw a remarkable renaissance of style and 
color. The years since the war have been truly a 
designer’s holiday with artist-craftsmen in shoes 
exuberantly producing the most beautiful styles the 
world has ever seen. 

No, the Fashion apparel industry, of which shoes 
are a most important part, would face reimposed re- 
strictions with misgivings. As a wartime necessity, 
they would be obeyed, but for any other purpose 
they would be stubbornly resisted. We can permit 
Fashion free rein in its fullest role as sales promoter, 
knowing we have the capacity to supply this luxury 
as well as the necessities. The production system 
which we have built here is of such size that no 
American among us, and for that matter, even the 
people of the less fortunate countries of the world, 
who honestly look to us for shoes, need suffer be- 
cause Fashion has been permitted that free rein. 

Fashion should, in fact, be encouraged to expand 
its role of sales promoter. For seasonal merchandise 
that is attractive creates those extra sales from 
which manufacturers and distributors both profit. 
Merchandise must be consumed with the same rela- 
tive speed as that with which it is produced. Fashion 
and the practitioners of the Fashion arts provide the 
stimulus to the appetites, and the imagination of 
the customer which assures those extra sales. 
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Way do women like strap shoes? The question 
is worth asking, and answering, in view of the 
great number of strap types in the Fall lines. The 
first answer, to any such question on styles, that 
always occurs is the eternal desire for change. 
Women have not seen many strap shoes in any 
quantity or variety for a long time. Prior to the 
war, elasticized backing and stretchable adjust- 
ments were popular. During the war, when these 
materials were not available, pumps had their 
heyday. Today, both these types have their im- 
portant place in the style picture. Starting with 
the present almost universal appeal of the ankle 
strap, other strap types are coming into favor, 
primarily, we believe, because they lend them- 
selves to endless variations. They are being de- 






Silver piping accents this grace- 
ful instep strap. Arch Preserver 
by Selby. 


ro) ——,«=CE:. dP. Reed. 


Double instep strap makes 


smart tailored shoe. Matrix by 





Aimed at Eye and Style Appeal, the Strap Shoe Has Been Coming into Its Own for Several 
Past Seasons. This Fall It Will Be Seen in Many Versions on Many Types of Shoes. It Ex- 
presses Current Style Trends in Its High-Riding Effect and Attention to Fine Detailing. 


veloped in so many different ways for so many 
different uses. 


Taxes just this first point, their many versions. 
There is the single ankle strap, the double ankle 
strap—so popular among young girls in a flattie 
—the instep and the cross strap, the asymmetric ~ 
strap and rows upon rows of straps in a Roman 
sandal effect. Included here should be new vari- 
ations on the buckle monk theme. (In our last 
issue we showed some of these recently sent us 
from London.) 

Take also this question of the adaptability of 
straps to many types of shoes for many occasion 
uses. A strap can be as casual as the perennially 
popular T-strap made like a child’s barefoot 
sandal; as tailored as the buckle monk shoe on 
which it is used; or as dainty and dressed-up as by 
the most delicate, high heel evening sandal with —§ ELEA 
its ankle or cross strap. 

Three style influences are especially pertinent 
in a discussion of straps. One is the high-riding 
look so much talked-of in connection with longer 
skirts. Even a single ankle strap carries the eye 
up to the new hemline, just as much as a closed 
high shoe might do. Straps offer a compromise 
between very open and entirely closed patterns, — 
They complement perfectly the more feminine, 
dainty clothes of the new season. 
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Scroll vamp ornament interest- 
ing style feature of this ankle 
strap. Pre-View by Tupper. 
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Fashion photographs on this and the following 
pages are of models on the runway at the show- 
ing of advance Fall models, especially designed 
Combining ankle strap and in- for the occasion, presented by the National Shoe 
sep strap gives double fashion Retailers Association in the Basildon Room of 
importance. Physical Culture by the Hotel Waldort- Astoria. 


Selby. 
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Strap crossed high over instep, 
doubled at back, attractive vari- 
ation on ankle strap theme. 


ersions, 
Johansen. 
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longer Graceful and flattering, the 
he eye asymmetric strap line of the 
closed “Charmed Circle’. Mademoiselle 
romise by Carlisle. 
tterns, 
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Number one best seller, the 
closed back and toe ankle strap 
with open shank. Queen Quality. 








Winter navy suit by Jo Cope- 
land of Pattullo, worn with dark 
brown mink, gives opportunity 
for shoes and accessories in 
brown or navy. High button 
navy suede boots by Newton 
Elkin. 
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Horan takes the place of pumps. We do not 
know whether or not anyone has said this yet, but 
we all know it to be a fact by now. In addition toa 
new looking strap shoe, your customer will still want 
one or more pumps in her shoe wardrobe and here 
is your chance to show her how many new styles 
are available for Fall. 

In planning your Fall buying you will be bound 
to recognize that opened-up pumps are still very 
much wanted. Knowing your kind of customers, 
you will work out the ratio of open to closed types 
which you should buy. Just how and where the open 
part is to be placed, whether in quarter, vamp or 
shank, is the next point to decide. There are attrac- 
tive styles in all these variations. 


This dinner dress by Pauline Trigere, taupe 
color wool shot through with gold threads, 
effectively complemented by pumps in darkest 
brown suede, piped with gold, by Palter Deliso. 


Contrasting colors in asymmet- 
ric vamp treatment, touch of 
drama on this attractive pump. 
Florsheim. 


Very new looking this plain 
pump with slender toe on high 
Louis heel. Cellini. 
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As to the question of trimmed or untrimmed, plat- 
form or no platform, high heel, medium or low, there 
again you, naturally, know in what proportion these 
should be bought. 

They all have their place in the style picture. We 
should like to point out, however, that the average 
mature woman considers style combined with com- 
fort the first requirements in a shoe. 

Given the basic shell, so many things can be 
done to make the pump flattering, smart and dif- 
ferent. Vamps can be opened-up. Small areas of 
contrasting color can be introduced, such as stitch- 
ing, piping, overlays and underlays, or, newer still, 
effective contrasts of one color and leather for the 
vamp and another for the quarter .Very popular for 
Fall is the asymmetric line in, vamp treatments. So, 
in addition to the untrimmed, closed pump, there 
are many interesting style ideas in pumps for 
Fall 1948. 


Newest of plain pumps, closed 
shell with slimmer toe and 
medium Louis heel. Lester 
Pincus Original. 





Curved vamp ornament pretty 
accent on this wall toe, medium 
heel sling pump. Sundial. 





Illustrating a new trend for Fall, 
the combining of leather sur- 
faces and colors. Zuckerman @ 


Very feminine pump on 22/8 
Louis heel, with asymmetric 
ornament piped in contrasting 
color. Vitality. 

























There Is Plenty of Variety in Pumps for 
Fall. The Plain Opera Pump May Have 
Been a Number One Style this Past Year 
But Women Siill Like Change, Your Job 


Isto Show Them Other Smart Pump Styles. 


Closed d'Orsay pump with 
charming gold-piped ornamént. 
Walk-Over by Geo. E. Keith Co. 
























From Very Young Flats, Soft and Dressy or Sturdy, toS 


Medium Heel Walking Shoes, to Pretty Daylong Styles. 
Are Included in Fall Lines to Furnish All Types of Wo 
with All Kinds of Shoes, Conservative and High Styk 


on this double ankle strap, 
closed back and front. Middle- 


Baby toe cross-strap anklet on 
low wedge, especially popular 
\ young shoe. Moulton, Bartley. 
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Vera Maxwell's “Functional” travel costume, flecked tweed great 
worn over slacks and top of cocoa brown jersey. Note the dark 
suede flats by Palter Deliso. 
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Bost important of all, in looking over Fall lines is 
the recognition of the many kinds of women who will 
probably be coming in to buy your shoes and the 
many kinds of shoes that they will probably need. 
And by this we do not mean that your store must 
necessarily try to have all styles for all kinds of 
women. But in these days of competitive selling, let 
us have a little more imagination in our buying, our 
merchandising and our promotions. 


One well-known store has used a very successful 
slogan in its advertising, “Sheep are out of fashion.” 
In other words, let’s have some independent thinking 
on the part of the merchant, as well as the designer, 
manufacturer and customer. Perhaps the other fellow 
down the street has not done well with dressy flats 
or high heel ankle straps or brown suede or green 
snake, or whatever it may be. Does that make you 
absolutely certain that your customers will not want 
some of those styles? 


Or maybe last year you over-bought on pea green- 
red. Then what are you going to do this year? Under- 
buy on that color or study the current best selling 
colors in shoes and clothes and find out what colors 


Smartly conservative, this high- 
riding shoe with opened-up 
vamp and quarter. Miracle 
Tread by Craddock-Terry. 


Smart tailored stepin on 13/8 
built-up leather heel. Patented 
Synchro-Flex construction. Brit- 
ish Walkers by J. P. Smith. 






are expected to be most popular in clothes for Fall? 
Are you going to listen to the women who come in to 
your store, to your friends and the women in your 
own family rather than jump to hasty conclusions 
based on the experience of last year or some other 
merchant? 


a other words are you going to be a style sheep or 
an independent authority? And once you have placed 
your first orders are you going to plan your promo- 
tions enthusiastically and constructively so that your 
customers and potential customers will feel confi- 
dence in your style judgment? Maybe you can show 
pictures suggestive of Fall types in your windows or 
in your advertising. (The Boot and Shoe Recorder 
ran pictures of some beautiful advance Fall styles in 
the March 15th issue and more from the same 
National Shoe Retailers Association show are shown 
here on these pages.) 

Of course we don’t mean to plunge wildly into 
buying a lot of novelty styles. All we are trying to 
say is, don’t plunge too wildly out of buying certain 
styles. Your Fall stocks can be pretty and saleable 
if you follow your own good judgment. 








All-around practical oxford tor 
work or play, available in range 
of colors. Kickerinos, Division 
of Marilyn. 


Classic high-riding sling back 
stepin, very smart for country 
and campus. Arnold Authentics. 


Tailored strap and buckle pat- 
tern gains added style interest 
from slightly off-side effect. 
Randoms by Stetson. 







riding tie has new style impor- 
tance this year. Natural Bridge 
by Craddock-Terry. 
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Multicolor tabric casual, popular 
on low wedge with ankle strap. 


Another version of the extremely 
flat, popular in gold or in ¢ 


The flattie, composed only of a sole and he 
a number of straps, in gold or colors. ie 
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The new spectator with a soft, feminine 
shown most often in color on white 


The asymmetric line, good with 
closed back and double strap treatment. 


All photos courtesy 
B.S. Kahn Co., Miami, Fla. 


Bevrevinc that the Winter resort season offers 
an unparalleled indication of what Spring and Sum- 
mer demand will be in other parts of the country, 
BOOT AND SHOE RECORDER wished me god- 
speed one cold and snowy February afternoon, and 
sent me South—way down South—to study shoe 
style trends in the Florida resorts of Miami Beach 
and Palm Beach. Instructions were to find out what 
was leading in shoe sales on the Florida East Coast, 
and to try to forecast which styles would be important 
when blue skies and hot sunshine reached the North 
a few months later. 


The blue skies and hot sunshine became realities 
as I stepped off the train a day later—and the first 
and most outstanding of the Florida trends hit my 
Winter-blinded eyes. This was, of course, gold. True, 
we had heard that gold sandals were sweeping the 
Florida resorts, but no amount of foreknowledge 
could have prepared me for the amount of gold I 
saw and the all-occasion use to which it was put 
Gold sandals on low heels (most often wedges of 
12/8 and under; sometimes outside heels in the same 
heights) were worn with everything from dressy 
cocktail and evening outfits to the most casual of 
sports costumes, not to mention bathing suits. 

Retailers whom I visited in both the Miami Beach 
and Palm Beach shopping centers were unanimous 
in their choice of gold kid as the acknowledged 
leader of the season. Some were doubtful of its con- 
tinuance through the Northern Spring season, how- 
ever, arguing that, because gold in less expensive 
imitations than the original gold kidskin (these, 
often, in lambskin and sheepskin) was available in 
the chain stores catering to the volume market, it 
might not be such a high fashion item for Northern 
















OPoints The Way 


PY _ 
Unusual version of the double ankie 
d strap—the open shoe with a closed look. 


Winter Resorts Offer to Shoe Retailers All Over the Country Testing Grounds for 
Py Their Spring and Summer Styles. An Analysis of Best-Selling Shoes in Florida 


Z Can Help the Northern Shoe Man to Merchandise His Spring and Summer Stocks. 
by ANNE R. DAVID 






Very open treatment considered best tor 
reptiles because of the Florida heat. 
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Extremes in heel heights, often 
featured with double ankle strap. 




































Multicolor pump, good 
also in sandal versions. 
Spring promotion. Others, however, felt that gold was 

only beginning to hit its stride, and that the gold rush 

would most certainly carry through Spring and Sum- 

mer selling in other parts of the country. “We can 

sell all the gold we can get,” they explained, “and if 

we had more, we could sell that, too.” 

Gold was important, not only in over-all sandals, Combination of two colors or two surfaces; pastel 
but as trimming on suede or kidskin. Gold on white and high shades in suede with kidskin flap or gold 
was featured successfully as an extremely high style kid flap on white suede. 
item, and gold on black suede and or high colors was 
also a good seller. 

Next in importance were color and white, color 
both in pale, pale pastels, and in high shades, and 
white alone or in combination. Pastels in soft greens, 





— blues, pinks, mauves, yellows were extremely good in 
it my all-over sandals and pumps and in multi-color pat- 
True, terns. These were shown in suede or kid, with some 
the retailers putting more stress on the latter because of 
. a their belief that kid was better adapted to the high 
sold I temperatures which prevail at these resorts. 
. put High colors—green, red, blue, fuchsia, purple— 
es of were big sellers in suede and in kid, and in reptiles 
onal as well. These were shown in snakeskin, lizard, alli- 
F gator lizard, alligator, cobra, primarily in open sandal 
sol a types. Because these are heavy leathers, most re- 


tailers agreed that the Florida heat would limit their 
Beach sales appeal in closed-up types. Some reptiles, par- 
ticularly cobra, were shown in gold, usually as trim- 


sdged ming on white suede. And ring lizard was very popu- 
5 cau lar for street wear. 

hows Whites sold in both all-over and combination pat- 
asta terns. The classic spectator was not so important as 


these, the new softer type of spectator (we show one on 
these pages). Colors on white—blue, red, green— 


~$- were considered better than the basic black or brown 






(Turn to page 284, please) 








Surce men are determined to wear Retailers, iast Fall and ' ; 
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heavy soled shoes, let’s make sure amazed at the ) 
they get them, but why not give them Ski Boots, 

a promotion with a “reasorl why” 

and a pattern story behind it. And 

while we are doing so, let’s make it a 

type about which we can build awl g 


hity for. 
: 
al point. Wh 
Vet or snowing, it i) 
SOmmon sense to wear @ 
we storm boot. After all, what 
er shoe could be found in that® 
classification than a Ski Boot or™ 
some modification of the Ski Boot 
which would be easier on the foot 
and more comfortable to walk in? 


The square front Barge pattern 
nearly reached volume just be- 
fore the war at a time when it 
was the only shoe of its kind to 
be tound on the fashion horizon. 
Ski Boot styling means squared 
fore parts, split moccasin toes 
and rough lacing devices. Look 
for them to sell in volume to 
younger men. Illustrated lett to 
right, patterns reflecting the 
Barge background from Bates 
Shoe Company; Walk-Over — 
George E. Keith Company; and 
Jarman, Division of General 
Shoe Corporation. 





Ghillie lacing devices helped sef the 
stage se new iB 
tions. Particu ed 
bottom last and he. 1 
ber soles, they have exact 
and the same rugged e 
. makes this new type d 
mag¢rated left to right, A 
nan, Division Cradd 
‘orporation; Peters 
Shoe Company; and 
* Shoe Company. 


‘aa a | 


- . 
|e 


nterprising manufacturers have 
‘taken the hint and this Fall you will 
sell for the first time cut down or 
modified Ski Boot types . . . and you 

_ will sell lots of them. They fit the 
apparel picture quite as well as they 
‘fit most college boys’ feet. Clothing, 
particularly campus clothing, is al- 
ready reflecting the atmosphere 
usually associated with cold weather 
and with skiing. Sweaters, ski pants 
and windbreakers have become a 
part of the campus uniform. The old 
high cuts and the combat boots 


Pattern possibilities for 
development in these new 
Ski Boot types are prac- 
tically without limit. 

Straps, laces or combina- 
tions of both with heavy 
eyelets are suitable for 
development in rugged or 
oil treated leathers. Iilus- 
trated left to right are 
models from Freeman 
Shoe Corporation; Curtis 
Shoe-Company and W. L. 
Dox Shoe Company. 
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HEY TYPES 


Found at Last, Heavy Sole Types that Can Be Promoted as a 
W hole Family of Shoes. They Have a Real Promotional Story 
Behind Them and They’re Strictly “Country Cousins.” 


brought back to campuses by return- 
ing veterans disappeared last Fall 
and jodhpurs took their place. This 
Fall Ski Boots will be required foot- 
wear on most northern campuses. 


In this new Ski Boot type, the re- 
tailer has, at last, a promotional shoe 
which means an extra pair, and one 
which we are reasonably certain will 
never find its way to town. 
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Finest Season of Them All for the True Out- 
doors Man is the Crisp Autumn — Shoe Men 
Like it Too For its Extra Sales Possibilities. 
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THESE four variations 
of the classic, Norwegian 
moccasin pattern, fea- 
turing brighter colored 
leathers are, left to right, 
a “Kinetic” model from 
Old Colony, “Air-O- 
Magic” from Daly Brus., 
Curtis Shoe Co., House 
of Crosby Square. 


VARIATIONS from the 
standard moccasin are high 
and low cut bluchers, often 
with monk straps which 
endow this classic with a 
“leisure” look. Left to right 
a three eyelet blucher with 
crepe sole by Curtis and 
two hand-sewn Pine Tree 
Moccasins from Hammond. 





ron Gouvrry Hovors... 


HIGH cut Jodhpur 
types are on the in- 
crease, particularly in 
sturdier leathers. Left 
to right: Patterns by 
Jarman, “Walk-Over” 
— George E. Keith 
Co., Winthrop, Divi- 
sion of International 
Shoe Co., and Stacy- 
Adams of Brockton. 


STURDIER versions of 
the moccasin blucher fea- 
turing grains, oil-treated 
leathers and cowboy tool- 
ing. Left to right, model by 
Jarman and two models 
from Holland-Racine. 





The Pendulum Has Swung Away 
From Heavy, Over-Detailed Street 
Shoes to the Clean-Cut Lines That 


Show Off a Brogue to Best Advantage. A RETURN 


W /S 











FURTHER EVIDENCE OF SIMPLICITY IN ¥% 
STREET TYPES, Smooth leathers in a variety 
of patterns, left to right, from Plymouth Shoe Com- 
pany; Arch Preserver — Wright; Foot Joy — Field 
and Flint. Opposite straight tips, plain and per- 
forated in grains, Heywood Shoe Company. 
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Sells the Teen-Age Customer 


Teen-Age girls like dress- 
up types. Clockwise, starting lower left: Balle- 
rina ghillie in bright colors; Modern Age from 
Curtis-Stephens-Embry. D’Orsay pump on a 
wedge; Cathy Original from Nevelk. Black 
suede sling pump with neat bow trim; Roberts, 
Johnson & Rand. 


Wuen a teen-age girl enters a shoe store, she imme- 
diately assumes a double personality so far as the shoe 


merchant is concerned. She becomes, at once, his most 
style-conscious customer who is anxious to own what- 
ever is new and attractive in his stock. At the same 
time, she is also his most price-conscious customer, for her 
allowance is usually limited, and a new pair of shoes today 
may mean fewer movies and sundaes for weeks to come. 
The teen-ager’s style-consciousness is, perhaps, one of 


the merchant’s greatest assets. This customer is alive to 


The Teen-Age Girl Is the Most Particular 
and the Most Rewarding of your Customers 
—for She Knows What She Wants, and 


Her Wants are Many and Varied. oe « 
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rour versions of the popular 
moccasin. Left to right: Two-toned treat- 
ment with ghillie lacing; Cobblers. Colonial 
buckle lends a dressy look; Pine Tree Moc- 
casin from Hammond. Two-strap pattern; 
Happy Hiker trom Friedman-Shelby. 
Buckled treatment on a low wedge; Log 
Roller from Sandler. 


every new straw in the fashion wind; she follows fashion 
trends religiously, and she’s eager to experiment with any- 
thing néw iri the way of style. Thus she offers a constant 
receptive audience for any new ideas which may develop 

in shoes. 
The other side of her’ personality, however, is equally 
aw [Turn to Page 246, Please] 
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FASHION Keynotes 


Faw shoe styles for young customers reflect the fact 
that manufacturers are thinking in terms of style in 
addition to their usual preoccupation with the fit and 
wearing qualities of the shoes they produce. Influenced, 
in part at least, by the interest in style which has been 





shown by manufacturers of juvenile clothing, the shoe 


people are offering a more diversified array of attractive ‘ 
shoes than have been available for young folks for many ‘ 
a season. 


Color is one way in which this emphasis on style has 
been expressed. It is considered very important in juvenile 1 
shoes today, because the clothes which young folks will 
wear back to school are colorful and gay. Color in shoes 
is used to complement pretty feminine dresses, suits and i 
coats; brown, red, green, blue, long important in shoes 
for older members of the family, are appearing with more ( 
regularity than they have since before the war in shoes 
for younger customers. | 
The use of grown-up leathers is another evidence of | 
the trend toward style in juvenile shoes. Reptile prints, 
suedes, as well as the more usual elk and patent are being | 


Left—Clockwise, starting lower left: Wing tip 
bal heavily brogued; A. S. Kreider. Chukka-Moc, 
new moccasin pattern; Gerberich-Payne. Moccasin 
front blucher; American Boy from Craddock-Terry. 
Straight tip blucher, medallion perforated; Sun- 
dial. Crepe sole moccasin, ghillie lacing; Buster 
Brown. Woven vamp blucher; Peters. 


Below—Left to right: Ghillie treatment on 
classic plain toe, in red elk; Waterbury. An- 
other ghillie, on a wall last with perfora- 
tions; Altschul. Monk strap pattern; Rugégies 
from W. L. Kreider. Moccasin oxford in 


genuine buffalo; Kali-sten-iks from Gilbert. 
Below, lett—Clockwise, starting 
lower left: Classic moccasin; F. 
S. Elam. Red and white saddle 
from Superior. Moccasin bluch- 
er; Fleet-Air Health Shoe from 
Eby. Ankle strap Mary Jane; 
Roberts, Johnson & Rand. 












































CHILDREN'S SHOES for Fail... 





e fact Use of Color, Grown-up Leathers and Pattern Details Reflect 
yle in Increasing Style-Consciousness of Manufacturers---New 
it and Shoes Complement Colorful, Pretty Fall Clothes. 
enced, 
s been 
e shoe 
‘active i il ’s lines. binati f Clockwise starting lower lett: Alligator print sad- 
shown frequently in children s lines Com inations © >= sang ~ boar Fy alg ~ ap he 
many surfaces are also available, particularly in moccasin and _—Jacing on a saddle; Child Life from Herbst. Little 
boy’s moccasin oxford with heavy rope stitch; Play 
| eddie ee , Poise from Virginia. Red ghillie treatment on a 
le has Pattern details in shoes for girls have borrowed from _pjain toe pattern; Lit- 
ivenile the women’s lines for some of their inspiration. Double = a; Geis 
° a aci moccasin from, 
s will straps, colonial buckles, double buckle treatments, bal- py. Posner. 


| shoes lerina models, ankle straps are all present in some version 
s and in many of the children’s lines for Fall. Ghillie treat- 
shoes ments are to be seen in most lines, sometimes in simple 
| more one-color patterns, and sometimes in contrasting saddle 
shoes versions. The Mary Jane with an ankle strap is a popular 
dress-up shoe, shown in patent leather, in reptile prints, 
ice of in elk in bright colors. 
prints, In boys’ shoes the trend is toward sturdy service types, 
being carrying overweight soles with constructions which will 


take hard wear. Wider and fuller lasts for boys of all 
ages are part of this trend, and the plateau and wide 
brogue lasts for boys are foremost in the Fall picture. 
Bold rope stitching, much perforation, wing and medal- 
lion tips are important treatments, while the acknow!l- 
edged leader in patterns is the moccasin in- all of its 
variations, 


ont on 
y. An- 
»rfora- 


wd in 
ilbert. 


Clockwise, starting lower 
left: Navy pump with 
turned-over flap; Rough 
Rider from Cannon. 
Double strap treatment on 
contrasting saddle; Fried- 
man Shelby. Interesting 
front treatment on ankle 
strap model; Acrobat. Al- 
ligator print Mary Jane; 
Weatherbird from Peters. 
Black patent Mary Jane 
with grosgrain bow; School 
Shoe from Trimfoot. 
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Lett to right: Plain toe blucher 
boot with scalloped lace-stay; 
Mrs. Day’s Ideal Baby Shoe Co. 
Two-tone tan moccasin boot 
with sole extending up the 
back; Jumping Jack from 
Vaisey-Bristol. Moccasin boot 
with perforated detail; Cosy- 
foot from Chesbrough. 


Production 
Still a Problem 


In Babies’ Fall Shoes 


Top: Genuine moccasin boot with hard 
toe box, felt-covered for softness; shown 
here in red, but available in other colors; 
Buntees from R. J. Potvin. Bottom: The 
popular barefoot sandal, with teardrop 
and pinpoint perforations and T-strap; 
Happy-Go-Lucky from Ed White, Junior. 


Manuracturers of shoes for babies, to a great 
extent, find themselves facing the Fall season with one 
major problem on their minds. Unlike many of their 
fellow manufacturers in other sections of the industry, 
they still have the twin questions of peak demand and 
limited capacity to worry them. 

One manufacturer of shoes for infants and babies re- 
ports that, despite an increase in production of approxi- 
mately 25 per cent over that of last year, he is still unable 
to accept new accounts, and is concentrating on trying 
to satisfy the demands of his long-established customers. 
Another in the same category tells us that he is having 
trouble making deliveries on time, notwithstanding the 
fact that he has increased his production substantially. 
A third is trying to meet the problem by concentrating 
on a few basic patterns, believing that the most im- 
portant factor in his business is to satisfy the demand for 
these classics. 

A few manufacturers have added style items — Mary 


Most Manufacturers Concentrating on Staple 
Types to Speed Output as Much as Possible— 
Style, Color Added as “Sweeteners” to Some 


Lines for Coming Season. 


Janes in the larger sizes, usually with ankle straps, center 
buckle treatments — but only as sweeteners to their lines. 
It is the bread-and-butter types on which manufacturers 


are still putting most emphasis — the plain toe blucher 


i 


beat and oxford; the moccasin front boot and oxford; 
the bagefoot sandal, in classic white or brown elk, in 
combinations of white with brown or tan with brown, 
or in all-over red. These, they know, are the mainstay 
of the retailer’s business, and the types on which, while 
production is still tight, it is most wise to concentrate. 

This is where color enters the picture. Aside from the 
widespread interest in color generally this season, manu- 
facturers and retailers alike realize that a basic pattern in 
a new color looks new, and that it can satisfy the cus- 
tomer’s demand for style while it does not slow up pro- 
duction as much as would result from the addition of 
new patterns. Thus, even in shoes for the tiniest cus- 
tomer, you can expect the spice of color to give a new 
look to your Fall stocks. 
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THE SHOE THAT 
ALWAYS LOOKS ITS LEVEL-BEST 


Sm ae i a> ame > cam aie St de cee Ge oop een eb ems = > 


a Shoe with the 
revolutionary double feature 


Here's the most exciting shoe sews in years! Here's a new type of shoe that not only looks smart the 
day you sell it. . . but keeps on looking its very best every day a man wears it! 


This shoe is new, revolutionary, attraction-compelling! It incorporates two of the greatest inventions in 
the history of shoe-making! It has @ sales-producing argument so unique, so effective that it gives you 
. pe ne Ree tenes Sens 


THE NEW 


2 5 tit ee Bet ts 
dg Lina Pees 





See us at the National Shoe Fair 
Chicago—Hotel Stevens 
















































COLOR CO-OP COLORS 


Allied Kid Company, as a member of the COLOR CO-OP, presents Red Tortoise 


and Green Turtle for perfect coordination with coats, suits, dresses, millinery, hosiery, 


gloves, blouses, cosmetics and jewelry. 


RED TORTOISE GREEN TURTLE 
NEW CASTLE DIVISION 
Glazed Kid 


Maracain 


Suede Kangaroo 


STANDARD & SPECIALTY DIVISION 


Glazed Kid 
Suede Kid 


ALLIED KID COMPANY 


BOSTON + NEW YORK + WILMINGTON + PHILADELPHIA + CAMDEN 
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Wete doing some 


fast footwork / 


Featured in 
Charm Magazine 


June 





Featured in 
Mademoiselle Mav 
Vew lorker—May 22 






Kleinert’s Sportimer* play shoes are 

getting their full share of the largest 
- x advertising campaign in our history! In 

Featured in we ne . full color and in black and white, 






Vac moitselle {pril 4 
Vew lorker—June 19 advertisements for these popular play 


shoes are stepping out from the pages of 
all the right magazines. 


“Wt Pays to Show Are you ready for the spring and summer 
the Name They Know!” demand? No time to lose! Stock up on Kleinert’s 
+ Sportimers in a full range of designs, 


colors and sizes! 


Be sure to see us at the Shows! 


485 Fifth Avenue, New York 17, N. Y. *® 


Also advertised in Life, Cosmopolitan, Parents’, Today’s Woman and Seventeen. 
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Do come in and see the Fall line of 
Florsheim shoes for women. As 
always, they're the kind of shoes 
that are friendly to the profit side 
of your ledger, because they're the 
reliable, no mark-down kind of 
shoes that make friends with your 
customers. Their superior quality, 


FLORSHEIM 
Shoes for women 


fine fit and classic fashion have 
made them The Most Walked-About 
Shoes in America. 


The werd 
rwlheds - alrevD whet) 
Aw omucea/ 


SEE THEM IN ROOM 507A, STEVENS HOTEL 


THE FLORSHEIM SHOE COMPANY ° CHICAGO ° MAKERS OF FINE SHOES FOR MEN AND WOMEN 
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FOR ALL THE 
FAMILY IT'S 


ndial EASTERN DIVISION 
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International Shoe Company 


Manchester 


New Hampshire 
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world of 
fashion 


looks to 


ST. 
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style dominancy 
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You can sell more shoes—get more business, for there 
is more business to be had. Population has increased 
generally, and has greatly concentrated in urban cen- 
ters. To get your share of the new customers, you must 
give women real value in famous, nationally advertised 
shoes they want. 


That is why so many alert merchants consider Vital- 
ity basic to good shoe merchandising today. 


If you want to sell 
more shoes in 1948 and 1949 








Vitality Shoes give you all the style salability of the 
“new look” with other important factors that keep 
customers and get extra pair sales. Those factors are 
excellence of fit, quality and value that bring customers 
back for more Vitality Shoes, and keep them “talking 
up” Vitality to their friends! 


For the coming seasons, Vitality is showing the most 
brilliantly styled and carefully planned line in the his- 
tory of these famous shoes. You will see shoes for 
women of all ages, constructions for all types of wear, 
in the most salable new styles, materials and colors. 


It will pay you to take a good look at the entire new 


line Vitality has so carefully developed to make extra 


sales for you. 


more-for-your-money shoes 


Complete range of women’s sizes and widths 


Vitality Open Road Shoes 
for Outdoor and Campus Wear 


Vitality Shoes for Children 


Made ty Americas Largest Shoemakers 
VITALITY SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO. 
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ON DISPLAY 
STEVENS HOTEL, CHICAGO 
ROOMS 1000-1001 -1001A- 

1002 -1002A-1003A 
APRIL 26 THRU 29 


It’s woman's fashion 
prerogative to be sweetly feminine... 

and she takes delight in the new whirling skirts, the 
new off-shoulder necklines. She takes 

delight, as well, in the feminine flattery of the 

new Peacock styles ...so pretty, frivolous, charming. 
The retailer who features them adds luster 

to his reputation for fashion prestige. 
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BOYD-WELSH, INCORPORATED @ SAINT LOUIS 
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A MILESTONE 
becomes another STEPPING STONE 







or fifty years Queen Quality Shoes have represented a standard of 
» fine footwear to the nation’s discriminating women. Through our 


hundreds of loyal, conscientious dealers... through Quality, Depend- 


Ag 29) 


ability, Style, Value and Fit... Queen Quality has built for its millions 
of wearers a satisfaction that brings us to new heights as we enter the second 
half of Queen Quality’s first century of service. 

But that is yesterday. What of today. ..and the future? Queen Quality, asa 
quick glance at this year's brilliant Jubilee Line shows, has embarked on a pro- 


gram of such magnitude and scope that the next years will see oO 


ueen Quality 
achieve even greater heights. 

Here is a vital new type of styling that spells Youth ... rich, colorful, highly 
desirable. Smart new wedgies, daring platforms, compelling high heels, fashionable 
mid-w ay heels, as well as the more reserved types that assure the ultimate in comfort. 

From our brilliant stylists, skilled craftsmen and able shoemakers—from our 
expert buyers of raw materials—from all of us, you can look for ever finer foot- 
wear... footwear that assures full value and longer lasting smartness ... footwear 
that comes to you as the ideally balanced line of women’s shoes in its price field. 

Finally, you will find in Queen Quality’s national advertising in the nation’s 
leading publications and in Queen Quality’s promotional material, inspiring, 
hard-hitting, selling ideas ...ideas that will sell more shoes for you. 

Queen Quality is on the march. In the years to come the milestone of our 
50th Anniversary— our Jubilee Year— will be seen as a stepping stone to an even 
more brilliant future. 

If you are interested in knowing more about the Queen Quality line —how 


it fits into the fashion and profit picture—let us hear from you. 


See Queen Quality’s brilliant line for Fall 
Chicago « April 25, 26, 27, 28, 29 
Stevens Hotel 


Rooms 700, 701A, 702A, 710A, 711A, 712A 


THE MARK OF THE CRAFTSMAN ENDURES 


OUEEN QUALITY SHOE C 


OMPANY 


DIVISION INTERNATI NA SHO! OMPANY« $7 Lt Is {1ss a | 







































what! 
no shoes 


in 


this ad 













about 





we're saving the 
excitement of our 
new fall line for 


the Shoe Fair! 





Stevens Hotel, Chicago, April 26-29 
Rooms 704, 705, 706, 707, 708, 


Sam Wolff, Ray Kohn, Ed Keleher, 
Henry Menken, Max Abramson, 
Lester Seigel, Ed Grierson 
Wolff-Tober Shoe Mfg. Co., 
St. Louis 
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when you keep moving ahead 


with [- = oe 


MORE ™ than just beau aes 


VISIT ROOMS 522, 524, 526—MORRISON HOTEL 
ROOMS 601, 602, 603, 604, 605, 607, 609—STEVENS HOTEL 
NATIONAL SHOE FAIR, CHICAGO, APRIL 25-29 


Hitch your sales to a skyrocket! 


Rhythm Step zoomed from 23rd place in 1946 | R ang oageall 


to 7th place in 1947—in dealer's newspaper advertising 
lineage. And so far in 1948 
Rhythm Step is forging still further ahead! 


So—come in—see our new fall fashions—the styles a ll 
that will boost Rhythm Step still higher! 
JOHNSON, STEPHENS & SHINKLE 


SHOE COMPANY 
St. Louis 
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TWELFTH FLOOR 


STEVENS HOTEL, CHICAGO e« APRIL 26-2« 


ROOMS 


1200 — 1201 — 120I1A 


206GA~1205A—-1207A 
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W.F. HEATON 


LEE. JOHNSON 


A.V. WHEELER 


J.H. REINHART 





5. w. paew 
E.C. THORPE 
A.C. YUKON 
E.M. ROGERS 
A.V. WHEELER 
W.H. VIRGILIO 


P.J. SMITH 
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Buyers resistance ... keen competition... 
swiftly changing fashions! 
It takes more than a heap o’ hard selling 
to come outon top with your 


shoe volume! 


It takes a shoe of unquestioned quality ... 


authoritative stvling...right price... ry, 


unexcelled per dollar value. . fs Ye, 
All this in r, >) T 
one consistently, nationally | ) 2 ~~ \ 


-— 


advertised brand... In ‘. 
rt " d 

\ 

LS 

AND THAT BRAND \ 
BECOMES A TREND! 


Retail from $9.95 





CARMO SHOE MFG. CO., ST. LOUIS 3, NEW YORK, LOS ANGELES 
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Shoemakers Since 1874 


; Seen in VOGUE, April 15, issue, 
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HIGH STYLE, 
GREATER DIVERSITY, 
PRESENTED IN 
PRICED -FOR-ACTION 
BRACKETS 


April 15, 1948 








Faced with the full impact of a highly competitive mar- 
ket St. Louis manufacturers have injected high style 
into their volume lines of feminine footwear for fall. 
They have stepped up styling in all types of shoes from 
infants’ footwear up through children’s, growing girls’ 
and men’s and are stressing quality as well as style in 
fall patterns more than ever before. 

As a group they are very conscious of the fact that the 
world of fashion looks to St. Louis for style dominancy 
and dependability. Every tactic of the market is geared 
to upholding this confidence. 

Manufacturers are, in effect, placing style in the 
priced-for-action bracket, as a means of meeting the de- 
mands of the consumer, and maintaining an outlet for 
an annual production geared to approximately 97 mil- 
lion pairs. Producers of men’s shoes, for instance, are 
increasing their output despite the volume decline in 
men’s footwear nationally. And producers of all types 
of shoes in this market are placing a greater premium 
on variety in their lines than ever before as an incentive 
to the consumer in a period of greater selectivity. 

In accord with the tradition of the market manufac- 
turers also contemplate a resumption of their in-stock 
service departments at the earliest opportunity. Such a 
service already has been re-established by one manufac- 
turer, Winthrop Shoe Co., division of International. 

At the approaching National Shoe Fair in Chicago 


producers of the St. Louis Shoe Manufacturers 
(Continued on Page 171) 
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FRIEDMAN - SHELBY DIVISION © INTERNATIONAL SHOE COMPANY @ ST. LOUIS, MISSOURI 
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“Flats” by Victory will make their debut 
at the Shoe Fair in Rooms 


750a, 751a and 752a 


STEVENS HOTEL 
APRIL 26 











VICTORY SHOE CO.+ 2032 LOCUST ST. + ST. wih d, oy 
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ST. LOUIS STYLE... 
PRICED -FOR-ACTION 


(Continued from Page 167) 

Association will present the largest 
display of fall footwear in the history 
of the St. Louis market. The display 
also will be the most diversified in the 
history of the market with a total of 
9,846 style variations and more than 
3,000 basic patterns: 

In addition to reflecting an emphasis 
on style, however, the diversity of the 
exhibit offers concrete evidence to sup- 
port St. Louis’ claim to being the lead- 
ing one-stop market for footwear. Mak- 
ing up the total of 9,846 style varia- 
tions are 6,025 variations in women’s 
lines, 1,330 in men’s, 900 in juniors’, 
1,533 in children’s and 58 in infants’ 
and babies’. In the total of 3,335 basic 
patterns, 2,074 are women’s, 442 men’s, 
275 juniors’, 510 children’s and 34 in- 
fants’ and babies’. 

Probably the most notable trend in 
women’s footwear, as seen in the crea- 
tions of St. Louis stylists for fall, is 
toward the closed version of the “new 
lock.” Designers have even moved be- 
yond the currently popular ankle em- 
phasis to make this achievement, thoug» 
many of the lines feature patterns with 
closed back and open toe. 

This opinion is expressed by many 
and was emphasized recently by James 
S. Legg, retiring president and now 
beard chairman of the St. Louis Shoe 
Manufacturers Association. 

Mr. Legg said “we are not going 
overboard on the closed toe idea, though 
our own designers,” in a reference to 
Moulton Bartley, Inc., “are stressing 
closed shoes for fall. While the closed 
heel and toe will be more prevalent 
than heretofore,” he explained, “pat- 
terns will be light and airy with the 
plunging throat line and D’Orsay ef- 
fects.” 

Expressing an opinion which is simi- 
lar in some respects to that of Mr. 
Legg is John Walsh of the Hamilton, 
Scheu and Walsh Shoe Co., who sees a 
trend toward more cutouts in the vamps 
and quarters and extending through 
the counter. Mr. Walsh also believes 
the Louis XIV heel is important for 
fall, even in flats. 

Mrs. Elizabeth States, fashion coor- 
dinator of the Johnson, Stephens and 
Shinkle Shoe Co., likewise feels that 
the Louis XIV heel is very much in the 
picture for fall. 

Throughout the market manufactur- 
ers are using the vehicle of better styl- 
ing in combination with their high pro- 
duction as weapons to build a continu- 
ing demand for their product. Thus, 
the overall reaction of the St. Louis 
industry to the tightening of consumer 


(Continued on Page 198) 
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As presented in REDBOOR, 
\ ok-** CHARM. MODERN SCREEN and 
oo} WOMANS HOME COMPANION 
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Manufactured by PETERS SHOE COMPANY 

Division of INTERNATIONAL SHOE COMPANY Saint 




















See JOLENE Shoes 


NATIONAL SHOE FAIR 
STEVENS HOTEL 
CHICAGO 
APRIL 26-29 
Rooms: 812A + 813A 
814A + 815A + 816A 
829A + 830A 











HARPER’S BAZAAR. 


TOBER-SAIFER 
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| can buy two pairs: 


Solvive 


SHOES 
$95 . 5895 


“My budget simply LOVES JOLENE SHOES! 
They give me the latest styles in high quality shoes at 
half the price I've had to pay. Good shoes aren’t a luxury 
anymore ...now that I can buy two pairs of JOLENE 
SHOES and still keep within my budget.” 

Price-conscious women everywhere are learning 
about JOLENE HOLLYWOOD INSPIRED SHOES 
whose name has been made known to millions of women 


by 12 years of consistent national advertising. 


For complete information on how you can sell the lucrative mass market, write or wire today 


SHOE MANUFACTURING COMPANY « ST. LOUIS 
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Fall Showing... National 
Shoe Fair... Chicago, 
April 26-27-28-29 
Stevens Hotel, ktooms 856-862 


Room 856 — DEAN PHIPPS and 
C. J. HUTCHISON 


Room 857 — GLEN O'BRIEN and 
JOHN POWERS 


Room 858 — CONNIE O° BRIEN 

Room 859— NORMAN CANTY 

Room 860 — FRED ENTCHELMEYER 

Room 861 — JOE DANNIS 

Room 862 —M. A. STEIS and DICK PHIPPS 





There ts NV Economical SUBSTITUTE Ze QUALITY 
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HATIONAL SHOE FAIR—APRIL 26, 27, 28, 29—See our displays at The STEVENS—Rooms 717,718,719, 720—RAND shoes for men—TRIM-TRED shoes for women—POLL-PARROT shoes for children 
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n the May issues of CHARM, PHOTOPLAY, REDBOOK and in the April issue of TODAY'S WOMAN 





This full page ad appears 
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ACTIONS SPEAK LOUDER THAN WORDS 7 : 


The best proof of Winthrop quality is the “repeat” business Winthrop dealers 


=< 


enjoy. More and more consumers are learning through experience and word-of- pert 
mouth advertising of the quality materials, superior craftsmanship and pains- 
taking attention to detail that put full value into every pair of Winthrop Shoes. 


This outstanding value, which Winthrop has always stood 


NE EFEEEFEE|I 


for, will be maintained. It is largely responsible for the 


43.8% pairage increase Winthrop enjoyed last year. 


i 






8995 1, $1595 $695 to $395 


(Some Higher) (Sizes 1 to 9) 


— 





In-’n-Outers 


8995 
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See Winthrop’s Line of Style and Value Leaders 


st SHOES Chicago « April 26, 27, 28, 29 


Stevens Hotel « Room No. 532A, 533A, 534A 
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= 33339342: = Winthrop Shoe Co. + Div: International Shoe Company « St. Louis 

_—- . > C Tt - a . . . » 
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Olin Masia INC. 
Winthrop Shoes for Men 


Two East 45th Street 
New York City 
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March 5, 1948 
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Winthrop Shoe Company 
1509 Washinghton Avenue 
St. Louis 3, Missouri 
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ATT: Paul Atkins 


Dear Paul: 


With the "good old days" 


of competition coming 
back again, I 


want to tell you that we feel that Winthrop's 
relentless holding to the highest possible quality stand- 
ards will serve us in great and profitable measure for many 
years to come. 


‘BALAR! 
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You know, it isn't often that 
any length about their shoes. Yet, 
have received quite a few very favo 
Winthrop's quality and the way they 
Still speak a lot louder than words, 
been getting ever-increasing action by way of repeat Winthrop 
sales from old customers... 


-and plenty of new customers for 
Winthrop,sent in by friends who are already customers of 
ours. 


customers comment at 
for some years now, we 
rable comments about 
stand up. But actions 
and in our case we have 


errriimior 


-E 
: 
3 
; 


THTTTTTT 


Keep up Winthrop's outstanding quality. For that 
quality,plus all of Winthrop's other fine points,will 


unerringly put Winthrop even further ahead in fine men's 
shoes. 


reer eT Tr 
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Very sincerely yours, 


Wives SS 
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4 oveeeees | 
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Tom Austin 
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the 
world of 


fashion 
looks to 


ST. LOUIS a 








ST. LOUIS OFFERS DAINTY 


Promoter’s special, multi- 
color trimmed vamp of this 
closed pump with a Baby 
Louis heel. By Friedman 
Shelby. 





Seft vamp ornament stress- 
es feminine feeling of this 
open toe pump. By Peters 
Shoe Co. 





Simplicity and good fit are 
stressed in the Tango pump. 
By Brauer Bros. 





high- 


By Naturalizer. 


Soft, Dressy Patterns Predominate In Fall 
Shoe Lines. New Styles Range From Sleek, 
Sophisticated To Informal, Casual Types. 


Fall, 48 promises to bring the return of closed shoes in large propor- 
tions to the St. Louis shoe market. Outlines will be sleek, interesting, clear-cut 
and especially flattering to the foot. New treatments of quarters, vamps, 
shanks; new heels; a variety of heel heights and fresh patterns are expected to 
play up the fashion appeal of these closed shoes. 

Pumps, found in all lines, are greatly varied. While the classic opera 
pump is still the leader, many other types of pumps are being developed. 
Closed-up pumps with soft vamp treatments and lacy cut-outs are being de- 


signed to complement the more feminine feeling in ready-to-wear silhouettes. 


Popular, too, is the pump with a narrower, elongated toe on a Baby Louis 


heel in a variety of heel heights ranging from high to low. Interest continues 
(Continued on Page 180) 
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“Forgotten Women” are re- . 
membered in this 15/8 inch Ade 


heel pump. By ae 


Interesting V-throat and 
vamp treatment on closed 
toe, open shank shoe prom- 
ises to be popular. By Air 


Asymmetric treatment gives 
bootie effect to this closed 
toe shoe. By L. J. O'Neill. 





important is 


Increasingly 
the high-riding effect of this 
closed shoe. 


Lingerie touch on the vamp 
designed to carry out the 
dainty, feminine feeling of 
Fall ensembles. 





Smart styling is shown by 
the construction cut-out and 
open toe of this elasticized 
shoe. By Queen Quality. 





FEMININE FOOTWEAR FOR FALL ‘48 


Straps and buckles give the 


closed 
open 


erts, Johnson & Rand. 


Open vamp gives light airy 
touch to this closed toe shoe. 
By Rhythm Step. 


Smartly crossed instep straps 
give high-riding and closed 


look 


man Shelby. 





Staple open back sling pump 


By 


bootie effect with 
tee comfort. By Reb- 


Side-peaked quarter with 
strap treatment gives a fresh 
look to Fall shoes. By Boyd 
Weish. 





te open shoes. By Fried- 


th high front looks new. 
Johansen Bros. 


Closed back is firmly held 
in place with asymmetric 
side strap. By Moulton 
Bartley. 










strong in other pumps such as the regent, d’Orsay, 
closed pump with open shank and the ever-impor- 
tant sling pump with either a flat or heavy orna- 
ment with or without a platform. 

Dainty, feminine vamp treatments promise to 
predominate. Slim, elongated vamps; variations of 
soft, lacy cut-outs; sandalized vamps; V-throats; 
high riding peaked fronts are leaders. Straps; 
buckles are all important with special emphasis on 
asymmetric treatments of many types to include 
off-side bows, buckles, strap effects. 

While open toes are expected to take a large part 
of the business, the majority of shoe manufacturers 
have introduced new closed toe lasts with a more 
slender feeling. At least one of the new lasts can be 
found in every line. Several manufacturers have 
developed flat heel lasts which will give a fresh ap- 


ST. LOUIS OFFERS DAINTY 
FEMININE FOOTWEAR FOR FALL ‘48 


pearance to Fall patterns making them prettier, 
more slender and youthful. 

Quarter treatments will be more interesting this 
Fall. High peaked backs; straps, bigger than ever 
before, used in a number of different ways, wrap- 
ping the ankle once, twice or even three times; re- 
movable ankle straps, anklets in every form; side 
buckles; all give unusual interest to these new look- 
ing Fall shoes. Many removable ankle straps can be 
replaced with ankle straps in other colors, materials 
to accent or contrast a dressy or casual costume. 

Smartly tailored walking types of shoes take on 
an important air. Here, closed shoes are leaders 
using many buckles to give a trim look. V-throats, 
construction cut-outs, high fronts, sling backs and 
modified platforms all continue in popularity. Wall 
toes have found their place here, while they are re- 


portedly less important in other types of shoes. 
(Continued on Page 198) 





to the elongated toe. 
Brauer Bros. 


Military feeling is given 
this high front, buckled 
walking shoe. 


Soft pleating adds vamp in- 
terest to this tailored shoe. 
By L. J. O'Neill. 


Construction cut-out of the 
high peaked front make this 
walking shoe especially new 
looking. 


Straps circle the instep while 
V-throat of the vamp points 


By 
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Slender toe of the sling pump 
lends a feminine feeling. By 
Westport. 


Dainty bow on vamp stress- 
es the slim look of the closed 
flat. By Westport. 






Seft toe and double straps 
add charm to this low heeled 
sling pump. By Spalsbury 
Steis Shoe Co. 


* High~-peaked quarter and 
vamp with open shank give 
added interest to the flat. By 
Life Stride. 





Strap and high front stress 
slender look of the low 
heeled wedge. 






Stitched vamp and closed 
tee are newsworthy in the 
sling wedge pump. By 
Naturalizer. 


Closed toe wedge takes a 
new look with partly open 


end heel, Unusual back and vamp 


treatments give this wedge 
added appeal. 





“$T. LOUI MEET BASIC REQUIREMENTS OF 
QUSTRY,” SA EW PRESIDENT OF ST. LOUIS 





the coming pexiod, according to a statement address 
to the nation’s retaittess_pby Franklin J. Cornwell, 
newly-elected Association presidé 
“War and post-war difficulties of supply pt 
yasic tenets of this market to a severe test,” said Corn- 
ess, these fundamental principles 


were maintained and the j appreciation 





which was accorded has convinced us that they are 
sound.” 


Cornwell listed the basic tenets which have been 


adonted by St Lanis manufacturers ac follows: Oual 
x i: ~~ 





ity, integrity, honest pricing and the maintenance of 
a broad selection of style-wise footwear. 

“St. Louis manufacturers will continue to live by 
these fundamentals,” he said. “They are : 
of our success. They oven by this record: 30 per 
sentincreased production in a decade; seven per cent 
more production in 1947 than in 1946 in face of aL: 
per cent national decline. Continued Ubegtif retailer 
and consumer demand for Shoes makes us right. 

“We can therefor assure these people who cot 
on thet Louis Shoe Industry — the-607000 shoe 
jorkers who make our prod “the 20,000 retailers 
who sell it—the 100,000,000 Americans who wear it 
—that the fyadamental high principles which c 


merit eir faith will continue.” 


A. J. BRAUER, JR. 
Brauer Bros. Shoe Company 
First Vice-President 











; . CORNWELL 
Brown Shoe Company 
President 


BOARD OF DIRECTORS 


JAMES s. LEGG, Chairman, Moulton Bartley, Ine. 


TT H- RANT, tternational Shoe Tompany 








JULIAN SAMUELS, Samuels Shoe Company 
4. C. FLEENER, Brown Shoe Company 


M. A. STEIS, Spalsbury-Steis Shoe Company 





Photographs of executive 
officers of St. Louis 


Shoe Manufacturers Association. 


FRANK FREUND A. V. WHEELER ARTHUR GALE 
Johnson & Rand Shoe Company at-Jefferson Shoe Company Secretary-Manager 
Second Vice-President Zreasurer 


’ 
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No other shoe 
has this pat- 
ented single- 
sole construc- 
tion. None 
can success- 
fully imitate 
its different 
appearance. 


UPPERS MAND LACED 





SOU MAND.LACED 
1O vPreRs 
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a 
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Z , 
fLERIBLE TOUGH 
8f51 QuaLTY sou 

THICKNESS AT POINT 


OF GREATEST weae 





EQUALS THICKNESS OF 


RESMIENT RUBBER HEEL f0GE & UF COMBINED 


. and yet rayall maximum comfort and 


pede Ath winienom ‘bulk and: weight . .and at a popular 


& ‘eee ~DUN-DEERS are backed by large-scale notional od- 
> recoils ahaa bar These 


. lift 
com nity. Ask — 
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DISTINCTIVE SHOES FOR MEN 






New, 
hefty appearance 
to hike sales! 


Typified in massive, heavy soles—Rajah 
Soles, Lug and Tractor Soles, Thick 
Crepe Soles, rugged edged soles! 


NEW Ski Oxford a sales-sparking trend 
that brings a new interestin men’s shoes, 


and helps sell a// City Club Shoes! 


NEW Harness Stitching adds to the mas- 
sive masculine manner—with double 
and triple rows of heavy thread stitching. 


NEW Colors with emphasis on new wine 
tones, all variations of the Cordovan 
family — plus a full representation of 
sure-selling medium browns and 
staple black! 


See City Club for the most complete, 
most sales-compelling line since 1940! 
Nationally advertised in LIFE, 
ESQUIRE, SATURDAY EVENING 
POST, COLLIER’S and TRUE. 





IN CHICAGO 


TVUNVUOUAUOOC000000000000HEUGUUNUUSOUAAULAUAOUGAUULUUULOOASUUAANNL 





STEVENS HOTEL ROOM 757A 


april 25 inv 29, iss 
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The new 


masculine manner in 


MEN’S 
SHOES 


COMUAOQUANGGHOONAUGOL LUSCH 00QNEODUUESUOOAAOOA AGUAS ATS 


ot he HAtional shoe fair 


DOONUOOOOUEAUUUAAALLAAALALLAOAAAAAAONAAAAAAANAN 








STYLED BY PETERS SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO. 
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AT THE SHOE FAIR 
MEET THE FAMOUS LINES OF THE 
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HEADQUARTERS: STEVENS HOTEL 


Directory of Sample Rooms 


Room Numbers: 618A, 619A, 
620A, 621A, 622A, 623A, 
624A, 625A, 626A, 627A 


Room Numbers: 639A, 640A 


a v SHOE COMPANY 





i 


Room Numbers: 614A, 615A 
616A, 617A, 628A, 629A 
Swe :: 631A, 632A, 660A 


Room Numbers: 635A, 636A, 
as. 637A, 638A, 651A, 652A, 
653A, 654A, 655A. 


Room Number 661A. 


Room Number 664A. 


“rotlce 
Room Numbers: 613A, 656A, 
657A. BROWN SHOE COMPANY @ ST. LOUIS, MO. 


= April 15, 1948 












it’s a big family 
with big ideas. Be 
sure to stop in and get 
acquainted with the 
famous Brown 
Shoe Company 
brands. 
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THE CLINIC SHOE peje MS SHOE 


OFF DU: r Y FOOT WEAR 





CHICAGO 
Congress Hotel 
April 25-30 


MAKE LIFE EASY WITH MAKE LIFE EASY WITH 


LAZY LAZY 


T8Aet Meee 


BUNES BUNES 


DELUXE JUNIOR 


FLEXIBLE SHANK SHOES FLEXIBLE SHANK SHOES 


‘THE JUVENILE SHOE CORPORATION 
OF AMERICA 


SHELL BUILDING — 1221 LOCUST STREET 
SAINT LOUIS (3), MISSOURI 
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Today’s smart Retailer offers his 
Customer something Extra for his money 














The consumer buying trend is to go where they get more — that 
something “‘extra’’ Smart shoe merchants know this. That’s why 
the Conformal shoe line is creating special interest among shor 
merchants determined to keep their sales and profits upward 
Conformal shoes for men and women have a patented built-in 
plastic arch, @ comfort feature which no other shoe can claim. 
To feature these shoes is to place yourself in an exclusive, 
distinctive position as a shoe merchant in your community. 


Conformal shoes for your store is worth investigating! 


Chicago Show 


VENS 
ao 25-29 \ 








701 - 702 


ay 1-4 Hotel St. Poul 


Hotel Adolphus 


-M 
-13 
May 10-! therlond Plaze 
‘19 Hotel Ne 
, ; - May 16°! 


MADE BY THE WORLD'S LARGEST SHOE MANUFACTURERS Conformal Shoe Co., St. Lovis 3, Mo. 
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EXCLUSIVE 


SANDAI~CRAFT 


CREATIONS 
° Specialists in Sandals Exclusively 
SANDAL-CRAFT, INC. 


Syndicate Trust Building 
St. Lowis 1, Mo. 








Shell nwet oC 


She buys move Trimfoot 


Soft-sole Shoes than any viktee 
nidionilly advediscd Ceamée 


You reach the profitable Mother Market more 
easily—when you feature best-selling Trimfoot Shoes. 
Month after month, advertisements in 20 publications 

are helping to create a buying habit that continues to 
build sales for you as youngsters start with Trimfoot 
Baby Deer Shoes right at birth and graduate into Trimfoot 
Pre-School and School Shoes. There’s a Trimfoot Shoe 

to fit every child’s need, from birth to teens. And that 
means extra profits from year-after-year sales for you. 


SEE THEM AT THE NATIONAL SHOE FAIR 
MORRISON HOTEL...ROOMS 1527 AND 1528 


TRIMFOOT COMPANY 
TRIMFOOT TERRACE 
FARMINGTON, MISSOURI 


April 15, 1948 

















Many of your customers will see 
the dominant advertising now 
appearing in Collier’s, Esquire, 
Life, Look, Saturday Evening Post 
and Sport for the John C. Roberts 
Shoe. Particular men go for the 
John C. Roberts shoe... its 
“Mellow-Stride Feature’’... its fine leathers ...expert 
design ...careful craftsmanship ...smart style ...and 
extra value. Are you steering this business to your 
store? Latch onto the John C. Roberts shoe with 
radio spots, newspaper mats, signs, counter cards, and 
other selling helps ...they’re free. Ask our represen- 
tative about the John C. Roberts line...or write us. 


NATIONALLY ADVERTISED 





SEE US 
ROOM 620-—-HOTEL STEVENS 
NATIONAL SHOE FAIR 
CHICAGO—APRIL 25-29 


FRIEDMAN-SHELBY DIVISION + INTERNATIONAL SHOE COMPANY «© ST. LOUIS 
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GET THE COMPLETE 
NEW SALES PROGRAM FROM 


> | WEATHER-BIRD SHOES 


for boys and girls at the 





NEW STYLES IN CHILDREN’S SHOES 
See new Buckle Loafers—new Sling Backs—new 
ankle straps with collars—the 2-Buckle Saddle, new- 
est colors in saddle oxfords—and many more new 
treatments. 






NEW NATIONAL ADVERTISING 


BS Ads so unusual they almost leap out of the pages of 


the magazines . . . LIFE, WOMAN’S HOME COM.- 

ca PANION, GOOD HOUSEKEEPING, PARENTS’, 

‘== COUNTRY GENTLEMAN and PROGRESSIVE 
FARMER! Localized national ads, too—in THIS 


WEEK, in PARADE, and in Sunday newspapers 


in key markets. 
DES NEW RETAIL MERCHANDISING 


Weather-Bird has everything you need to sell shoes 
for boys and girls—all sales helps, from displays to 
effective newspaper mats, direct mail and radio script 


FOR BOYS AND GIRLS ARE “Weatherized” and transcriptions—a complete program to increase 
EE sales and profits for you! 


PETERS SHOE COMPANY, DIVISION OF INTERNATIONAL SHOE COMPANY, ST. LOUIS 3, MO. 
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come to Rooms 733-4-5 for a peek 
at the smoothest sales builder in 
the children’s shoe business... 

see how Step Master's unique 

Window -Fit* system makes accurate 
fitting simple, and positive . .. wins 

and holds new customers for 

other merchants like you. 

ROOM 733: Roy McCracken, Bernie Signor 
ROOM 734: A. J. Munch, L. J. Raymond 
ROOM 735: Bill Lampe, Bud Ludwig 






this is the most “worth-looking-into” 
window in the Morrison! 


(National Shoe Fair, Chicago) 


Step lax? 





FOR CHILDREN 





STEP MASTER SHOES cecie 


*Reg. U. S. Pat. Off. Window-Fit System U.S. Patent No. 1752254 





Sanitany Equipment Manufacturing 
Sanitary Oguyprment , lanufacturing 0., INC. 
c aR 


3 ) EXPORT OFFICE: 


2ist & WALNUT STS. 
80 BROAD ST..NEW YORK 4. N.Y. 


ST. LOUIS 3, MISSOURI 


Makers of 


THE ADJUSTABLE SHOE SHELVING 


that provides 40% more space for stock! 


FEATURES THAT EVERY EFFICIENCY 
MINDED OPERATOR WANTS! 


— 


@ Shelves are adjusted e@ Each shelf removable 

vertically as tray and _  inter- 
changeable 

@ Adjustable in depth to @ Easy to erect. No 


any size shoe carton maintenance required 











MANUFACT 





@ Space between shelves 
may be adjusted to a 
tolerance of 3%” 


@ Permits shelving of 19 
layers of shoes accord- 
ing to height of shoe 
box 


@ Sturdy, lightweight, all 
aluminum 


@ Permits 40% more 
forward stock 


@ Made in units 3’ or 4 
wide, 14%" deep, 7°2” 
high 


$21.45 per foot FOB Factory 


OF SHEET METAL. PRODUCTS 
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THE CHILDREN’S SHOE 
WHICH MADE... 














ROOM | THE SYMBOL OF 





BIOA-611A | BETTER FOOT HEALTH 
TO MILLIONS OF 
Hotel AMERICAN PARENTS 
STEVENS 
CHICAGO 
APRIL 





26™ 10 DQM 
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merica since 1907 


es 


“Half the Fur 





RED GOOSE DIVISION * INTERNATIONAL SHOE COMPANY «® ST. LOUIS, MO. 
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“Justin Boots ~ 


outsell other brands 5 to 1,” De 
says operator of large city Sports Shop * a 





























AMONG FOLKS WHO LIVE WITH THEIR BOOTS oy 
ON, JUSTIN BOOTS, made in Fort Worth, have been 
favorites for almost 69 years. More Western folks wear 
Justin Boots than any other brand, because only genu- 
ine Justins give you that look of Western elegance, 
plus such famous comfort features as cushioned side 
walls, smooth baseball-leather linings, springy steel 
arch, crimped vamps, and old-time hand lasting that 
molds the leather to your foot. 


And Justin Boots are fast becoming favorites every- 
where, East and West alike, with folks who enjoy real 
Western apparel. If you plan to sell boots, you’ll sell 
more, make more profits, with genuine JUSTINS. 


For catalog and price list, please write to 


H. J. JUSTIN & SONS, Inc. 


P.O. BOX 548-K, FORT WORTH 1, TEXAS 





SEE JUSTINS AT THE SHOE FAIR 
Room 637, Morrison Hotel 
Chicago, April 26-29 








The home of Justin Boots and Shoes ~~ sa: 
Daggett & Hemphill Sts. uptotee 
Fort Worth, Tex. 


*Name on request 
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quality men’s, women’s and 
children’s shoes. Just tell 


While in Town See Weil 








WE'LL BE EASY TO FIND 


AT THE NATIONAL SHOE FAIR IN CHICAGO 
APRIL 25 thru 29 


We'll be on hand to meet you... greet 
you...help you with your promo- 
tions. We buy and sell branded 











Morrison Hotel 
Rooms 
1165-1166 
M. K. Weil 
Paul Sigan 
Abe Eisner 


“M. K. WEIL SHOE CO. 


1215 Washington Ave. 


¢ St. Llovis 3, Mo. 
Quality Shoes Since '32 








ST. LOUIS STYLE... 
PRICED -FOR-ACTION 


(Continued from Page 171) 

purse strings and increased want for 
more quality and more style in shoes 
could likely best be described as an ag- 
gressive reaction; a reaction based on 
confidence in the future and a deter- 
mination to maintain their current 
production in the face of declining unit 
volume at the retail level. 

One of the most accurate appraisals 
of this reaction of the market to meet 
the demands of the consumer was 
summed up in the words of Julian 
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Samuels, Sr. of Samuels Shoe Co., who 
said, “We are going through a com- 
plete change of fashion in the shoe 
field.” 

A quick analysis of styling trends 
reveals the truth of Mr. Samuels’ be- 
lief. One of the newest developments 
of St. Louis stylists is the use of tiny 
beading and buttons. Both reflect the 
resurgence of old fashioned tradition 
which is guiding present fashions, de- 
signers point out, and at the same time 
offer a suitable alternative to the clin- 
quant buckles and bows which the 
movement toward simplicity pushed 
out of the picture. 





Miss Betty Jones, a stylist of Inter- 
national Shoe Co., sees the styling in 
new fall lines as combining simplicity 
“with a dainty slim feeling.” She men- 
tions the importance of the Louis heels 
“from the very high to the very low” 
and says “straps are everywhere; sym- 


metrical straps, ankle straps, straps 
that start high on the inside and swing 
low on the outside and straps that run 
riot, for bootie effects.” She also speaks 
of the importance of “pumps with high 
backs,” and those with unusual vamp 
treatments.” 

In summing up the efforts St. Louis 
manufacturers are making to meet the 
increased selectivity of the consumer, 
Arthur H. Gale, secretary of the 
St. Louis Shoe Manufacturers Associa- 
tion, said, “St. Louis houses are exhib- 
iting shoes that embody the necessary 
ingredients for salable footwear, name- 
ly style, comfort, and fit. “These in- 
gredients,” he said, “were largely re- 
sponsible for our production increase 
in 1947 over 1946 of 7.4 per cent, de- 
spite the national decline.” 


ST. LOUIS OFFERS 
FEMININE FOOTWEAR... 


(Continued from Page 180) 

Heel heights and treatments deserve 
special attention for they are more 
than ever important this season. Baby 
Louis heels in all heights ranging from 
22/8 to 14/8 are popular and at least 
one height can be seen in every line. 
23/8, 21/8, 18/8 heels on soft, feminine 
patterns accent the new feeling in 
ready-to-wear silhouettes. “Forgotten 
Women” are remembered in many lines 
with a variety of smartly tailored and 
dressy patterns on 17/8, 16/8, and 14/8 
heels. 

Soft, lady-like shoes will be made in 
a variety of colors, materials and, as 
noted above, patterns. Contrast piping 
will be important as will beading. The 
use of two or three colors that blend 
or contrast are expected to be well re- 
ceived by shoe buyers. Contrast of ma- 
terials such as suede with patent, rep- 
tile, or metallics and calf or kid with 
gabardine can be noted. 

Flats range from the very dressy to 
tailored and sport types taking full, 
round toes or long, slender toes as best 
suit the variety of patterns in which 
they are shown. Many closed and open 
backs are seen, with special interest 
centered on anklets in dressier types. 
Tapered and peaked backs give a new 
look to flats. Stitched vamps, high 
fronts, wide straps, bows, buckles ap- 
pear strong. In sport shoes, crepe rub- 
ber soles are expected to attract cus- 
tomers. Flats range from the sophisti- 
cated to the knock-about types. 
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IT’S A SAFE BET that this shoe store in West Palm Beach, Florida, with its “open vision” front, offering 
an unobstructed view of the interior, is “going places.” Taking advantage of the powerful display 
feature of this latest trend in store designs, “open vision” fronts help to bring in more customers, 
increase profits. Dress your shoe store for better business with Pittsburgh Glass and Pittco Store Front 
Metal. Architect: Igor B. Polevitzky. 


O down any “Main Street” and 
you'll find that the shoe store 
that is “all dressed up” — that is 
smart, modern, good looking—is the 
one that’s “going places.” For the 
appearance of a store is very much 
like that of a person — either it 
catches your eye and attracts you 
favorably or you pass it by without 
a second glance. And hundreds of 
merchants have taken advantage of 
this fact to build better businesses. 

How? By modernizing their shoe 
stores — inside and out — with Pitts- 
burgh Glass and Pittco Store Front 
Metal. You, too, can use these prod- 
ucts to achieve greater prosperity—to 
bring you more customers from a 
wider area . . . to increase your sales 
... to add to your profits. 

Consult an architect. This will as- 
sure you a well-planned, economical 
design—a real sales winner. Mean- 
while, fill in and return the coupon 
below for your free copy of our book 
on store modernization. It shows 
scores of “Pittsburgh” remodeled 
jobs—proves how Pittsburgh Prod- 
ucts can work magic for vou. 


\Y LA 
| Pittsburgh Plate Glass Company 
| 2105-8 Grant Building, Pittsburgh 19, Pa. 
Without obligation on my part, please senc 
| P pl i 
me a FREE copy of your book on store mod- 
STORE FRONTS | ail 
| 
| Bp nencnncnenetmesnbenion — -_ 
AND INTERIORS EE ee a ee owe 
| Gil iienéibaniaebeessesesoened State 
PAINTS + GLASS - CHEMICALS + BRUSHES - PLASTICS 
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hoemakers . 


Inc. 


831A 


STEVENS HOTEL 





A! 
BRANDED 
SHOE JOBS 


A most unusual selection 

of new, clean, current 

shoes especially suited 
e _ for promotions. 


Morrison Hotel — Room 1154 


\ Joe Schneider 
In attendance < Sammy Grossman 
Dave Tucker 
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Quality Shoe Jobs since 1932 
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ON DISPLAY NATIONAL SHOE FAIR 


1408 Washington Ave. St. Louis 3, Mo. 
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Great Shoe Centers TRADE 


Greatest Sectional 





CINCINNATI 
SHOE FAIR 


GIBSON HOTEL—NETHERLAND PLAZA ..... 
CINCINNATI, OHIO—MAY 16, 17, 18 and 19, 1948 


Sponsored By THE OHIO SHOE TRAVELERS CLUB 











RESERVATIONS FOR EXHIBIT SPACE NOW ACCEPTED 


LL 
MAIL INQUIRY TO ROOM 305—DESHLER-WALLICK HOTEL—COLUMBUS, OHIO 


One of America’s MR. RETAILER — PLAN TO ATTEND THIS ALL IMPORTANT 


EVENT. PLEASE MENTION SHOE SHOW WHEN RE- 


Presents America’s SERVING YOUR ROOM. 


Shoe Show FOR YOUR PLEASURE Something New in Entertainment .. . 


Tuesday Evening, May 18—Prizes Galore! Wednesday, May 19—Gala 
Golf Tournament for all shoe people. 
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GOMIPLENE Wille tor the entire family! 


. plus the same famous LaCrosse quality fashioned in the ‘48 manner, 


and the profitable LaCrosse merchandising plan. 
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“RHYTHM” 


Style No. 4618 
by 
SPALSBURY-STEIS SHOE CO 
ST. LOUIS, MO. 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A. 
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NEW SOLE featured 
in NEW Daniel Green Slippers 








ESE two Daniel Green 
Felt Slippers, Imp and 
Pow Wow, feature a brand- 
new American Felt Company 
development. For the first time 
a slipper sole is made of piano- 
quality felt with a special sole 
finish. The result is a noiseless, 
long-wearing sole and an un- 
usually comfortable slipper . . . 
American Felt Company slip- 
per felt, for uppers and soles, 
is available in all fashion- 
dictated colors. . . . All other 
types of felt required by the 
boot and shoe industry are 
supplied. 
r ’ y 
See these and other Daniel Green 
Slippers, Stevens Hotel, Chicago 
at the time of the National Shoe 
Fair, April 26-29. 








GENERAL OFFICES: 


American felt 





GLENVILLE, CONNECTICUT 





Engineering and Research Laboratories: Glenville, 
Conn. ¢ PLANTS: Glenville, Conn.; Franklin, Mass.; 
Newburgh, N. Y.; Detroit, Mich. ¢ SALES OFFICES: 
New York, Boston, Chicago, Detroit, Cleveland, 
Rochester, Philadelphia, St. Lovis, Atlanta, Dallas, 
San Francisco, Los Angeles, Portland, Seattle 








Casual Shoes For Small 
Boys In Demand 

St. Louis — A new development on 
the style front is a trend toward greater 
quantities of casual shoes for smal] 
boys. 

This is true even in dress-up shoes, 
St. Louis stylists point out, as there 
is a nation-wide demand building up 
for boys shoes of this type. A monk 
strap model of highly polished smooth 
leather is one example of how St. Louis 
stylists are meeting this demand. 

Patterned after the shoe made for 
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fliers during the war the manufacturer 
has discovered that it not only is be- 
coming the top dress shoe for smail 
boys, but that it is stepping out ahead 
from a pairage volume standpoint over 
any shoe in his line. 

Another leader in small boys shoes is 
a type featuring rubber soles in woven 
vamp types. Red rubber soles are con- 
sidered exceptionally good at this time, 
though the tractor tread soles popular 
with young men do not appear to have 
a similar appear with the juveniles. 

Other style leaders include strap 
loafers, woven and conventional oxfords 


and plain toe oxfords with unseamed 
lace stays. The strap sandals are get- 
ting heavy orders in the St. Louis area 
in both two-strap and barefoot styles. 
Backs are closed with toes either open 
or closed. 

Number one color preference for boys 
appears to be brown and two-tone tans, 
with the exception of very smail sizes 
(three to six) where at least the 
mother’s preference appears to be for 
white, or brown and white. Brass eye- 
lets and light toned laces also are get- 
ting a good play by stylists in toning 
up their shoes. 


Retail Trade Quiet 
In Mining Center 


Scranton, Pa. — Sales volume in 
Scranton shoe stores during February 
was only fair as retailers accustomed 
themselves to a period devoid of the 
stimulus of year-end clearances. Stocks 
were in good shape after extensive 
markdowns and promotions. Prolonged 
cold weather and increased unemploy- 
ment are given as reasons for the quiet 
business which has prevailed since early 
this year. 

Low-priced footwear felt the effect of 
lack of buying power more than style 
and quality lines. One exclusive store 
has found that its most extreme styles 
are the best sellers. While Spring 
business has hardly gotten under way, 
preliminary sales indicate that black 
suede will continue a leader, although 
more and more customers are buying 
reds and greens. It is platforms, two 
to one, up to about $16.95. 

Ankle straps, sling backs, open toes 
and sandals are popular types in 
quality stores. It is believed that gold 
kid will do very well in Scranton this 
year. Buyer for a large department 
store predicts that conservative types 
will have a poor season. High Style 
merchandise is a more valuable asset, 
he believes, and advises a moderately 
bold buying policy to assure a store of 
shoes when it needs them. This buyer 
is taking continual small markdowns 
on slow-moving items rather than risk 
larger reductions at the end of the sea- 
son. 


To Make Alterations 

Buffalo, N. Y.—Liberty Shoe Stores 
has been granted a building permit to 
make alterations to its store at 826 
Tonawanda St., at an estimated cost of 
$4,000. The chain has general offices at 
923 Broadway, Buffalo, and operates 
seven outlets in the city. 





Shoe Firm Incorporated 

Fort Wayne, Ind.—C. & H. Shoe Co., 
Inc., Fort Wayne, Ind., has been incor- 
porated with 1,000 shares of stock of no 
par value. George Hoerber, 1814 St. 
Joe Blvd., Fort Wayne, Ind., is the resi- 
dent agent, with Ida Feltman, Hunting- 
ton, Ind., and William O. Pickering, 
Marion, Ind., as the other incorporators. 
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Promotions Made 
By Edison Brothers 


Philadelphia, Pa. — One regional 
manager has been promoted to regional 
executive, and two managers have been 
named to regional managers, Edison 
Brothers Stores, Inc., has announced. 

The new regional executive is Roy 
Haydel, who now will be area super- 
visor of twenty-two Edison stores in 
the Bay area in California with head- 
quarters in San Francisco. The two 
managers promoted to regional man- 
agers are Gus East, former manager 
of the Chandler Shoe Store in San An- 
tonio, and Art Elias, formerly manager 
of the Baker shoe store on Woodward 
Avenue in Detroit. Gus East will suc- 
ceed Roy Haydel as regional manager 
of the Edison stores in the Texas and 
Oklahoma area, and Art Elias will be 
the regional supervisor of the Baker 
and Burt stores in the state of Mich- 
igan. 

The three men promoted have a com- 
bined total of sixty years of service 
with Edison Brothers. Each began 
twenty years ago as salesman for the 
company and progressed to assistant 
managers, managers, and now regional 
positions 

Roy Haydel, who was born 1907 in 
Jeanerette, La., of French parentage, 
began twenty years ago as extra sales- 
man in Chandler’s Shoe Store in Hou- 
ston. Within two years he was manager 
of that store, and in 1935 he was named 
regional manager of the Edison stores 
in the Texas and Oklahoma region. The 
Haydels will take up residency in San 
Francisco, 

Art Elias, who is forty-two years old, 
was born in Nova Scotia, Canada. He 
began his shoe career as a salesman 
in the Edison Brother’s Leed Store in 
San Francisco. He will headquarter in 
Detroit. 

Gus East was born in Mathis, Texas, 
in 1910. He began as salesman in the 
Baker’s Shoe Store in San Antonio. 
He is married and has two grown chil- 
dren. Headquarters will be in Dallas, 
Texas, where the Easts will take up 
residency. 


Klevan Bros. Celebrating 


Silver Anniversary 

Altoona, Pa. — Klevan Bros., a re- 
tail shoe store here, are celebrating 
their silver anniversary. The store 
which serves Altoona and central Penn- 
sylvania started in March, 1923 and are 
located at the same spot, 1300 Eleventh 
Avenue. 


Douglas Plans New Store 
Toledo, O.—W. L. Douglas Shoe Co., 
Brockton, Mass., has signed a lease for 
the storeroom at 522 Adams St., in 
downtown Toledo. Remodeling of the 
store, to cost about $35,000, will be 
completed in 30 to 60 days, when the 
store will be opened for business. The 
store will have 20 by 100 feet of space, 
and will be next to the Paramount 
Theatre, city’s largest film house. 
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UNEXCELLED 
CRAFTSMANSHIP 





Increased sales with less stock inventory . . . bigger 
profits with lower inventory risk . . . faster turnover and 
better stock contro] . . . all made possible for you 
through 40 TRADE BUILDER wholesale distributors 
whose over-night service covers every foot of the country 
from coast-to-coast. For shoe values that beat the 
toughest kind of competition . . . and for “fill-in” serv- 
ice that beats anything you've ever experienced .. . 
TIE UP WITH TRADE BUILDERS. 
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He will 
walk alone 





The customers that saw him bounding into their stores 
with his line of shoes would never have thought that 
within a year he would be walking on artificial legs. 

And yet, if happened! First one leg and then the other 
was amputated. Never dreamed that it could happen to 
him. Good guy, too. 


Tough luck. 


Where was the money coming from — doctors, hospitals, 
operations, artificial limbs? He didn’t have any. 
Was he to become a forgotten man in some institution? 


No, the industry he had served well didn’t forget. 
The 210 paid the doctors, the hospitals; they bought 
him the artificial legs. 


Today that salesman still has his self respect and the 
heart to carry on. 





The 210 Associates ask you to join with other members of the 
shoe industry in supporting this worthy cause. Join .. . give 
. . advertise in the Year Book. 






All cases handled by the 210 are anony- 
mous and national in scope. 


—IPI0) ASSOCIATES, rnc. 


210 LINCOLN STREET, BOSTON 11, MASSACHUSETTS 








This space contributed by the Boot_& Shoe Recorder 
in the best interests of the industry it serves. 
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Noreen Nash, movie star who 
is appearing in Eagle-Lion 
Films’ “Adventures of Casa- 


nova”, relaxes in sweater and 
slacks—and open wedge san- 
dals for leisure wear. These 
are available in wine suede or 
in solid gold kid. Shoes from 
Hollywood Skooters. 
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Smart...from any angle 
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National Shoe Fair, April 26-29 
Room 536— Morrison Hote!, Chicago 
= In attendance: Harold Hunt 
Henry Looney 
Elmer Sihorski 


ox 
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From Low Wedges to Towering Platforms 
and from Sturdy Play Shoes to Glamor- 
ous Gold-Trimmed Suedes, this Market 





Above: Pedal 
pusher outfit by 
Ritter, worn with 
Balenciaga suede 
wedge slings with 
gold kid trim; 
Frank Harlow. 





Right — left to 
right: Double 
ankle strap white 
sandal, gold kid 
platform and 
wedge; Studio 
Shoes. Triple 
ankle strap wedge 
sandal in green 
caltskin; Brief. 
High wedge san- 
dal in printed 
cotton, kidskin 
wedge and plat- 
form; Ted Saval. 


Left: White wool 
jacket and black 
and white striped 
skirt from Koret 
of California, 
black suede 
wedge pumps 
with modified 
baby toes; Cali- 
fornia Shoes. 





Moss green suede ankle strap sandals 
on low wedge with interesting tear- 
drop cutouts; Los Angeles Shoe 


Manufacturing Company. of California. 





Closed-up ankle strap with modified 
baby doll toe in cafe brown suede; 
designed by Bayard Ryder for Bryson 


Offers Them All 





Lookinc forward to Fall, Southern California shoe 
designers have been giving much thought to new patterns 
in keeping with crisp weather and autumnal occasions. 
They have created a host of new styles sure to please 
women in all climates. The closed-up silhouette is gain- 
ing impetus, the number one pattern being the closed- 
toe pump on a flat or medium wedge. 

The little girl look is evident in these new styles, the 
broad, round vamp and modifications of the baby doll 
toe giving a pert, youthful look. Often, toes are unboxed, 
counters softened, and invariably there is a platform, for 


Flat heel ankle strap with squared- 
off back and removable double ankle 
bracelets, replaceable by gold kid ties; 
Vic Colton. 
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hun the Gamut 


by JUANITA SAYER 


Right — left to right: 
High scalloped back and 
asymmetric throat detail- 
ing on brown suede san- 
dal; Jimmy De Mars. 
Novelty strap and back 
treatment on sandal with 
inch- high platform; 
Kimel. 


Left: Buckle pumps 
with soft counter 
and unboxed toe in 
black or navy suede, 
contrasting calfskin 
on wedge and vamp; 
Benatti Custom 
Originals. 


Right—left to right: Black suede 
closed toe sandal, squared-off back; 
Illing. Cross-strap red glove-leather 
flat with jester toe and back; Cob- 
blers. Black suede closed wedge 
pump with open shanks, gold kid 
trimmed; Joseph Rathy. 


These styles are designed for wear with a wide variety 
of occasions. Teen-agers will like them for back-to-school 
wear. With tailored or sport clothes, they will fit into 
the wardrobe of the business girl, and for resort wear 
they will appear with slacks, pedal pushers, shorts and 


sundresses. 
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Wedge strap shoe of box-glove 
leather in new copper shade has 
softly rounded closed toe and plat- 
form; Joyce 


in the minds of these designers comfort is always upper- 


most. 


To the closed-up wedge pump is added the adjustable 
buckled strap across the instep, aimed at giving better 
fit and foot flattery as well as heightening style appeal. 
Variations on the pump include two and three buckled 
straps from just above the throat to the instep; high 
closed backs with ankle straps; scooped-out sides; toes 
turned up jester style with backs rising to high slender 


peaks. 


All shoes and cos- 
turmes modeled by 
Lucille Norman, 
singing star of 
NBC's Music Hour 
from Hollywood. 


Strictly for relaxation are scores of new sandals and 
sling pumps with much open work. These are usually 
underscored by the popular flattie wedge, but the medium 
and high wedge promise to be more important for Fall 
wear. Platforms are still in, with the 5/8 inch height 


the most popular in appeal. [Turn to Page 306, Please) 
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\ 
The Wage \ook...is the Smalr \ook 
Style conscious women appreciate Ted Saval’s wedge designs. 
The ever increasing number of Ted Saval’s advocates are proof of the 


high fashion and sound principles that go into the creation of the well 


known wedge. Into every line of the popular wedge is moulded tasteful 


SS 


S 
— ~~ 


grace and beauty. The painstaking exterior detail means incomparable 


——— 


appearance ...The structural support of the wedge heel means supreme 
comfort as well. The completely new, modern plant facilitates manufactur- 


ing and makes the already famous Ted Saval footwear even more desirable. 


* * * 


Chicago showing: Morrison Hotel, Room 538 
April 25th, 26th, 27th, 28th, 29th 
Jack G. Rodgers — Fred S. Rosen in attendance 


Dallas showing: Hotel Adolphus, May 10th thru 14th 


ed Saval 


isis: 3861 roadway * Los. Angeles 15 + California 
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CHICAGO SHOE FAIR 


HOTEL MORRISON—ROOMS 506, 541, 543 
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Morrison Hotel, Room 532, 


KIMEL 


Showing at 


April 25th thru 29th 


SHOE COMPANY, 


April 15, 1948 
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BRIEFS 


‘Cal-Art” 
CASUALS 


Interpret the California 
Life and Express 
Hollywood’s Gayety 


For Fun-For Fit-For Wear 


FOR PROFIT 


Buy BRIEF - Sell BRIEF 
Sizes 2 to 14 


Exclusive Franchises Avail- 
able - Famed for Their Su- 
perby FIT - The Most 
Talked About Shoes. 


They SELL - They FIT 
THEY REPEAT 
Ww 


Congress Hotel, Room 450 
Chicago Shoe Fair 


In Attendance 
|. W. Stein 
H. C. Marxmiller 


Ww 


BRIEF OF 
CALIFORNIA 


FACTORY 
217% South Spring Street 
LOS ANGELES, CALIF. 
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Physical Culture Dealers 
Hold Meeting 


New York—Last month, fifty Physi- 
cal Culture dealers from the metro- 
politan area gathered at the Hotel Mc- 
Alpin for a luncheon and dealer meet- 
ing. 

Present from the Selby Shoe Com- 
pany was the Physical Culture Line 
Manager, W. O. McCracken and the 
Advertising Manager, W. E. Lawson. 

The principal matter of discussion 
was a cooperative advertising cam- 
paign which was released in the New 
York Daily News and New York Post 
this month. Spring shoes were featured 
and the listing of dealers in the five 
boroughs and surrounding territory in- 
cluding New Jersey. 

Marvin Mann, Vice President of the 
Weiss & Geller Advertising Agency of 
Chicago discussed the agency prepara- 
tion for this campaign. 

The market analysis prepared by the 
New York Daily News in the form of 
a sound, colored movie titled “The 
Middle Millions” was introduced by 
George F. Knoche who is in charge of 
the metropolitan territory for Physical 
Culture. 


Field Flyer Featured 


Shoes on Front Cover 

Chicago, Ill—Shoes from the fifth 
floor Leisurex Square at Marshall Field 
& Company were featured on the cover 
of the first issue of the “Field Flyer”, 
new monthly advertising folder aimed 
at building up the firm’s mail order 
business, 

The folder contains separate sheets 
illustrating and describing a _ specific 
piece of merchandise, with order form 
on the reverse side. In addition to de- 
scriptive matter on merchandise, in- 
formation includes order number, post- 
age and departmental location in the 
main store and all its branches. 

Penaljo’s “Sahara” sandals were pic- 
tured on the cover and offered in an- 
tique dark red and chestnut elk tanned 
calf, referred to as “the popular sandal 
colors for Spring.” 

The first flyer was referred to as 
“the beginning of still another Field 
tradition—to be sent out every month.” 





Joins Executive Staff 
Of Melville Corp. 


New York — William H. Muckley has 
joined the executive staff of Melville 
Shoe Corporation, retailers of Thom 
McAn and John Ward shoes and 
hosiery, as hosiery buyer for both 
chains, replacing William E. Wood, who 
resigned. Mr. Muckley has been en- 
gaged in buying, styling and merchan- 
dising hosiery for many years, most re- 
cently as men’s hosiery buyer for Mont- 
gomery Ward. His connection with 
Melville began March 1. 

Edwin H. Biel, an assistant in the 


























BURNS CUBOID 


are the California-made 


FOOT BALANCERS 


That you see advertised in 


|| @ GOOD HOUSEKEEPING 

@ LADIES’ HOME JOURNAL 

@ WOMAN'S HOME COMPANION 

@ AND IN PUBLICATIONS OF THE 
AMERICAN MEDICAL ASS'N 


You also see them advertised over 
the signatures of the nation’s best 
|| shoe and department stores. Many 
|| “dealer helps” keep CUBOIDS mov- 
ing all the time. For information 
about possible franchise, write 


| BURNS CUBOID COMPANY 


Santa Ana California 














hosiery department, has been promoted 
to assistant hosiery buyer, effective the 
same date. 





Takes Over Shoe Depart- 


ment In Sax-Kay Store 

Detroit—Arthur’s Shoes, Inc., has 
been formed with a $50,000 capitaliza- 
tion as a Michigan corporation to take 
over the women’s shoe department in 
Sax-Kay, exclusive Washington Boule- 
vard Specialty store. The store will 
carry high style shoes, featuring the 
John Marino line. 

Owner is Arthur Rosenberg, who op- 
erates Rosenberg’s, Inc., at Grand 
River and Six Miles Roads in north- 
western Detroit. He is the son of Ben 
Rosenberg, who has operated a store 
under his own name for many years on 
the east side at Van Dyke and Harper 
Avenues. 

Harry Fox, formerly with Russek’s, 
has been named manager of the new 
Arthur’s department, while Lewis Gabe 
is managing the Rosenberg’s, Inc., store. 





Seattle Merchant Honored 

Seattle, Wash. — New honors have 
come to M. F. Cronkhite, one of the 
leading shoe merchandisers here, and 
president of Turrell’s Shoe Co., a 
pioneer Seattle store, in his selection 
as chairman of the retail trade bureau 
of the Seattle Chamber of Commerce, 
for 1948. 
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Remember AFTER THE NATIONAL SHOE FAIR 


HAAS BUILDING 
(HEADQUARTERS) 


BILTMORE HOTEL 
LANKERSHIM HOTEL 








LOS ANGELES 
CALIFORNIA 








Rubber Heel Car Cards 
Given High Rating 

New York—Car cards of rubber heel 
manufacturers scored well in the first 
10 studies of the Continuing Study of 
Transportation Advertising—summary 
of which information has just been re- 
leased by the National Association of 
Transportation Advertising, Inc. The 
survey covered the number and kinds of 
people reached, the frequency of con- 
tact, and the actual recalling of the 
advertiser’s message. All cards were 
tested both before and after a 30-day 
display period to establish the real 
audience figures. 

A car card for one rubber heel com- 
pany was recalled by 17 per cent of the 
adults in New Haven—better than one 
out of six adults in that area. This 
company has been a consistent car card 
advertiser since 1943. The card of a 
second company was remembered by 
40,000 adults in New Orleans. This 
car card had an audience of one out 
of nine adults in the area. 

The studies are continuing with the 
results of Study No. 11, Boston, sched- 
uled for release soon. 

Some important findings for adver- 
tisers and agencies from the ten-study 
summary are: 80 per cent of all persons 
fifteen years and older are users of pub- 
lic transit; 76 per cent of men and 84 
per cent of women are riders; 87 per 
cent of the people from 15 to 29, 80 per 
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cent of those from 30 to 44 and 75 per 
cent 45 and over are riders; 39 per cent 
of people make 5 round trips or more a 
week; 23 per cent make 2 to 4 round 
trips a week; and 18 per cent make 1 to 
4 round trips a month; average length 
of ride is 26 minutes per one way trip; 
an average of 28 per cent of the total 
adults in the areas tested read the lead- 
ing card from each study. 

The cities studied in this initial ten- 
study summary include Newark, New 
Haven, Detroit, Cleveland, Milwaukee, 
St. Louis, Chicago, San Francisco-Oak- 
land, New Orleans and Buffalo. 





Ex-Governor and Wife 
Increase Contributions 


Laconia, N. H.—Former Gov. Fran- 
cis P. Murphy, vice president of the 
J. F. McElwain Co., shoe manufactur- 
ers, in Manchester and Nashua, and 
Mrs. Murphy have increased their 
memorial contribution to the Laconia 
Hospital Building Fund. 

They have donated $1,000 to the fund 
after contributing $10,000 in an earlier 
campaign. “I especially like to give for 
improvement of facilities for caring for 
those who are ill,” the shoe manu- 
facturer declared. 

Another gift to a similar cause was 
announced in Plymouth, where the 
United Shoe Machinery Corp. sub- 
scribed $2,500 to the $400,000 building 
fund for the new Sceva Speare Memo- 


rial Hospital. The contribution was 
made on behalf of the corporation's 
two branch plants in Plymouth, the 
United Shank & Findings Co. and the 
O. A. Miller Treeing Machine Co. C. 
A. Parshley is superintendent of the 
United Shank plant and Albert Baxen- 
dale is manager of the Miller factory. 





Haverhill Company 


To Liquidate 


Haverhill, Mass.—The Harold Shoe 
Company, Inc., 151 Essex Street, Haver- 
hill, is being liquidated and will be sold 
in whole or part, according to a state- 
ment by Nat Barr, head of the firm. 

The plant has operated for eight 
years and produced women’s, growing 
girls,’ misses’ and children’s Goodyear 
welts. 

It is fully equipped with machinery, 
lasts, patterns and dies to produce 
seventy-five cases a day. The merchan- 
dise available includes upper leather, 
sole leather, welting, heels, Goodyear 
threads, stitching, lasting, making and 
packing room supplies. 





Melville Reports Increase 

New York—Melville Shoe Corpora- 
tion reported retail sales for the period 
January 1 through January 31 this 
year of $3,511,904, compared with sales 
for the approximate corresponding 
period of 1947 of $3,510,131. 
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SEE THEM AT ROOM 601 








Glittering gold kid continues to lead the style 
parade for ‘round the clock wear —so Baller- 
inas by Prima make lavish use of genuine 24- 
karat gold kid in many styles. Which all adds 
up to more “gold” for your cash register! 
You'll quickly see why when you visit us at 
the National Shoe Fair in Chicago. 


And when you stop in at the Prima display, 
note the lovely pastel shades of butcher linen 
and the colorful cotton prints—in Summer 
Ballerinas by Prima. You'll find the complete 
Prima line of Ballerinas, Dollerinas, ankle straps 
and sling backs—plus the popular soft-sole 
Ballerinas . . . all in a wide range of leathers, 
materials and colors. Don’t miss seeing the 
basic shoe in the smart young women’s ward- 
robe—the shoe which is making style history 
—the Ballerina by Prima! The latch string is 


out at Room 601, Morrison hotel. 


705 ANN STREET, 
COLUMBUS 6, OHIO 
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InStock Style 106-R 
one of Stacy's in-stock styles for 
AT-ONCE SHIPMENT 


48 
,you" ° 
mee ce 
0 e -0® 
{ot » e 
ais" 
N 
yor Ae 
°\ aod OP 338 gail : of gas ne 
reco plem® eoyooe" 5 wer™ ony le® 
the © ro ge ot ane 
~ * puyiné . « » ma . oo SP , a dev ” 
° ‘ xv $ 
chip _c nso? ” ot?” . 2 exs0™* gore 
ort prom ange Oy rot? 
\ a - Av 
t 


a 


SEND FOR NEW “IN-STOCK” CATALOG 
STACY-ADAMS - Brockton 62, Mass. 


VALUE REMAINS LONG AFTER PRICE IS FORGOTTEN 
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Exhibitors at the Shoe Fair 


Hotel 

L. B. Evans’ Son Company Stevens 
Wakefield, Mass. 

Everston Shoe Company Morrison 
Milwaukee 2, Wis. 

Evy Footwear Co., Inc. Morrison 
Brooklyn, New York 

Fairchild Publications Stevens 
New York 3, N. Y. Booth - Ex. Hall 

Faith Shoe Company, Inc. Morrison 
Wilkes-Barre, Penna. 

Fashion-Bilt Shoe Co., Inc. Morrison 
Pontiac, Illinois 

Fashion Sports Shoe Co., Inc. _ Chicagoan 
Paterson 3, N. Y. 

Federal Shoe Inc. Morrison 
Lewiston, Maine 

Fein & Glass, Inc. Morrison 
Reading, Penna. 

The Fern Shoe Company Stevens 
Los Angeles 7, Calif. 

Fibre Sole & Shoe Company, Inc. . 
Paterson, New Jersey Morrison 

Field and Flint Company Stevens 
Brockton 68, Mass. 

John Flautt Shoe Company Congress 
Lynn, Massachusetts 

Fleetwood Athletic Shoe Co., Inc. 
Boston, Mass. Congress 

Fleisher Shoe Company Morrison 
Manchester, N. H. 

The Florsheim Shoe Company Stevens 
Chicago, Illinois 

Flex-Mor Shoe Company Morrison 
Rochester, N. H. 

Foot Delight Shoe Corp. Stevens 
Manchester, N. H. 

The John Foote Shoe Co. Stevens 
Brockton, Mass. 

Foot-Pleasure Shoe Company — Morrison 
St. Louis 1, Mo. 

Footwear News Stevens 


New York, New York Booth - Ex. Hall 
Form Fitting Slipper Corporation 


New York, New York Morrison 

Fortunet Shoe Company Congress 
(Div. General Shoe Corp.) 
Nashville, Tenn. 

Francine Shoe Company Morrison 
Pittsfield, N. H. 

Frederick-Speier Footwear, Inc. _ Stevens 
Norwalk, Conn. 

A. Freedman and Sons, Inc. Morrison 
New Bedford, Mass. 

Freeport Shoe Company Chicagoan 


Freeport, Maine 
French, Shriner & Urner Mfg. Co. 


Boston 18, Mass. Congress 
Friedman & Shanbron, Inc. Stevens 
New York, N. Y. Booth - Ex. Hall 
Friedman-Shelby Division Stevens 
(International Shoe Co.) 
St. Louis 3, Mo. 
Frosh Shoe Company Stevens 
Lynn, Massachusetts 
John A. Frye Shoe Company Morrison 
Marlborough, Mass. 
Fuchs Shoe Corporation Morrison 


New York 1, N. Y. 
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[Continued from Page 129] 


Hotel 

Fulton Leather Goods Co. Stevens 
New York, New York 

N. H. Gallagher Shoe Co., Inc. Morrison 
Haverhill, Mass. 

Galray Shoe Company Chicagoan 
Lawrence, Mass. 

Gardiner Shoe Company, Inc. Stevens 
Gardiner, Maine 

Garfield & Rosen, Inc. Morrison 
Boston 11, Mass. 

Gelburn Shoes, Inc. Congress 
New York, New York 

Andrew Geller, Inc. Congress 
Brooklyn 11, New York 

Gerberich-Payne Shoe Co. Stevens 


Mount Joy, Penna. 
Gerda Footwear Company, Inc. Morrison 
New York 13, N. Y. 


Gloria Shoe Company Congress 
New York 3, N. Y. 

H. C. Godman Company Stevens 
Columbus 16, Ohio 

Gold (Red) Cross Shoes Stevens 
Cincinnati, Ohio 

Goldberg Bros., Inc. Morrison 
Haverhill, Mass. 

S. Goldberg & Co., Inc. Morrison 
Hackensack, N. J. 

Goldsmith Bros. Mfg. Co. Inc. Stevens 


New York, New York Booth - Ex. Hall 


Julius Goldstein & Sons Co. Morrison 
Boston, Mass. 
Golo Footwear Corporation Stevens 


New York 13, N. Y. 
The Goodyear Tire and Rubber Co. 


Stevens 

Akron 16, Ohio Booth - Ex. Hail 

Reuben Gordon Shoe Co., Inc. Stevens 
Philadelphia, Penna. 

Gotham Shoe Mfg. Co. Morrison 
Binghamton, New York 

Gray Brothers Shoes, Inc. Stevens 
Syracuse, New York 

Great Northern Shoe Co. Stevens 
(Div. International Shoe Co.) 
Manchester, N. H. 

Green Shoe Mfg. Company Stevens 
Boston, Massachusetts 

Daniel Green Company Stevens 
Dolgeville, New York 

Richard Greene Shoe Company 
New York 3, N. Y. Chicagoan 

Gregory & Read Company Stevens 
Lynn, Massachusetts 

The Grossman Shoe Co., Inc. Stevens 


Parkersburg, W. Va. 
C. A. Grosvenor Shoe Company _ Morrison 
Worcester 8, Mass. 


Groves Shoe Company Morrison 
Chicago 6, Illinois 

Gustin-Guild-Rest, Inc. Morrison 
New York 3, N. Y. 

Hagerstown Shoe Company Stevens 
Hagerstown, Maryland 

Alfred Hale Rubber Company Stevens 
No. Quincy, Mass. Booth - Ex. Hall 

Halloweil Shoe Company Stevens 


Hallowell, Maine 


Hotel 

Hamilton, Scheu & Walsh Shoe Co. 
St. Louis 3, Mo. Morrison 

Hammond Moccasins, Inc. Stevens 
Bangor, Maine 

Hanan & Son, Inc. Stevens 
Chicago, Illinois 

Hannahsons Shoe Company Stevens 
Haverhill, Mass. 

Harlyn Footwear, Inc. Stevens 
Brooklyn 6, N. Y. 

Harvey Shoe Company Chicagoan 
Cleveland 13, Ohio 

R. P. Hazzard Company Stevens 
Augusta, Maine 

Headway Shoe Corporation Morrison 
Webster, Massachusetts 

Lewis Heichlen Sales Co. Morrison 
Philadelphia 6, Penna. 

J. Heilbrunn & Sons Morrison 
Rochester 4, New York 

Heppe Hudson Co., Inc. Stevens 


Ozone Park, New York Booth - Ex. Hall 


Herbst Shoe Mfg. Company Stevens 
Milwaukee, Wis. 

Hercules Shoe Mfg. Corp. Chicagoan 
New York, New York 

Highland Shoe Company Stevens 
Akron, Penna. 

Hi-Grade Footwear Corp. Morrison 
New York 16, N. Y. 

Hirsch & Slater, Inc. Morrison 
Boston 11, Mass. 

Hobby Footwear Inc. Morrison 
Passaic, N. J. 

Holiday Casuals Morrison 
Brooklyn 32, N. Y. 

Holland-Racine Shoes, Inc. Stevens 
Holland, Michigan 

Holly Shoe Company Morrison 
Littleton, N. H. 

Holmes Stickney, Inc. Stevens 
Portland, Maine 

Honeybugs, Inc. Morrison 
Brooklyn, New York 

Vincent Horwitz Co., Inc. Morrison 
Altoona, Penna. 

Howard & Foster, Inc. Stevens 
Brockton, Mass. 

Hubbard Shoe Company, Inc. Stevens 
Rochester, N. H. 

Huber Slipper Co., Inc. Morrison 
Aviston, Illinois 

Hubler Shoes, Inc. Stevens 
Auburn, Penna. 

Huiskamp Brothers Company Stevens 
Keokuk, Iowa 

J. P. Hurd Chicagoan 
Boston, Mass. 

Hussco Shoe Company Stevens 
Honesdale, Penna. 

Huth-James Shoe Inc. Stevens 
Waupun, Wisconsin 

Illing of California Morrison 
Los Angeles, Calif. 

Indian Head Shoe Co., Inc. Morrison 
Manchester, N. H. 

Nathan Jacobson Shoe Co. Morrison 


Boston 11, Mass. 
[Turn to Page 220, Please] 
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Hotel 
Jalmo Shoe Corporation Chicagoan 
Lynn, Mass. 
The James Shoe Mfg. Co. Morrison 
Milwaukee, Wis. 
Janice Shoe Company Congress 
(Janelle-Adams Division) 
Lynn, Mass. 
Jay Shoe Mfg. Company Morrison 
Cambridge, Mass. 
Jaycee Footwear Corporation Morrison 
Brooklyn, New York 
Morrison 


Jerro Brothers 
New York 1, N. Y. 
The Jerry Shoe Mfg. Company, Inc. 
Boston, Massachusetts Chicagoan 
Johansen Brothers Shoe Co., Inc. Stevens 
St. Louis, Missouri 
Johnson-Baille Shoe Company 
Millersburgh, Pa. 
Johnson, Stephens & Shinkle Shoe Ce. 
St. Louis 8, Mo. Stevens & Morrison 


Morrison 


Johnston & Murphy Stevens 
Newark, New Jersey 
Jones & Vining, Inc. Stevens 
Brockton 68, Mass. Booth - Ex. Hall 
Joyce, Inc. Stevens 
Pasadena, California 
The Julian & Kokenge Co. Stevens 
Columbus 15, Ohio 
Morrison 


Justin Boot and Shoe Mfg. Co. 
Fort Worth 1, Texas 
‘Tne Juvenile Shoe Corp. of America 


St .Louis 3, Mo. Congress 

in. K. Publications, Inc. Stevens 
Poughkeepsie, N. Y. Booth - Ex. Hall 

Kane, Dunham & Kraus, Inc. Stevens 
Washington, Missouri 

Kaut, Lauman Winter, Inc. Congress 
Dixon, Missouri 

Geo. E. Keith Company Stevens 
Brockton, Mass. 

Keith, Keith & McCain, Inc. Stevens 
Rockland, Mass. 

Kenmore Shoe Co., Inc. Chicagoan 
Danvers, Mass. 

Kesslen Shoe Company Stevens 
Kennebunk, Maine 

Keystore Slipper Co. Stevens 
Philadelphia, Penna. 

Kickerinos Morrison 
(Div. Marilyn Shoe Co.) 
Milwaukee 5, Wis. 

Kimel Shoe Company Morrison 
Los Angeles 21, Calif. 

Kimel Shoe Corporation Morrison 
Boston, Mass. 

Kleinert’s Morrison 
New York 17, N. Y. 

Klev-Bro Shoe Mfg. Co. Morrison 
Derry, New Hampshire 

Kleven Shoe Company Morrison 
Spencer, Mass. 

Knight Slipper Mfg. Corp. Chicagoan 
Brooklyn 32, N. Y. 

The Knights-Allen Co., Inc. Stevens 
Haverhill, Mass. 

Knipe Brothers, Inc. Stevens 
Ward Hill, Mass. 

Knomark Mfg. Co., Inc. Stevens 
Brooklyn 5, N. Y. Booth - Ex. Hall 

Koss Shoe Company, Inc. Morrison 
Auburn, Maine 

The A. S. Kreider Co. Stevens 
Lebanon, Penna. 

The A. S. Kreider & Son Co. Stevens 


Palmyra, Penna. 
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Hotel 
The A. S. Kreider Shoe Mfg. Co. Stevens 
Elizabethtown, Penna. 
The A. S. Kreider Shoe Company _ Stevens 
Annville, Penna. 
W. L. Kreider’s Sons Mfg. Co., Inc. 


Palmyra, Penna. Stevens 

The Krippendorf-Dittman Co. Stevens 
Cincinnati, Ohio 

Laconia Shoe Company, Inc. Morrison 
Laconia, N. H. 

La Grange Shoe Corporation Morrison 
Red Wing, Minnesota 

Laird, Schober & Co., Inc. Stevens 
Haverhill, Mass. 

Lake States Footwear Company Morrison 
Milwaukee 7, Wis. 

Lancaster Shoe Company Stevens 
Elizabethtown, Penna. 

J. Landis Shoe Company Morrison 
Palmyra, Penna. 

Langerman Shoe Company Morrison 
Brooklyn 5, New York 

La Salle Slipper, Inc. Chicagoan 
New York 12, New York 

La Valle, Inc. Stevens 
New York 12, New York 

Leather and Shoes Stevens 


Chicago 6, Illinois Booth - Ex. Hall 
The Leather, Footwear and Allied 


Industries Export Corp., Ltd. Stevens 
London, England Booth - Ex. Hall 

Le Bon Shoes, Inc. Morrison 
Malden 48, Mass. 

The Lederer Industries, Inc. Stevens 
New York 11, N. Y. Booth - Ex. Hall 

Lesco, Ltd. Stevens 
New York 16, N. Y. Booth - Ex. Hall 

Leverenz Shoe Company Morrison 
Sheboygan, Wisconsin 

Levi-Weiss Sales Company Morrison 
Chicago, Illinois 

Al & Sol Levine Company Morrison 
Boston 11, Mass. 

Libby Shoe Company Chicagoan 
Salem, Massachusetts 

Lion Sandals, Inc. Stevens 
New York 3, N. Y. 

James A. Lippman Company Morrison 
Boston, Mass. 

Lissak & Company Morrison 
Brockton 18, Mass. 

Little Falls Felt Shoe Co. Stevens 
Little Falls, N. Y. 

Little Folks Shoe Company Morrison 
Haverhill, Mass. 

Lockwedge Shoe Corporation Stevens 
Columbus, Ohio 

Longini Shoe Mfg. Company Morrison 
Cincinnati 2, Ohio 

Lotus Shoes, Inc. Congress 
New York 11, New York 

Louis Shoe Company Morrison 
Amesbury. Mass. 

Lown Shoes, Inc. Morrison 
Auburn, Maine 

Lucille Footwear Company Stevens 
Williamsport, Penna. 

Lucky Stride Shoes, Inc. Stevens 
Maysville, Kentucky 

Lumbard-Watson, Company Chicagoan 


Auburn, Maine 

Lynn-Moccasin Shoe Company - Morrison 
Lynn, Massachusetts 

Mademoiselle Shoes, Company - Morrison 
New York 12, N. Y. 


Hotel 


Maine Shoes Morrison 
Auburn, Maine 

S. J. Maistrosky, Inc. Morrison 
Boston, Mass. 

Manistee Shoe Mfg. Company Stevens 
Manistee, Michigan 

Manning-Gibbs Shoe Company Morrison 
Worcester 3, Massachusetts 

Manor-Made Shoes, Inc. Chicagoan 
Bronx 67, New York 

Maranne Shoe Co., Inc. Chicagoan 
Haverhill, Mass. 

Marilyn Sandal Corporation Morrison 
Stoneham, Mass. 

Marion Shoe Division Stevens 
Daly Brothers Shoe Co., Inc. 
Marion, Indiana 

C. W. Marks Shoe Company Morrison 
Chicago 6, Illinois 

The L. V. Marks & Sons, Co. Stevens 


Cincinnati, Ohio 
Marshall, Meadows & Stewart, Inc. 


Auburn, New York Stevens 

Martin & Tickelis Shoe Co. Congress 
Newburyport, Mass. 

Marx & Newman Company, Inc. _ Sheraton 
New York 1, New York 

I. Mathes & Sons Shoe Company 
St. Louis 3, Missouri Morrison 

Medwed Footwear Company Morrison 
Pittsfield, Maine 

The Charles Meis Shoe Company 
Cincinnati 2, Ohio Morrison 

The Charles Meis Shoe Mfg. Co. 
Cincinnati, Ohio Morrison 

Melori Shoe Corporation Congress 
Boston 19, Mass. 

Melrose Sandal Company Morrison 
Little Falls, N. Y. 

Melrose Slipper Co., Inc. Morrison 


Little Falls, N. Y. 
Mendle Box Wrap and Label Corp. 


Stevens 
St. Louis 17, Mo. Booth - Ex. Hall 

J. G. Menihan Corporation Stevens 
Rochester, New York 

Merrimack Shoe Mfg. Company _ Stevens 
Lowell, Mass. 

Metro-Craft Shoe Company Stevens 
(Div. International Shoe Co.) 
Manchester, N. H. 

Metropolitan Shoe Company Stevens 


(Division Craddock-Terry Shoe Co.) 
Lynchburg, Va. 


Metropolitan Shoemakers, Inc. __ Morrison 
Chicago 16, Illinois 

Frank C. Meyer Co., Inc. Stevens 
Lawrence, Mass. Booth - Ex. Hall 

Miami Footwear Corporation Congress 
Miami, Florida 

Middletown Footwear, Inc. Stevens 


Middletown, N. Y. 
Midwest Shoe & Slipper Mfg. Co. 


Chicago 2, Illinois Stevens 

Milford Shoe Company Congress 
Milford, Mass. 

Miller Hess & Co. Stevens 
Akron, Penna. 

I. Miller & Sons, Inc. Stevens 
Long Island City, N. Y. 

Miller-Weiss-Lawrence, Inc. Chicagoan 
Somersworth, N. H. 

Minnetonka Moccasin Co., Inc. _Chicagoan 
Minneapolis 15, Minn. 

P. W. Minor & Son, Inc. Stevens 


Batavia, N. Y. 
[Turn to Page 226, Please] 
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-@ line that hos made “Natural Bridge” 
@ BUY line for the millions who want up-to-the 













minute smartness with comfort. A wide selection of 
patterns - from “closed-look” pumps built over new, 
. slimmer toe lasts, to more conventional yet 
fashionable styles! Choice leathers plus finer 
details of craftsmanship give a new look 
of quality, too. Yes, definitely, it's 
Natural Bridge -- "Smarter 


Shoes for Natural Walking” 


Oalm, 


national shoe fair 
chicago, illinois 
april 26, 27, 28, 29 


stevens hotel 
rooms 821A-822A-823A 


natural bridge Shoemake 
division of craddock-terry Shoe ¢ ee 
lynchburg, virginia °rPoration 
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LEATHER AT THE 
BRITISH INDUSTRIES FAIR 


HE leather industries of the 

United Kingdom will make a 
major contribution to this year’s 
British Industries Fair, which opens 
in London and Birmingham on May 3 
and continues until May 14. Their 
display will be on a scale surpassing 
anything previously seen. 

Leather goods have been singled 
out for distinction at the coming 
Fair on account of their rapidly in- 
creasing importance as a British ex- 
port. The industries’ display will be 
staged at Earls Court, London, and 
some 300 representative firms will 
show their wares. They will repre- 
sent over 1,000 firms in Britain’s 
leather goods, footwear, glove and 
tanning materials industries who have 
set themselves to send abroad by the 
end of this year a monthly average 
of leather worth approximately 
£770,000 ($3,080,000), leather goods 
worth some £330,000 ($1,320,000), 
and footwear worth about £970,000 
($3,480,000). 

Independently 300 firms can im- 
press the foreign visitor with their 
individual quality and importance. 
But as united representatives of the 
whole industry, their combined ex- 
hibit contributes something besides 
— it expresses the underlying unity, 
quality and modernity of an industry 
with a great tradition. The British 
Iudustries Fair is a yearly demon- 
stration of the achievements of an 
important industrial country and the 
overseas visitor to Earls Court will 
be impressed by the vitality of 
leather in Britain, as it passes from 
the tanner to the shoemaker, leather 
goods and glove manufacturer. He 
will see that the beauty of things pro- 
duced by an industry, with a history 
covering many centuries, has not 
been lost in catering for a fast moving 
world. The qualities found in the 
museum piece are still to be noted in 
the modern handbag and the air- 
travel suitcase, in the vast range of 
colors of leather, the softness of the 
evening glove and the elegance of the 
high-heeled shoe. 

At the 1948 Fair the leather in- 
dustries will form the principal sec- 
tion. Leather, leather goods, foot- 
wear, gloves, tanning material, and 
the appropriate trade press will 
occupy over 100,000 square feet of 
floor space, with the Leather Pavilion 
as the center piece of the section. 
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repeat... 


repeat... 


sale after sale after sale... 


Smart looking . . . extra comfortable! That's 
why 9 out of 10 Matrix customers buy Matrix Shoes 
again. They know the style is right . . . and 

they can feel the comfort of their ‘‘footprint- 
in-leather’’. They're a valuable and highly 
consistent source of profit for you! 


Matrix Shoes 


BY HEYWOOD 


THE HOUSE OF HEYWOOD, Worcester 4, Mass. 
Makers of Men's Fine Shoes Since 1864 


in uit 


Illustrated: The Eimwood, 
style 3283. In stock for immediate de- 
livery. Send for new In-stock Cotalogue. 
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Suite 907-A Stevens Hotel 
NATIONAL SHOE FAIR 
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Let's This Fiddle Shank is designed to provide maximum 

strength consistent with the style of the shoe. The 

Look Closely broad heel part of the fiddle design provides lateral 
stability and the narrow waist is ribbed for full 

at a support through the arch. The toe part is flattened 
= to eliminate excessive thickness at the ball line. 
Wel |- itted To maintain accuracy of curve and fit, the Vita- 


Tempering process imparts the structural strength and 











rigidity necessary for the proper support of a shoe. 
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UNITED SHOE MACHINERY CORPORATION (4) 


BOSTON, MASSACHUSETTS 
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ARE DESIGNED TO KEEP LITTLE FEET NORMAL 


THE nhl 
e 
Little Y DISPLAY 


at the NATIONAL SHOE FAIR, Chicago 
is designed to keep 


“blood pressures” normal 











In spite of the confusion and alarms which beset the shoe 
industry, as well as other industries, these days, we think 
you will find that we, at Little Yankee, have a reasonably 
safe and sound approach to your merchandising prob- 


lems. Be sure to drop in for a visit. 


> ROOMS 1039 & 1040, HOTEL MORRISON # 





(Little Yankees are now a featured line in more than a thousand fine stores from 
coast to coast. Nationally advertised in Good Housekeeping and Parents’.) 





THE YANKEE SHOEMAKERS «+ DIVISION OF SAM SMITH SHOE CORPORATION, NEWMARKET, W. H; 
SALES OFFICES: Marbridge Building, 47 West 34th St., New York 1 + Haas Building, 219 West 7th St., Los Angeles 14, Col. 


225 


April 15, 1948 





Exhibitors at the Shoe Fair 


[Continued from Page 220] 


Hotel 
Miracle Tread Division Stevens 
(Craddock-Terry Shoe Company) 
Lynchburg, Virginia 


Modiste Shoes, Inc. Congres: 
New York 3, New York 

Monarch Shoe Company Morrison 
Cambridge 41, Mass. 

Monarch Shoe Company Morrison 
Chicago 7, Illinois 

Monogram Footwear, Inc. Morrison 
St. Louis 3, Mo. 

Monomac Shoe Company Chicagoan 
Haverhill, Mass. 

Monroe Bros. & Company Chicagoan 
Philadelphia, Penna. 

Moose River Shoe Co., Inc. Morrison 
Old Town, Maine 

Mosinger Brothers Morrison 
St. Louis 3, Mo. 

Moultry-Bartley, Inc. Stevens 
St. Louis 1, Mo. 

Mound City Division Stevens 
(Brown Shoe Co.) 
St. Louis, Mo. 

Municipal Shoe Company, Inc. _ Morrison 
Brooklyn 6, N. Y. 

The Muskin Shoe Company Stevens 
Baltimore 2, Md. 

D. Myers & Sons, Inc. Morrison 
Baltimore 18, Md. 

Myrna Shoe, Inc. Morrison 
Manchester, N. H. 

Narjos Shoe Company, Inc. Morrison 


Somerville, Mass. 
National Shoe & Leather Co., Inc. 
Epping, N. H. Chicagoan 
National Shoe Company Stevens 
(Div. Craddock-Terry Shoe Corp.) 
Lynchburg, Va. 


National Shoe Mfg. Co., Inc. Morrison 
Worcester 5, Mass. 
Natural Bridge Shoemakers Stevens 


(Div. Craddock-Terry Shoe Corp.) 
Lynchburg, Va. 


Naturalizer Division Stevens 
(Brown Shoe Company) 
St. Louis 3, Mo. 

A. E. Nettleton Company Stevens 
Syracuse, New York 

Nevelk Company Stevens 
Hallowell, Maine 

New England Shoe Company _ Chicagoan 
Boston, Massachusetts 

New England Slipper Co., Inc. Morrison 
Beverly, Massachusetts 

Norma Footwear Company Morrison 
Brooklyn, New York 

Norway Shoe Company Chicagoan 
Norway, Maine 

Novelty Slipper Co., Inc. Morrison 
New York, New York 

O'Donnell Shoe Corporation Stevens 
Humboldt, Tennessee 

Old Colony Shoe Company Stevens 
Brockton 64, Mass. 

Old Town Shoe Company Morrison 
Old Town, Maine 

L. J. O’Neill Shoe Company Morrison 
St. Louis 3, Mo. 

Oomphies, Inc. Stevens 


New York 13, N. Y. 
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Hotel 

Pacemaker Plastics, Inc. Stevens 
New York. New York 

Pacific Shoe Co., Inc. Chicagoan 
San Francisco, Calif. 

Packard Shoes Stevens 
Brockton, Mass. 

Palizzio, Inc. Stevens 
New York 3, New York 

Panther Moccasin Mfg. Co., Inc. 
Auburn, Maine Morrison 

Panther Panco Rubber Co., Inc. _ Stevens 
Chelsea, Mass. Booth - Ex. Hall 

Paramount Footwear Co., Inc. Morrison 
Garfield, New Jersey 

Paramount Shoe Mfg. Company _ Stevens 
St. Louis 16, Mo. 

Pearl Preview Shoe Company Stevens 
Philadelphia, Penna. 

Peerless Footwear, Inc. Morrison 
Souderton, Penna. 

Pennant Shoe Company Stevens 
(Div. International Shoe Co.) 
St. Louis, Mo. 

Penobscot Shoe Company Morrison 
Old Town, Maine 

Peppy-Belmont Footwear, Inc. _ Morrison 
Brooklyn, New York 

Peppy Footwear, Inc. Stevens 
Brookiyn, New York 

Perry-Norvell Company Morrison 
Huntington, W. Va. 

Peters Shoe Company Stevens 
St. Louis 3, Mo. 

Pfeiffer’s, Inc. Morrison 
Worcester 8, Mass. 

Phyllis Shoe Company, Inc. Morrison 
Lowell, Massachusetts 

Pied Piper Shoe Company Stevens 
Wausau, Wisconsin 

C. S. Pierce Company Stevens 
Brockton, Mass. Booth - Ex. Hall 

John Pilling Shoe Company Stevens 
Lowell, Mass. 

Lester Pincus Shoe Corp. Morrison 
New York 13, N. Y. 

Plastic Fabricators Stevens 
New York 7, N. Y. Booth - Ex. Hall 

Pli-Mode Shoe Company Morrison 
Everett 49, Mass. 

Plymouth Shoe Company Stevens 
Middleboro, Mass. 

Porter Shoe Co., Inc. Morrison 
Milford, Mass. 

Portland Footwear Company Morrison 
Portland, Maine 

Dr. A. Posner Shoes, Inc. Stevens 
New York 1, New York 

R. J. Potvin Shoe Company Morrison 
Brockton, Mass. 

N. S. Presberg Company Stevens 
New York 19, N. Y. Booth - Ex. Hall 

Preston Shoe Company Morrison 
Lynn, Mass. 

Prima, Inc. Morrison 
Columbus 15, Ohio 

Primex Equipment Company Stevens 
Chicago 3, Illinois Booth - Ex. Hall 

Prince Footwear Corporation Chicagoan 
New York 7, N. Y. 

Progress Shoe Company, Inc. Morrison 


Brooklyn 6, N. Y. 


Hotel 
Prudential Shoe Mfg. Co., Inc. . Morrison 
Brooklyn 5, N. Y. 
Putterman Footwear Corporation 
Brooklyn 6, N. Y. Morrison 
Queen Quality Shoe Company Stevens 
St. Louis 3, Mo. 
K. J. Quinn Company, Inc. Stevens 
Boston 10, Mass. Booth - Ex. Hall 
Radcliffe Shoes, Inc. Morrison 
Brockton 69, Mass. 
Ramsey Shoe Corporation Morrison 


Bronx 51, N. Y., N. Y. 
Rao Brothers Shoe Corporation Morrison 
Brooklyn, New York 
Rao Koury Shoes, Inc. 
New York 7, N. Y. 
Reece Wooden Sole Shoe Company 


Chicagoan 


Columbus, Nebraska Chicagoan 

E. P. Reed & Company Stevens 
Rochester 3, N. Y. 

Reider Shoe Company Stevens 
Schuylkill Haven, Pa. 

Reinhart, Inc. Congress 
Nicholasville, Ky. 

Rest Right Slipper Morrison 
New York, New York 

Harry Revits & Co., Inc. Stevens 
New York 1, N. Y. Booth - Ex. Hall 

Reyburn Shoe Company Stevens 
Owensville, Missouri 

Rialto Shoe Company Morrison 


New York 7, N. Y. 
Rice Lake Furnishing Goods Co. 


Rice Lake, Wis. Chicagoan 
Rice-O’Neill Shoe Company Stevens 
St. Louis 3, Mo. 
Robb-Way, Inc. Morrison 


Haverhill, Mass. 
Robern Shoe Mfg. Corporation Morrison 
New York 3, N. Y. 


Roberts, Johnson & Rand Stevens 
St. Louis 3, Mo. 

Pobinhood Division Stevens 
(Brown Shoe Company) 
St. Louis, Mo. 

Roblee Division Stevens 
(Brown Shoe Company) 
St. “Louis, Mo. 

Rochester Shoe Tree Co., Inc. Stevens 
Rochester 4, N. Y. Booth - Ex. Hall 

Rogers Bros. Shoes, Inc. Morrison 
Boston 11, Mass. 

H. O. Rondeau Shoe Co., Inc. Stevens 
Farmington, N. H. 

George H. Rosen Shoe Mfg. Co. 
Boston 10, Mass. Chicagoan 

Henry B. Rosenthal Co. Stevens 
Beverly, Mass. 

Ross Shoes, Inc. Chicagoan 
Lynn 9, Mass. 

Rossman Shoes Chicagoan 
Boston 11, Mass. 

Roth, Rauh & Heckel, Inc. Stevens 
Ripley, Ohio 

Royal Metal Mfg. Company Stevens 
Chicago 1, IIl. Booth - Ex. Hall 

Rubin Borthers Footwear, Inc. _ Morrison 


New York, N. Y. 
[Turn to Page 228, Please] 
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Exhibitors at the Shoe Fair 


[Continued from Page 226] 


Hotel 

Irvin Rubin, Inc. Morrison 
New York 13, N. Y. 

Ruth Shoe Company Morrison 
Newburyport, Mass. 

Saco-Moc Shoe Corporation Stevens 
Portland, Maine 

Safran-Sundel Shoe Company Morrison 
Boston 11, Mass. 

M. J. Saks Shoe Corp. Morrison 
New York 13, N. Y. 

Louis H. Salvage Shoe Co. Stevens 
Manchester, N. H. 

Salvage-Molloy Shoe Company _ Stevens 
Manchester, N. H. 

Sambros of Hollywood Morrison 
Paterson, N. J. 

Samuels Shoe Company Stevens 
St. Louis 6, Mo. 

Sandal Craft, Inc. Morrison 
St. Louis, Mo. 

A. Sandler Company Stevens 
Boston 11, Mass. 

San Loo, Inc. Morrison 
St. Louis 18, Mo. 

Saxe Glassman Shoe Corp. Stevens 
Saco, Maine 

Ted Saval Morrison 
Los Angeles, Calif. 

Sbicca, Inc. Morrison 
Philadelphia 22, Pa. 

The Schawe-Gerwin Co. Stevens 
Cincinnati 2, Ohio 

Schneider Shoe Co. Morrison 
St. Louis 3, Mo. 

Sam Schoenfeld Associates Chicagoan 
New York 1, N. Y. 

Schoenfeld & Wolf, Inc. Stevens 
New York 16, N. Y. Booth - Ex. Hall 

The Scholl Mfg. Co., Inc. Stevens 
Chicago 10, Illinois Booth - Ex. Hall 

John Schroeder Footwear Congress 
Portsmouth, Ohio 

Schwartz & Benjamin, Inc. Stevens 
New York, N. Y. 

The Selby Shoe Company Stevens 
Portsmouth, Ohio 

Service Shoe Findings Co. Stevens 
Chicago 6, Illinois Booth - Ex. Hall 

Shari’s Sales Corp. Stevens 


New York, New York Booth - Ex. Hall 
Sheboygan Paper Box Company _ Stevens 
Sheboygan, Wisconsin Booth - Ex. Hall 


Shenanigans, Inc. Stevens 
Long Island City, N. Y. 

Sherman Footwear Company Stevens 
Lynn, Mass. 

Sherry Shoemakers, Inc. Congress 
Boston, Mass. 

Shields Slipper Corporation Morrison 
Bombay, N. Y. 

Shoe and Leather Reporter Stevens 
Boston 11, Mass. Booth - Ex. Hail 

Shoe Form Co., Inc. Stevens 
Auburn, N. Y. Booth - Ex. Hall 

Shu-Stiles, Inc. Morrison 


St. Louis 3, Mo. 
Silver Slipper Mfg. Corporation _ Morrison 
New York 1, N. Y. 


Skippy Footwear Corporation 
New York 3, N. Y. 


Stevens 
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Hotel 

G. Edwin Smith Shoe Company _ Stevens 
Columbus, Ohio 

J. P. Smith Shoe Company Stevens 
Chicago, III. 

Sam Smith Shoe Company Morrison 
Newmarket, N. H. 

Solar Shoe Company Morrison 
Spencer, Mass. 

So-Lo Works, Inc. Stevens 
Loveland, Ohio Booth - Ex. Halli 

Somersworth Shoe Co., Inc. Morrison 
Somersworth, N. H. 

Sons Shoe Company Congress 
Bonne Terre, Mo. 

South Berwick Shoe Co. Morrison 
South Berwick, Me. 

A. G. Spalding & Brothers Morrison 
Marlborough, Mass. 

Spaisbury-Steis Shoe Co. Stevens 


Fredericktown, Mo. 


Sport Specialty Shoemakers, Inc. Stevens 


St. Louis 3, Mo. 


Sporting Shoe Company, Inc. _ Chicagoan 
New York 7, N. Y. 

David Stair, Inc. Stevens 
New York 1, N. Y. Booth - Ex. Hall 

Starlet Footwear Co. Morrison 
New York 12, N. Y. 

Stein-Sulkis Shoe Company Morrison 
Haverhill, Mass. 

Step Master Shoes, Inc. Morrison 
Greenup, Illinois 

Stepping Stone Shoes, Inc. Morrison 
Williamsport, Penna. 

The Stetson Shoe Co., Inc. Stevens 
South Weymouth 90, Mass. 

Stewart-Romero Boot Company _ Stevens 
Los Angeles 26, Calif. 

H. C. Stillman Shoe Co., Inc. Morrison 
Lawrence, Mass. 

Stone Tarlow Company Stevens 
Brockton, Mass. 

Story Book Shoe Company Congress 
(Div. General Shoe Corp.) 

Nashville, Tenn. 

Studio Shoes Stevens 
Los Angeles, Calif. 

Sudbury Shoe Company Morrison 
Boston, Mass. 

Sundial Shoe Company Stevens 
(Div. International Shoe Co.) 
Manchester, N. H. 

Superior Shoe Company Morrison 
Chicago 7, Ill. 

Summer Shoe Company Chicagoan 
Haverhill, Mass. 

Swan Shoe Company, Inc. Stevens 
Baltimore, Md. 

The Taicher Company Congress 
Camden, N. J. 

E. E. Taylor Corporation Stevens 
Boston, Mass. 

Thomasetti’s Shoes, Inc. Morrison 
Sedalia, Mo. 

Tiffany Footwear Congress 
Norway, Maine 

Tober-Saifer Shoe Mfg. Co. Stevens 
St. Louis 3, Mo. 

Toby-True Shoe Company Chicagoan 


Haverhill, Mass. 


Hotel 

Town & Country Shoes, Inc. Morrison 
St. Louis 1, Mo. 

Trimfoot Company Morrison 
Farmington, Mo. 

Triple Novelty Footwear Co., Inc. 
Maspeth, N. Y. Morrison 

Tropical Craft Corporation Morrison 
New York 21, N. Y. 

Truitt Brothers, Inc. Morrison 
Binghamton, N. Y. 

Tru-Stitch Moccasin Corp. Chicagoan 
Malone, N. Y. 

True Value Slipper & Sandal Corp. 
Bronx, N. Y., N. Y. Chicagoan 

Tupper Shoes, Inc. Stevens 
New York 12, N. Y. 

Tweedie Footwear Corporation Stevens 
Jefferson City, Mo. 

United Last Company Stevens 
Boston, Mass. Booth - Ex. Hall 

United Men's Division Stevens 
(Brown Shoe Company) 
St. Louis, Mo. 

United Shoe Machinery Corp. Stevens 


Boston, Mass. Booth - Ex. Hall 
U. S. Foot Appliance Corporation Stevens 


Chicago 7, Ill. Booth - Ex. Hall 

The United States Shoe Corp. Stevens 
Cincinnati 7, Ohio 

Unity Shoemakers Corporation _ Congress 
Haverhill, Mass. 

Universal Shoe Mfg. Co. Stevens 
Lynchburg, Va. 

Vaisey-Bristol Shoe Co., Inc. Stevens 
Rochester 7, N. Y. 

Valentine Shoe Company Congress 
(Div. General Shoe Corp.) 
Nashville, Tenn. 

Valley Shoe Corporation Morrison 
St. Louis 18, Mo. 

Valman Shoe Company, Inc. Morrison 
Haverhill, Mass. 

Venus Sandal Mfg. Co., Inc. Chicagoan 
New York 12, N. Y. 

Victory Footwear Sales Co. Morrison 
Baltimore, Md. 

Victory Shoe Company Stevens 
St., Louis 3, Mo. 

Viner Bros., Inc. Morrison 
Bangor, Maine 

Virginia Shoe Co., Inc. Stevens 
Fredericksburg, Va. 

Vitality Shoe Company Stevens 
St. Louis, Mo. 

Vogue Shoes, Inc. Morrison 
Los Angeles 11, Calif. 

The Walkin Shoe Company Stevens 
Schuylkill Haven, Pa. 

Walk-Over Shoes Stevens 
Brockton, Mass. 

Wall-Streeter Shoe Company Stevens 
North Adams, Mass. 

A. G. Walton & Co., Inc. Morrison 
Chelsea, Mass. 

S. Waterbury & Son Company Stevens 
Brooklyn, New York 

Wear Best Footwear, Inc. Morrison 


Brooklyn, New York 
[Turn to Page 230, Please] 
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The Purdue 
in hand-stained grain 
or polished calf. 





The Tulane 
in hand-stained grain 
or polished calf. 








The Drexel 
in polished black 
or brown calf, also 


in hand-stained grain. 
See these styles and many others at 


HOTEL STEVENS — ROOMS 557-560 


Tree STYLES characteristic of the smartness and 
quality of all Arch Preservers for Fall. A complete 
line —and the most saleable we've offered. Sturdy, 
handsome and with the patented, built-in Arch Pre- 
server construction that gives the unique kind of 


comfort on/y Arch Preserver merchants can offer. 
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Exhibitors at the Shoe Fair 
[Continued from Page 228] 


Hotel 

Weber Shoe Company Morrison 
St. Louis, Mo. 

Weigert-Dagen Shoe Company _ Morrison 
St. Louis, Mo. 

M. K. Weil Shoe Company Morrison 
St. Louis, Mo. 

Weisberger’s, Inc. Congress 
Boston, Mass. 

Well Built Shoe Company Morrison 
Milford, Mass. 

Wellco Shoe Corporation Morrison 
Waynesville, N. C. 

Well-Worth Slipper Co., Inc. Stevens 
Honesdale, Pa. 

A. Werman & Sons, Inc. Morrison 
Brooklyn, N. Y. 

Wesseling, Jordan Shoe Co., Inc. 
St. Louis, Mo. Morrison 

Westport Division Stevens 
(Brown Shoe Company) 
St. Louis, Mo. 

Ed White Junior Shoe Co. Morrison 
Paragould, Ark. 

Wiggletoe Shoe Co. Chicagoan 
Newark, N. J. 

Wiley Bickford Sweet Corp. Morrison 
Worcester, Mass. 

Willits Shoe Company Stevens 
Halifax, Pa. 

Wilner Wood Products Co. Stevens 


Norway, Maine Booth - Ex. Hall 


Hotel 

Wing Step Shoe Corp. Morrison 
Webster, Mass. 

Winston Shoe Co., Inc. Morrison 
Salem, Mass. 

John Winter & Son, Inc. Stevens 
New York, N. Y. Booth - Ex. Hall 

Winthrop Shoe Company Stevens 
(Div. International Shoe Co.) 
St. Louis, Mo. 

A. N. Wolf Shoe Company Stevens 
Denver, Pa. 

Wohl Shoe Company Morrison 
St. Louis, Mo. 

Wolf Brothers Stevens 
Philadelphia, Pa. Booth - Ex. Hall 

Wolff-Tober Shoe Mfg. Co. Stevens 
St. Louis, Mo. 

Women’s Wear Daily Stevens 


New York, N. Y. Booth - Ex. Hail 


Woodard & Wright Last Co. Stevens 
East Bridgewater, Mass. Booth - Ex. Hall 


Woodsco, Inc. Stevens 
Norwood, Ohio Booth - Ex. Hall 

Worcester Shoe Co. Morrison 
Worcester, Mass. 

E. T. Wright & Co., Inc. Stevens 
Rockland, Mass. 

Zuckerman & Fox, Inc. Morrison 


New York, N. Y. 





Sales Volume In Retail 
Stores Shows Little Change 
Washington, D. C. — As prices eased 


in February, business activity held 
close to the high plateau reached late 
last year, the Offices of Business 
Economics, Department of Commerce, 
reports in a review of the business 
situation now available in the March 
issue of the Survey of Current Busi- 
ness, 

Thus far, downward price adjust- 
ments have been largely confined 
to the agricultural segment. Notwith- 
standing the spreading of the declines 
to some industrial areas, manufactur- 
ing production showed only minor vari- 
ations in the two opening months of 
1948. However, business purchasing 
has become more cautious than was 
characteristic in the last half of 1947. 

Up to early March, the behavior of 
the weekly business indicators — the 
steel rate, electric power output, car- 
loadings — failed to show any weaken- 
ing during the period of price realign- 
ment. 

Sales volume at all retail stores has 
shown little change on a seasonally ad- 
justed basis so far this year. 

On the price front, the largest de- 
clines generally have been for commod- 
ities which scored the sharpest advances 
late last year. 





Dr. Posner Appoints Price 


Sales Representative 

New York.—Dr. A. Posner Shoes, 
Incorporated, announces the appoint- 
ment of Mr. and Mrs. Sam Price as 
sales representatives for the South- 
eastern territory. 

Formerly owner of Feinberg and 
Price, Brooklyn shoe chain and dur- 
ing the war, affiliated with OPA in 
Miami, Mr. Price will cover Florida, 
Georgia, Alabama, Mississippi, North 
and South Carolina, 

Mr. Price’s immediate plans include 
the opening of a branch office in At- 
lanta, Georgia, where Mrs. Price will 
be in charge of the showroom. 





New Appointment To 


Bata Rubber Sales 

Toronto, Ont.—Bata Rubber Foot- 
wear for year round wear, a new di- 
vision of Bata Shoe Company of Can- 
ada, Limited announced the appoint- 
ment of Jim Humphrey as Ontario 
representative, with an office in To- 
ronto. The expansion of rubber pro- 
duction at Batawa, Ont., has resulted 
in the organization of this new sales 
division which will feature a full range 
of rubber footwear for all seasons of 
the year. 





New Store Opened 

New Bedford, Mass.—Shoecraft is a 
new retail shoe store opened last month 
at 1252 Acushnet Ave., this city, selling 
footwear and accessories for women and 
children. 
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Gamble-Skogmo opens 


new Shopping Center 





Shown above is the shoe shop located in the new shopping center of Gamble- 
Skogmo, Inc. which opened last month in Saint Cloud, Minn. The center is a block long 
and occupies 75,000 square feet, with twelve complete stores under one roof. 


St. Paul, Minn. — The newest and 
largest shopping center of Gamble- 
Skogmo, Inc., was opened recently in 
Saint Cloud, Minnesota. 

The block-long, million dollar center 
occupying 75,000 square feet features 
twelve complete stories under one roof. 
Every requirement for family, home 
and car is available in this “one-stop” 
store. 

A smart shoe shop is located toward 
the rear on the side devoted to mer- 
chandise of interest to women. White 
shadow boxes are set in colorful back- 


grounds of green wallpaper in marbel 
ized modernistic effect. The chairs are 
blonde wood with harmonizing blue- 
green leather upholstery. Stock is hid- 
den in rooms adjoining. 

Warren Shaw, floor manager of soft 
linen division, is supervisor of the de- 
partment. Mr. Shaw had been store 
manager with J. C. Penney Company 
at Fort Atkinson, Wisconsin, prior to 
moving to St Cloud in January. 

Ralph Ahlstrom is general manager 
of the Center. 
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Eastern and Southern Representative 


“PHIL” ENGLISH 


soft 143 Albany St., Boston, Mass. 


> de- 
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pany 
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Middle Western Representative Pacific Coast Representative 
E. K. (**Red”’) DENNIS “JACK” FARRINGTON 
108 So. Michigan Ave., Chicago, Ill. $440 Atoll Ave., Van Nuys, Calif. 


ager 


Factory and Executive offices 443 ALBANY STREET - BOSTON 
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$4:%5 now $3.95 retail @ 


wa. 











This tremendous price cut is possible because: 


We are taking a lower markup. 
The manufacturer is taking a lower markup. 
The manufacturer has enlarged plant to produce 
5000 pairs per day! 


> 
*—— 


SOLNIT SHOE CO. STEPHEN PUTNEY SHOE CO. LANE BROTHERS CO. 
505 Mission Street, San Francisco, Calif. 
817 S. Los Angeles $t., Los Angeles, Calif. Richmond, Va. 555 Atlantic Avenue, Boston, Mass 
WASHINGTON UTAH VIRGINIA GEORGIA MAINE 
OREGON §tWAHO W. VIRGINIA FLORIDA NEW HAMPSHIRE 
CALIFORNIA WYOMING N. CAROLINA TENNESSEE VERMONT 

NEVADA COLORADO $. CAROLINA KENTUCKY MASSACHUSETTS 
ARIZONA EL PASO, TEXAS RHODE ISLAND 

NEW MEXICO EASTERN CONN. 


HUSSCO SHOE COMPANY 
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Huskies quality remains the same. 
Huskies rational advertising remains the same. 


Your full markup remains the same. 


WILLIAM COHAN CO. POWELL & CAMPBELL INC. 
19-21-23 S. Wells St., Chicago, Ill. 122 Duane Street, New York, N. Y. 
MINNESOTA HEW YORK MARYLAND 
1OWA NEW JERSEY WESTERN CONN. 
WISCONSIN PENNSYLVANIA EASTERN OHIO 
ILLINOIS DELAWARE WASHINGTON, D. Cc. 
MICHIGAN 
INDIANA 


1328 BROADWAY, NEW YORK 18, N. Y. 
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B. ROSENBERG & SONS 


225 Decatur St., New Orleans, La. 


TEXAS (except El Pase) 
LOUISIANA 
MISSISSIPPI 
OKLAHOMA 
ALABAMA 
ARKANSAS 
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The Health Spot is more than a trade mark for 


fine shoes. Years of research have found the 









Health Spot to be the actual point at which shoe 


support is necessary to hold the foot in normal position. 


THREE OUTSTANDING CONSTRUCTION FEATURES 


1 The patented insole construction follows the natural foot 
contours... allows the heads of the metatarsal bones to 
rest in proper position. 


2 The exceptionally strong corrugated steel shank ex- 
tends from the center line of the heel toward the outer 
edge of the foot to the center of the metatarsals. 


ce 


The special built-in heel wedge and steel shank firmly 
and comfortably support the heel bone. To give not 
only normal foot support... but proper body balance 


as well 


ar 


y 
V LLL} oD my 


HEALTH SPOT... 


THE WAY TO FOOT COMFORT FOR 
MEN, WOMEN AND CHILDREN! 
: 





Dear Delegate, 
Our entire organization 
invites you to visit our offices at 
1240 W. Lawrence Avenue, 
so that we may get 
acquainted...and tell you 
more about the Health Spot 
story. We'll also welcome this 
opportunity to show you the 
special dealer aids available 
to help you increase business! 
These unusual aids include 
newspaper mats, window 
display material, folders, 
attractive postal cards for 
direct mail and cut shoes for 
demonstration at point of sale. 
Check the map for the 
easiest way to come and see 
us while you are in town. 


Yours very truly, 


HEALTH SPOT SHOE COMPANY 


1240 West Lawrence Avenue 
Chicago 40, Illinois 


























MICHIGAN AVENUE 








OUTER DRIVE 
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San Francisco Easter 
Business Good 


Tue Easter shoe business in the San 
Francisco area was very good, in the 
opinion of most shoe merchants. One 
retailer stated that it was even better 
than he had expected. An antici- 
pated drop in sales volume did not 
materialize and business showed a 
slight increase over that of a year ago. 
A majority of these shoe retailers had 
been of the opinion that business 
would be dropping off this year, but 
so far the expected slump has not 
been experienced. Unit sales are low- 
er, but dollar volume is holding at a 
satisfactory level. 

Several factors of a regional nature 
are affecting business in this city. Be- 
cause of the lack of the usual rain- 
fall during January, February and 
early part of March, reservoirs, riv- 
ers, and mountain snow packs have 
fallen below normal. This has caused 
a power shortage, for most of the 
electrical power here is generated 
from hydro-electric plants. Power 
usage has been cut 20 per cent, re- 
quiring many factories to close one 
day a week, cutting payrolls and 
causing incomes to drop. Stores were 
obliged at first to observe a brown- 
out, then to discontinue all outside 
and window lighting except that of 
an identifying nature. Daylight 
Saving Time was instituted the mid- 
dle of March and this helped the af- 
ternoon lighting situation, but busi- 
ness as a whole has felt the effect of 
the curtailed incomes of workers. 

Sales volume, under these circum- 
stances, has held up remarkably well. 
Most shoe merchants attribute this to 
the fact that their advertising has 
been increased. Appropriations this 
year are much heavier than during 
the past few years and there is a 
tendency to offer monthly cut price 
sales of one nature or another. 

Spring business got off to a good 
start with much emphasis placed on 
color. Typical of the trend was 
Sommer and Kaufmann’s showing 
of jewel-toned cobra models, as well 
as calfskin in burnt mocha, parsley 
green, navy and pepper red. The 
City of Paris has been featuring san- 
dals in biack, brown, green, red, 
grey, white and larkspur suede, and 
other Market street and Union 


Square shops are showing similar 
types. 

Across the bay in Oakland, mer- 
chants are showing a wide range of 
Spring styles and colors. Werner's 
Broadway store is featuring opera 
pumps in black patent and black 
satin, and in black, brown and blue 
suede and calfskin. Carol Wills is 
showing combination black patent 
with grey or Balenciaga suede; while 
Peter Bros. are displaying grey, 
brown, black, white, Balenciaga, 
Kelly green, suede and red calf. 
Lingren’s are showing suede sandals 
in pepper green, apple red and cham- 
pagne beige. 

Indications are that most shoe 
merchants are preparing for very 
stiff competition for the Spring and 
Summer business. 


Extremely High Heels 
Lead In Miami 


S HoE merchants along the coast- 
line from Miami to Palm Beach are 
predicting a big following for the 
high skyscraper heels. The trend 
is attributed to the popularity of 
the longer skirts which place in- 
creased emphasis on the ankle. 
Whatever highlights the ankle, 
whether it be high heels or straps, is 
important. 

Some ankle straps are single, oth- 
ers double or even multiple. Some 
are plain, others carry little or much 
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Blue polished calf was featured as a 
popular Spring item in this ad, by 
Nordstrom's in Seattle. 
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decoration. The pump with an un- 
usually high back ending in a fancy 
strap, is well liked. 

A number of closed toe models 
are being worn. In one fashionable 
gathering, where a number of 
smartly dressed women were con- 
gregated, by actual count it was 
found that closed toes led by one 
pair. 

Color continues to be important 
as does linen, both in white and 
natural, as well as tinted to match 


costumes. 
i A 


Post-Easter Sales Good 


In New York 
Muper, sunnier weather helped 


keep business up in New York re- 
tail stores in the days immediately 
following Easter Sunday. While some 
stores reported a return to the slow 
pace preceding Easter selling, many 
noticed continued improvement and 
figures were reported ahead of the 
1947 post-Easter selling period; all 
figures quoted were in dollar volume, 
however, not in unit sales. The wom- 
en’s department in one of the city’s 
biggest stores reported “very active” 
the day after Easter. In some wom- 
en’s and children’s departmen: buyers 
and their assistants were too busy 
selling shoes to stop for more than 
a word with our reporter. The busi- 
ness in the children’s departments 
can be explained, in large part, by the 
fact that many children were having 
their Easter vacation in the week 
following that Sunday. 

In the children’s departments black 
patent leather ankle straps were still 
bringing in business. In one large 
children’s and girls’ department navy 
blue ankle straps were reported as 
very popular with growing girls, as 
was also a sling back, baby toe pump 
on a slight wedge. Red was not the 
popular color for this age that the 
store had anticipated. A _ ballerina 
ankle strap was reported very must in 
demand for both little and big girls. 
The children’s sold in patent leather; 
the growing girls’ in suede, patent 
leather and calf. 

As to best selling styles for wom- 
en in the week after Easter, the same 
colors, black and navy, and the same 
patterns, pumps and ankle straps, 
continued to take the greater part 
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of the business. The same preference 
for suede in navy blue shoes was 
shown as before Easter. One big de- 
partment reported that navy suede 
outsold navy calf in a ratio of six 
to one in pumps; in eight or nine 
to one in sandals. One middle-of -the- 
road shoe store, commenting on the 
demand for navy suede, noted that 
this was the first Spring season when 
they had carried navy in that leather. 
Where stocks were good, the stores 
did outstanding business in this color. 
In a few instances, it outran black 
suede. Although patent leather is not 
showing its usual seasonal strength, 
a few stores reported good business 
in patent ankle straps. The other 
colors, red, green, balenciaga and 
grey and high and pastel shades in 
reptiles all continued to bring in 
some business, especially when match- 
ing accessories were available in the 
same or adjacent departments. 


Buying Steady In Chicago 


Rerau she promotions have suf- 
fered no post-Easter slump in the 
Chicago area. New colors, styles and 
silhouettes are being kept in the pub- 
lic eye as buying continues at an 
accelerated pace. Warm and Spring- 
like weather the latter part of March, 
although failing to bring pre-Easter 
sales up to those of recent years, 
stimulated buying enough so that 
sales volume is approaching what is 
regarded by conservative retailers as 
a normal level. 

Ankle-strap types with platforms 
continue top selling styles with an 
increasing activity in the closed 
opera pump and step-in types. The 
sling pump is also increasing in de- 
mand. 

Blue is the leading color, with red 
and green selling well both in calfskin 
and cobra and, in some shops, in 
lizard. Grey, balenciaga, the cocoa 
shades and some blues are also good 
in suedes. High style shops also re- 
ceive good response to unusual and 
new color promotions such as amber, 
chartreuse, fuchsia and very light 
pastels. Gold demand continues at 
an accelerated pace, a factor which 
has been good news for slipper and 
leisure shoe departments. 

Charles A. Stevens & Co. has fea- 
tured several interesting promotions 
of suedes including sandals referred 
to as “slim-heeled platforms in shades 
from Spring’s own palette.”” Among 


the seven shades are lilac, blue, beige 
and apple green. Joseph Salon Shoes 
recently introduced shoes and 
matched accessories of suede and 
cobra combined in emerald green, 
balenciaga brown, smoke grey and 
navy blue. Walton Shoe Salon has 
featured calf shoes in solid colors 
with contrasting piping. Combina- 
tions include Inca with black patent 
piping, blue with Inca, green with 
black, red with black, grey with 
black and balenciaga with gold cob- 
ra, This same shop has also had good 
success with a promotion of a satin 
anklet for afternoon wear in taffy, 
grey, brown, blue and black, and 
taffy and black. A variation in the 
ankle style is the high wedge cobra 
being offered by O'Conner and Gold- 
berg in multicolors of red, green and 
yellow. 

Retailers believe interest in the 
closed pumps and other closed up 
patterns will increase. By Fall they 
expect this to be a definite trend 
which will be felt in dressier and high 
style types. There is a strong opinion, 
however, that closed shoes will not be- 
come volume sellers as long as the 
platform is in vogue. Several re- 
tailers pointed out that attempts to 
close up the thicker platform types 
result in a clumsy appearance. 
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Popularity of ankle straps caused this 
interesting presentation by the Arlace 
Store in Boston. 


Pastels Take A Bow 


In Baltimore 
Tuere's a new lady making her 


debut in the color arena in Baltimore 
retail shoe establishments, “the lan- 
guishing Leonora” of the pastel fam- 
ily. Delicate new shades are shown 
in kidskin and suede deep orchid, 
light blue, lavender, yellow, pink. 
All, in line with the lower hemline, 
mark an era of extreme femininity. 
Also spotlighted here is the tendency 
to play up nationally advertised 
brand names and to advertise them 
accordingly. 

One of Baltimore’s leading de- 
partment stores reported that ankle 
straps in suede and patent were lit- 
erally walking out of the store. Red, 
green and Balenciaga were the more 
popular shades sold rapidly for Spring 
wear. Three colors in pastel kidskin 
sandals sold well, as did a pastel 
pink suede high heel ankle strap with 
platform sole. 

March volume for 1948 was bet- 
ter than the same period in 1947 — 
10 per cent better because of larger 
shipments and no restrictions on 
merchandise, one store reported. 

I. Miller devoted an entire window 
to the promotion of “deep orchid” 
with bags to match, while Hess em- 
phasized color in their Howard Street 
window. 


St. Louis Sees Need 
For Sizes 


Buyers in St. Louis say chey are 
finding it more and more a necessity 
to get a complete range of sizes for 
each style that they buy than ever 
before. Diversity of style is impor- 
tant, they point out, but you can’t 
make a sale to a highly selective cus- 
tomer unless you have the size. Thus, 
in their buying for the late Spring 
and early Summer, as well as for Fall, 
shoe retailers here are exerting every 
effort to balance their stocks. Many 
buyers feel that with the increasing 
selectivity of the customer it is a 
must to cut down on the number 
of styles purchased and to buy more 
heavily in each size. 

“There is greater opportunity to 
go wrong, of course,” one buyer said, 
“because if you make a few bad 
selections you have a greater quan- 
tity of unwanted merchandise on 
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VALUE pius QUALITY 


EQUALS 


2 Buckle Baby Doli! 
1001—Red Suedene 
1000—White — Fabric 
1005—Gold — Imitation 

Leather 
1006—Green — Suedene 
1007.-Black — Suedene 

4-9—1, Sizes 
$1.174, Net 


FAN 


300-—White Fabric 

Gold Trim—-Gold Platform 
307—-Black Suedene 

Gold Trim—-Gold Platform 
306—Green Suedene 
Gold Trim—Gold Platform 
301—Red Suedene 
Gold Trim—Gold Platform 
4/9 5/9 6/10-—*, Size 
$1.17%, Net 


DIXIE 
77—Black Suedene 
Biack Lace—Black Platform 
72—Red Suedene 
Gold Lace—Red Platform 


78—Green Suedene 

Gold Lace—Green Platform 
75—Black Suedene 

Gold Lace—Black Platform 
71—Black Suedene 

Red Lace—Black Platform 
79— Black 


Suedene 
White Lace—Biack Platform 
4/9 5/9 6/10—*% Sizes 
$1.274, Net 


NEW YORK SHOW—April 11-15— 


SALE 


CANDY 
47 Black Suedene 
Gold Laces—Gold Platform 
46— Green Suedene 
Gold Laces—Gold Platform 


41-—Red Suedene 
Gold Laces—Gold Platform 


40——-White Fabric 
White Laces-White Platform 


42—White Fabric 
Red Laces—Red Platform 


45—White Fabric 
Gold Laces-—Gold Platform 


49. -All Gold Imt. Lea 
Gold Laces, Gold Platform 


4°9 5/9 6/10-—', Sizes 
$1.27', Net 





“Misses” BUCKIE 
501--Red Suedene 
Gold Lacing 
506 Green Suedene 
Gold Lacing 
507—Black Suedene 
Gold Lacing 
500— White Fabric 
White Lacing 
509°—All Gold Imt. Lea 
301d Lacing 
12-3 No Half Sizes 
$1.224, Net 





ZULU 


738—Black Suedene 
Gold Platform 


732—Red Suedene 
Gold Platform 


736— Green Suedene 
Gold Platform 
4-9 No Half Size 
$.90 Net 


730 White Webbing 
731 -Red Webbing 
737 — Bik. Webbing 
4/9 6/10 
20 — Misses White Web 
21—WMisses Red Web 
27--Misses Bik. Web 





be Sizes in Wos 
Whole Sizes in Misse 


New Yorker Hotel, Room 841 


SHOE FAIR—Chicago, April 26-29—Hotel Chicagoan, Room 497 
SHOE FAIR—Augusta, Ga., May 5-9—Hotel Sheraton Bon Air, Room 401 
SHOE FAIR—Dallas, Texas, May 10-13—Hotel Adolphus, Room 1062 


MFG. 


LEATHERBURY SHOE comeany 


63 INDIA STREET 


BOSTON 10, MASS 
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your shelves than if you had spent 
your money for depth in styles in- 
stead of depth in sizes. But to do an 
aggressive job of merchandising you 
have to have the size available when 
your customer finds the shoe she 
wants. The day has just about passed 
when you can show her something 
else which is similar and expect her 
to take it.” 

But just as important as smart 
buying in successfully merchandising 
to the present-day consumer, retailers 
here agree, is the need for lower 
prices. “You can talk about more 
style and more value all you want 
to your customers,” a department 
store women’s shoe buyer said, “but 
they still leave no doubt in your mind 
even when you have made a sale 
that they feel prices are too high.” 

Despite consumer selectivity, how- 
ever, March dollar volume in St. 
Louis was up in a number of outlets 
over March, 1947, to about on a par 
in others. 


Providence Has 
Sales Spurt 


W itn snow and rubber foot- 
wear a thing of the past, retailers 
in Providence are experiencing an in- 
crease in sales. Some buyers report 
record sales for the past two or three 
Saturdays and others say it has given 
their sales books a lift that makes up 
for the slowness during the bad Win- 
ter weather. One retailer says that 
he has sold a larger percentage of 
two pairs to a customer than he 
ordinarily does at this time of the 
year. 

Biggest sellers are in patent, calf, 
alligator. Black is in the lead followed 
by brown and colors. Toeless shoes, 
anklets, platforms, perforated models 
and casuals are very good in all stores. 

One store is advertising a dress- 
maker sling pump with open toe and 
large bow, available in suede, green 
or blue calf, selling at $19.95. An- 
other selects three popular numbers 
as a completely open model in patent, 
red or green calf, with ankle strap 
and perforated vamp; a dressy ox- 
ford in open toe and closed heel, 
perforated, laced vamp; and a com- 
pletely closed pump with large, 
showy ornament. 

Another store ran a full page news- 
paper advertisement on reptiles, sell- 
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“Spring Nods to Color” said Verner'’s 
of Pittsburgh in this ad of their budget 
department. 





ing at $15.95 to $19.95. Styles in- 
clude anklets in brown, red, green, 
lilac, yellow or multi-colored; a san- 
dal pump in genuine baby cobra in 
brown, red or green; and sling pumps 
with open toes in a choice of colors. 
One buyer offered a $25.95 peaked 
ankle strap available in blue, red or 
green suede. 

Popular sellers at one store are a 
black, blue or grey suede sandal and 
a green or red calf sling pump with 
open toe, ankle strap and plain vamp. 
Also popular are a sling pump in 
cobra with winged type ornament 
available in red, green or sport rust; 
and an anklet in cobra in red, green 
or multicolor. 

One buyer staged a promotion on 
three opera pumps, with V-throat 
in black suede, square throat in black 
suede, or U-throat in black patent, 
black, brown or blue suede. 
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Slow Easter Sales 
In New Haven 


O quote a New Haven shoe store 

owner, “Easter business didn’t get 
off to a very good start.” Snow that 
remained on the ground until well 
into the Easter buying season was 
blamed by most shoe men for early 
Easter business that was reported 


considerably off in both men’s and 
women’s lines. 

The first warm days that removed 
most of the snow from the mid- 
town streets did cause a flurry of 
shopping, and store owners were op- 
timistic that continued good weather 
would do much in pulling figures 
up closer to last year’s. 

What little buying has occurred 
since the change in weather has been 
spotty, and shoe men haven’t noted 
any definite trends in demand. 
Casuals are still big sellers in low 
priced shoes, and in the medium and 
higher priced shoes, black suedes are 
still leaders. There is, however, a 
strong interest in ankle straps in 
better grade shoes, but the expected 
demand for dressy and colored shoes 
hasn’t yet made itself felt. 

While the sellers of women’s shoes 
in mid-town still have to be con- 
vinced that Spring is definitely in 
New Haven to stay, the retailers 
catering to the college trade are cer- 
tain of it, and point to the big de- 
mand for white buckskin shoes as 
proof. The demand among college 
men for the dark stained blucher and 
cordovan is falling off, and the hot 
item right now in college shops is the 
red rubber soled white buckskin. 
This year for the first time in many, 
the supply is ample, and retailers re- 
port that they can have all they 
want of these college favorites. 

In the other men’s shops the story 
is the same as in the women’s stores 
—off in dollar volume, with demand 
still for the dark stained brown 
shoes, heavy soled. Loafers, which 
havé not moved too well lately, are 
reported beginning to pick up. 


* cg + 


Buffalo Business Good 


Wit every indication that pre- 
Easter business would be slow, stores 
in the Buffalo area suddenly found 
themselves achieving a record sales 
volume in shoes the last week before 
Easter. Usually it is in women’s and 
children’s shoes that sales boom for 
this annual holiday, but this year the 
men bought eagerly, also. Several de- 
partment stores said that shoes led all 
other sales for this one week. 

Different reasons were given for 
this rush, but the main one was that 
quality shoes are again on the market 
in good supply and women are eager 
to procure the latest styles. 
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Sales Agencies : 


ST, LOUIS 3 
Allen & Stis 
1433 Locust St. 


MILWAUKEE 4 
C. E. Becker & Co. 
647 W. Virginio St. 


CINCINNATI 2 
W. D. Cost & Compony 
307 E. 4th St. 


SAN FRANCISCO 3 
MocPherson Bros. Leother Co 
730 Mission St. 


NASHVILLE 3 
Horace H. Beaven Co. 
3rd Not. Bonk Bidg. 
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4 native beauty of top 
quality kidskin, superbly devel 
oped in Dunhood Leathers, has 
an irresistible feminine appeal 

Fine grain, clear color, perfect 
comfort and amazing durability 
are virtues that would capture 
a nation-wide poll of shoe styl 
ists, manufacturers and fo 
shion-conscious women now 


keenly aware of the superiority 
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BLACK 
BLACK sueoe «isd 


DUNGAN, HOOD & CO., INC. 


ESTABLISHED 1870 


SINCE 1870 
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RECORDER SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS 





Ma WA aclUsen nd Mentels 


New York 


 - manufacturers in the New York area are op- 
timistic as to the outlook of the immediate future. 

From the standpoint of one high style manufacturer, 
the future appears to be very bright. Manufacturers are 
ready with their best samples of “new look” styles for the 
Early Fall Fashion Showing, scheduled a few days hence. 
Business was very good over the Easter holiday, and there 
is plenty of reason for continued success following the 
New York showing, most manufacturers agree. Operations 
in the cutting rooms of the high style manufacturers, at 
least, are at full speed. 

As for the casual field, retailers are handling more 
business than ever before, it is reported; although the 
cutting room situation is temporarily bad, it will show 
early improvement, manufacturers of slippers and play 
shoes believe. There is a steady volume in the play shoe 
field which promises to make 1948 a much better year 
for shoes of this type than was 1947. 

Clearance sales have not followed the Easter holiday; 
retailers themselves were surprised at the tremendous 
amount of business which was done on the days imme- 
diately tollowing Easter Sunday. Manufacturers and re- 
tailers attribute this co the poor weather gonditions that 
caused delayed Easter selling. Now with the long-awaited 
warm weather in sight, business should continue to show 
improvement. 


Chicago 


Ty von Chicago destined to become the focal news 
point of the shoe industry during the National Shoe Fair 
the last week of April, a “wait and see’ policy prevails 
throughout all local shoe quarters—retail, wholesale and 
manufacturing. 

Retailers’ stocks continue high, enough so to be of 
some concern in some quarters. Easter business, although 
approaching a normal and healthy volume, by no means 
cleaned out shelves. It is not a secret that April will see 
a number of price promotions—the first Spring shoe sales 
in Chicago in many years. Hence retailers are buying very 
sparingly. They do not have to resize as often due to the 
fact that their pairage sales are down as compared with 
record sales of recent lush years. 

Naturally this has been reflected at the wholesale and 
manufacturing levels. Factories are not up to full pro- 


duction nor are salesmen selling all the shoes they would 
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like to. Price persists as an ever-present question. In local 
circles the answer is not expected until the shoe fair when 
reductions to a degree are expected in most quarters. 

The packing house workers’ strike makes further leather 
price drops improbable for the time being and even points 
to a possible lessening of supplies. Hides up from one to 
three cents have had a strengthening effect on the leather 
market. Thus far, talk of possible military demands for 
leather and their effect on the shoe industry is chiefly 
at the manufacturing and wholesale level. Retailers spec- 
ulate only to a minor degree since the consumer has not 
yet allowed possible shortages of leather and shoe supplies 
to affect his buying. Mail order houses now preparing Fall 
and Winter catalogs indicate that shoes will be offered 
at from five to fifteen per cent less. 

Concern is being expressed by some retailers over an- 
nouncements by some manufacturing firms that new 
types of leathers will appear in Fall shoes. Quality can- 
not be reduced along with price, retailers contend, since 
the public will insist on the same relative value for their 


moncy. 


St. Louis 


L a visiting shoe buyer had made a spot check of St. 
Louis’s shoe industry just prior to the Shoe Fair, he would 
have observed a positive movement toward higher styling 
of the product made in that market and he probably 
would have heard undertones of lower prices for Fall. 
He could not have avoided being confronted with these 
developments because, as the opening of the Chicago 
gathering neared, both these topics were getting top 
priority as number one conversation pieces. 
Manufacturers here have continued to maintain their 
heavy rate of production and they are depending upon 
a higher styled product to stimulate the demand for it. 
Designers have stressed styling in shoes of all types; men’s 
women’s and children’s, and even infants’ footwear, in an 
effort to make them more salable. And producers realize 
that upon the degree of acceptance of their Fall lines 
depends the tempo of future production. Unless the Fall 
line goes over, some informants say, there will have to be 
a gradual cutback, at least, of the high production rate. 
Aithough there had been no announcements of price 
policy for Fall lines at the time this was written, there 
was a strong feeling that a wave of downward price re- 
visions would ensue, at least by the time manufacturers 


were set up for business in their suites at the Stevens and 


Morrison Hotels in Chicago. 
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what’s in a brand name? 








|. Miller dealers say, 





“sales” 
“When my customers ask for and buy |. Miller shoes by name 
as often as they do. I'm satisfied that | own 
the most valuable brand in the quality market.’ 


discriminating women say, 


“value” 
“|, Miller's broad selection permits me to choose beautiful shoes 
for every occasion. | know they will fit and wear well. 
| can purchase them with complete confidence. This, to me, is value.” 


we realize our obligation 

to both dealer and consumer to continue 
the tradition of fine shoemaking, fashion leadership, 
conscientious dealer service and aggressive promotion that makes 
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: he American public will long remember Winter 
48 for its snow and frigid temperatures. Retailers will 
remember it for the sales they lost because of the acute 
shortage of Cold Weather STADIUM*, SUN VALLEY* 
and LAKE PLACID* Boots. The Cold Weather Boot, as 
conceived and developed by the Consolidated Footwear 
Corporation, and for which there is no substitute, has 
now become a Winter necessity in nearly every state 
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THERE IS NO SUBSTITUTE 
FOR COLD WEATHER BOOTS 


in the Union . . . just as staple as any shoe you sell 
The manufacture of Consolidated Cold Weather Boots 
cannot be hurried. Production of them in volume suffi- 
cient to satisfy the existing consumer demand requires 
months. To assure delivery by Fall, it is essential that 
you discuss your needs with us now. Our Sales Repre- 
sentatives will be glad to discuss your Cold Weather Boot 
requirements with you. Won't you contact them soon? 


-oxsouipaten Foorwear Corporations 


MALONE, NEW YORK 


Affiliated with CONSOLIDATED FOOTWEAR OF CANADA Ltd. - TORONTO, CANADA 
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Weather Leather Boo 
while water repellent, 
primarily foot warmer. 
giving positive protecti 
down to 40° below zer@. 
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SEE THEM 

National Shoe Fair 
Chicago* April 26-29 
HOTEL STEVENS 
Rooms 810A, 811A 
Booth A, Exhibition Floor 


STADIUM BOOT 
“Trade Mark Registered” 
— Process Patentédd 









SUN VALLEY BooT 


“Trade Mark Registered” 
—Process Patented 










NEW YORK 
CLEVELAND 
CHICAGO 
BOSTON 
SAN FRANCISCO _ ee 
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construction features with- _ ‘i a: 
stood cold down to “40° Be- . ee 
low Zero.” 
Also makers of nationally famous Oteade Cialis Ragetees Seg, U. 6. Sut. of. 


“Ski Capers”, “Sugar Loaf”, “Katrinkas”, and “Shearling Operas”. 





-™ and slipper selling can be the most satisfactory part of 
your retail operation. The formula for its success is a simple one. 
Selling sound, well made, fashion-right shoes, priced at a fair mark-up 
and at a figure most of your customers can afford to pay. Frederick 
Speier is the ideal source for all your women’s slipper, casual and 


play shoe requirements — 
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NATIONAL SHOE FAIR 
STEVENS HOTEL 
Rooms 939A, 940A 


* rs 
nederick-Speier hootwear 
MANUFACTURERS OF SLIPPERS, CASUALS AND PLAY SHOES 
NORWALK, CONN. e NEW YORK SHOWROOM: 420 MARBRIDGE BLDG., 47 WEST 34th ST. 
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RED MOLDED 
OUTSOLE 


SPONGE RUBBER HEEL 
AND ARCHED CUSHION 


These items cre in stock and ready for 
prompt delivery at the factory in Rock 
Island, Illinois, and at the warehouses 
of Servus distributors in your trade area. 


Easy To Identify 
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Gray non-marking, crepe type outsole... 
sturdy diamond designed all around fox- 
ing... sanitary Serv-Arch insole... an all- 
purpose outdoor Pla-Shu. You'll ring up 
scores of sales on this low priced, scien- 
tifically constructed canvas rubber-soled 
shoe. Stock it today. Be ready to sell the 


shoe your customers want. 


Strong black duck upper .. . quarter re- 
inforcement with four thicknesses of duck 

. webbed duck backstay .. . dusky red 
molded non-slipping outsole . . . special 
high sun-tone foxing to edge of sole with 
sturdy toe cap and ankle patch to match 
. . . duck insole with molded cushioned 
arch and heel... . a Pla-Shu that assures 
you of greater profits and your customers 


of absolute satisfaction. 


THE SERVUS RUBBER CO. 


FACTORY AMD GENERAL OFFICES 
ROCK ISLAND 


MEW YORK OFFICE AND WAREHOUSE 330 BROADWAY, 7. MEW YORK WY 
AMD LAMBERTVILLE, m3 





ILLINOIS, U.S.A. 














Industry Looks To National Shoe Fair 


[Continued from Page 127] 


will be housed the representative lines 
from all markets are The Stevens, Mor- 
rison Hotel, Hotel Chicagoan and the 
Congress Hotel. The Stevens will be 
headquarters for the Fair. Sample and 
display rooms are about equally divided 
between The Stevens and Morrison 
Hotels. 


In the Stevens Hotel exhibits will be 
spread in display rooms from the third 
floor to the eleventh; in the Morrison 
Hotel they will extend from the fourth 
floor to the sixteenth; in the Hotel 
Chicagoan three floors will be used for 
displays; in the Congress Hotel two 
floors have been released, providing 75 
rooms for exhibitors. 


All firms other than manufacturers 
and wholesalers of shoes will display 
their lines in the exhibition hall, on the 
lower level at The Stevens. Over 150 
booths will be offered to firms of the 
allied industries in this hall. 


Members of the National Shoe Manu- 
facturers Association who have recently 
filed their applications and were given 
a priority in selection of space have 
been assigned over 735 rooms in the 
exhibiting hotels. 


Because the Palmer House has been 
eliminated as an exhibiting hotel (only 
for the 1948 Spring National Shoe Fair) 
the job of transferring the firms who 
occupied over 300 large sample roums 
in that hotel to the four exhibiting 
hotels made the task of space allocation 
a complicated problem. 


A larger number of applications were 
received from members of the National 
Shoe Manufacturers Asscciation than 
at any of the past Fairs. This indicated 
the enthusiastic interest manifested 
throughout the industry for the Spring 
Fair. 

Manufacturers are expected to spread 
the most comprehensive lines of Fall 
shoes shown in recent years. Since 
deliveries and allotments of shoes by 
factories and wholesalers are more 
favorable than in many years, buyers 
are expected to inspect the hundreds of 
lines with an eye for quality and style 
and with special attention to price 
trends. The Spring Fair will offer an 
opportunity to the buyer to go to Chi- 
cago and cover in one trip at one time, 
in one city the lines of the leading 
manufacturers. 

Over 480 display rooms will be used 
in The Stevens. The Morrison Hotel with 
457 rooms will also boast of a lot of 
shoe lines in one hotel. Add 65 display 
rooms in the Congress Hotel, complete 
the addition with 68 display rooms in 
Hotel Chicagoan, then tack on another 
110 booths in the Exhibition Hall of 
The Stevens, and the result is a total of 
1180 exhibit spaces, occupied by 580 
firms. 


This record number of display spaces 
equals that of the 1947 Fall Fair which 
reached an all time high of the 13 Fairs 
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held since 1936, including the January 
and November Fairs of 1942 when the 
dates were moved back from January 
to November to more adequately meet 
the industry’s production problems and 
seasonal requirements. 


The interest in the Spring Fair is 
at white heat. It is timed, not by design 
when the dates were set a year ago, 
but by the current price transition that 
has developed in the industry during 
the past month, when both retailers as 
well as manufacturers have witnessed 
an abrupt cessation to the upward 
swing in buying and prices. 


Manufacturers have assumed a middle 
of the road attitude regarding any wide 





The distinguished public opinion ana- 

lyst Elmo Roper will address the 

Tuesday noon luncheon meeting of 

the National Shoe Fair April 27, in 

the grand ballroom of The Stevens 
Hotel, Chicago 


price swings and retailers attending 
the Fair will find the substantial firms 
viewing the price situation with caution 
and reasonableness. 

A reduction in prices has already 
been announced by some of the sub- 
stantial firms in the industry. These 
reductions, however, are far from re- 
sembling anything that would indicate 
a general tobogganing of prices. 

Manufacturers and wholesalers un- 
doubtedly will bring to the Fair new 
lines of shoes on which cost figures 
have been carefully scrutinized. It is 
no top secret that today the buying 
public through the retailer is resisting 
present high prices. 

The interest in the Spring fair is at 
white heat due to the current price 
transition that has developed in the in- 
dustry during the past month, when re- 
tailer as well as manufacturer have wit- 
nessed an abrupt cessation to the up- 
ward swing in buying, the result of high 
prices. Seldom has any National Shoe 
Fair been sc important a_ proving 
ground as this one. 

Here in Chicago will be consolidated 
the lines of leading manufacturers from 
all markets affording the retail mer- 





chant an opportunity to inspect lines, 
compare values, check prices and buy 
with confidence the accepted Fall styles. 
To visit the various markets and con- 
tact the manufacturers represented at 
the National Shoe Fair would take 
months. The retailer may in one trip 
to one city and at one time review the 
most representative shoe lines of the 
industry. 

With the number of sleeping room 
reservations made throughout the Loop 
hotels, it is apparent that alert buyers 
have recognized the benefits offered by 
this huge concentration of shoe lines. 

A majority of exhibitors have sent 
promotional] material to their trade an- 
nouncing their participation in the 
Spring National Shoe Fair, which has 
stimulated an unusual] interest among 
buyers who will attend. 

Visiting shoemen will discover in the 
Exhibition Hall of The Stevens firms 
with new lines, promotional items, and 
accessories, al] suitable as profit items 
in their stores. An array of exhibits 
will be found in the Exhibition Hall that 
are needed in retail stores to replace 
obsolete equipment. 

The National Shoe Fair has found 
the answer to the question so frequent- 
ly being asked: “How will a buyer find 
time to visit the exhibiting hotels to 
inspect the lines.” A free bus service 
will operate every few minutes between 
the Morrison Hotel and The Stevens. 
Shoemen will be transported between 
these two hotels within ten minutes, 
conserving much time. 

Registration of retailers will be con- 
ducted by the National Shoe Retailers 
Association and made available in each 
of the four exhibiting hotels. 

In The Stevens, headquarters hotel 
for the National Shoe Fair, the reg- 
istration desk will be located in the 
lower level, lobby, a few feet from the 
Exhibition Hall. In the Morrison Hotel 
it will be located on the mezzanine 
floor, in the Chicagoan in the lobby, 
and in the Congress Hotel on the third 
floor. 

There will be no charge for register- 
ing. Exhibitors’ directories, program of 
events and bus passes will be issued at 
all of the registration desks. Luncheon 
tickets will also be sold at registration 
desks. 

Two important luncheon meetings 
will be held by the National Shoe Fair. 
On Monday, April 26, in the Grand 
Ballroom of The Stevens, 12:20 noon, 
the opening meeting of the National 
Shoe Fair will be addressed by Law- 
rence B. Sheppard, President of the 
National Shoe Manufacturers Associa- 
tion, and George B. Hess, President of 
the National Shoe Retailers Association. 
The featured speaker will be Fred A. 
Hartley, Jr., Representative from New 
Jersey and co-author of the much dis- 
cussed Taft-Hartley Act. Every em- 
ployer of labor will welcome this op- 
portunity to hear one of the authors of 
this most controversial piece of labor 
legislation, clarify and explain many of 
the confusing provisions of the act. 


[Turn to Page 244, Please] 


Boot and Shoe Recorder 

















vles. 
con- 
d at 
take 
trip 
the 
the 


oom 
op 
yers 
d by 
es. 

sent 
an- 
the 
has 
ong 


the 
rms 
and 
ems 
bits 
that 
lace 


und 
ent- 
find 
; to 
vice 
een 
ens. 
een 
tes, 


-on- 


lers 
ach 


er 











April 15, 1948 


the classic, 







year-round selling 


made of 


The name fer fine patent leather ts SE TON 


243 





Industry Looks To National Shoe Fair 


[Continued from Page 242] 


Being reviewed by the courts—discussed 
in all conferences between labor and 
management—with the President of 
the United States appealing for under- 
standing and enlightenment of the act, 
it is anticipated that all available tickets 
will be sold to hear Fred A. Hartley, 
Jr. address the shoemen. 


The second luncheon, to be held in 
the Grand Ballroom of The Stevens on 
Tuesday, April 27, 12:20 noon, will hear 
the distinguished public opinion analyst 
Elmo Roper. One of the most intensive 
surveys ever to be made of the shoe 
industry has just been completed by 
Mr. Roper. It was sponsored by the 
National Shoe Manufacturers Associa- 
tion and the National Shoe Retailers 
Association. Mr. Roper will reveal some 
of the important studies. resulting 
from the survey and will bring to the 
shoe industry many enlightening facts 
when seen from the public viewpoint. 
Mr. Roper is best known publicly as the 
man who conducts the research work 
for the FORTUNE Magazine “Surveys 
of Public Opinion,” which survey pre- 
dicted the presidential elections in 1936 
within 1 per cent, in 1940 within .5 per 
cent and in 1944 within .3 per cent. The 
“Fortune Consumer Outlook,” which 
Mr. Roper also conducts, appeared for 
the first time in the November 1947 
issue. 

The revealing nature of this meeting 
relating to pertinent facts of the shoe 
industry as told by Mr. Roper should 
attract both manufacturers and _ re- 
tailers in large numbers. You wil] hear 
many unbelievable observations about 
the retailer, the shoes he sells and what 
the buying public thinks and expects of 
the shoes it buys. Tickets for both 
luncheons will be sold at all registra- 
tion desks and at the entrance to the 
Grand Ballroom starting at 12:00 
o’clock each day before the meeting. 

The well patronized business clinics 
on “Expense Control and Store Man- 
agement” will be offered to all visiting 
shoemen without cost. Staffed by mem- 
bers of the School of Commerce of 
Northwestern University, these experts 
on problems of the retail shoe business 
are qualified to advise and recommend 
regarding the difficulties occurring 
today in the retail shoe business. The 
group will be headed by Professor 
James R. Hawkinson, Chairman of the 
Department of Marketing of North- 
western University, with which he has 
been associated for twenty years. Other 
members of the clinic staff are Ira D. 
Anderson, Associate Professor of 
Marketing, experienced both in retail- 
ing and marketing, and William F. 
Brown, the third member of the staff, 
also Associate Professor of Marketing, 
with a broad background of marketing 
and retailing. 

With the changing conditions in re- 
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tail stores requiring a “new look” in 
operating expenses and inventory con- 
trol, retailers are expected to keep 
these authorities occupied during their 
three day stay at the National Shoe 
Fair. For a more intelligent analysis 
of operating problems, the staff has 
prepared a “Confidential Merchandis- 


JAMES R. HAWKINSON 
Who Will Direct Store Management 
Clinic at Shoe Fair. 

ing Statement”, a copy of which may 
be had by writing the National Shoe 
Fair, Palmer House, Chicago, Illinois. 

The Clinics will be held on Monday, 
Tuesday and Wednesday, April 26, 27 
and 28, from 9:30 A.M. to 12:00 noon 
and from 2:00 P.M. to 4:30 P.M. They 
will be located in the Exhibition Hall 
in the lower level of The Stevens. A re- 
ceptionist will be in attendance to 
schedule appointments. This will con- 
serve time and prevent unnecessary 
waiting. Appointments may be made in 
advance by writing the National Shoe 
Fair. 


Canadian Stocks of Cattle 


Hides Show Increase 


Montreal, Canada — Stocks of raw 
cattle hides held in Canada by tanners, 
packers and dealers at the end of Jan- 
uary amounted to 701,700 showing an 
increase of 9 per cent over the Jan- 
uary 1947 total of 641,800, the Domin- 
ion Bureau of Statistics reports. Stocks 
of calf and kip skins increased from 
562,100 to 703,900, and horse hides from 
33,100 to 64,500, but goat and kid skins 
fell from 209,700 to 145,200, and sheep 
and lamb skins from 86,300 (dozen) 
to 66,100 (dozen). 

Production of cattle sole leather in 
January amounted to 1,942,800 pounds 
compared with 2,976,000 in the same 


month last year. Output of cattle upper 
leather totalled 3,204,300 square feet 
compared with 3,256,500, while the pro- 
duction of glove and garment leather 
amounted to 424,800 square feet com- 
pared with 564,500. Production of calf 
and kip upper leather totalled 1,354,100 
square feet compared with 1,508,300. 


Officers and Directors of 
Endicott Johnson Reelected 

Endicott, N. Y.—Officers and directors 
of Endicott Johnson Corp. were reelect- 
ed at the annual meeting held in March. 

Officers reelected were: George F. 
Johnson, chairman of the Board; George 
W. Johnson, president; Charles F. John- 
son, Jr., first vice president and general 
manager; Lawrence Merle, second vice 
president and sales manager; Leonard 
L. Steed, third vice president and man- 
ager of Johnson City and Binghamton 
factories; Howard A. Swartwood, sec- 
retary and counsel; Bruce L. Babcock, 
treasurer, and Linda Stanford, auditor. 

Directors reelected were: George F, 
Johnson, George W. Johnson, Charles F. 
Johnson, Jr., Francis A. Johnson, Ralph 
B. Clark, Lawrence Merle, Raymond A. 
Mills, Jewett F. Neiley, Leonard L. 
Steed, Bruce L. Babcock and Henry S. 
Bowers. 


Group Seeks Employment 


For Workers Over 45 

New York — With Mayor Wiliiam 
O’Dwyer, State Senator Thomas Des- 
mond, and other public officials, busi- 
ness, labor and professional men as 
honorary sponsors, the Federation Em- 
ployment Service, an affiliate of the 
Federation of Jewish Philanthropies of 
New York, will undertake a campaign 
here during the week of April 18th, to 
secure employment for older workers, 
over 45 years of age, and to educate 
the public as to fitness of older people 
for employment. 

Under the slogan, “Experience, Loy- 
alty, Skill — Come with Age”, the 
campaign will be conducted as a special 
project of Federation Employment 
Service, 67 West 47th Street, New York 
City, a free and non-sectarian agency, 
simultaneously with its normal opera- 
tion as a job placement and vocational 
guidance bureau. Business and indus- 
trial firms in the metropolitan area will 
be solicited, through mail and personal 
visits by members of the F.E.S. staff 
and volunteers, to study their personal 
set-ups to determine whether jobs can 
be made available for older persons. 

Arnold Askin, president of Askin 
Stores, Inc., and Mrs. Arthur D. Schulte, 
will serve as co-chairmen of the cam- 
paign. 

Citing a survey conducted by the 
New York State Legislative Commit- 
tee on problems of the aging, Mr. Askin 
said that industry rates employees past 
45 years of age as “more loyal, absent 
less frequently, and as productive as 
their junior workers”. 
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WHAT'S IN A NAME... 


UALITY MERCHANDISE is not just a talking point. Your con- 
sumers make the final decision as to whether or not your name is 
worth remembering. Dealers throughout the country are becoming 
increasingly enthusiastic about satisfactory results they are achieving 
with “FLEET AIR” Childrens shoes. They tell us that their most 
critical consumers are highly pleased with the comfort, style, correct 
fit and the rugged wearing qualities which are basic features in the 
construction of “FLEET AIR” Noimal Arch Shoes. 
The Eby prompt and courteous IN-STOCK SERVICE Is Justly 
Famous Throughout the Trade. 


RATION 





The American Shoe Industry 
(Continued from Page 123) 


sidered a mass production industry. The 
gate of opportunity still stands wide 
open for the ambitious individual with 
an idea to engage in business and com- 
pete successfully in his particular 
sphere of activity with the strongest 
and most powerful units in the industry. 
As a matter of fact most shoe manufac- 
turing concerns are smal! or medium- 
size organizations, and among the most 
successful are many that have been in 
business for a comparatively short pe- 
riod of time. 

Even some of the largest and most 
renowned shoe manufacturing organiza- 
tions in the industry are comparatively 
young concerns that have grown to 
their present stature within the memory 
of shoe men of the present generation. 
The evolution of International Shoe 
Company, the development of Brown 
and Endicott-Johnson, the amazing ex- 
pansion of General Shoe, the story of 
Craddock-Terry, McElwain and others 


Style Sells the Teen-Age 
Customer 
(Continued from Page 147) 


important to the retailer. The teen-age 
girl is careful not to mortgage her fun 
for weeks in order to purchase a pair of 
shoes which may not suit her exactly. 
She is careful in her selections; she 
wants plenty of style, but she wants it 
at a price commensurate with her 
pocketbook. 


Manufacturers are aware of the 
whims of the important teen-age custo- 
mer. They have prepared for her shoes 
which have plenty of style appeal, with 
the soft detailing which she demands 
for her “new look” clothes. They’ve 
given her soft little shoes in rich black 
suede, or in gaily colored elk to comple- 
ment the pretty look of her costumes, 
and they’ve added dressmaker detailing 
to lend a rich look which will carry out 
the elegance of her new dresses and 
suits, 

The merchant who caters to this 
profitable clientele will see his sales 
zoom as his reputation for teen-age 
shoes grows — and grow it will; when 
he has satisfied a teen-age customer 
that his stock of teen types is the best 
in town, he’ll find the remainder of the 
teen-age crowd making his store head- 
quarters for their shoe purchases — 
not to mention their social activities! 





Opens Shoe Department 

Toledo, O. — LaSalle & Koch Co. re- 
cently opened a new shoe department 
in the Budget Fashion Center, on the 
fourth floor, with every shoe in the 
shop priced under $10. 
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are all epics of shoe history that have 
come to pass in comparatively recent 
years, 

Over against these we have the some- 
what longer stories of firms like Keith, 
Douglas and many firms whose tradi- 
tions are bound up with historic New 
England, New York or other localities 
long identified as shoe centers. In its 
golden anniversary issue of December 
31, 1932, BOOT AND SHOE RE- 
CORDER published a Golden Register 
of shoe and leather firms that had been 
in business half a century or more, but 
a survey of the industry at this time 
would reveal a much larger number of 
younger firms and many whose origins 
are comparatively recent. Thus the 
shoe trade is still to be regarded as a 
vigorous, youthful industry in which 
there is abundant opportunity for the 
ambitious to start with little and ac- 
complish much. Only under a free 
economy could such a happy and desir- 
able situation exist. 


Washington Newsreel 


(Continued from Page 116) 


the agreement reached at Geneva might 
damage the possibility of restoring 
trade between Eastern and Western 
Europe. But, on the other hand, to 
ratify it might result in dumping large 
quantities of cheap goods on world 
markets by the communist-dominated 
nationalized Czech industries. 
Footwear provides an outstanding 
example, as pointed out by Rep. George 
J. Bates, R., Mass., who has protested 
to President Truman and Secretary of 
State Marshall. The huge Bata fac- 
tories at Zlin have an annual export 
capacity of 15,000,000 pairs. It is 
possible that, with an urgent need for 
dollars in the Iron Curtain countries, 
the Czechs might decide to dump large 
quantities of cheap, low-price shoes on 
the U. S. market. Once the agreement 
is put into effect by the United States 
such action could be taken by the 
Czechs before anything could be done 
about modifying the agreement, to the 
detriment of American shoe producers. 


Customer Records Help Increase Sales 


Philadelphia Store Keeps Cards Representing Women with 
Hard-to-Fit Feet, Among Other Things, and Cashes 
In by Direct Advertising to Selected Lists. 


Philadelphia, Pa. — The Morris Wax 
store at 1707 Chestnut Street, has 
solved the problem of the customer with 
the problem foot card file system. Each 
individual sale is recorded on a card 
along with the customer’s name, ad- 
dress, shoe size, special needs such as 
“narrow heels”, arch support, blunt 
toes, ete., and helpful comments like 
“chronic complainer”, This card file is 
kept in alphabetical order and cross- 
indexed for type of shoe. Each sale is 
recorded on the card file during dull 
hours. Regular sales checks are used to 
register the origina] transaction. 


When a customer enters the Morris 
Wax store, the sales person explains 
that a card index is kept to assure 
efficient service, asks the customer’s 
name, then excuses herself to get the 
proper card. Behind the scenes she can 
read the whole case history at a glance. 
There she can take in the size, special 
problems, and other factors which 
might affect the sale. 


Upon her return she can easily say, 
“Yes, Mrs. Jones, I see you usually pre- 
fer low heels, something neat and sen- 
sible, but stylish. You need just a little 
support under the arch. Now, what are 
you particularly looking for this time?” 


The customer usually mentions she 
wants “something dressy” or “a black 
pump” or some other slight comment 
which gives the girl the complete pic- 
ture and avoids time-wasting dragging 
out of stock not suited to the customer’s 
immediate needs or usual preferences. 
The customer is not asked the same 


questions year after year, even when 
new clerks wait on her. In addition to 
making ic easier for the customer, an 
essence of good selling, this system 
makes her fee] that she is getting per- 
sonal service. Her particular needs are 
“studied” and recognized and she feels 
that her business is important. 


Not only is the employee’s time 
saved, but she is enabled to look and 
sound efficient, to serve with confi- 
dence which only the most experienced 
and well trained supervisors can com- 
mand under most systems. 


Complaints can be handled efficient- 
ly, since when the customer has no 
sales check the full story is immedi- 
ately available for consideration. The 
comments on the individual needs of 
the customer, the buying habits such 
as habitual exchanging, the number of 
shoes the customer has bought, the num- 
ber of years she has been buying, and 
any facts which might affect the han- 
dling of a complaint in the wisest and 
most expedient manner are immediately 
available. 


The Morris Wax store now contains 
files with the names of over twenty 
thousand people who have been custom- 
ers. These people receive advertising 
when the kind of shoes they require 
are available. This saves wasted adver- 
tising. When a shipment of shoes with 
narrow heels come in, all those who 
have bought shoes with narrow heels 
in the past are notified with a post 
card or sent some original yet personal- 
ized direct-mail advertising. 
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of your staff. Investment required is small. 


Turn-over and profits will amaze you. 


~ DR. SCHOLL FOOT COMFORT SHOP FRAN- 
- CHISE: A business all its own. dealing exclu- 
sively in foot relief — Dr. Scholl's Shoes for 
_ men and women, Remedies. Appliances and 
Arch Supports. Because of the almost uni- 
versal need for this service and being the 
only shop of its kind in a city, you can depend 
upon exceptionally successful operation right 
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For all White Shoes 
there's the right 


CAVALIER DRESSING 


Cavalier alone offers the correct cleaners and 
whiteners for every type of white leather, smooth 
or nappy — that is why Cavalier is featured by 
the best shoe stores from coast to coast. 

Shoe men know that Cavalier Dressings have 
been proved superior by scientific tests; — that 
Cavalier satisfies their best customers; — that 
Cavalier dressings are packaged complete with 
applicators, ready for use. 


For a successful white season, be ready with 
Cavalier. 


Your favorite Shoe Findings Wholesaler 
has Cavalier White Dressings in Stock. 


CAVALIER COMPANY 
BALTIMORE 30, MD. 


| 
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Dates to Remember 


Shoe Show, Tri-State Shoe Travelers, 
Hotel Statler, Buffalo, N. Y. 
April 18, 19, 1948 


Advance Fall Openings, Guild of 
Better Shoe Manufacturers, in 
Members’ Showrooms, New York 
City. Week of April 19, 1948 


Shoe Manufacturers Board of Trade, 
showing. Hotel McAlpin, New 
York City. April 19, 20, 21, 22, 23, 1948 


National Shoe Fair, Morrison and 
Stevens Hotels, Chicago, Ill. 
April 26, 27, 28, 29, 1948 


Fall Shoe Show, Central States Shoe 
Travelers, Muehlebach and Phil- 
lips Hotels, Kansas City, Mo. 
May 1, 2, 3, 4, 1948 


Semi-Annual Shoe Show, North- 
western National Shoe Travelers’ 
Association, St. Paul Hotel, St. 
Paul, Minn. May 1, 2, 3, 4, 1948 


Ak-Sar-Ben Mac Inc. at Paxton 
Hotel, Omaha, Nebraska. 
May 1, 2, 3, 4, 1948 


Fall Shoe Show, Mid-Continent Shoe 
Travelers’ Association, Biltmore 
Hotel, Oklahoma City, Okla. 

May 2, 3, 4, 1948 


Fall Shoe Show, Southeastern Shoe 
Travelers, Hotel Sheraton, Au- 
gusta, Ga. May 2, 3, 4, 5, 1948 


Fall Shoe Show, Pennsylvania Shoe 
Travelers’ Association, William 
Penn Hotel, Pittsburgh, Pa. 

May 8, 9, 10, 14, 1948 


Fall Shoe Show, Indiana Shoe Trav- 
elers’ Association, Severin Hotel, 
Indianapolis, Ind. May 9, 10, 11, 1948 


Fall Shoe Show, Southwestern Shoe 
Travelers’ Association, Adolphus, 
Baker and Southland Hotels, Dal- 
las, Texas, May 10, 11, 12, 13, 1948 


Fall Shoe Show, Midwestern Na- 
tional Shoe Travelers’ Association, 
Paxton Hotel, Omaha, Nebraska. 

May 15, 16, 17, 18, 1948 


Fall Showing, The Ohio Shoe Trav- 
elers’ Club, Hotels Gibson and 
Netherland Plaza, Cincinnati, O. 

May 16, 17, 18, 19, 1948 


Michigan Annual Summer Shoe Fair, 
Michigan Shoe Travelers’ Club, 
Hotels Pantlind and Morton, De- 
troit, Mich. May 16, 17, 18, 19, 1948 


National Foot Health Week. 
May 22 to 29, 1948 


Second International Store Modern- 
ization Show, Grand Central Pal- 
ace, New York City. 
July 6, 7, 8, 9, 10, 1948 


Exclusive Sales Agents 
Waynesville, N. C.—The Wellco Shoe 
Corporation, of Waynesville, has been 
named exclusive sales agents in this 
country for J. Sears & Co., Ltd., of 
Northampton, England, one of Britain’s 
largest manufacturers and retailers of 
footwear, the company has announced. 


Boot and Shoe Recorder 











ho 
SU! 
mM: 


rik 
cul 


tis 
ab 
of 


Ap 





1948 


1948 


1948 


1948 


1948 


1948 


948 


948 


948 


948 


948 


948 


948 


948 


948 


10e 
en 
his 








Shoes in The News 


B ETTER styling of sport shoes is something that gains 
ground with every new season. New constructions, new 
kinds of upper leathers, soles, heels and linings increase 
their functional importance. New tannages are better 
ble to stand the wear and tear of active sport and main- 





The “Champion” and the “Championne”, a golf twosome 
by Frank Bros., New York. Weit sole, wall moccasin toe, 
curved arch, special pivot heel removable spikes and built-up 
leather heel make smart, functional golf shoes for Him and 
Her in white buck combined with tan Albion grain leather. 


tain their smartness of appearance. Even patterns and 
detailing are being constantly improved to give sport 
shoes style interest equivalent to that in other types of 
shoes. 


Te play shoe in washable bright colors continues its 
poularity for beach and Summer wear. Retailers will want 
to have a selection of these in their stocks when the first 


Gaily hued  flower-print 
banded vamp _ 8Ball-Band 
Summerette by Mishawaka 
Rubber & Woolen Mig. Co. 
Sole is of cork and rubber; 
ankle strap is elasticized. 





hot days put thoughts of beaches into the minds of con- 
sumers. Lightweight, colorful, easy to slip into are the 
main requirements of these casual shoes. 


Manuracturers of footwear for babies are alert 


to new ways in which to attract fond parents and rela- 


Baby slippers of light blue 
ribbed fabric, with furry 
cuff and shearling lining. 
Mrs. Day’s Ideal Baby Shoe 
Company. 





tives. Especially appealing are the lines of slippers avail- 
able for these young customers. Soft and inviting, they 
offer an extra-sale possibility to the retailer. 
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In every field, there is one product which stands 
head and shoulders above the rest. In the field of 
modern shoe fitters, it is PRIMEX by a wide 
margin. 

PRIMEX is designed (1) to speed the buying 
decision (2) to get new, permanent customers (3) 
to modernize and beautify your store. Its many 
mechanical improvements are unequalled for 
building sales and customer goodwill. Conceived 
out of rare hardwoods, plastics and gleaming 
metal, PRIMEX is available in a variety of har- 
monizing woods and styles. 


Note these PRIMEX Plus Values: 


%& new X-ray unit %& new low step 
% new 3-Ray penetration 
¥% new wide platform *% new compact size 


*% 2 year guarantee 


Before you buy, see PRIMEX first and com- 
pare. Accept no substitute if you want maximum 
value for your money. For full details write to 
PRIMEX EQUIPMENT CO., Dept. B-4, 135 
So. La Salle St., Chicago 3, IIl. 


PRIMEX ster 2cc2< 
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The Hit of the Philadelphia Middle- 
Atlantic Shoe Retailer's Show 






... our greatest display 
for the shoe trade 
in 45 years! 


Colorful — dynamic — 6 animated fig- 
ures. 28” high, 35” wide, 5” deep. 
Operates on AC or DC. Uses less cur- 
rent than a 10 watt lamp. Sturdily built 
of wood, cardboard and beaverboard, 
screened in seven bright colors. $35 





National Shoe Fair, Apr. 26-29 
STEVENS HOTEL In our usvo! 


location in Exhibition Hall. 











Write for new 1948 catalogue 


THE Lederer INDUSTRIES, inc. 


39 West 19th St., N.Y. TI 
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Shoes in The News 


Satin, symbol of luxury and elegance, is becoming 
increasingly important in the shoe, as well as the general, 
style picture. During the past Winter satin was one of 
the two leading materials for evening shoes and especially 


Draped forest green satin 
pump designed by Betty 
Kernan, junior at Washing- 
ton University, St. Louis. 
One of a group of Fall styles 
designed by students at the 
University and shown in the 
annual Skinner Fashion 
Show, after approval by a 
committee of the St. Louis 
Shoe Manufacturers Associa- 
tion, sponsor of the course 





popular in a plain opera pump. It is slated, on good 
authority, to be even bigger for the coming Fall season. 
Most popular last Winter in black or in white for dyeing, 
it is adapted to both pumps and sandals in a variety of 
smart, feminine treatments. 


THe soft, comfortable, informal shoe for daylong wear 
is becoming more and more a necessary part of a com- 
plete shoe wardrobe. Nothing takes its place. Once there 
was a time when, after a long hard day, a woman would 


Soft toe, low heel, easy ad- 

justment make smart com- 

| fortable casual shoe. Shown 
here in red suede. 





Rugged general outdoor | 
shoe, on crepe sole, in green 
suede with red binding. Note 
elastic side gore. Both shoes 
from Geo. F. Hutchings & 
Co., Ltd., Bristol, England. 








be sighing to get home to slip into a comfortable pair 
of old shoes. Now, she can’t wait to change into her 
casual shoes. Or, it may be, she won’t have to change; 
she has been wearing them all day and enjoying them 
for their softness, lightness and general comfort. 


As England’s need for American dollars increases, it is 
to be expected that British shoe manufacturers, perhaps 
in increasing numbers, will continue their efforts to sell in 
this market. Their stylists, well aware of the necessity 
of exporting shoes which will appeal to the citizens of 
every country to which their firms send footwear, can be 
expected to create a limited number of saleable models of 
special interest to the women of this country. 
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) K-} ol -tos (ob amon ete) (ol 
for high fashion 
shoes and handbags. 
FEUMANN & CO. 
NES” fue Leathers since 1868 
HOBOKEN NEW JERSEY 
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10,000 Sq. Feet of 
Showroom Space 
with 
Everything in Display 
For Summer ~-_ Fall 

in 


The ADLER-JONES Bidg. 


Around the Corner from 
e Stevens 











MICHIGAN AVE 


YOUR DAILY “SHOE SHOW” 








HARRISON ST 





Selling shoes is a daily shoe show 
; See Our Exhibit 
rocess. Th 
proc ese counter and window Booth 122 
cards, natural tie-in with Laconia Exhibition Hall 
. es e HOTEL STEVENS 
national advertising, are available CHICAGO 
NATIONAL SHOE FAIR — 
upon request. APRIL 25 thru 29 


















eelneht and the complete 
line of LACONIA SHOES 


at the SHOE SHOW 
April 26 through 29 
HOTEL MORRISON 
ROOMS 662 and 664 
Represented by 
e IRVING SELIG 
e NATE SLAWIN 
@ FRANK GROMACK 


e SAM GOLDMAN os ‘ . 
N Ses most modern shoe ornament 


factories..... at Your Semice 









: not one — but TWO of America’s 



























(sse AY SHOE SUPPLY CO., INC. 


ad -_ rr ro 
Exterior Decorators of Fashion Footuuear 
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“an Ds 


LACONIA SHOE CO., Inc., Laconia, N. H. 
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Calf Tip 
And Fox Spectotor HH 
AAA — 6 te 10 
AA —5t0 ? 
A—5to 10 
2 ay t+ | 4166 Block Gob 
oe Closed Toe Sling HH 
9177 Some as 9178 Patent Platform 


with MH 


AA — 5 to 10 a. 
8 — 5 to 10 








D TO CREATE A RIOT 
e SHOES e 


Perfect Timely 


$1.35 Net 


Immediate Delivery..... 











7266 Bive Gab 
Open Toe Sling HH 
Studded Piotform 


AA — 5 to 10 
B8—3} to ? 


4258 Block Gob 
Open Toe Pump HH 
Potent Platform 













AA — 5 to 10 
8 — 3 to 10 





visit Us 

THE APRIL SHOE SHOWS 
GLAND SHOE & LEATHER SHOW 
te ? Boston 

Copely Plere (No. 137) 
MANUFACTURERS FALL OPENING 
ll te 15 . . . New York 

New Yorker 

GUILD SHOE SHOW 

Week April 18th . . . New York 

Hote! McAlpin 

NATIONAL SHOE FAIR 

April 25 to 29 . Chicago 


BZ —e7-E' | oe Co 
ioe Gv; 


‘Jobs In Fine Shoes From Fine Sources’ 


79-81 Reade Street, New York 7, N. Y. 
Cable Address: ALBARISHOE ° Phone WOrth 2-5180-1 


..| | | 
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COMPARISON 


| -.- the Original 

| X-RAY 
\ SHOE 
FITTER 





| What’s New 


Golf Shoes With Soles Of 
Transparent Plastic 

New York — A new golf shoe is now 
being offered to the trade. The shoes, 
made by Adams Brothers, have soles 
of transparent plastic. 





News in golf shoes for spring is this good 
looking mocassin type pair in brown and 
white. Soles of Vinylite plastic will keep 
your feet dry and prevent cleats from 
pulling out. 

Plastic was selected for the soles of 
these shoes because of its ability to 
stand rough treatment. They are flex- 
ible but firm, do not absorb moisture 
and are mildew resistant. The use of 
these plastic soles is said to overcome 
the possibility of cleats pulling away 
from the soles. 


Men’s Display Tree With 
Embossed Leather Tops 








Boston, Mass.—The C. S. Pierce Com- 
pany new shoe tree for display with brand- 
names embossed on leather tops. 

This display tree offers an opportunity 
for nationally advertised brand-names to 
tie-in with window or show case displays 
of shoes through the embossing of brand- 
names directly onto the leather top of the 
display tree. It also offers an opportunity 
for individual stores to feature their name 
if they so desire. 


Shoe Store Remodeled 


Providence, R. I.—Following renova- 
tions and modernization, Morse Shoes, 
157 South Main St., New Bedford, 
Mass., has re-opened with a complete 
stock of women’s, misses’ and chil- 
dren’s footwear. 
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ROSEBAY WILLOW) CALF. 
| | | 
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Although many styles are delicate in line and 
Po modern footwear is expected to keep 
its original form and to maintain a dainty 
appearance despite vigorous wear. For satisfying 
results the leather must be sound in quality 
and tanned to “stand up” . . . like 


Rosebay Willow Calf 


AMERICAN HIDE and LEATHER COMPANY 
_ BOSTON 











April 15, 1948 255 


all 


HASTER 
with 
soles 


by Kajah 


“Easier” is a key werd with retailers. 
And retailers find that the selling punch 
of Rajah Soles comes through at the 
point of sale . . . makes selling easier. 
That selling punch is in the fashion-wise 
lines of Rajah Soles . . . in the immediate 
feeling of comfort and the assurance of 


longer wear. Yes, it’s in the confidence 
See us at Booth 92— - 
National Shoe Fair 
Apr. 26, 27 &3 28 of fine shoes. 


«sou [Rajah SOLES 


faquice = v.S. PAT. OFF,” Founded 1837 


inspired by the name itself on the soles 


MOLDED...HALITE...CREPE 
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Ask the man who has to know... 


Why STURDILINE Shoes for Men 
are Fast and Easy Sellers 


The Answer: Quality, Fit, Finish, 
Styling . . . at today’s Right 
RETAIL PRICE — $8.95 

I6 Styles in-Stock 


Style 8510 

Nationally Advertised in 
Esquire). Sturdiline Twelve 
lest Mellow Two - Tone 
Be. ge ond Brown Tannage 


Style 8509 
Sturdiline Twenty - Seven 
lest. Mellow Burgundy 
Smooth Tonnage. Neo- 
prene Crepe Outsole, Mid- 
sole ond Hee! 


Style 8502 

Sturdiline Seventy - Four 
Last. Mellow Brown Smooth 
Teanage. Netura!l Ook 
Bend Leather Sole — Rub- 
ber Heel. 


We Invite inquiries 


KEENE, NEW HAMPSHIRE 
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NATIONALLY ADVERTISED 








NUMBER 846 


Tan and White 
Orthopedic Blucher 
Saddle Oxford 
8% to 12..... B, Cand D 
12% to 3..A,B,CandD 


IN STOCK NOW! 


ess 


‘ e@ Thoroughly Tested Orthopedic Lasts 

¥ e Orthopedically Designed Coordinated Patterns 
: e@ Matched Left and Right Quarter Patterns 

e Solid Leather Long Inside Counters 

e Left and Right Spring Steel Shanks 
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SHOE MANUFACTURING CO. 
MILWAUKEE 10 WISCONSIN 


GOODYEAR WELTS EXCLUSIVELY 


e@ Wedged Thomas Orthopedic Heels 
e Smart Styling and Beautiful Leathers 
e Outstanding Craftsmanship 


Rooms 907—908 
STEVENS HOTEL 
NATIONAL SHOE FAIR 


F. G. HERBST, J. F. HERBST and All 
Mid-West Representatives will 
be in Attendance. 





og aha 











Wetherhold & Metzger to 


Celebrate Anniversary 


Allentown, Pa. — On Wednesday, 
April 14, a banquet will be held at the 
Americus Hotel, here, te celebrate the 
fortieth anniversary of Wetherhold & 
Metzger, retail shoe store in Allentown. 

The proprietors, Owen W. Metzger 
and George A. Wetherhold formed the 
partnership in 1908 and opened one of 
the first specialty shoe shops in the 
Allentown region, and was the first to 
promote trade mark shoes. 

Beside owning the retail store, which 
is now located across the street from 
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its original location, Wetherhold & 
Metzger has many flourishing shoe de- 
partments in department stores as well 
as branches in surrounding towns. 





ParCleat Announces 


Improvements 


Washington, D. C. — The ParCleat 
Company has made various improve- 
ments in their new model ParCleat for 
golf shoes. 

To make it more flexible the company 
has replaced nickel plated steel with 
rustproof aluminum, thus reducing the 
weight from five and a half ounces to 


New Specialty Shoe Store 
In Waterville, Maine 


Waterville, Maine—Completely mod- 
ern in design, the new home of the 
Speciality Shoe Store at 58 Main Street, 
here, opened last month. The store was 
formerly located at 106 Main Street. 

The store was designed by an expert 





The new Specialty Shoe Store in Water- 
ville, Maine. Windows jutting out from 
the sides of the building, appear to be 
suspended, when lighted at night. 


in shoe store construction from the 
Florsheim Shoe Company, and has com- 
pletely new features, including modern 
display windows in the store’s front. 
These windows jut out from the sides 
of the building and have the appear- 
ance, when lighted at night, of being 
suspended. 

The interior has modern show cases, 
new shelves and a new lighting system 
with fluorescent lighting interspersed 
with incandescent spotlights to elim- 
inate harshness, Individual] leather 
chairs have been installed in the men’s 
department. 

Sam Hillson is proprietor of the store 
which carries many lines of shoes. 





one and a half. A double slot has been 
added to allow for easier comformation 
to any size or shape sole. A women’s 
model has also been added to their line. 





Campbell Sells Out: 
Will Manage 2 Stores 


Evansviile, Ind.—The local Health 
Spot Shoe Shop at 11 South Third Street 
here has changed ownership. 

Howard K. Campbell, who bought the 
store in April, 1945, and has operated 
it since, has sold out to Jerry and 
Maral Allard, of Springfield, Ill. 

Mr. Campbell has been given ‘ne 
management of two Health Spot stores 
in Detroit, Michigan, with an agree- 
ment permitting him to manage addi- 
tional stores there in the future. 

The Allard Brothers have four 
Health Spot stores in Indiana and IIli- 
nois towns. Their manager here will 
be John Borell, of 111 Washington Ave., 
who came here from an assistant man- 
agement at Fort Wayne, Indiana. 
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750 — Open Toe Kid D'Orsay 
Faille Lining. 

15/8 Wood Covered Heel. 
Colors: Black and Red. 

Sizes: 5 to 7 N—4 to ? M. 
Blue— Make up $3,40/5 











Lini 
i Ornament. 
18/8 W. Covered H 


ed, Copen ond Pink. 
Sizes: 5 to? N—4 to 9 M. 
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e— Cote Mule Faille Vamp 


eel. 
Colors: Black, White, Royal, 


:\ Black Satin hos Red Satin Sock. 








Because Keystone’s 
brighter Styling and 
Quality appearance 
sells slippers faster, re- 
tailers have been requesting 
faster sizing-up. Twenty styles 
available for spot delivery 


The GAY-STEP catalog 
available on request. 
QUALITY FOOTWEAR SINCE 1930 


Prices F.O.B. Phila. 
Subject to ch without notice. 


Red, 





At the NATIONAL SHOE FAIR 
Rooms 964-966 


HOTEL STEVENS 
Chicago 


KEYSTONE SLIPPER COMPANY 


1422 CALLOWHILL ST., PHILA, PENNA. « NEW YORK SHOWROOM: MARBRIDGE BLDG., N. Y. 


ee ce ee te ee le ti 


Style And Quality 


Now IN- STOCK FOR FASTER FILL-INS 


zene am _ Faille Vamp and 


Colors: Black, White, Royol, 
Copen and Pink. 
Sizes: 5 to 9? N—4 to 9 M. 


wae gener a 
eS Hi 


Colors: Red, Black, and Bive. 
Sizes: 5 to ? N—4 to 9 M. 


4 $3.40/5 
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s23 





| 








From the wide-open store front to the mirrored rear wall, the 
keynote of Jack Decker’s new shoe store in Morristown, N. J., 
is visibility. On the left, is the outside of the store, showing 


Morristown, N. J. — One of the high 
spots in this city’s bid for the rich retail 
trade of northern New Jersey is Jack 
Decker’s new shoe store at 6-8 Wash- 
ington Street. 

The unit, which has been acclaimed 
by many as one of the smartest-looking 
stores in the industry, takes its place 
among the exclusive shops and newly- 
constructed branch outlets of famous 
department stores to compete for the 
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well-to-do suburbanite’s dollar. Morris- 
town, once known as one of the wealth- 
iest cities in the country, has become 
the thriving hub of an active trading 
area of some 80,000 people. 

Mr. Decker has had many years of 
experience in the shoe business, hav- 
ing been associated with Hahne & Co., 
Newark; I. Miller and R. H. Macy, 
New York; and for 16 years was in the 
shoe department of a Morristown de- 


a clear view of the interior. On the right may be seen the 
modern interior with open display on specially-designed 
tables. Morristown is one of our wealthiest cities. 


partment store. During that time he 
made plans for opening a store of his 
own, and when he was ready, he em- 
ployed the well-known New York store 
designers, Telchin and Campanella, to 
translate his plans into reality. 

In designing the unit, the architects 
used all the modern principles to 
achieve attractiveness and customer 
convenience. 

(Turn to Page 268, Please) 


259 





Dow't miss the STEADY PROFITS otteres ty 


MUN RW ey 





IN BALLET 


Deluxe pleated soft toe ballet in 
black or white kid, style 10. $2.10 


Full sole student ballet in black or 
white kid, style 11....... . $2.00 


Acrobatic sandal in fawn, black, 
white or red suede, style 1.$ .75 


este 


MORRISON HOTEL 


Rising population and income figures 
mean more girls than ever are entering 
dancing schools—are you ready 
with shoes for them? Prima offers a 
complete line of taps, ballets and 
acrobatic sandals, to help you cash in 
on this ever-growing market. 
Prima quality makes sales easy— 
with steady repeat business! 








TOPS IN TAPS 


All over patent leather construction, 
aluminum toe taps included, in black 
patent or white leather. 


Child's, 8 %2/12, one width... . $2.35 
Misses’, 1242/3, A & C widths. $2.60 
Girls’, 32/9, AA & B widths. . $2.85 


PRIMA, INC. 705 Ann Street, Columbus 6, Ohio 





Shoe Department Sponsors Musical Program 


Sales At The Parisian Shoe Department in Birmingham, Ala., Have Been 
Stimulated by a Daily Program of the Concert Type. 


Birmingham, Ala.—A daily _half- 
hour program of concert music that 
sells shoes; a five-year-old series that 
breaks all hidebound traditions of ra- 
dio; a show that maintains strong pop- 
ularity against heavy opposition in 
spite of the fact that it plays “good” 
music day in and day out. 

That is the story of the radio pro- 
gram which has been put on for the 
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past five years by the Parisian Shoe 
Department of Birmingham. The pro- 
gram, entitled “Music You Love,” ac- 
cording to comments from listeners, is 
not merely filling a cultural need in 
the community, but is causing the pub- 
lie to purchase shoes to keep it on the 
air. More important, the sponsor, 
Hyman Miller, owner and manager of 
the Parisian department, enthusiasti- 










cally reports that from a merchandis- 
ing angle, the show is producing be- 
yond all expectations. Invariably, 
when the copy contains anything in 
the way of a “special,” the depart- 
ment is swamped with bargain hunt- 
ers, showing that it is reaching into 
the homes, and, according to one mail 
count with 50 per cent of the writers 
from other localities than Birming- 
ham, is also reaching homes out-of- 
town. 


In discussing the value of his radio 
program which is put on every day 
from 11:30 A. M. to noon, Mr. Miller 
declares that it has definitely paid, and 
asserted that his continuous use of the 
program for the past five years attests 
to his belief in the type of program 
which the Parisian presents, if, he 
says, it is done well and thoroughly. 
He particularly approves of good mu- 
sic mixed in with any program that is 
specifically broadcast to the parents. 


“Music You Love” is a popular con- 
cert in every sense of the word. Its 
range covers virtually every type of 
music. One concert is likely to in- 
clude a Wagnerian overture; a sym- 
phonic version of “St. Louis Blues”; 
a streamlined version of “Turkey in 
the Straw”; and an aria from Puccini’s 
“La Boheme.” Like any other success- 
ful radio show, this Parisian broad- 
cast went through a period of trial 
and error. At first it was presented 
five days a week at 9:45 A. M. week- 
days, and 11:00 A. M. on Sundays. It 
was found by experience, said Mr. 
Miller, that the present time nearer 
noon was better for a program intend- 
ed to reach the homemaker and mother, 
as the later time was nearer to the 
usual let-down period in the house- 
wife’s day. 

For several months an attempt was 
made to adhere to music of the oper- 
etta and waltz type. Somehow there 
was not enough coordination in this 
type between the musical introduc- 
tions and the commercials. After a 
series of conferences, it was decided 
to develop the program into a variety 
concert with full script, and that is 
the way it is presented today. From 
that time on it has been a pronounced 
success, offered now as a full concert, 
with a featured guest-artist on each 
program, a pianist, violinist, or vocal- 
ist (by record or transcription). When 
there are musica] features in Birming- 
ham, the Parisian program cooperates 
with special announcements before the 
event, and has the artist in a personal 
appearance on the program where pos- 
sible, cooperation with the local music 
club at all times makes this possible. 

“Music You Love” has consistently 
maintained a good Hooper rating, and 
it is one of the top programs in that 
rating. It is a matter of common 
knowledge that good music shows do 
not usually draw fan mail. Yet “Mu- 
sic You Love” has on occasion brought 
forth enthusiastic praise, and results 
from the merchandising side have been 


{Turn to Page 262, Please] 
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a Message 


FOOT COMFORT 






4G 





Her feet hurt! So do the feet of millions 
of Mrs. Doakes throughout the country. 
Now at last, that blessed foot relief which 
all women have sought, is available in at- 
tractive styles. 


(Crh Se 


raceyu 


CUSHIONED COMFORT 
"FIT-ENGINEERED” 











RETAILING AT at 





Some styles 8.95 





In Stock AAAAA to EEE... Sizes to 11 


UNIQUE ADVERTISING- 
MERCHANDISING CAMPAIGN 
including mats, radio con- 
tinuity, publicity, point-of- 
sale selling helps. 


AEROTIZED CONSTRUCTION 


Scientific research has created absoiute fit, 
absolute comfort through patented AERO- 
TIZED construction! (1) large, air-filled 
cushion takes up the shocks of walking; 
(2) bearing points of the foot all rest on 
shock-absorbing cushions; (3) extreme 
flexibility . . . and many other features! 


THE L. V. MARKS & SONS COMPANY 


Patentees famous AEROTIZED construction features 
CINCINNATI 2, OHIO 


Some franchises still available 
... address 





On display at National Shoe Fair, Rooms 810-811, Hotel Stevens, Chicago. 
Northwest Shoe Show, Room 1017, St. Paul Hotel, St. Paul. 
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Viorce _. THE 


SHOE FORM SERVICE! 


140 selections for just 
the right style and color 
..« Complete Flexibil- 
ity for wide fitting range 


without distortion 


5 HEEL HEIGHTS 


1. High 


. \ 2. Cuban 4. Play Shoe i 
WWrez 5. Flat 12 ATTRACTIVE COLORS 


ENTIRE SH 
\ INDUSTRY 

O4 : — 
My 


— 


Z, 


1 1 ). y im A ! ) im v8 
(. \. HE lt (‘| COMPA iassacruserrs 


3. College 


WORLD'S MOST COMPLETE 


pI 


YOUR CHOICE... 
3 TYPES 
Regular Ankle Form 
2. Streamline Ankle 
Form 
3. Low Ankle Form | 
. 
1. Plain Toes 
2. Toe Peeps 
1. Open Top 
2. Closed Top ° 


“CONFORM” FLEXIBLY 





BROCKTON 0.2 


Specialties for THE ENTIRE SHOE INDUSTRY Since 1872 








Albert S. Aronson Named 
Chairman in Cancer Drive 


New York — Albert S. Aronson, 
vice-president of Coward Shoe, Inc., 
has accepted the chairmanship of the 
boots and shoes division of the 1948 
Joint Campaign of the New York City 
Caxcer Committees, Thomas A. Morg- 
an, chairman of the board of The Sperry 
Corporation and chairman of the Com- 
meree and Industry Division for the 
$1,750,000 Campaign, has announced. 

In announcing this appointment, Mr. 
Morgan stated that the five-borough’s 
appeal for funds will begin April 4, as 
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part of the American Cancer Society’s 
nation-wide effort toward a $16,042,000 
goal for cancer control. It will continue 
throughout the month, which has been 
designated by President Truman and 
Congress as “Cancer Control] Month.” 





Incorporates Leather Co. 

Cincinnati, O.—Incorporation of the 
Robert Graefe Leather Company, Cin- 
cinnati, succeeds a partnership between 
William H. and Alma G. Graefe. The 
Graefes together with Wilma E. Graefe 
are incorporators of the firm with 1,000 
shares of $100 par value stock and 1,000 
shares of no par value stock. 





Shoe Dep’t Sponsors 
Musical Program 


(Continued from Page 260) 


apparemt. Scarcely a program is 
broadcast without a cal] from a listen- 
er, either to request the title of a par- 
ticular selection, or to ask for a se- 
lection to be played in the future. One 
humorous incident revealed how many 
were really listening to the broad- 
cast on one occasion. A script writer 
made an error of $2.00 in the price of 
a popular brand of shoe which the 
Parisian department was plugging. 
The error, in behalf of the customer, 
resulted in a milling crowd of fem- 
inine seekers outside the door on the 
following morning just prior to store 
opening. 

Each script for the program in- 
cludes there one-minute commercials. 
“We rely on the cumulative value built 
up in daily broadcasts over a period 
of time, and on the value of the open- 
ing used each day when the announce- 
ment is made,” said Mr. Miller. 

The first one-minute commercial, 
after the opening selection, plugs a 
specific product; another at the half- 
way mark is institutional, and the final 
commercial is specific merchandising 
put on just before the final musical 
selection. 





Retail Sales Index 
High In Canada 


Ottawa, Ont.—The monthly index of 
retail sales in Canada issued by the 
Dominion Bureau of Statistics indi- 
cated that the volume of retail sales 
was 12 percent above that for the same 
month a year ago and five percent 
above that for immediately preceding 
month of September. 

Shoe sales for October 1947, as com- 
pared with October 1946, showed an 
increase of 5.6 percent which repre- 
sented increases in al] the provinces. 
A decrease of 16.5 per cent was re- 
ported from the immediately preced- 
ing month of September. 

Taking 100 as the average for the 
period 1935-39, the Index for Boots 
and Shoes corrected for variations 
was 214.5 for October, 1947 as com- 
pared to 207.9 a year ago and was 
much higher than for the correspond- 
ing month in 1941 when the index 
stood at 128.0. 





Joins Lilienthal Staff 


New York — Tom Hayes, for many 
years associated with Dominick’s of 
New York City and more recently 
with Montgomery Ward, has joined the 
staff of Felix Lilienthal & Co., Resi- 
dent Buyers, New York City, in the 
capacity of Buyer for Men’s, Women’s 
and Children’s Shoes and Slippers, un- 
der the supervision of D. J. Knieriem, 
Divisional Merchandise Manager. 
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HAVE YOU SEEN THEM? 
THEY'RE A SENSATION 
IN THE SHOE TRADE! 


See them 

at the 
SHOE FAIR 
Booth No. 112 
Stevens Hotel 





They're FRANKEL’S Amazing 


NEW PLASTIC DISPLAY FORMS 


* Amazing, because they're the finest, most beautiful ever produced! ONLY 


¢ Amazing, because they're flame-proof, non-inflammable, safer! 

* Amazing, because they're more beautifully finished. Not sprayed! ] ? 5 
+ Amazing, because they're many times stronger. Won't collapse! 
* Only our new production techniques make possible this sensationally low wines 


price! Why not send for a sample order today? You got closed tops, painted 


tees... at mo extra cost! 














FRANKEL PLASTIC CORP. 493 - 7th Ave., New York 18, N. Y. : 

FRANKEL PLASTIC CORP. S222 cere | 
s - of $77 Display forms. Terms: Net. F.0.8. N. Y. : 

* Store Nome : 

493 Seventh Ave., New York 18, N.Y. = sdéen 
ee — 

WISCONSIN 7-0450 ° aa ° 

e Ship via Order No e 

Jack D. Shenker, Sales Mgr., Shoe Display Form Division CoocccccccccccccocososesooceoooooooeCes 
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A Cordial Welcome 


AWAITS OUR MANY CUSTOMERS AND FRIENDS IN 


Suite 721-722-723 
HOTEL STEVENS 


CHICAGO 


during the NATIONAL SHOE FAIR 
April 26th-29¢th 


@ 
Che 8 Dbl hue Wl #8. On Display 


ror more THAN SIXTY YEARS manuracturers oF 


HIGH QUALITY JUVENILE FOOTWEAR 
also CORRECTIVE & WEAK ANKLE (CORSET) SHOES 


The W. L. KREIDER SON'S Mfg. Co., Inc. 


PALMYRA, PENNA 


OO OK DOKDODIODODODORDODODOIDOO D190 QD OO 


| 
| 








Stillman’s Shoe Store Moves 
To Larger Quarters 


Rochester, N. Y. — Stillman’s shoe 
store has moved and gone modern. 

The 16-year-old shop has trebled its 
space and more than tripled its style 
by the move from 7 to 74 East Avenue 
here. Color, smart display, full use of 
latest materials did the job. 

The new location gives Stillman’s an 
open view—the store is directly across 
from the beginning of Chestnut Street. 
The front is all-glass, with maroon 
structural glass and a neon sign above 


The unusual “drop case” at the passer- 
by’s right is a “showcase set within 
a window and is flanked by a mirror 
to double the effect. An elevated dis- 
play case is set up on the left. 

The customer is greeted by a broad 
expanse of wall-to-wall coral carpet- 
ing. On her left is a wall divided into 
two color sections — the first half in 
a brown timberstone, the second in a 
wellwood with a grey case, On the cus- 
tomer’s left, the first wall section is in 
a lighter coral than the carpeting, fol- 
lowed by a section of brown lacewood, 
and completed by perhaps the store’s 
outstanding feature — a mirror almost 


Fashion Man Discusses 
Shoe Styles With Stars 





Beverly Hills, Cal.—John I. Davidson, 
fashion coordinator and general sales man- 
ager for Delman, discusses new styles in 
footwear with Adele Palmer, designer for 
Republic Studios, and actress Joan Leslie. 
The occasion was a press preview of the 
firm’s new spring shoes in their Beverly 
Hills Salon. Among the many other Holly- 
wood celebrities on hand for the showing 
were Esther Williams, Kathryn Grayson, 
Dan Duryea, David Street, Mary Beth 
Hughes, Marion Carr, and Philip Reed. 





half the length of the interior and 
stretching from knee-height to ceiling. 

Set up on the mirror is a showcase 
for shoe display. Three recessed ceiling 
lights play directly on this case. The 
mirror gives the store double display 
values. 

The back wall is in a light blue with 
cathode “cold” light behind it. The wall 
is shaped like a thin reversed “S”. 

There are nine “picture frame” illum- 
inated recessed cases in the store — all 
with mirror backgrounds. All shoe dis- 
plays are mounted on twisted lucite 
stands, and stock is hidden behind the 
shoproom. 

Lighting is fluorescent, through 
“eggcrate” blinds and out of recessed 
installations. 

A combination counter and tiny of- 
fice are set up near the left front. 











Interested In Unusual 


WINDOW DISPLAYS? 


Ben Walters, Displayman, several times national 
display contest winner, until recently in charge 
of window display for Ansonia Shoes (past 12 
years). Now in business operating as Walters Dis- 
play, Inc. Visit our showroom and discuss your 
display problem with us. Can service and install 
displays anywhere within a 200 mile radius of 


of 





WALTERS DISPLAY, INC. 


Regent 7-7060 


315 East 85th St., N. Y. C. 
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ALL METAL SMOKERS 





with the exclusive patented dispensing feature BLACK 

NO SMOKE @ NO ASH @ NO ODOR res 

Reduces Fire Hazard waar 

Truly an air “‘conditioner”’...the magic button DOES 

that opens the trap door, dropping everything THE 

into the bowl...then automatically closing. 406 
Ideal for shoe stores, lounges, offices, waiting 
rooms, rest rooms, display rooms — anywhere 





people smoke! 
Write for folder showing THE HOLLYWOOD 


our complete line 
Distributorships Available NO. SO SHOWN 


A, P. Herzog Ca. 
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SALES DIVISIONS 


Jarman Shoe Company 
Richland-Davidson Shoe Co. 
Dominion Shoe Company 
KBS Shoe Company 
Cedar-Crest Shoe Company 
Edgewood Shoe Company 
Barrett Shoe Company 
Fortunet Shoe Company 
Bellwood Shoe Company 
Acrobat Shoe Company 
Storybook Shoe Company 


—_— 
- 
—* 
- 
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ldeas... 


GENERAL SHOE 
uses them to build 


business for YOU 


There’s plenty of punch and pull and 
power in having young ideas. People who have 
‘em are better customers for your store. They set the 
pace of fashion. They spend more freely. They'll stick 


with you when you have the right lines in your store. 


GENERAL SHOE is a company with young ideas. Our lines 
are geared deliberately to bring more young, open-minded 
people into your store. We make a constant practice of 


trying out new ideas, being open-minded, progressive. 


And our 15,000 fine retail customers in 49° states have 
found that General Shoe lines help them get more of this 
desirable profit-making business from people who have 


young ideas. 


SO... get closer in touch with the Company that stays 
closest in touch with people with young ideas . . .GENERAL 
SHOE. That’s why our lines are fast and attractive to 
new customers .. the business-building kind you want to 


get in your store. 


(* Asterisk is for vou. Hawaii, and all our voung-minded dealers out there 


GENERAL SHOE 


contre Bm a FT 3 


General Shoe Building Nashville 3, Tennessee 
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“Princess” 
Sling pump platform in 
black or brown kid, in 
block patent leather. 16/8 
covered heel. Sizes 4'2 to 
10. Width D, E & EEE. In 
stock. Dealer's Price $5.60 


Assure increased sales “Ghandi” 
with Margolin “stouts”, 
foot-slenderizing, high 
style shoes with plat- 
form soles ... a Mar- 
golin exclusive! Avail- 
able in attractive, foot- 
flattering perfect-fitting 
creations that are cer- 
tain to please the most 
fashion - conscious 
women. For “hard-to- 
fit” feet, choose the 
shoe of discriminating 
women — Margolin 
Plattorm Stouts. 





Bacteria-Killing Ray 
Installed in Store 


Detroit—Installation of ultra-voilet- 
ray sterilization in the new Conwell 
Shoe Store at Pontiac, Mich., is be- 
lieved to be the first of its kind in any 
shoe store in this country. The store, 
operated by Ward Conwell, opened re- 
cently. The installation is said to be 
99 per cent effective in killing all 
bacteria. 

Located at 928 West Huron Avenue, 
it will be a neighborhood store in a 
typical industrial city, carrying chil- 


California plattorm oxford, 
open back and toe in black 
colf or potent leather. 16/8 [| 
covered heel. Sizes 4'% to 
10. Width D, E. In stock. 


Ceoler’s Price $5.60 


“Duchess” 

California platform sling 
pump in block calf or pat- 
ent leather. 16/8 covered /| 
heel. Sizes 4% to 10. Width 
D, E. In stock 

Dealer's Price $5.60 


































227 WEST HURON STREET | 
CHICAGO 10 





dren’s and high school age and men’s 
shoes only. A line of casual and sports 
shoes will be the only women’s sizes 
carvied. 

Sonwell, now manager of the Mer- 
cury Boot Shop in northwestern De- 
troit, was formerly assistant buyer in 
the (children’s) shoe department at the 
J. L. Hudson Company before the war, 
and later manager of the new Maling’s 
downtown store here. He will remain 
with the Mercury store, while his 
brother, Harry Conwell, who has been 
associated with the same three stores, 
will take over management of the new 
store in Pontiac. 








DISPLAY 


MDF 14. BOOT SAVER 








Top Designers Attended 


Spring Shoe Festival 

Houston, Texas — A number of the 
country’s top designers of women’s 
high-style footwear were guests of 
honor recently at the Spring Shoe Fes- 
tival staged in this city by Sakowitz 
Bros. 

In addition to their visits to Sako- 





Shown above is a window lisplay at 
Sakowitz Bros., Houston, Texas, shown re- 
cently during the Spring Shoe Festival spon- 
sored by Sakowitz. Five of the top designers 
were present for the show. 


witz’s Shoe Salon during the festival, 
the designers were guests at the Sako- 
witz Hour of Fashion style show at the 
Rice Hotel. 

The visiting designers were A. H. 
Bogutz, president of Newton Elkin; 
Morgan Grossman, manufacturer and 
designer of Pedemodes; Andrew Geller, 
of the Geller Shoe Corporation; H. B. 
Delman of Delman Shoes and John Jer- 
ro, designer of Jerro Sandals. 





New Shoe Department 

Binghampton, N. Y.—Sears, Roebuck 
& Co. has opened an enlarged and im- 
proved shoe department for men, women 
and children in connection with the ex- 
pansion of its store here. Situated at 
the rear of the first floor of the new sec- 
tion,‘ the department is equipped with 
several illuminated, glass-enclosed dis- 
play cases along two walls. 








THE GREAT WEST FELT 
COMPANY LTD. 


OF ELMIRA, ONT. 





IT SELLS ITSELF! 


Sportsmen and outdoor workers buy it on 
sight! Sturdy and compact, this simple 
device assures proper drying and between 
season care of all types boots and other 
outdoor footwear. The ri warm air 
. circulates through and dries m quickly. 
Packed 2 dozen per cartoon with convenient dis- 
play rack for counters and windows. Consistent 
National advertising. Retail price $1.00 leaving 
a good profit. 

Prompt service direct if your 

jobber cannot supply yeu. 


Niet st wimese’ NOEL VAN TILBURG CO. 


















Announce the Appointment of 
PHILLIP BENNETT 


As U. S. Representative for their complete line of 
“Cold-Proof” felt footwear to be shown by special 
invitation to a selected group of buyers through- 
out the country. 


Mr. Bennett will display his new line at the 
National Shoe Fair, Chicago. 
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“The New Look 


for little girls” 


$ . 
or PARADERS 


Dainty Shoes for 
Little Girls 
infants, childs & misses 


Three Widths 


IN STOCK 


in highly styled shoes 










White elk, patent pi 4 
and suede YY 


PARADERS BY DALE 


featured by leading juvenile 
shoe departments are all made with 
DALETAN leather innersoles and fine bent outersoles. 
WELD WELTED for flexibility and durability. 


Write for our catalogue, request that our representative 


or visit our displays at 









\ 
ADERS vy DALE 


INE JUVENILE FOOTWEAR 


Pan 












The BEST SHOES 
to build a better child- 
ren’s shoe business. 


PARADER BOOTS 


White, red, brown and Texadero 
call to show you our complete line of sensibly priced infants, childs & misses 
FINE JUVENILE FOOTWEAR IN STOCK 








2-5, Hotel Bon Sheraton. 





National Shoe Fair, Chicago, April 25-29, Hotel Morrison, ‘DALE 


Rooms 901-2. South Eastern Shoe Show, Augusta, May FOOTWE AR, INC. 
Dallas, May 10-13, Adolphus Hotel. “OOPERSBURG, PENNSYLVANIA 





South Western Shoe Show, weteowrtr Bivision 
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PM THE PICTURE 
OF HEALTH IN MY 





IDEAL BABY SHOES 


Morners. and Grandmothers too, insist that they 


can tell an Ideal 


Baby by its healthy look and 


happy face. Perhaps they are abit prejudiced, because, 
for generations, Ideal has been their first choice for every 


baby shoe need. 


This natural preference and a rising 
birth rate make prospects brighter 
than ever for Ideal Baby Shoe Sales. 


S 


THE SHOE OF THE BABY 


DETERMINES THE 
OF THE AD 





Morristown’s New 


Shoe Store 


(Continued from Page 259) 


From the wide-open store front to the 
mirrored rear wall, the keynote of the 
store is visibility. The use of a large 
expanse of glass, extending from wall 
to wall and from floor to ceiling, opens 
up the whole interior, On either side of 
the open window display are side piers 
covered with a rich cream-colored col- 
orosa marble. At the top of the store 
front a curved fascia, which conceals 
the awning, leads the eye to the sign 
background, which is a richly textured 
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DANVERS, MASSACHUSETTS 
71 WEST 35th STREET 1070 MERCHANDISE MART 
NEW YORK 1, N. Y. wae 54, ILLINOIS 


AS 


green. Against this, in striking con- 
trast, are the white metal letters of the 
sign, which is illuminated from behind 
at night. 


The terrazo vestibule floor of multi- 
colored marble chips is accented with 
bronze trim, and comes directly into 
the store interior. 


The sales area is divided into six 
separate alcoves, affording a feeling 
of privacy for shoppers. High styled 
shoes and accessories get the shadow- 
box treatment throughout the store. 
Open displays, on shelving and on low, 
specially-designed tables, make selec- 
tion a simple matter. The low tables, 





placed near the window, catch the eye 
of the passer-by immediately. 

In line with the emphasis on customer 
convenience, comfortable settees have 
been designed in the manner of modern 
furniture. Fitting stools are simply de- 
signed, with a round, ridged-rubber 
rest for the foot, Built-in foot mirrors, 
conveniently located, permit close in- 
spection, and a flesh-colored mirror, 
covering the entire wall, enables the 
shopper to see how her new shoes fit 
in with the rest of her ensemble. 

The floor is covered with a richly 
textured carpet in a deep apple green 
shade. One of the walls is of corrugated 
transite in a terra-cotta shade, Others 
are plaster in emerald, grey and white. 
The ceiling is lemon yellow, with flush- 
type fluorescent and incandescent fix- 
tures. Settees are covered with a coral 
fabric, and all fixtures, furniture and 
displays are finished in blond prima 
vera wood. 

The combination of fluorescent and 
incandescent lighting has been selected 
to give true color rendition to the 
merchandise, without objectionable 
glare. Spotlights suspended from the 
ceiling give emphasis to the merchan- 
dise first seen from the front of the 
store, and egg-crate diffusers break 
down the light from the fluorescent 
fixtures throughout the store. As a 
note of intimacy, an indirectly illumin- 
ated cove is placed around the interior 
perimeter of the room, lighting the 
walls with a soft glow. 


No shoe boxes are in evidence, Mer- 
chandise is arranged in the stockroom 
at the rear, giving the selling area the 
uncluttered feeling of a fashionable 
salon. The inevitable disorder, espe- 
cially on rush days, is confined to the 
stockroom, out of sight. 


While the store was designed with an 
eye to the feminine viewpoint, merchan- 
dise stocks have been selected for the 
family trade, with emphasis on chil- 
dren’s shoes. 


Over the years Mr. Decker has made 
a point of serving pediatricians in the 
north’ Jersey area, fitting children’s 
shoes to their specifications. Carrying 
wedged shoes in stock, although it 
means more money in inventory, pays 
off, he believes, because it brings in 
children and their mothers who might 
not normally have been attracted. 


Because of his proximity to New 
York, Mr. Decker is able to visit the 
market once a week, keeping in touch 
with trade developments as they occur. 
In doing his buying, he places consider- 
able emphasis on nationally adver- 
tised lines. “Nationally advertised 
lines”, says Mr. Decker, “bring the cus- 
tomer into the store already sold, The 
only problem then is one of selecting 
and fitting. 





Buy Savings Bonds 
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Lester Pincus building at 131-135 
Duane Street, New York. This 
building, together with our new 
showroom, are milestones in the 
growth of the Lester Pincus or- 
ganization — one of the country’s 
largest in-stock sources for pop- 
ular-priced footwear. 


131-135 


CHICAGO: 189 W. MADISON ST. 








As Vogue Magazine points out in a recent feature, “It is not the length 
of the skirt alone that is the newness in fashion . . . Give firm part of 
your consideration to the shoe, the shoe that gives balance to the whole 
picture.” 

Thus, the accent is unmistakably on style. And it’s just these style types 
that you'll find in Lester Pincus Originals . . . exciting new ankle straps, 
high-back treatments, rich gold pipings . . . every fast-moving trend 

. backed up by national advertising in 7 top-flight magazines. 

Be sure to see us in Chicago, April 25-26-27-28-29, at the gathering place 
of style-wise buyers .... 


HOTEL MORRISON - NATIONAL SHOE FAIR 


DUANE ST., NEW YORK 





ST. LOUIS: 1315 WASHINGTON AVE. + LOS ANGELES: ROOM 710, HAAS BLOG. 


First... the Veldtschoen waterproof shoe 
Flew eee the 


ANGLESPIKE GOLF SHOE 
by olotus 





The LOTUS Veldtschoen, the 
world-famous waterproof shee, has 
been extraordinarily well received 
since its post war debut in October 
of 1947. Many American testimo- 
nials now crowd the letter files, 
with those from Alaska, India, 
Africa and all points of the globe. 

And now comes the second 
LOTUS shoe with an exclusive, 
patented feature...the ANGLE- 
SPIKE GOLF SHOE. LOTUS An- 
glespike golf shoes are superb ex- 
amples of English shoemaking... 
perfectly balanced, fit like a glove. 
Norwegian pattern front, comes in 
solid brown Aquatite leather, 
brown and white buck and black 
and white buck. 


Nationally advertised in Esquire 
and the New Yorker. 








LOTUS FRANCHISES ARE AVAILABLE 


SEE THE LOTUS LINE OF FOOT- 
WEAR AT THE APRIL SHOE 
FAIR IN CHICAGO 
Stevens Hotel, Rooms 94 and 98 
Congress Hotel, Room 420. 

Write or Wire for Information 


LOTUS SHOES wwe. 


549 W. 132nd Street 
New York 27, N. Y. 








Endicott-Johnson to Build 


Houses for Employes 


Binghamton, N. Y. — Endicott-John- 
son Corp. this Summer will build 32 
single family houses for employes on 
part of a 13%-acre plot in Bingham- 
ton’s West Side. 


Charles F, Johnson, Jr., vice-presi- 
dent and general manager of E-J, said 
that land purchase negotiations will be 
completed soon and the corporation will 
start building the houses in about three 
months. 


He said the dwellings will be sold to 
E-J workers at cost. He estimated each 
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will cost about $6,000 to build. Each 
house will have five to six rooms, will 
be two stories high and will be of 
frame construction. 

Mr. Johnson explained that the proj- 
ect will be part of the company’s pro- 
gram to build 100 dwellings annually 
for workers. 


Shoe Store Remodeled 

Rochester, N. Y. — Schmanke’s has 
reopened its enlarged and redocorated 
shoe store at 1480 Dewey Avenue, in 
this city. The new store is remodeled 
and streamlined to provide more pleas- 
ant surroundings and more efficient 
service. 








Offered $2 for Old 


Pair of Shoes 

Syracuse, N. Y.—Sam Young Qual- 
ity Shoes, 128 E. Genesee Street, here, 
conducted a special promotion by of- 
fering $2 for an old pair of shoes on 
a trade-in deal. 

The store used newspaper advertising 
to launch the event and said it would 
allow $2 for an old pair of shoes if: 
You have a pair of discarded shoes that 
are wearable. If you want to help some 
unfortunate in Europe, and if you can 
use a new pair yourself.” 

The store invited customers to bring 
in their old discarded pair and pick out 
a new pair. The offer was for men and 
boys, with $1.00 being allowed on boys’ 
turn-ins, 

Explaining what is done with the 
old shoes, the store said it had cartons 
provided to receive the old feotwear. 
When the event was over they were 
packed and forwarded to a European 
relief agency. 


Becomes Assistant Buyer 


For Lit Brothers 

Philadelphia, Pa. — The appointment 
of Leslie Collins as assistant buyer of 
men’s, women’s and children’s shoes in 
Lit Brothers’ Subway Store has been 
announced by Max Robb, vice-presi- 
dent and general merchandise manager. 

Mr. Collins took over his new duties 
March 8. He was transferred to his new 
position from the general superinten- 
dent’s Office where he had been in 
charge of complaint control since last 
May. He is replacing Leonard Werner 
who resigned last month. 

Mr. Collins also worked for Lit 
Brothers prior to the war when he was 
assistant buyer in the linen depart- 
ment, 

No one has been named to fill his 
former position in the general superin- 
tendent’s office. 


Shoes For The President 

Rhinelander, Wis. — Jimmy Ander- 
son, a shoe cutter for 53 years, seldom 
bats an eye at any kind of order that 
comes to his bench at the Mid-States 
Shoe Company plant at Watertown, 
Wis. 

But he became quite excited not 
long ago because he was going to cut 
the leather for two pairs of shoes for 
President Truman, size 8%-C. 

At first, Jim, who is 67, thought it 
was a gag but then he learned that 
Charles Ortgiesen, of Milwaukee, presi- 
dent of the company, had put through 
the order after getting the size and 
style from the President himself. 

Mr. Ortgiesen met Mr. Truman in 
the latter’s private railroad car on a 
trip from Washington to Philadelphia 
last Fall. He told the President that 
he would have a pair of shoes and a 
pair of “loafers” made for him. 
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F.C. DONOVAN, INC. 192 soutH st, BOSTON 


* REGISTERED TRADE MARK 370249 


April 15, 1948 271 


KIWI IS BACK 


—in Unlimited Quantities! 





TRADE- MARK REG. 
U. 8. PAT. OFF. 







The KIWI (Kee Wee) is a re- 
markable New Zealand bird. 
Even smaller than a chicken, 
it lays an egg 5 times larger!... 
That's the tip-off on KIWI 
Shoe Polish profits, too! 


THE WORLD’S MOST FAMOUS POLISH 
OFFERS YOU BIG PROFITS AND SURE-FIRE “REPEATS”! 





%e It means increased sales for you, this news 
that world-famous KIWI Shoe Polish is back! 

During the war millions of servicemen dis- 
covered the magic of KIWI Shoe Polish in 
England and Australia. Never before had they 
seen anything like it! Never before a polish that 
produced a “parade shine” that lasted so long! 
And KIWI helped to “nourish the leather”! 

No wonder the fame of KIWI trickled back to 
the States! And no wonder the supply of KIWI 
in this country was snapped up overnight! 


40 to 50% Profit! 
But now KIWI is back—in unlimited quantities! 
Millions of KIWI-hungry customers will create 
a terrific demand. And that means not only big 
sales—and “‘repeat’’ sales— but handsome 
PROFITS—because profit margins are actually 
40 to 50% on KIWI! 


Powerful Advertising Support! 
A smashing cutie campaign will herald 
KIWI'S return. Watch for details! Order KIWI 
now. Display it! Put it “out front’”— where a 
fast-moving 40 to 50% Profit-Maker belongs! 


Available in Black, Dark Tan, Transparent (N: 1), 
Tan, Mid-Tan, Brown, Mahogany, Oxblood, and Blue 


* Millions of servicemen discovered KIWI in England 
and Australia! They've been calling for KIWI ever since! 





/ THESE SUPERIOR 
@ FEATURES MEAN MORE 
SALES FOR YOU! 


KIWI contains only the world’s finest waxes. 

KIWI waxes sink deep into the leather - 
keep it soft and pliable in all weathers. 

KIWI gives a Jonger-lasting shine that “‘comes 
back” agai and again with just a quick 
brush-up. 

KIWI gives a faster, more brilliant shine— 
keeps shoes well groomed. 

KIWI helps to “nourish the leather.” 

KIWI is used exclusively by many custom 
shoe craftsmen as a fitting finish on 
their finest shoes. They recommend 
KIWI! 


LYONS & COMPANY | 


120 Duane Street New York 7,N.Y. | 


U.S. A. SOLE DISTRIBUTORS TO THE TRADE 
or KIWI, 














THE QUALITY ENGLISH STAIN SHOE POUSH | 
| 
| 





British Utility Shoe 


Prices Increase 


Ottawa, Ontario — From London, 
England, comes word that it is already 
clear that the temporary decision to in- 
crease manufacturers’ ceiling prices for 
utility footwear by 27% per cent does 
not represent the total increase that is 
required to meet higher costs of pro- 
duction. Steps are, therefore, being 
taken to discuss requirements with the 
Board of Trade. 

It is said that shoe manufacturers 
are faced with a position which, if it 
could possibly be maintained would re- 
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sult in trade being carried on at a loss. 
Apparently, the official estimates re- 
garding prices required for leather on 
withdrawal of subsidies have proved +o 
be substantially short of the mark. 

The director of the Boot Manufac- 
turers’ Federation in England, G. R. 
Colvin, in a communication to members, 
refers to the difficulty which manu- 
facturers are experiencing in obtaining 
delivery of sole and upper leathers, 
owing to the tanners’ inability to cal- 
culate their prices under the finance 
and costing arrangements in force con- 
sequent upon desubsidization of hides 
and skins. 


Custom Boot Shop Gives 
Special Fitting Service 

Tacoma, Wash. — Featuring fitting, 
the Custom Boot Shop was recently 
opened for women and children here. 
A. M. Freeman is the manager of the 
Store which is located at 748 St. Hel- 
ens Avenue. 

Highlighted at the formal opening 
was the Store’s fitting service. Careful 
imprinting of both feet is followed by 
a check of sizes by experts on the 
staff. The correct type of footwear is 
chosen with a view not only to com- 
fort, but to afford proper posture. 





Swartz & Levison Open 


Shoe Store in Troy 


Albany, N. Y. — Swartz & Levison, 
shoe retailer here since 1879, has 
opened a new store at 350 River Street, 
Troy, N. Y. Owner-Manager Ferdinand 
B. Levison has equipped the store with 
the latest in modern facilities for fit- 
ting and seating, and the store has 
been completely renovated and a new 
modern streamlined tile front installed 
with spacious new-line windows. 





Appointed Manager 


Simpson Basement Dept. 


Toronto, Ont.—The Robert Simpson 
Co., announced the appointment of 
J. H. Jayes as manager of the base- 
ment shoe department in the Toronto 
store. Mr. Jayes, a native of England, 
where he served his apprenticeship 
in the shoe business, has been in Can- 
ada for twenty years. Most of that 
time has been spent in retail shoe 
stores, 





Smith’s Joins Shoe 
Retailers Association 


Toronto, Ont.—The number of retail 
stores operated by the Smith’s Smart 
Shoe of Toronto runs close to 650 
across Canada. This organization be- 
came .the 225th firm to join the Cana- 
dian Shoe Retailers’ Association mem- 
bership. 


Takes Over Shoe Store 


Detroit, Mich.—Lloyd’s Shoe Store, 
Northwest section neighborhood store, 
has been taken over by Marner Litin- 
sky, who has been in the shoe business 
here for 25 years, and comes from an 
old shoe family. William A. Wiss, the 
former owner, has retired from the shoe 
business. 

Marner Litinsky has operated the 
Marner Shoe Store at 11510 Dexter 
Boulevard for the past sixteen years, 
in partnership with his brother, Jack, 
who is now managing the store. His 
son, Stanley, who has been connected 
with the Marner store, will also assist 
his father in the operation of the new 
Lloyd’s. A line of men’s shoes has 
been added in addition to the women’s 
and children’s lines formerly carried. 
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Florsheim Shoe Co. to 
Lease Building 

Louisville, Ky.—The Florsheim Shoe 
Co., which lost a store at 441 South 
Fourth Street, Nov. 28, last, in a blaze 
which wrecked the upper part of the 
Boston building, and a number of up- 
stairs shops, has arranged to lease the 
entire building, and in turn will sub- 
lease part of the space. 

A building permit for repairs to cost 
$61,500 has been issued. The upper 
floors will not, it was said, be rehabili- 
tated, other than such work as is neces- 
sary to put the roof, etc., in serviceable 
condition. Florsheim’s lease will be 
with the old J. Bacon Estate, founder 
of one of Louisville’s oldest and most 
famous department stores. 





Walk-Over Opens 
New Shoe Salon 


Waco, Texas—A new and modern 
two-story shoe salon, the largest in 
Waco, has been opened here by .Walk- 
Over Shoes at 711 Austin Avenue un- 
der the management of Troy E. Boone, 
veteran of 30 years in the shoe business 
here. 

The new store covers an area of more 
than 9000 square feet in two floors and 
has a shoe storage capacity of 25,000 
pairs. 

The second floor of the store is di- 
vided into separate departments for 
women’s and children’s shoes. 








All igatere 


rile 


Zz izards 


Fleming - Sof fe Limited 


Introduces treasure trove metallics 


In genuine reptiles, new-minted for Fall 


For fine shoes, bags, accessories 


For demi-tone combinations and all-over 
Dramatic Lustre Colors 


@ 24 Carat Gold Snakeskin 


@ Reptiles D'Or 


@ Burnished Bronze 


@ Fire Copper 


In @ variety of genuine lizards and snakeskins 


10 Jacob Street, N.Y. 7, N. Y. 


Worth 4-1680 














PAPER IN MOTION! 


THE NEWEST TREND IN 
SHOE MERCHANDISING 


A Carry-Home Shoe Package. 

Designed Exclusively for Your Store. 

Adds Prestige to Your Name. 

Your Customer Carries Your Advertising Home. 
Your Advertising Walks Up and Down Main Street. 
Attractive Packaging Within Reach of Every Store. 





EXHIBITION HALL 





Presented by 


SHEBOYGAN PAPER BOX (CO. 


SHEBOYGAN, WISCONSIN 


BOOTH 101 


STEVENS HOTEL 
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H. C. Godman Company 


Shows Increase 


Columbus, O.—Net profit of the H. C. 
Godman Co., Columbus, O., and sub- 
sidiaries for the 52 weeks ended Dec. 
27. 1947, totaled $259,590, as against 
$233,691 in the previous year, accord- 
ing to J. O. Moore, president. Earnings 
were ecua] to $1.28 a share on common, 
compared to $1.07ashare in 1946. Report 
to shareholders showed that the com- 
pany paid $141,576 in dividends last 
year, including $76,834 on preferred 
stock at $1.50 per share, and $64,741 
on common stock at the rate of 45 cents 
a share. 

Companv’s earned surplus as of Dec. 
27 was listed at $546,839. Total current 
assets were placed at $3,249472 and 
total current liabilities at $839,364. 
Capital surplus was carried as $770,580. 

Mr. Moore said the company’s finan- 
cial position continues strong and that 
higher prices and increased production 
necessitates larger investment in raw 
materials, goods in process and finished 
shoes in the manufacturing division. 
He said the firm finished last year with 
cash on hand approximately equal to 
total debts including federal income 
taxes accrued with a ratio of 3.87 
against 3.89 the previous year. 

He also told shareholders that the 
company increased its reserve for con- 
tingencies to $325,000 which, he added. 
is in excess of 10 per cent of the total 
net worth of the company. 
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DANIEL GREEN PUTS 
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IN THE NEWS! 





This Gay Group of 
Exclusive VELVAFELTS Will Make Headlines 





Fow -How —this moccasin was such 
an outstanding favorite last season, you'll 
want to feature it again this year; in royal 
blue, sand, indian red or black. 





Ke camfi—a high-style winner with its 
appliqued vamp heart and contrasting 
lining; in black with red, or red with black. 
Bound to be a hit with Teenagers. 


With Your Customers 





f 








Smfr —slated for instant success with all | 


your customers, young and old, this impu- 
dent boot style comes in indian red, sand, 
royal blue or black Velvafelt. 





Calis Whiskers — cute-os-a-kitten 
with its unusual whiskery bow, this high- 
front scuff sells on sight; in black with red 
or red with black Velvafelt. 


e 
Quill Gly COMFY SLIPPERS 


SEE THESE SLIPPERS AT THE NATIONAL SHOE FAIR 
APRIL 26-29, STEVENS HOTEL, CHICAGO, ROOM 1101-02 





Los Angeles Department 
Store Sales Show Decline 


Los Angeles, Calif. — Department 
store sales in downtown Los Angeles 
continue to make unimpressive com- 
parisons with a year ago, reported the 
research department of the Security- 
First National Bank of Los Angeles. 
Dollar volume in January was down a 
fraction of one per cent from last year; 
in view of higher prices it is apparent 
that unit volume has declined by a 
larger percentage. 

The report went on to say that with- 
in the past decade Los Angeles has 
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moved up from sixth place to third 
place among the cities of the United 
States, in point of business volume. 
Los Angeles has moved ahead of Phil- 
adelphia, Boston, and Detroit since 
1939, and at the present time is ex- 
ceeded only by New York and Chicago. 





Shoe Store Moved 


Pensacola, Fla. — The Brownsville 
Shoe Store has moved from 2403 West 
Cervantes Street to the Pleezing Store 
Building on Lakeview. C. L. Sims is 
owner and operator of the store. 


| 
| 
| 
| 
| 
| 


Parents’ Magazine Resumes 
Juvenile Fashion Clinics 

New York, N. Y.—Resuming its cus- 
tom of presenting annual infants’ and 
children’s wear fashion clinics for retail 
stores and resident office executives, 
Parents’ Magazine will conduct its first 
post-war clinic on the morning of May 
18th in the Grand Ballroom of the Hotel 
Astor. The Fashion Clinic, which will 
be attended by retailers only, will be 
followed by a Luncheon Forum, at 
which market, economic and social con- 
ditions — all pertaining to the manu- 
facturing and seiling of infants’, chil- 
dren’s and teen apparel — will be dis- 
cussed by such prominent authorities 
as A. W. Zelomek, economist of Inter- 
national Statistical Bureau, Inc., and 
for the Fairchild Publications; James 
Rotto, publicity director of the Hecht 
Company in Washington, D. C.; and 
Gene Flack, President of the National 
Federation of Sales Executives and 
Sales Counsel and director of advertis- 
ing of Sunshine Biscuit, Inc. 

In addition to an analysis of infants’, 
children’s and girls’ wear trends for 
Fall, including boys’ fashions, the 
Parents’ Magazine Clinic will also 
present a preview of the Back-To- 
School fashions for Teens which will 
appear in the Fall issues of CALLING 
ALL GIRLS, the teen-age magazine 
published by the Parents’ Institute. 





Seeks Information 


On Shoe Heeler 

New York, N. Y. — The National 
Desertion Bureau, a philanthropic aid 
society, of 105 Nassau Street, here, has 
issued the following notice: “Informa- 
tion is being sought of Sam Stein on 
behalf of his wife with whom he has 
failed to communicate or contribute to- 
ward her support since sometime in 
October 1946, as a result of which she 
is at the present time in dire need of 
his financial assistance as she cannot 
seek employment due to ill health. 

She is also desirous to obtain con- 
tact with her husband at the current 
time in order to determine his future 
intentions regarding her. Mr. Stein was 
born in Russia in 1887, weighs about 
125 pounds, has grey hair, black eyes, 
is a heeler on shoes by occupation. 
Anyone aware of his location is re 
quested to communicate with the Na- 
tional Desertion Bureau. 





Opens New Shoe Salon 

San Mateo, Calif.— Harry Wolfson 
has opened a new shoe stoi : under the 
name of Richards Shoes, 79 3rd Ave., 
here. 





Moves To New Location 


Pittsburgh, Pa.—Known throughout 
the city for orthopedic corrections and 
custom-made shoes, Kessler’s Shoe 
Store recently moved from 500 Pennsyl- 
vania Avenue to a new and modern lo- 
cation at 110 Jenkins Arcade. 
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For More Shae hYe] [-¥5 


and BETWEEN Shoe Sales -- 






Profit Wallop 


TRU-LAST* 


SQUARE TOE SOCKS 





are the only socks for infants 
and children made to fit the 
scientific, square toe shoe last. 
Endorsed by the National Foot 
Health Council, Parents’ Mag- 
azine and authorities every- 
where. Nationally advertised. 
Proportioned shape to fit the 
foot and allow “room for all five 
toes” to grow straight and strong. 
Toes knitted with natural un- 
dyed yarn to absorb perspira- 
tion and assure greater health 
/protection. Beautiful styles. 
Sizes 3 to 8%. A sure-fire hit 
with every mother and a big 
business builder for you! 











Here Are 2 Low Investment 
Items That Pack A Big 


| Sim JOOMELS® 


C USTOMERS may wait a long 

time between shoe purchases — 

unless you have some rapid con- f 
sumption items to bring them in 

more often. That’s why so many 

shoe stores are making records with 

these Landenberger headliners. 

Put them to work building good 

will and sales for you! 





For Comfort ae 
and Health 

With or aa 
Without “4 
Stockings 





Women call them a “must” for perfect comfort, 
coolness and daintiness when going barelegged. 
Footlets have a tremendous demand during the 
warm weather season. Protect feet, shoes, stock- 
ings and health. Millions sold. Nationally ad- 
vertised. Regular, Open Heel and Toe Guard 
styles in lisle, nylon, 
rayon, etc. New sales 
helps, including new 
store signs to help 
you meet laws for- 
bidding the fitting of 
shoes over bare feet. 
Sell Footlets for big 
volume this year! 








WHILE YOU’RE IN CHICAGO BE SURE TO SEE TRU-LAST 
AND FOOTLETS AT OUR SALES OFFICE, 


1046 Merchandise Mart Building. 





J. W. LANDENBERGER & CO. 


Also makers of Randolph Knit Socks & Anklets 


Castor Avenue at Kensington, Philadelphia 24, Pa. 
Sales Offices: New York, Chicago, Boston, San Francisco. 


* Trade Mark 
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TANNERS SINCE 1888 


A. H. ROSS & SONS CO. 


CHICAGO 22, tLLInots 





A. W. Patton; New York City: Bankert & Samuelson; 
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Boston: Merchunt-Loveys; St. Lowis: Al W. Meier Co.; Philadelphia: Schoenberg Leather Co.; Milwaukee: 
























Retired Shoe Manufacturer 


Observes 90th Birthday 


Epping, N. H. — Many congratula- 
tions were extended to Charles Ed- 
ward Norris, retired shoe manufactur- 
er, when he recently observed his 90th 
birthday at his home, Plumercrest, 
former estate of the late Gov. William 
Plumer. 

For many years, Mr. Norris was a 
member of Norris & Niles, which man- 
ufactured shoes in Epping and Ports- 
mouth. He resided in the latter city 
for 30 years, and after his retirement, 
moved to Epping. 
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New Carry-Home Shoe 
Package on the Market 


Sheboygan, Wisc. — Designed for the 
individual store, a new carry-home shoe 
package has been made available by 
the Sheboygan Paper Box Co. Imprinted 
with the dealer’s name, the shoe pack- 
age comes in bright, attractive, color 
combinations which are sold on an ex- 
clusive basis to one dealer in each com- 
munity. The idea of merchandising the 
store name right into the home is ac- 
complished by this utilitarian package. 


Financial News 





Butler Brothers Give 
1947 Financial Report 


Chicago—In an annual report from 
their president to the shareholders, 
Butler Brothers disclosed the follow- 
ing financial status for 1947: 

Consolidated net sales in 1947 
amounted to $136,645,169. This was a 
decrease of 14.91% below the 1946 total 
net sales of $160,595,872. The sales of 
Butler Brothers, the parent Company, 
were $112,609,478, or 18.69% under 
those of last year. The sales of Scott- 
Burr stores, the retail subsidiary, 
amounted to $24,035,691, or a gain of 
8.77% over those in 1946. 

The above Butler Brothers total] in- 
cludes $107,917,974 in wholesale sales 
to independently owned retail stores 
and dealers throughout the country 
and $4,691,504 in retail sales from com- 
pany owned stores to consumers. 

Consolidated operations for 1947 re- 
sulted in a loss of $226,156 before cred- 
iting $1,500,000 from contingency re- 
serves provided in prior years. After 
this credit, the amount transferred to 
surplus for 1947 was $1,273,844, com- 
pared with $4,240,244 in the previous 
year. After payment of Preferred divi- 
dends, this was equal to 73 cents per 
share of common stock outstanding, 
compared with $3.31 per share in 1946. 





Melville Profits and 
Sales Up 


New York — Melville Shoe Corpora- 
tion reports for the year 1947 net in- 
come of $5,419,690, after all charges 
and taxes, equal after preferred div- 
idend requirements, to $2.45 per share 
of common stock. This compares with 
a net income of $3,895,968, or $1.73 per 
share, for 1946. 

Combined store and factory sales in 
1947 were $120,559,367, as compared 
with $95,286,144 in 1946, an increase of 
26.5%.-Net sales in 1947 were $77,149,- 
950, compared with $63,835,344 in 1946. 
Sales at retail were $71,992,773 in 1947, 
an increase of 19.6% over 1946 sales of 
$60,213,552. 

Total current assets at December 31, 
1947 were $22,869,235, and current 
liabilities were $9,516,110. 





Arthur Salomon To Retire 


As Active Salesman 


Reading, Pa. — Arthur Salomon, for 
many years New York City representa- 
tive, and special accounts representative 
for demonstration work, for Curtis- 
Stephens-Embry Co., here, will retire 
from these duties on April 30th. He will 
remain with the Company, however, in 
an advisory and consulting capacity. 

E. J. McCann, formerly manager of 
the Men’s and Children’s Shoe Depart- 
ments for Stern Brothers, has been 
named New York representative. 
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INVITES YOU TO VISIT 


Suite 440 ang adjacent rooms 


HEADQUARTERS FOR 
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© New Styles 
© New Heights 
® New Colors 


Brown - White - Red 
Grey - Black 


MONDL MARES “DOGGIES” 
for Men, Women and Children 


Messrs. Howard Engquist 

Sr. & Jr. 
Room 31712 
Republic Bidg. Mr. Leonard Cole 
209 S. State St. Room 
Chicago, Ill. Marbridge Bidg. 
Phone Harrison 5050 47 West 34th St. 


lew York City 


38-42 Otter Street 





MONDL'S “DOGGIES’ 
with the NEW LOO 





PERMANENT OFFICES: 


She MONDL MANUFACTURING CO., INC. 












New Design with one 
piece molded sole. 
Skid proof and slush 
proof; very light and 
flexible. 


See “DOGGIES” 
on display during 
National Shoe Fair 
at office of 
Howard Engquist 
Room 1712 
REPUBLIC Bidg. 
209 S. State St., Chicago 


MANUFACTURERS OF 
DISTINCTIVE FOOTWEAR 


Mr. Wylie Creel Mr. S. P. McClanahan 
Forest Park Hotel Room 21205, Haas Sidg 
4910 W. Pine 219 W. Seventh St., 

St. Louis, Mo. Los Angeles, Calif. 


Oshkosh, Wisconsin 














Aids Store Modernization 


Chicago — For renewing the beauty 
of shabby, shoddy walls, posts, en- 
trances, elevator banks, ledges, fix- 
tures, etc. and for new construction as 
well as for display purposes, The Adler- 
Jones Co., has developed a _ product 
called “Adcurves”. Made of specially 
selected composition hardboard, “Ad- 
curves” are available in panels per- 
manently pre-bent into various curve 
styles to fit the needs of practically 
every store. 

With hard, smooth surfaces on both 
sides, these panels are reversible, so 
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that either side may be used as the 
surface. They’re easily cut, simple to 
install and ready to paint, paper or 
finish. They can be speedily re-ar- 
ranged for new effects at any time. 
This product may be laid right over 
present structures and creates a sub- 
stantial, permanent-looking architect- 
ural result. 


Adler-Jones will present a wide ar- 
ray of displays and decorations for 
Summer and Fall in Booth 122, Hotel 
Stevens, Chicago, during the week of 
the National Shoe Fair, April 25 
through 29. 


Francis Ryan Made Director 


of Bates Shoe Co. 


Webster, Mass. — Francis Ryan, pop- 
ular sales manager of the Bates Shoe 
Company, Webster, and one of the in- 
dustry’s outstanding sales executives, 





FRANCIS RYAN 


has been made a director of the com- 
pany, according to an announcement 
just released by Edgar A. Craver, pres- 
ident of the Bates Shoe Company. 
Mr. Ryan is well known among re- 
tailers and department store buyers 
whom he has contacted over a period 
of years in his official capacity. He has 
been identified with the Bates Shoe 
Company for more than thirty years. 


Wieboldt Appoints J. 


Cooper Group Buyer 

Chicago, Ill. — The appointment of 
Jack Cooper as group buyer for the 
shoe departments of Wieboldt’s six 
stores was announced recently by Paul 
Host, merchandise manager. 

The reorganization included the pro- 
motion. of Cecil Towne to buyer of 
men’s and children’s footwear and 
storm wear, and Russell Fullenweider 
to buyer of women’s footwear and slip- 
pers, and storm wear. 

Mr. Host announced the resignation 
of Sol Bendheim, shoe buyer. 


Ralph L. Cohen Appointed 


General Manager 

New York — Ralph L. Cohen, form- 
erly associated with the women’s shoe 
department at Stern Bros. in this city, 
is now general manager in charge of 
sales and styling at the Dianafix Corpo- 
ration, makers of Baranee slippers. In 
making this announcement, the com- 
pany also makes known an enlargement 
of their slipper line to include leather, 
satin and brocade scuffs and a new 
treatment of their shearlings. A new 
line of regular shoes, to be known as 
“Shoes on Wedges”, has been added to 
the company’s operation which is to be 
concentrated in one factory in this city. 
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Come up and see how hundreds of suc- 
cessful independent retailers are meeting 
today's tough style-and-price competition 


. by keeping inventories L-O-W 
. by keeping sized up on what's selling 


. by buying fewer pairs more often for 
fast delivery from stock 


You can make more money in ‘48 
through 


M. J. Saks 


HOTEL MORRISON 


APRIL 25-29 





Wholesale Distributors of Women’s Fashion Shoes 


EM-JAY ORIGINALS + MODERN MODE + PLAYMAKERS 


152 DUANE STREET, NEW YORK 13, N.Y. 


Convenient Regional Offices in: rittssuRGH, ST. LOUIS, CHICAGO, LOS ANGELES 
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% BRASS Eyelet has anchoring 
holes in addition to prongs to 
prevent turning or twisting in 
sole, 

% You don’t see it, but it’s the 
eyelet inside the sole that 
counts! 

% NO RUST - NO CORROSION— 
Case-hardened steel spikes al- 
ways easily replaced. 


costs no more. 


MEN'S JUMBO 


The 








111 LINCOLN STREET * 


Youthful Shoes Enlarges 


Teen-Age Section 


Oak Park, Ill_—Expanding a juven- 
ile shoe store to include both shoes and 
accessories to appeal to the teen age 
group has proven a most successful 
move at Youthful Shoes in the Chi- 
cago suburb of Oak Park, Illinois. 

Originally a children’s store carry- 
ing a limited number of styles for the 
teen-age group, the shop has been 
doubled in size and a new teen-age 
shop added. A partition down the 
center divides the store in half mak- 
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THE GOLF SHOE SPIKE 
WITH THE Sraee EYELET 


The Government specified brass for metal in 
shoes. You might as well have the best — # 





Turf Hugger Golf Spikes exclusively 
used in Avon Tru-Stance Golf Soles 


BOSTON 11. MASSACHUSETTS 








sgt 


ILLUSTRATIONS | | 
ACTUAL SIZE 


MEN'S REGULAR WOMEN’S 


CORP. 











ing two complete shops, one for the 
younger children and the other for 
the teen-agers. The latter is spe- 
cifically named the Teen Shop. In the 
enlarging process, the shop which 
originally opened for business at this 
location in August 1946, was complete- 
ly modernized, and all traces of any 
“childish” atmosphere removed. 

New fixtures and new lighting were 
installed and all stock was removed 
to larger space at the rear and is now 
concealed. Shadow box type display 
cases are built into the light wood 
backgrounds. The front is entirely of 
glass, giving a complete view of the 
store from the street. 





Thomas Spyrison, who is in charge 
of this store, states he has found that 
carrying a wide range of styles of 
shoes as well as attractive accessories 
sold in an “unjuvenile” atmosphere 
appeals particularly to the girls from 
thirteen to sixteen. “No longer little 
girls and not quite young ladies, they 
like to be able to select styles that 
appeal to them. This means that many 
young girls now remain customers of 
the store for several years longer. 
Advertising and promotion usually is 
from the style angle to help bolster the 
‘growing up’ feeling.” 

Youthful Shoes is one of the seven 
stores owned by three brothers, Thom- 
as, Ernest, and Harry, who have spent 
their lives in the shoe business. Hav- 
ing grown up in their father’s family 
shoe store, they have, over a period of 
years branched out with family 
and children’s shoe stores of their own. 
In addition to the Oak Park store, oth- 
er Youthful Shoe shops are located in 
Indianapolis, Ind., and as departments 
in children’s apparel stores in Madi- 
son, Wis., Evansville, Ind., and La 
Grange, Ill. One family store, known 
as Spyrison’s Shoes is in Elmhurst, IIL, 
and the other, National Shoe Store, in 
Desplaines, III. 





Symphony of Fashion Rated 
As Largest in St. Louis 


St. Louis — The “St. Louis Sym- 
phony of Fashion” presented recently 
at the Opera House of the Municipal 
Auditorium here, was reportedly the 
largest showing of St. Louis designers 
in the history of the market. A record 
audience attended the four perform- 
ances sponsored by the Fashion Group 
and the Symphony Society. 

Four ages of woman: “The Enchant- 
ed Years” of youth; “The Mad, Mad 
Whirl” of debuntante years; “Mon- 
sieur et Madame,” the world for two; 
“The Age of Fascination,” or gracious 
charm were depicted by means of bal- 
let and fashions set to music. With 
each costume was shown specially de- 
signed footwear contributed by St. 
Louis manufacturers. 

Complete Spring costumes suitable 
for all occasions made up the tableaux 
of fashion. Colorful, gay costumes de- 
signed for youth as well as more ma- 
tronly costumes were complemented by 
flat heeled shoes, wedges, closed opera 
pumps, and strap shoes of many types, 
embracing the complete gamut of types 
and colors. Navy and gray costumes 
took navy or gray shoes as well as 
green or red. Black and new shades of 
brown accented other ensembles. Cas- 
ual clothes, cabana clothes, sportswear 
were worn with flat heeled gold sandals 
in a variety of patterns with matching 
accessories. 





Buy Savings Bonds 
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laska to Capetown 


More people walk on air in Foamtreads 
than on any other patented sole! 20 years’ 
production experience, millions of pairs 
prove their worth! Foamtread sole and con- 
struction covered by U.S., foreign patents! 


Weiico 


TRADE MARK REG. U. &. FAT. OFF. 
U. S. PAT. NOS. 1955720-2168243 


Everybody is Walking on Air! 


4 


OTHER PATS. PEND FOREIGN PATS 






Shoe Ketacler (That's You!) 


Foamtreads’ unique sole of leather, 

air and foam rubber is making news! 
$ And where there's news, there's 

traffic, sales, profits! Get on the band- 

wagon now! See Foamtreads for all 

the family at the Fair. See the 
national advertising, the merchandising helps that will put them over, 
put you on top of the world — walking on air! Foamtreads have the 
strongest selling ever developed for any shoe. There is no other shoe 
like Foamtreads! 


Pop cages Foamtread slip- 


pers are best to come home to! Soft, 
light, warm! Bright and deep colored y 
wool mixture, also corduroy. y 


/ 


All with Foamtread sole. 
$1.98 to $3.98 RETAIL 


Vom Foamtreads keep 


aches from feet, wrinkles from 
face! Sis says they feel dreamy! 
Thousands of pairs sold last 
year are walking ads for Foam- 
tread sole. Smart leathers, fash- 
ionable colors. Hand-laced to 
\. the one and only Foamtread 

\ sole. AA and B. 


$4.95 to $6.95 RETAIL 








WELLCO SHOE CORPORATION 
WAYNESVILLE, N. C. 


. 
. 
. 
. ALSO EXCLUSIVE SALES AGENCY FOR J. SEARS & CO., LTD., 
° GREAT BRITAIN’S LARGEST SHOE MANUFACTURER 

. 


April 15, 1948 


OOMS 670-672 + MORRISON HOTEL 














31,107,873 home-loving, family- 
loving Americans will learn about 
Foamtreads from our ads in Collier's, 
Saturday Evening Post, Parents’, and 
leading fashion magazines. Let these 
great books sell for you too! Promote 
Foamtreads for profits! Order free 
merchandising helps when you order 
Foamtreads at the Fair! 


love Wellco Welkins with Foamtread soles! 
Outwear ordinary thick leather sole, proved 
by thorough, impartial tests. 
Noiseless! Waldes Zippers 
keep them snug for indoor 
or outdoor wear. A grand 


gift item! Y- Fe ~ 
$1.98 and $2.98 RETAIL Coe 


VYlurses waitresses, technicians, beau- 


ticians find heavenly com- 


fort inquiet, flexible Foam- <& 0 
treads. TONI style, right, ca 
is the perfect shoe for 4 mF 
women in white! AAand B. x a Ss, 


$5.95 
RETAIL 
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MIDDLETOWN Footwear, INC. 


MIDOLETOWN, 
NEW YORK OFFICE 


THe HONOR 
PRESENCE | 


1§ REQUESTED 


oF YOUR 


a. 
PREMIER SHOWING 
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a7 w. 34 ST. N.Y. © 


MIDDLETOWN SANDALS 
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Gold, Silver. 
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Women’s Shoe Department 
To Be Remodeled 


Lincoln, Neb. — Gold & Co. depart- 
ment store will remodel and enlarge its 
basement women’s shoe department in 
the near future, it is reported by Jerry 
Miller, department manager. 

Several new shelf fixtures already 
have been added in the basement to ac- 
commodate the enlarged shoe stock. 
Current remodeling and expansion 
program at Gold’s includes erection of 
a four-story and basement annex, and 
installation of escalators from base- 


ment to fourth floor. 
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Opens This Month 


In New Location 

Colby, Kansas — The new Brown- 
McDonald Company, which will open 
this month in its new location here, has 
completely remodeled their store rooms 
according to store plans, and will be 
managed by Hugo E. Windolph, of 
Grand Island, Neb. Mr. Windolph has 
been assistant manager for the Brown- 
McDonald store at Grand Island for the 
past six years. 

The new store there has a display 
front equipment not surpassed in 
beauty and utility even in the larger 
cities. 





Honored at Opening 
Of Remodeled Store 


Rochester, N. Y. — The latest of 
several modernization programs which 
has kept it in the foreground of the 
retail shoe business picture in Rochester 
for the past 32 years was completed 
recently by Schmanke’s’ Brownbilt 
Store at 1480 Dewey Avenue. 

The event was celebrated at a formal 
opening ceremony and party which 





JOHN H. SCHMANKE 


to 
at 


drew several shoe industry leaders 
the Schmanke store, which has been 
its present location since 1916. 

Hosts at the party were John H. 
Schmanke, founder of the store in 1903, 
and his son, J. Ottman Schmanke, who 
is associated with his father in the busi- 
ness. Several hundred friends and cus- 
tomers of the store attended the open- 
ing. 

The new store, enhanced by its un- 
usual width of 80 feet, is smartly dec- 
orated in modern motif with soft pas- 
tel, Swedish modern trim and deep rose 
wall-to-wall floor carpeting blending 
into a smart interior. 

While the greatest share of the stock 
is kept in special stockrooms beneath 
and behind the salesroom, some stock 
shelves, recessed in the walls, add to 
the decorative scheme. Wrapping coun- 
ter, cashier’s desk and hosiery counter 
are easily accessible to the separate 
men’s, women’s children’s and teen-age 
departments. 

A newly-constructed cement block 
building provides stockroom and office 
space. A staff of 10 full time and seven 
part time clerks are employed. 


New Shoe Store Manager 


Amarillo, Texas — K. A. Bliss, form- 
erly associated with Breetwor’s Shoe 
Mart in Pueblo, Colo., has been ap- 
pointed manager of the Kenyon Shoe 
Store, here, John W. Kenyon, owner, 
has revealed. 

The new manager has had 20 years 
of experience in the retail shoe field, 
ten of which have been with the Pueblo 
store. 
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Nationally advertised, 
nationally known, 
Shu-Mates by Shur-Tite 
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Resort Season Points The Way 


(Continued from Page 139) 


Extremes in heels—the very high and the very 
flat—had most call in Miami and Miami Beach 
where the clientele demands faster, more extreme 
shoes. By high, I found, retailers meant extremely 
high—that is, up to about 36/8. Often these were 
shown with platforms. In Palm Beach, where the 
clientele is more conservative, the demand centered 
around more moderate shoes and medium heels. 
Platforms were in demand in both resorts, but only 
those ¥g inch and under in height, with the greatest 
call for those in the 4% inch category. These were 
often covered with a contrasting color or material, 
but never ornamented. Wedges were extremely good 
in all heights, particularly for casual wear. 

The trend in these resorts was toward open shoes, 
probably because of the heat. High style demand. 
however, centered on open shoes with a closed look. 
This was achieved in many ways—sometimes by use 
of a closed vamp, open shank and narrow strip of 
leather closing the back. The open toe with the closed 
back was a high style treatment which achieved great 
popularity. Backs tended to rise high in high style 
models, often in tab form reaching higher than the 
ankle strap. 

Ankle straps were “terrific,” according to most of 
the shoe men on Lincoln Road in Miami Beach and 
Worth Avenue in Palm Beach—and also according 
to the testimony of my own eyes as I watched 
smartly clad feet in some of the large hotels. Single, 
double, in bracelet versions, in unusual laced versions, 
on dressy shoes, on street shoes, on casuals and beach 
shoes—the ankle strap was a must. Its popularity 
was attributed to the graceful slim look it gives to 
the ankle, and to the fact that it contributes to the 
high look which is important in the new silhouette. 


Not much promotion was done on linen, but one 
store did an excellent job on dyeable linen classic 
opera pumps. This material was considered by some 
forward-looking shoe men to be a dark horse which 
may take the lead next year as gold has this year. 
Others could not believe in its importance, unless 
prices were substantially lower. They argued that 
these shoes were selling at the same prices as were 
leather shoes, and that, in a choice between leather 
and fabric, the leather would win with the consumer 
every time. 

A little very high style interest was shown in 
satin; ballet types in high colors trimmed with gold 
were shown for dressy afternoon wear, and the plain 
opera pump in dyeable satin was shown for more 
formal occasions. These were limited, however, to 
two or three very high style merchants who used 
satin successfully as a promotion item; it had not 
attained popular consumption by the end of the sea- 
son this year. 

Black suede was a very good seller, both in high 
style Miami Beach and in more conservative Palm 
Beach. Shown in dressy sandals on high heels, some- 
times trimmed with gold, sometimes all-over black, 
this material was one of the leaders of the season. 
Fairly open sandals were the preferred patterns, 
usually on low platforms. These were worn with 
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street dresses in the afternoon and evening, with more 
dressy costumes for cocktail wear or dancing. Some 
black patent was shown, for street wear with soft 
print dresses, and good acceptance was reported. 
The resort season this year was a short one. Bad 
weather in the early part of the season delayed its 
getting under way, and it wasn’t until almost the end 
of January that any real business was done. Selling 
took a tremendous spurt, however, as soon as clear 
weather arrived, and February was a satisfactory 
month in most stores. On the whole, the season did 
not compare favorably with that of a year ago when 
money was freer and price less a factor than it was 
this year. The season, as a whole, however, was not 
a bad one, and retailers were agreed that in coming 
years, a more normal selling season can be expected. 


Norway Increases Leather 
Shoe Production 


Oslo, Norway — According to the Leather Manu- 
facturers Association of Norway, 3,000,000 pairs of 
leather shoes were produced in that country in 1946, 
and it is estimated that 3,400,000 pairs were pro- 
duced in 1947. This information was contained in a 
report from the United States Embassy, here, pub- 
lished in World Trade in Commodities, issued by the 
Office of International Trade of the United States 
Department of Commerce. 

Production in 1948 is expected to decline to 
3,100,000 to 3,200,000 pairs because of the shortage 
of foreign exchange to import raw materials, the re- 
port continues. Production during 1946, and esti- 
mated 1947 and 1948, closely approximates that of 
the period 1937-40, when it fluctuated between 3,- 
000,000 and 3,400,000 pairs annually. Output 
dropped to about 2,000,000 pairs in 1941, remained 
at approximately 700,000 pairs annually during the 
three years 1942-44, and reached 1,000,000 pairs in 
1945. Footwear production has been confined pri- 
marily to plain utility shoes, but the industry is now 
branching out into more fashionable and varied 
lines. 

Apparent consumption of leather footwear a- 
mounted to 3,312,000 pairs during 1946, probably 3,- 
922,000 pairs in 1947, and an estimated 3,550,000 
pairs in 1948. Consumption was 3,300,000 to 3,700,- 
000 pairs annually during 1938-40. Generally about 
90 per cent has been provided by domestic pro- 
duction, with about 10 per cent coming from im- 
ports, except during the war years. However, in 
1945, imports, comprised chiefly of shoes which had 
been stockpiled during the war by the Norwegian 
Government resident in England, accounted for 48 
per cent of consumption. 

Normally Norway does not export shoes, but 
during the war it made some shipments, almost ex- 
clusively to Germany. These exports were 6,000 
pairs in 1939; 32,000 pairs in 1940; 34,000 pairs in 
1941; 180,000 pairs in 1942; and 72,000 pairs in 
1943. 




















) Best of Shom 


ADRIAN... the finest of all 
X-Ray shoe fitting equipment — offers 
outstanding performance — beauty of design 
— durability — safety — exclusive features. 
These advantages mean more 


“built-in” value — value you 


expect in an Adrian. 


The ADRIAN 
“Special” is priced no 
higher than compe- 
titive standard 
models. Send for a 


new catalog and 
see why ADRIAN 
is preferred. 


ADRIAN 
SPECIAL 


m. B. ooRIAn ba 4M 0 n S Originators of X-Ray Shae Filling 
2507 S$. HOWELL AVE. MILWAUKEE 7, WIS 
Don't miss seeing the Adrian “Special” at the National Shoe Fair—Stevens Exhibition Hall—Booth 132 
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THEY’RE Fibre-Sorting for 
YOUR Customer-Satisfaction 


You can depend on England-Walton FIBRE- 
SORTING experts to give you soles correctly 
matched for flexibility ... mated for longer, more 
even wear. Because their trained eyes instantly 
detect what you see in these photomicrographs. 

Above you see three typical cross-sections of sole 
leather, greatly magnified. A and B are similar in 
fibre structure; C is very different. At England- 
Walton, A and B will be paired, while matching 
fibre structure will be found for C. 

Today’s price-conscious customers are demanding 
better value. In shoes, that means maximum evenness 
of wear. It’s good business to make sure they get it — 
with England-Walton FIBRE-SORTED soles. 





&. nglan dAWHalton 


FIBRE-SORTED 
SOLES 


Cut soles and sole leather 
Pure oak bark tanned 


England-Walton Division 


A. C. LAWRENCE 
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hoe News 


RECORDER REVIEW OF CURRENT HAPPENINGS IN THE SHOE TRADE 


Easter Selling Characterized as “Uneven” 


Stores in New York, Chicago and St. Louis Report That Bad Weather 
and Price Resistance Proved Obstacles to Record Season. 


New York — “Uneven” would prob- 
ably be the best way to describe bus- 
iness in New York retail stores in the 
weeks immediately preceding Easter. 
Owing to a combination of circum- 
stances, in connection with which the 
weather was most often mentioned, and 
price resistance more reluctantly in- 
cluded, business did not live up td the 
fondest hopes and expectations of most 
merchants, In spite of these obstacles, 
however, a number of stores selling 
style shoes, in several price brackets, 
reported business equal to last year or 
exceeding that pre-Easter period, in 
figures ranging from a _ phenomenal 
high of 40 per cent to a low of 15 or 
20 percent. Biggest Easter business in 
their history was the report of one big 
store. 


In several instances, these figures 
represented both dollar and unit in- 
creases. In the case of the 40 per cent 
increase, the gain was attributed to the 
fact that the store was exceptionally 
well stocked with navy suede and red 
and green cobras. In men’s stores and 
departments contacted, both losses and 
gains were reported, the latter from 
five to 10 per cent. In some instances, 
these included gains in both dollar and 
unit volume. Retailers reporting these 
increases considered them due to better 
stocks than a year ago. One store sell- 
ing to boys and the college trade at- 
tributed increases to early delivery of 
rubber-soled shoes in all-white and all- 
brown on both red and crepe rubber 
soles. 


Aside from black suede, still number 
one best seller in many women’s de- 
partments, navy blue was the success 
story of the season. “Terrific”, “tre- 
mendous”, “navy, navy, navy”, were 
some of the ways in which merchants 
attempted to describe their business in 
this color. In most stores navy suede 
outsold calf, but wherever more tail- 
ored types predominated, calf outsold 
suede in this color. Patent leather sold 
a little better in some stores the last 
two weeks of March, but has not been 
as important as it usually is in the 
Spring. Here again the weather has 
been blamed for its slowness in start- 
ing. Reports on business done in balen- 
ciaga range from “surprisingly little” 
to “very good”. Green and red in calf 


April 15, 1948 


and reptile, especially cobra, did some 
business and outsold balenciaga, ac- 
cording to some stores. Green, in some 
stores went ahead of red. Grey moved 
very slowly and was not carried by all 
stores. One high style merchant pro- 
moted grey combined with patent 
leather and reported some business in 
it. Colors sold exceptionally well in a 
store that does a very complete color 
coordination job. This merchant was 
among those reporting increased bus- 
iness over last year’s pre-Easter period. 

In patterns, pumps and ankle straps 
were the best sellers, both types sell- 
ing in both all-closed and all-opened 
versions. A closed shoe on wall last on 
a “medium”, 18/8, heel with three 
buckles and straps sold very well in 
green calf. Increased interest in me- 
dium heels is reported. Flats were de- 
clared “terrific” by one merchant. 
Young girls want them, he pointed out, 
especially in ballet types with ankle 
straps. 

The children’s business, which picked 
up with better weather the last week 
before Easter, reported patent leather 
ankle straps for the younger girls; blue 
calf ankle straps and slings for the 
growing girls. One very successful chil- 
dren’s and girls’ department sold more 
red shoes for growing girls than any 
other color. In little children’s shoes 
they also sold red. In units, this store 
was ahead of last year’s pre-Easter 
figures. The day after Easter their 
children’s department was crowded 
with shoppers for saddle oxfords and 
moccasin types. 

Shoes actually worn in New York’s 
traditional Easter Sunday parade in- 
cluded many styles. Noteworthy among 
these were the plain pump, opera and 
d’Orsay, and ankle straps, single or 
wrap-around. It might be noted that 
the last-mentioned, when worn with 
the over-long, over-full skirt, were an 
outstanding example of bad taste. 
Among the younger crowd parading, 
flat ballet types with single ankle 
straps were almost a uniform. More 
low heels, not flats but good walk- 
ing types, were noted than in past 
years on smartly dressed women. Navy 
blue shoes with matching costumes 
looked well, as did the classic black. 
Platforms over 5/8 of an inch looked 

(Turn to Page 302, Please) 


Rep. Hartley To 
Speak At Shoe Fair 


Chicago, Ill.—Representative Fred A. 
Hartley, Jr., from New Jersey, the co- 
author of the Taft-Hartley Act, one of 
the most controversial laws passed by 
Congress in many years, will address 
the opening noon luncheon meeting on 
Monday, April 26, in the Grand Ball- 
room of The Stevens during the Na- 
tional Shoe Fair to be held in Chicago. 





FRED A. HARTLEY, Jr. 


At the age of twenty-five he was 
elected to Congress where he has served 
for twenty years as a member of the 
Committee on Education and Labor, of 
which he is now chairman, 

For the first fourteen years when 
serving as a representative in Congress, 
he had the unqualified endorsement of 
the A.F. of L. because of his friend- 
liness to the cause of labor. He at- 
tracted this support because of his fear- 
lessness in warning industry that its 
position was frequently wrong and that 
its approach to the peaceful solution of 
labor problems was unrealistic. 

In his last three campaigns, (since the 
passage of the Smith-Connally Act) for 
re-election to Congress from his district, 
labor has opposed him, but in spite of 
this opposition thousands of members 
of the rank and file of labor have re- 
elected him. 

He was selected as chairman of the 
Committee on Education and Labor in 
the Republican controlled Eightieth 
Congress. It was believed that because 
of his broad knowledge in the field of 
labor and the esteem by which he was 
held by both management and labor, 
that he would have the courage to do 
the job the country wanted done and 

(Turn to Page 308, Please) 
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Meat Strike Unlikely To Affect Shoe Prices 


Some Leather Quotations Actually Declined During First Week of 
Work Stoppage; Possibility of Later Advance Seen. 


Chicago — Actually, leather quota- 
tions are softer in spite of a nation- 
wide CIO packinghouse strike, but some 
sources are of the opinion that they 
may well advance later on, That may 
or may not be purely speculation, but 
the fact still remains that tanners are 
often paying a half-cent premium on 
every pound of deliverable rawstock. 
Eventually, that is apt to be passed on 
to shoe manufacturers and retailers. 


However, there are those supposedly 
in the know who feel that the packing- 
house strike may not have any serious 
effects on leather and, in turn, shoe 
prices. They offer these reasons to sup- 
port their claims: 


1. The supply of leather in most tan- 
neries is well ahead of sales, a thing 
that has caused leather quotations, in 
many instances, to drop rather than 
rise. 

2. Shoe manufacturers have been lax 
in placing orders for Fall footwear, and 
order leather only on a replacement 
basis. 5ome times they even await new 
commitments before making requests 
for leather with tanners. In nearly all 
cases they demand prompt shipment. 
Until such time as they start pressing 
tanners for leather for Fall and Winter 
footwear, there appears very little like- 
lihood that leather quotations will ad- 
vance. 


“Until such time as leather is in great- 
er demand, there isn’t too much chance 
that leather prices will be increased,” 
one tanner told the BOOT AND SHOE 
RECORDER, “On the other hand, if the 
strike at packinghouses continued in- 
definitely, the hide supply might be- 
come more acute and naturally tanners 
might be asked to pay more for hides. 
At the moment, the principal threat to 
the industry lies in a packinghouse 
strike of long duration.” While the fore- 
going statement is only one tanner’s 
viewpoint, it is quite representative of 
the entire industry, thus the real reason 
for its importance. 


It is significant that sole leather 
prices have been easier. with heavy and 
light bends both selling for about 2c 
less per pound than previously. These 
have been bringing 64 to 66c for the 
heavies and 74 to 76c for the lights, with 
mediums offered within a range of 70 
to 72c. Steer bellies have been quoted 
at 38c and cow bellies at 36c. It is rather 
surprising that official prices were 
quite firm in contrast to a slight weak- 
ness in sole leathers proper. Cut soles 
could be bought for a cent or two less, 
the men’s weights being softer than 
women’s weights. 


Sheep leather linings have been 1 to 
2c off, colored vegetable linings bring- 
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ing from 22 to 24c and colored chrome 
linings 30 to 32c. Kid leathers are said 
to be from 3 to 5c lower than they were 
last month, Another market that has 
adjusted itself downward of late is the 
patent leather field, where prices were 
as much as 8c softer than they were in 
February and March. 

The ealf leather situation has stabi- 
lized itself a little, but is still a long 
way from being satisfactory. There is 
a good demand for men’s weight calf 
leather, which is in short supply, this 
being the off-season for heavy calf- 
skins. Light calf leather, in season, is 
quite plentiful. 


Early Buying At 


Boston Show 


Boston — New England Shoe Market 
Week opened here April 5 with a large 
attendance of retail buyers—independ- 
ents from all parts of the country and 
chain store and mail order buyers in 
larger numbers than for many years. 

Price, of course, was the topic of con- 
versation as merchants, manufacturers 
and wholesalers foregathered at the 
hotels and city sales offices in Boston’s 
famous shoe and leather district. 


As is always the custom at shoe 
shows here, and elsewhere in the coun- 
try, the bulk of the early buying, most 
of it on Sunday, April 4, was confined 
to fill-in orders for immediate delivery, 
though there were early indications 
that, with a more nearly general ac- 
ceptance of the current price level, buy- 


(Turn to Page 304, Please) 





Shadow Boxes Highlight, Attract and Sell 





Shown above is the interior of the newly redecorated shoe salon of Roaman’s in 
New York City. Note the way dark colors bring out the beauty of the salon. The in- 


terior decorator was Norman F. Sansom. 


New York.—The use of dark colors to 
make the wall of a once obscure depart- 
ment become important has once again 
been successfully used in the newly 
redecorated shoe salon of Roaman’s at 
20 West 39th Street, here. 


Norman F. Sansom, interior decorator 
for Roaman’s has selected a deep bottle 
green with side walls of chartreuse for 
the main colour scheme. The semi cir- 
cular seats have been covered in a leath- 
erette of matching chartreuse and are 
easily kept clean by plain soap and 
water. 


The shadow boxes have suddenly be- 
come most important as both a selling 
display and also a decorative motif, for 
the merchandise now becomes an indi- 
vidual framed picture of what the de- 
partment sells—shoes. The white plas- 


ter story telling sign, “Shoe Salon,” 
which is illuminated from behind, makes 
a prospective customer instantly fa- 
miliar with the location of this depart- 
ment and the passerby on the street also 
becomes familiar with another store 
within a store, for the entire rear wall 
and sign is easily viewed from the street 
as there are no obstructions to cut off 
the visibility of this department. 


Additional flourescent lighting make 
selections of color easier to denote and 
increase sales by quicker selection of 
merchandise. 


Roaman’s specializes in hard to find 
sizes from 5 to 11 in widths up to EEE, 
and the modernization is another step 
forward in their policy of giving the 
“forgotten woman” styles that she 
wants in the surroundings she likes. 
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HOME OF THE 
CHICAGO SHOE CLUB 


VISIT OUR TENANTS: 


Advanced Wool Skin Shoe Co. 
American Footwear 

Beeson, Sam A. 
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Bowen, Barney 

Carolyn Shoe Co. 

Chapman, Julian H. 

Charlsam Footwear Corp. 
Chicagoland Footwear 
Consolidated Slipper Corp. 
Cossack Bootees, Inc. 

Desco Shoe Corp. 

Dodd, Dorothy Shoe Co. 
Dunn & McCarthy, Inc. 
Eastern Footwear Corp. 
Empire Specialty Footwear Co. 
Engquist, Howard J. 

Enna Jettick Shoes, Inc. 
Evans, L. B., Son Co. 
Feltman & Curme Shoe Stores Co. 
Fitzgerald, Sue M. 

Frye, John A., Shoe Co. 
Hi-Grade Footwear 

Hoeffel, J. F. & Son 
Hollywood Shoe Co. 
International Shoe Co. 

Jones, Maurice H. 


ONE HALF BLOCK FROM 
THE PALMER HOUSE 
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Kahle, W. P. Footwear Co. 
Kay Karzmar Casuals 
Kline, H. J. 

Kling’s Theatrical Shoe Co. 
Knights-Allen Co., Inc. 
Kramer, Martin Shoe Co. 
Manistee Shoe Mfg. Co. 
Miller Shoe Co. 

Moncey Products Corp. 
Mondl Mfg. Co., Inc. 
Mooercraft, Inc. 

Moore, Joseph 

Northern Footwear Co. 
Nurse Shoe Co. 
O’Connor & Goldberg 
Patterson, Warren D. 
Pfaff, Fred 

Queen Quality Shoe Co. 
Raymond, John B. 

Dr. Reed Cushion Shoes 
Saco-Moc Shoe Corp. 
Sawyer Moccasin Co. 
Smith, Carl T. 

Smith, M. C. Co. 
Starlet Footwear Corp. 
Sun Valley Boot Co. 
Swan Shoe Co., Inc. 
Walker, E. J. 

Walker, G. F. 

Wax, Simon B. 

Wendt, Fred H. 


For Information on Building and 
Offices, Please Write or Phone 


CHAS. G. LINDEMANN 


GORDON STRONG & CO. 


209 S. STATE ST 
HARRISON 8191 
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- Aradette 


Fashion Success... 










The Gold Rush is on “Aradettes” feature the 
and you'll coin utmost in style . . . the 

plenty of profits with this — comfort ; 
ea eae the finest in workmanship 
outstanding line of “Gold Srock ... Diepley . « . 


Sell “ARADETTES”. 


Yes! We have powerful mat ads 
for your newspaper advertising. 


Eyecatchers”. 


A CASUAL SHOE AT A CASUAL PRICE 


SHOES 


| Hudson Street 




























A group of teen-agers, shown with Max S. Lee (right) enjoying the latest tunes 
on a juke box. Mr. Lee recently opened a Teen Town Department in his Wise Shoe 
Store, Yonkers, N. Y., and since then has had “open house” for all teen-agers. Free 
cokes and dancing prevails, which is responsible for higher sales cn Saturday. 


all teen agers were invited. 

When Mr. Lee took over the adjoining 
shop, enlarging and renovating his 
place, an entire section embracing a 
floor space of about sixty square feet 
was allocated to the new department. 


Yonkers, N. Y. — Max S. Lee of the 
Wise Shoe Store, 20 North Broadway, 
here, has the welcome mat out for Teen 
Agers, ina big way. In October he offi- 
cially launched his new Teen Town De- 
partment with an open house to which 
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This section is decorated with huge 
posters of crooners and other favorites, 
such as Perry Como, Andy Russell, Dick 
Haymes and Van Johnson, pennants of 
the local highs and the words Teen Town 


Department in large letters. It is also 
equipped with a juke box and a Coca 
Cola machine. 

On the opening afternoon free cokes 
and cookies were served and the girls 
received corsages of flowers. Since 
then a perpetual open house has pre- 
vailed, where high school students can 
meet in the afternoon for serious dis- 
cussions or such frivolity as dancing. 
The soft drinks and juke box music are 
on the house, and photos of the stars 
are given to purchasers. The Teen 
Town Department is in truth “a per- 
fect set-up for shopping and shenani- 
gans” as it was described in a full 
page ad in the local paper. This ad, 
after telling what it had to offer in 
the way of free entertainment, added 
a pertinent “and of course, there are 
hundreds of Wise Shoe styles, all your 
latest loves, priced sweet and low to fit 
your pocket-book.” 

To further boost the department this 
Wise store is sponsoring a contest in 
which each high school is invited to 
write its own ad for Wis Shoes and run 
it in the year book. The ad judged 
best by the Wise advertising depart- 
ment will be published in the Herald 
Statesman, Yonkers’ leading daily, and 
the writer will be entitled to select a 
free pair of shoes. 

Mr. Lee says the department is al- 
ready paying good dividends as the 
youngsters who take advantage of the 
social privileges of the Teen Club come 
in with their mothers on Saturday af- 
ternoon and make substantial pur- 
chases. 


Hides. Skins and Leather 
Stocks Show Increase 


Ottawa, Ont.—Stocks of raw cattle 
hides at the end of October 1947, reg- 
istered an increase of 2.7 per cent as 
compared with the previous month and 
a decrease of 5.3 per cent as compared 
with October 1946. 

Wettings of cattle hides, calf and 
kip skins, goat and kid skins, and horse 
fronts showed increases as compared 
with September. As compared with 
October, 1946, there were decreases in 
all classes except calf and kip skins, 
horse fronts, horse butts and cow- 
hide bellies. 

Production of sole leather in October 
decreased by 37,873 lbs. as compared 
with the September figures. Deliveries 
decreased by 360,390 Ibs. and finished 
stock on hand increased by 526,956 Ibs. 
In cattle, upper leather production in- 
creased by 620,230 square feet, de- 
liveries by 480,463 sq. ft., and stocks 
by 172,201 sq. ft. In calf and kip, 
upper leather production decreased by 
38,081 sq. ft., deliveries increased by 
146,991 sq. ft. and stock on hand de- 
creased by 74,818 sq. ft. 
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ALL SMOOTH LEATHER 
CHILDREN’S SLIPPERS 


Packed in our New Gerdakins Boxes 





Variety and colors plus all leather con- 
struction . . . just the combination te 
make your slipper deportment go over 
in a big way. Prices down— 
Volume up. A wonderful soles 
asset and a grand value. 
rder only your pres 

ent needs NOW. 


Samples and 

Mats on Re- 

quest. Delivery 

at once F.O.B. 
N. Y. 





Whittemore’s 1948 liquid 
white is a brand new formula 
that gives a whiter surface than 
ever, increased covering power, and k 
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All Smooth Leather Bootee Hard 
Flexible Leather Soles. Colors: 
Brown, Blue, Red. Sizes: 5-& 
Bi/-12, 12!/-3. Regulor half sizes. 


$1.90 






BON TON 
Gives an 
Extra Fast 
High Gloss 
Shine 
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Ali Smooth 

Leather Opera 

Hard Flexible 
Leather Soles. 
rown, 
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OSMIC CHEMICAL CO. BROCKTON, MASS. 

















HANDY FORMS 


(Carried in Stock) 
For Efficient Store Operation 


Buying Order Pads—Form #107, per pad..... $ .40 
(100 sheets to pad—50 orig.—50 dup.) 5 pads. . 1.75 
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STEWART- 
ROMERO 


Creators of finer 
hand made boots 
Don’t miss seeing this 
beautiful line of 
authentic western 
styles. 
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SEE US AT THE SHOWS 


STEVENS HOTEL, Chicago 
Room 803 A 
National Shoe Fair, April 26, 27, 28, 29 


BILTMORE HOTEL, Oklahoma City 






209 S. STATE STREET 





Refund Record Slips Form “E” 85 to pad, per pad =  .25 
Customer File Cards Form “F” 3”x5”, 100 cards. . . 
Profit Charts—accurate guide to sellirig prices. ... .50 


SEND FOR FREE SAMPLES OF SYSTEM 


MERCHANT'S SERVICE DEPT. 


CHICAGO 4, ILLINOIS 





Inventory Size Sheets—Form #106, per pad....  .50 May 2, 3, 4 
(100 sheets to pad) 5 pads $2.00; 10 pads... . 3.50 7 ae 
Sales Record Slips Form “D” 100 to pad, per pad. . = .25 








ADOLPHUS HOTEL, Dallas 
May 10, 11, 12, 13 


Ronny Stewart will be on hand to greet you. 








STEWART-ROMERO BOOT CO. 


1602 TEMPLE STREET 






S ANGELES 26 CAL 


About Shoe People 


Two new salespeople have been ap- 
pointed by A. Furman of Hollywood 
Junior Miss, Los Angeles, Cal. manu- 
facturers of women’s casual shoes. Mrs. 
Ed. Hemphill of Austin, Tex., will cover 
the State of Texas, while Max Demoff 
will cover California. Both will handle 
the several new specialties recently in- 
troduced by the firm. 


* ~ * 


Frank M. Freeck has been elected to 
the executive committee of the Retail 
Merchants Council of the Binghamton 
Chamber of Commerce, representing 
shoe dealers. 

* x ~ 


Harold W. Howe, assistant treasurer 
of the H. C. Godman Co., Columbus, O., 
shoe manufacturers, has been elected 
president of the Columbus chapter of 
the Ohio Society of Certified Public Ac- 
countants to serve during 1948. 


S Mie 


Charles I. Helbert, 72, observed his 
50th anniversary in the retail shoe 
business in Ashland, Ohio, last month. 
During the half century, he has operated 
a store in five different locations in 
the city. 
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James E. Harwell has been appointed 
West Coast representative for the Mir- 
acle-Tread Division of the Craddock- 
Terry Shoe Corp., Lynchburg, Va. He 
will cover California, Oregon, and 
Washington, making his headquarters 
in Anaheim, Cal. 

For the past year he has represented 
Rathy Shoe Company of Pomona, Calif., 
and prior to this he was divisional 
manager and buyer from 1935 to 1947 
for all shoe departments of Milliron’s 
Department Store, Los Angeles. 

* * @ 


Robert D. Frey, formerly advertising 
and sales promotion manager of Wolf- 
Tober, Carmo and Paramount Shoe 
Manufacturing Companies and person- 
nel manager of Wolf-Tober has joined 
Consolidated Retail Stores, St. Louis, 
Mo., in the merchandising department. 

= = * 


Peter Dixson, who formerly operated 

a shoe repair shop in Broadway, Al- 

bany, N. Y., has taken over Bruno’s 

Shoe Rebuilding Shop, 257 New Scot- 

land Avenue. Bruno Cianflone, former 

owner, has moved to Kensington, Pa., 
- . * 


Associated with the firm for the past 
18 months, S. I. Hood has been selected 


as the manager of Bunte’s shoe store, 
108 North Michigan Street, South Bend, 
Ind. He has had more than 16 years of 
experience in the shoe business. 

~ * * 


Louis Rosenfeld, operator of Rosen- 
feld’s Shoe Store, Chapel Street, New 
Haven; Conn., has signed contracts for 
the complete air conditioning of his 
store. Work on the installation will start 
immediately. 

Marion Judson has been promoted to 
head of stock in the Junior Shoes De- 
partment of the Sibley, Lindsay & Curr 
Company department store, Rochester, 


a’. . 


* toa > 


Harry Marxmiller who represents the 
Brief Shoe Co., of Los Angeles, Cal., 
has returned from his large city con- 
tacts through the East. New accounts 
were opened in Boston, New York, Phil- 
adelphia and Cleveland for the line of 
wedgie casuals, and gold kid patterns. 
He also represents the “Dainty Maid” 
line of fashion shoes from Denver west 
including Texas. 

*~ . ~ 

Douglas Locke, nephew of the late 

Dr. M. N. Locke, is back on the job with 
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See You At The Chicagoan Hotel, Room 579... 


PHILADELPHIA 


smer ° 


erTsevecH 
MILWAUKEE 


GIMBEL BROTHERS 


33e0 STREET AND BROADWAY. NEW YORK | N.Y 


PEnnSYivan! a 6-s:00 


March 17, 1948 


Mr. Milton Kirschbaun, 
Sporting Shoe Company, Inc. 
39 - Chambers Street, 

New York, N. Y. 


Dear Milton, 


Allow me to congratulate you and your company on 
your new successful Mickey Mouse and Donald Duck 
Sandals. As you know, we did a phenomenal job on 
the promotion we ran in Color, and have already 
planned our next promotion. We hope to do as well 
or even better. 


Your cooperation in supplying us with enough shoes 
to fill all our mail orders was very gratifying and 
I am very pleased to say we consider you one of our 
top resources today. 


Kindest regards. 


Sincerely yours, 
GIMBEL BROTHERS 


Sou Abies 


Saul Haims 
Sales Promotion Manager 





For Our Exciting New Fall Promotion 


COMMENDED 


PARENTS 


MAGATINE 


NEA 


SJ 








WALH DISNEY 
taraclee— 
SANDALS sso SLIPPERS 
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She's back for 
another pair of 






FOOT REST SHOES! 


Tuousanps of discriminating wom- 
en from *coast to coast have the eco- 
nomical Foot Rest habit. Why? Because 
Foot Rest Shoes just naturally resell 


03 
C Ruippendoy, 
FOOT REST 


SHOES 





. E 
CRie exist 


Priced at $9.95 and $10.95 
(A few styles higher) 


themselves by offering beauty, comfort 
and perfect fit at a fair price every time. 

This valuable repeat business means extra sales for Krippen- 
dorf dealers, means loyal customers who come back again and again 


for their favorite footwear. 


Check with us; perhaps there is a profitable K-D dealership 


available in your territory. 





Visit our Showrooms 
954A and 955A 
Stevens Hotel, 
Chicago 
National Shoe Fair 
April 26-29 








* Nationally advertised in Vogue, 


Ladies’ 


THE KRIPPENDORF-DITTMAN (CO. 


Cincinnati, Ohio 
New York Showroom: Marbridge Building 


“Makers of women’s fine footwear since 1872”. 


Home Journal, Mademoiselle, 


Woman’s Home Companion, Good Housekeeping, The Grade Teacher, and 
The Instructor. 








a 


Lockwedge Shoe Corp., Los Angeles, 
Cal. He has just finished a series of 
successful demonstrations in the Dr. 
Locke Shoe Store, Sacramento; The H. 
C. Capwell Co., Oakland; The White 
House, San Francisco; Reliable Shoe 
Co., Fresno; Meir & Frank Co., Port- 
land, Ore.; Nordstrom’s, Seattle, Wash., 
and Lloyd-Friesen Co., Tacoma, Wash. 
* * tt 

Edward Anderson, formerly a sales- 
man in the shoe department in Boston 
Store’s Manitowoc branch store; has 
just been promoted to Manager of both 
the Manitowoc and Oshkosh shoe de- 
partments in both small town stores in 
Wisconsin. 
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Riches Brothers of Lansing have pur- 
chased clothing store in Laingsburg, 
Michigan from Mrs. Wise and plan to 
add a complete line of shoes. 

cs ok = 

William Everett of Flushing, Mich- 
igan, has sold a major interest in his 
shoe business to Clifford Mahler of 
Detroit. Mr. Everett has been active in 
the shoe business in Flushing for 24 
years and still maintains a small in- 
terest in the shoe store. 

7 ~*~ = 


Karl A. Gertenhouse has succeeded 


George Herrick as manager of Jacob- 
son’s Petoskey Store, in Detroit. Be- 









fore going with Jacobson’s he was with 
the Freeman Shoe Company in Beloit, 
Wisconsin and prior to war service he 
was in the shoe department of the J. L. 
Hudson Company, Detroit. 


Carl H. Nathan of Chicago has sev- 
ered his connection with the Cosmos 
Shoe Co. and is now connected with the 
Eastern Footwear Corporation as sales- 
man for the Eastern territory. Mr. 
Nathan will make his headquarters at 
the Eastern Footwear office in the 
Empire State Building, New York. 

fs cs * 

Harold Simmons, formerly a pattern 
maker at Wolf Tober Shoe Co., St. 
Louis, has joined Monogram Footwear, 
Inc. 

~ oo ~ 

Dave Lewis recently celebrated the 
32nd anniversary of his shoe establish- 
ment at 227 Utica Avenue, Brooklyn, 
mB 

* * ~ 

Meyer Weil, president of the M. K. 
Weil Shoe Company, St. Louis, will 
spend some time consulting with his 
staff in the firm’s Los Angeles office 
during the early part of April. Jack 
Grossman, head of the Weil Shoe Com- 
pany’s Los Angeles office, will cover 
the area with Mr. Weil. 


Dave A. Bigger, with a long and suc- 
cessful record in the retail shoe indus- 
try of Richmond, is now sales manager 
of the men’s shoe division of Vann’s 
Shoes, at 211 North Seventh street, 
Richmond, Va. 

oa a » 

Burt Breese, who before joining the 
Lindner Co., Cleveland, Ohio, 12 years 
ago as manager of the I. Miller shoe 
department, was prominent in the 
music business, has just finished writ- 


| ing his newest song entitled, “If You’ll 


Be Mine”. The song is being played by 
Cleveland orchestras and is being con- 
sidered for publishing. 

Breese’s first appearance in Cleve- 
land was in 1918 with the U. S. At- 
lantic Fleet Band. He later introduced 
with Fred Waring’s orchestra in Cleve- 
land the song, “When Day is Done.” 

ak * * 

Joseph Mirsky has returned to Wil- 
liam Taylor Son & Co., Cleveland, Ohio, 
after a short absence, as the new buyer 
of the entire budget shoe department. 

* = * 

Mabel Coates has been promoted 
from assistant in the third floor foot- 
wear department of William Taylor Son 
& Co., Cleveland, Ohio, to the new man- 
ager of the children’s budget shoe de- 
partment. - w 

After 32 years in the shoe depart- 
ment of the Halle Bros. Co., Cleveland, 
Ohio, with many of them as the assist- 
ant buyer, Irene Beck Rundles has re- 
tired. Several store parties were held 
in her honor. 

Walter Painter, formerly buyer of 
women’s shoes at Klevan’s, Harrisburg, 
Pa., has been appointed buyer of wom- 
en’s shoes at David’s, Binghamton, N.Y. 
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Walter C. Roose Joins 


Rasmussen Shoe Company 

Marion, Ind.— Walter C. Roose, for- 
merly sales manager of the Marion 
Shoe Division here, is now connected 
with the Rasmussen Shoe Company, 
Worcester, Mass., a division of the A. 
E. Nettleton Company. 

Mr. Roose will have charge of styling, 





WALTER C. ROOSE 


promotion and sales of this division. 
He will make his home in Worcester. 
Mr. Roose has been in the shoe business 
since he was fourteen years old, Last 
month he celebrated his 53rd anniver- 
sary in the shoe business. 

His first job was as a shoe salesman 
in Elkhart, Ind. On his first day at the 
store, Mr. Roose was assigned the job 
of polishing and shining a brass cus- 
pidor, Later that day, he was permitted 
to fit his first customer. 

Mr. Roose is a member of the United 
Air Lines’ 100,000 Milers Club. He is a 
staunch advocate of the benefits to be 
derived by business from thé speed of 
modern air travc] and has thus far 
traveled over 800,600 mil-s by air. 


Bennett to Represent 


Canadian Firm 

Boston—Phillip Bennett, well-known 
sales representative of the eastern sec- 
tion of the country for the Huth & 
James Shoe Co., has just been appointed 
American representative for The Great 
West Felt Co. Ltd., of Elmira, Ont. 

Mr. Bennett, who enjoys a wide ac- 
quaintance in the shoe field nationally, 
will represent this well-known manu- 
facturer of “Cold-Proof” felt footwear 
throughout the entire country and will 
introduce his new line at the coming 
National Shoe Fair at Chicago. 





Store Has New Owner 

Easton, Pa.—Joseph Mayer, who has 
taken over the ownership and manage- 
ment of Mayer’s Shoe Store following 
the recent death of his father, Horace 
Mayer, has made known that there will 
be no change in personnel or in the lines 
of footwear carried by the store. May- 
er’s, the oldest shoe store in the city, 
was founded about 50 years ago. 
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FOUNDED 1899 


_ IN- STOCK 


immediate shipment 


K501 4 6 B-E 
F501 6%2- 8 8- EE 
C501 82-12 B-EE 
F400 6%2- 8 B- EE 
C400 842-12 A-EE 





F510 o+2- 8 
C510 842-12 
as M510 12%2- 3 


1is10 4 - 9 


JULits 





Opens Shoe Store 

Toledo, O. — Mary Jane Shoes, 402 
Summit St., a women’s shoe store, here, 
opened recently. Arnold B. Jacoby, with 
the firm more than ten years, came 
here from New York city to manage 
the store. Manuel Brownstein has been 
named assistant manager. 


Opens New York Office 

New York—Grace Powell, well-known 
shoe designer, has opened a temporary 
office at 70 East 45th Street, New York 
City. 





Complete new fall line on display at Room 759A, 
Hotel Stevens, 


ALTSCHUL, Ine. 





White Elk 

White Elk \ 
White Elk 

Tan Elk 

Tan Elk 






White Elk Tan Saddle 
White Elk Tan Saddle 
. White Elk Tan Saddle 
AAA-0 White Elk Tan Saddle 






m 


B-E 
B-E 
B-E 






Chicago—April 25 thru 2. 








NATURE'S OWN 
PROP-R-FORM 


SADDLE ARCH 


117 GRATTAN ST. BROOKLYN6 N.Y 





To Install Shoe 


Department _ 

Niagara Falls, N. Y.—A shoe depart- 
ment will be installed at the local store 
of J. C. Penney Company as part of the 
store’s $100,000 expansion program now 
under way, according to E. K. Sanders, 
manager. 


Shoes Destroyed by Fire 

Milwaukee, Wis. — Fire destroyed 
several hundred pairs of shoes at the 
Everston Shoe Co., 1237 N. Jackson St. 
Total damage to shoes and equipment 
was estimated at $8,500. 
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Store Modernization Caravan To Cover 250,000 Miles In 3 Years 


The facade of this model shoe store (left) is of beige 
carrara with forest green carrara letters laminated to it. The 
recessed base of the large display window at the right also is 
of forest green carrara. 

The store is designed around an existing column which 
frequently is encountered in store remodeling work. Adjacent 
to the column is the entrance doors and also a part of the 
large display window. A recessed vestibule area includes a 
wall display and a large light of glass to permit additional 


~ , ‘ 
2 ELA OVE Ycrtaenn 


vision into the interior. Directly behind this glass is a feature 
display case. Shoe stock cases have been set off by placing all 
the boxes within a framed area on the right return wall. 
Lighting at the top floods all of the stock display. 

On the right, is the Store Modernization Caravan which 
will tour the United States for the next three years, covering 
250,000 miles. In the trailer will be twelve model retail estab- 
lishments, complete to the most minute detail, of one-eighth 
full scale. 


New York.—Models of the new 
“open front” stores, prototypes of the 
visual, scientifically lighted and func- 
tionally color styled commercial shops 
scheduled for the American shopping 
center of tomorrow, were displayed re- 
cently to more than 1,000 architects. 

Designed by Pittsburgh Plate Glass 
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Company’s department of architectural 
design, the model stores are construct- 
ed to one-eighth scale with the dis- 
plays being executed in minute detail. 
According to Elmer A. Lundberg, di- 
rector of architectural design for the 
firm, the models shown can be used 
as basic designs by architects for any 


locality in the U.S.A. 

Following the showing here, the 
models mounted in specially construct- 
ed trailers will move to Philadelphia 
on the first leg of a tour which will 
cover 250,000 miles during the next 
three years. Pittsburgh Plate officials 
revealed that preliminary plans are for 
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and already a major factor in The 
Children’s Shoe Market 


Chosen by many of America’s Foremost Retailers 


& Abernathy, Clarkson & Wright 


Burlington, Vt 


# Abraham & Strauss 
Brooklyn, N. Y 

* L. S. Ayres Co 
Indianapolis, Ind 

% Bloomingdales 
New York, N.Y 


* Boston Shoe Stores 
Portland, Me 


* L. S. Donaldson 
Minneapolis, Minn 


* The Emporium 
San Francisco, Calif 


& The Fair Store 
Alexander City, Ala 


* Glosser Bros 
Johnstown, Pa 


«x Griswold Co 
Warren, Ohio 

* Hearn’s, 14th St 
New York, N.Y 

* Hecht Co 
Baltimore, Md 

# Higginbotham Bros 
Comanche. Texas 

* Joseph Horne Co 
Pittsburgh, Pa 

# Howland Dry Goods Co 
Bridgeport, Conn 


* Juvenile Shop 
New London, Conn 


# Lit Bros 
Philadeipma, Pa 
# The May Co 
Baltimore, Ohio 
* The May Co 
Cleveland, Ohio 
« John G. Meyers 
Albany, N.Y 


« M. O'Neil Co 
Akron, Ohio 


# Peterson-Harned Von-Maur 


Davenport, |owa 


# Quackenbush Co 
Paterson, N.Y 


* John Shillito Co 
Cincinnati, Ohio 


* Walters Shoe Stores 
Cleveland, Ohio 


# Wilmington Dry Goods Co 


Wilmington, Delaware 


« Zion Coop. Mercantile inst 


Salt Lake City, Utah 


« Zollinger Harned Co 


Allentown, Pa 


At the 
CHICAGO 
SHOE 








* Frank & Seder * Kennedy's # Strauss-Hirshberg 

Upper Darby, Pa Boston, Mass Youngstown, Ohio © AIR 
x Gimbels « G. R. Kinney Co * Thalhimers Bros 

Trenton, N. J New York, N.Y Richmond, Va 
* Given Bros. # Klines Dept. Stores # Titche-Goettinger 

El Paso, Texas New York, N.Y Dallas, Texas 

THE AMERICAN GIRL SHOE CO., 120 Kingston St., Boston, Mass. 
Division: C lidoted Nationa! Shoe Corp. 
SALES REPRESENTATIVES: 

ART LUFT, Wi in, lowe, Mi te, North Dakota, South Dakota @ JAMES HURLEY, indiena, 





Ohio, Michigan, Western Pennsylvania @ LOUIS LYMAN, New York, New Jersey, Eastern Penn- 
sylvanic @ IVAN SCOTT, New England @ SAM LAPIDUS, Southwest Coost @ ARTHUR BRYANT, 
Nerth Western Stetes @ PAUL CONNOLLY, Middle Atientic @ CHARLES MANSUR, Texes, Okle- 
home @ Al SPRINGER, Tennessee @ MILTON KELLER, South Eastern Stetes 
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buying. 


selling. 


+ + + © 


A specialized service for the Shoe Merchant... 


x Forecast of Fashion Trends that affect his 
* Personalized advertising to accelerate 


Accessories to complement his shoes. 
Promotions to make new “hits”. 

New York market representation. 
Stimulating merchandising counsel. 

The fee is modest — the returns great. 


Write for details. 


“s, HARRIETT COUPLIN PORTEOUS 


Associates 


be PUBLIC RELATIONS — SHOES 
%, 40 Fifth Avenue e New York 11, N. Y. 
POOSSS 9 SOS SOS 9SS 


COCO ESESSS 


found: . 


THE MISSING LINK 


TO BETTER SHOE MERCHANDISING ... 


+ + 
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the “Store Modernization Caravan” to 
show in 540 cities with populations 
over 40,000 persons. A similar cara- 
van, featuring store fronts only, 
toured the country from 1936 to 1939. 


Planned as a service to civic organ- 
izations, bankers and architects, the 
model stores required more than a 
year to develop and build. 


In describing the “open front” stores 
features, Mr. Lundberg stated, “Archi- 
tects throughout the nation are be- 
coming increasingly conscious that 
‘display’ is one of the most important 
words in any merchants’ vocabulary.” 


“Display of the entire merchan- 
dizing area on the street level is what 
the merchant wants. And its what he 
gets in the ‘open front’ type of store. 
His entire establishment on the street 
level becomes a glass enclosed show 
case,” according to the Pittsburgh 
Plate official. 


Admitting that the architectural de- 
sign of the twelve stores designed for 
national display is “toward the fu- 
ture,” he contended that they are not 
radically different from the more ad- 
vanced stores under construction in 
metropolitan centers today. 
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Shoe Merchants Seek 


New Veterans’ Hospital 


Brockton, Mass. — Brownie’s Shoe 
Store, Fraser’s, Model Shoe Store and 
A. Taymor Shoe Company, Inc., in co- 
operation with a group of retail mer- 
chants, recently purchased a full page 
advertisement in the Brockton “Daily 
Enterprise” urging public support for 
a new veterans’ hospital in this city. 
Such a project is planned somewhere 
in the area and these merchants are 
seeking public support to have it lo- 
cated in this city. 





Berland Opens Two 


Shoe Stores 


Los Angeles, Calif. — Two new ultra- 
modern shoe stores have been opened 
in Los Angeles and suburban Alham- 
bra by Berland Shoe Stores, a national 
chain retailing women’s shoes. 

The Los Angeles store is at 4735 
Whittier Boulevard, while the one in 
Alhambra is at 23 East Main Street. 
The two units, completed at a cost of 
more than $50,000, will make a chain 
of eight retail outlets in the Los An- 
geles area. 


Shoe Man Purchases 


Partner’s Interest 


Broken Arrow, Okla. — Milton W. 
Condry, owner of the Broken Arrow 
Shoe Center, here, in partnership with 
Raymond R. Bowen, announced that 
he has purchased Mr, Bowen’s interest 
in the business and has assumed full 
ownership. The Shoe Center held its 
formal opening April 1, 1947, and fea- 
tures a complete line of footwear for 
men, women and children, and is the 
only store in Broken Arrow, Okla., that 
deals exclusively in shoes. 





Sticky Cellophane Tape 
Used For Shoe Labeling 


St. Louis, Mo.— Mark’ Andy, Inc. of St. 
Louis, Mo., is now producing printed to 
order shoe labels on sticky cellophane 
tape. 

Tests indicate that these labels are 
extremely easy to handle and give a 
bright, plastic-like label for the inside 
of children’s and women’s shoes. 

These labels are produced in all col- 
ors, in all sizes, with designs, trade- 
marks, type or whatever is required. 


Features Shoe of the Week 


Cincinnati, O.—The Longini Shoe 
Mfg. Co. of Cincinnati is inaugurating 
“The shoe of the week.” There is to 
be made available to dealers a neon 
Life-Guard sign permitting the dealer 
to display the selected shoe, also a 
mat service, window material, etc. The 
purpose of the advertising and mer- 
chandising plan is to introduce the 
Life-Guard shoe to more and more po- 
tential customers in 1948. Holders of 
the Good Housekeeping Seal, Life- 
Guard shoes are also nationally ad- 
vertised. 


Godman Officers Renamed 


Columbus, O. — F. A. Miller was re- 
elected chairman of the board of di- 
rectors and J. O. Moore, president of 
the H. C. Godman Shoe Co., here, at the 
firm’s annual meeting. Other officers 
renamed were J. L. Davis, vice presi- 
dent-treasurer; B. H. Crompton, vice 
president; N. E. Smith, secretary, and 
W. H. Howe, assistant treasurer and 
assistant secretary. 

Directors, all re-elected, include: J. 
H. Bauermeister, Mr. Crompton, Mr. 
Davis, U. L. Dubois, H. J. Kaufman, 
M. J. Kuhn, C. A. Laubach, Mr. Miller, 
Mr. Moore, Mr. Smith, and W. I. Vorys. 





Fire Damage High 
In Shoe Store 

Union City, Ind.—Fire which started 
in the basement of the Miller Shoe 
Store on March 4 caused an estimated 
$25,000 damage to the building and 
$18,000 to the stock. Cause of the blaze 
was undetermined. 
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ROOMS 628-630 | 
MORRISON HOTEL, Chicago 
APRIL 25th to 29th 
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New styles — New Designs — New 
promotions — Window cards — 
Dealer Mats — Nationally Advertised 
Better than average mark up 
To retail at Popular Prices. 


PARKHILL SHOES 
COMFORT SLIPPER CORP. 
Fitchburg, Mass. 
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GOOD REASONS 
TO RECOMMEND 


LEXOL 


LEATHER CONDITIONER 
FOR ALL FINE SHOES! 


LEXOL produces goodwill and new 

profits for you. Customers come back 

to your store again, when Lexol care 

has given their shoes greater comfort 
@ = and smart appearance! 


LEXOL’S NATIONAL ADVERTIS- 
ING appears monthly in such leading 
magazines as The New Yorker, Better 
Homes & Gardens, and Esquire; seen 

@ by over 14 millions potential shoe 
customers! 








(Carton Illustration ) 
Lexol is shipped in 
compact, self-selling 
carton. Order from 
your findings jobber 
and display promi- 
nently! 


25¢ 900k spines 












($1 size illustration) 
Both the 3-Ocz. or trial size (above) 
and the economical $1 size (right) 
are same price everywhere in U. 
S. A. Suggest the $1 size to cus- 
tomers! 


THE MARTIN DENNIS COMPANY 


873 Summer Avenue Newark 4, N.J. 
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A 
NATIONALLY ADVERTISED A yon 
| \nes . 
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JANIE 

White Kid Suede with black 
patent tip ond heel 
—also White Kid Suede 
with red, blue or brown 
Calf tip and heel. 

17/8 Heel. N 5% to 9 

M 4to9. 4,20 


CONNIE 

All White Kid Suede with 
24/8 or 18/8 Heel. 

N 512 to 9, M4 to 9. 5.00 


PAULA 

White Kid Suede with turf 
tan platform, bow and 
heel. 24/8 heel. Also All 
White Kid Suede with 
Oval Cut Out Ornament 
24/8 or 18/8 Heel. 


N 5% to 9, M4 to 9 5.00 


SMa <<“ “Specs appeal 


” 


CONNIE 


Sf 


tep+ 
IDEAL SHOE COMPANY 


COR. 47H AND ARCH STREETS 
PHILADELPHIA 6, PENNA. 





Turns His Hobby Into A 


Shoe Business Venture 


Red Wing, Minn.—It’s a neat trick if 
you can turn your favorite hobby into 
a profitable business venture, but Paul 
Riedell has done just that. He manu- 
factures custom-built shoes for skates, 
and has more than 200 dealer outlets in 
35 states and Canada. 

Twenty years ago, Paul was plugging 
away in a garment factory in nearby 
Winona, Minnesota, at $18 a week. He 
scouted around for a better job, and 
found an opening in a Red Wing shoe 
factory. There he learned the boot- 
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maker’s trade and in time was made a 
foreman. 

Figure skating had always been his 
favorite pastime, so it was natural that 
he would want as comfortable and well- 
fitting a pair of skate shoes as could be 
made. He decided that the only way to 
achieve that ideal was to make them 
himself. 

He turned out his first pairs in the 
fall of 1938, so that they could be made 
into skates for the coming season. He 
made them during his spare time at the 
factory, and provided shoes not only for 
himself, but also fitted his wife and 
Luvie Nelson, a friend. 


Outside interest in his efforts came 
suddenly and unexpectedly. The three 
had taken their shoes to St. Paul to have 
blades put on, and were in the office of 
the Strauss company, skate manufac- 
turers. Also there was J. H. Schroeder, 
now coach of the hockey team at the 
University of California, and manager 
of a rink in Berkeley. 

He was impressed by the quality and 
style of Riedell’s shoes, and immediately 
ordered several pairs for his rink. 

Paul said he was sorry to turn him 
down, but these were just experiments. 





Paul Riedell preparing cardboard cutouts 
from a size sheet. A pair of custom-made 
shoes will be produced, using as a guide 
the information received from the dealer. 
His present plans were to make only a 
pair or two at a time for friends in the 
local figure-skating club. 

Nelson served in the Army during 
the war, and when VE day rolled around, 
he was in Austria. He and Paul kept 
in touch with each other through it 
all, and Paul had said in his letters 
that he planned to open his own shoe 
company as soon as the war was over. 
Furthermore, he wanted Luvie to come 
back and be his office manager. 

Riedell began production right after 
VE day, and started on a small scale. 
He moved his machines into some rent- 
ed space in a knitting mill, and hired 
a few girls to operate them. He got 
in touch with Schroeder in Berkeley, 
who agreed to establish the factory’s 
sales office in that city. When Nelson 
returned from the service, additional 
help was hired and production was 
stepped up. 

The employees are happy with the 
cooperative arrangement that has 
been set up in the plant. Everyone 
shares in the profits. 

Overhead costs are kept at a mini- 
mum. Riedell and Nelson personally 
attend to the bookkeeping and filling 
of orders. The special, full-grain 
leather used by the factory is ob- 
tained from a loca] tannery, enabling 
small quantities to be purchased at a 
time. 

According to Nelson, the factory can 
make shoes for anybody who can stand 
on ice. The smallest size will fit a 
3-year-old, and the largest is size 14. 
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Until the 
NATIONAL SHOE 








NATIONAL SHOE FAIR 


ante: ; «tt Ag ROOM 1013A STEVENS HOTEL 
: CHICAGO—APRIL 26, 27, 28, 29 


SOUTHEASTERN SHOE TRAVELERS SHOW 


Hotel Sheraton-Bon Air + Augusta, Ga. 
May 2,3, 4, 5 
DIVISION OF GOLO FOOTWEAR CORP. 
FACTORY: Golo Park, Dunmore, Pa. SALES OFFICE: 129 Duane St., WY. 13, WY. 






FALL SHOE SHOW 
Hotel Biltmore - Oklahoma City, Okla 
May 2,3, 4 








FALL SHOE SHOW 
Hotel William Penn «+ Pittsburgh, Po 
Moy 8, 9, 10, 11 
FALL SHOE SHOW 
Hotel Adolphus - Dallas, Texas 
May 10, 11, 12, 13 
LOS ANGELES SHOE SHOW 


Hotei Biltmore - Los Angeles, Colif. 
May 8, 9, 10, 11 








Famous bwilt-in quality featured in 12 fast-selling styles, all 
superb Goodyear welts with channelled prime flexible insoles. 


LOOK Like Twice their Cost ... WEAR as Well as They Look 





NORTHWEST SHOE SHOW 
Hotel Portland « Portland, Ore. 
May 15, 16, 17, 18 
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and Buntees are gaining in popularity with retailers 
and their customers all over the country! 


Buntees are advertised in Parents’ Magazine . . . 
and you'll see them at the show, too... 


at the National Shoe Fair in Chicago, Hotel Morrison, Room 751 





Easter Selling ‘Uneven’ 


(Continued from Page 287) 
clumsy and gave their wearers an awk- 
ward gait. 


Lower Prices Wanted 
In St. Louis 


St. Louis, Mo. — Easter selling was 
described by buyers as ranging from 
“good” in some outlets to “fair” in 
others. The top shoe buyer in one of 
the leading department stores said his 
dollar volume for March would be ahead 
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R. J. POTVIN SHOE COMPANY Compello Station BROCKTON, MASSACHUSETTS 


of March, 1947, but that a true picture 
of Spring selling could be obtained 
only by comparing March-April ’48 with 
those two months last year. 

Like other buyers he indicated con- 
cern over the tempo of selling through- 
out April when the buying incentive 
of Easter no longer would be present 
to lure the customers into the depart- 
ments. While retailers anticipated a 
letdown after Easter they fee] that a 
continuation of the balmy weather ex- 
perienced during late March may so 
stimulate sales that they will be able 
to overcome the poor showing made 
during late February and early March. 





On the subject of prices buyers are 


pretty much in agreement that the 
feminine consumer is looking for lower 
prices and is growing daily more se- 
lective. Evidence of this trend is seen 
in the sale of medium price shoes which 
have moved in much greater volume 
during the Easter selling period than 
those in either the high or low brackets. 
The $9 to $13 bracket appears to be a 
heavy volume bracket. 

And branded style shoes, for in- 
stance, in the $6 to $9 price bracket, 
promoted in downstairs departments, 
moved out during the late pre-Easter 
selling period with a vigor reminiscent 
of the war period. Some shoe men see 
a golden opportunity for basement de- 
partments to capitalize on this want of 
the feminine consumer for more style 
at a lower price by promoting style 
shoes of branded lines in their budget 
departments. 

“It is an effective method for luring 
our lost customers who developed the 
chain store habit during the war period 
back into the fold,” one buyer said, “but 
it necessitates heavy newspaper pro- 
motion and the offering of name mer- 
chandise of whose quality and style 
she has no doubt.” 

Number one color for Easter among 
St. Louis women was blue, while green 
and red also were in fair demand, with 
an expectation by buyers that there 
would be more calls for these latter 
two colors in the post-Easter selling 
period. Patents and black calf shoes 
were high in demand from the stand- 
point of materials. 

Closed-up shoes have continued to 
grow in demand, buyers point out, but 
there is still a strong want for various 
modifications of opened-up shoes, such 
as those with open shanks or open toes. 
Platform types and sling pumps have 
been very much in the picture as have 
anklet types and various uses of straps. 





Chicago Business Spotty 


Chicago, Ill. — Reports on pre-Easter 
business from all quarters in the Chi- 
cago’area were varied and spotty, but 
generally indicated that sales were off 
from last year. Most of the top style 
houses and those in the moderate price 
ranges were from 15 to 20 per cent 
under Easter dollar volume of 1947, 
while the lower end houses held up a 
little better, running 10 to 15 per cent 
lower. Some of the more conservative 
shops which do not depend so much on 
the style angle and have a consistent 
year-round trade, report that business 
nearly equalled that of last year. Re- 
tailers in this group point out that bus- 
iness cannot be compared to lush war 
and immediate postwar years, but must 
be judged on a more normal basis. Bus- 
iness this year, some of these men con- 
tend, is more nearly normal. 

Men’s business is off more than 
women’s, as much as 25 to 35 per cent. 
Children’s sales about equal those of 
last year, and in some of the depart- 
ment stores are claimed to be better. 


(Turn to Page 329, Please) 
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~— The trend to elasticized shoes is here. 


~ Buyers want them. 
off Consumers demand them. No woman prefers to kick her shoes off 
_ under the table to relieve two aching feet. 

= Shoes backed with fabrics of Lastex yarn afford a flexible comfort 
a the wearer likes. 

as Shoes built with Lastex do not yawn and gap. They are more flat- 


itive : 
h on tering to the feet. 


t , , 
ea In shoes, as in all apparel today, the demand is for style with comfort 


Re- 
bus- 


( 
bia For models, samples and prices of those types of shoe materials made with iu 
3 e Lastex yarn which are now available, apply to ALFRED VAMOS, 406 ae 

_ Marbridge Building, New York City. Alfred Vamos is the inventor and : 
= ... the miracle yarn that makes things fit \ 
» 0 





con- patentee® of Vamos stretchable shoes and is the selected consultant for shoe 


manufacturers using materials made with Lastex yarn. 
* Patents assigned to United States Rubber Co. 





REG. U.S. PAT. OFF. 





han 


on An elastic yarn manufactured exclusively by U N l T E D ~ T A T —E S R U B B — ~ ¢ @) M . A N Y 


ter. 
123¢ Avenve of the Americas « New York 20, N. Y. 
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A Profitable 
Line To Retail 


CLOGS 
nd 


a 
SANDALS 
for MEN 


MOLDED IN 
ONE PIECE 







”y CLOGS tan... $1.90 
black $1.65 per pair 
SANDALS tan . . $2.10 
black $1.85 per pair 


DESIGNED TO SELL THE MAN 


WHO 


“Won't Wear Rubbers” 


® The customer who habitually wears rubbers will buy SNUG-FITS 


on first sight. 


® But you will really appreciate SNUG-FIT clogs and sandals when 
the Sale Is Hard To Make. Let the customer feel their live rubber 
composition, their snug comfortable fit, their weight so light he 
can’t tell they are on his feet. For the final clincher in these days 
of high prices, tell him how a new method of manufacture enables 


you to sell them at their exceptionally low price. 


® You have made that extra sale that means extra profits and, what’s 
more, you know he will be back for SNUG-FITS again. 
® Remember you need only stock THREE SIZES to cover the 
popular range of men’s shoes. 
ORDER A STOCK FROM YOUR SNUG-FIT DISTRIBUTOR TODAY 


TINGLEY-RELIANCE RUBBER CORPORATION 


Established 1896 


RAHWAY, NEW JERSEY 











Early Buying at 
Boston Show 





(Continued from Page 288) 


ing will be better from here out, par- 
ticularly in the medium and volume 
grades. Some reported it to be heavy 
right from the start. 

Social highlights of the week were 
the banquet of the 210 Associates, held 
on the evening of April 5, and the 
semi-annual dinner, with associate 
members as guests, of the Boston Shoe 
Travelers’ Association, held April 7 at 
the Parker House. 

All details of the show were success- 
fully handled under the chairmanship 
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of Myer Saxe, prominent New England 
manufacturer; and Maxwell Field, ex- 
ecutive vice-president of the New Eng- 
land Shoe and Leather Association. 

(Further details of this important 
buying event will be published in BOOT 
and SHOE RECORDER, issue of May 
1—Ed. Note). 





Full Production Expected 

Columbus, O. — Julian & Kokenge 
Co., Columbus, O., shoe manufacturers, 
reported to stockholders that it antici- 
pates “full préduetion” during the first 
six months of 1948, with the situation 
later in the year depending upon “gen- 
eral economic conditions.” 

H. N. Lape was re-elected chairman 





Bruce Currie to Produce 


New F. S. & U. Line 
Boston.—Bruce Currie and staff, well 
known in the fine hand-crafted men’s 
shoes they have been producing in 
Newark, N. J., have been placed in 
complete charge of producing French, 
Shriner & Urner’s new line of hand- 
sewn models of even higher grade than 





BRUCE CURRIE 
that for which this company has pre- 


viously been noted. Included in this 
new line will be several patterns made 
over special lasts that Mr. Currie has 
brought with him from Newark which 
have gained nation-wide acceptance 
among consumer and better class re- 
tailers for their fine hand-work and 
exceptional fitting and wearing qual- 
ities. 

Mr. Currie will also assist in the de- 
tailing and finishing of French, 
Shriner & Urmer’s present line of 
men’s extra quality shoes, nationally 
famous for their fine workmanship and 
leathers for nearly three-quarters of 
a century. Asked to comment on Mr. 
Currie’s joining his firm, Blanchard 
Shriner, president of French, Shriner 
& Urner, said: 

“While we believe we are giving 
both our retailers and the public the 
best values it is possible to produce 
at our prices, we are always on the 
alert for ways to still further improve 
the quality of our shoes. Bringing 
Mr. Qurrie and his staff of hand- 
craftsmen into our organization is an- 
other step in this direction.” 





of the board of directors and Herbert 
Lape, Jr., president, at the annual 
meeting of stockholders and directors. 
Other officers re-named include Robert 
M. Lape, vice president; E. A. Argus, 
secretary; Robert M. Kern, treasurer; 
and Luther L. Boger, legal counsel. 
Directors, all re-elected, included H. 
N. Lape, Herbert Lape, Jr., Felix P. 
McCarthy, E. A. Argus, L. L. Boger, 
Robert M. Lape, Robert M. Kern, El- 
mer Kokenge, and Charles G. Auer. 
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_ Service pays. The fifteen happy Kinney store managers pictured above 
3 of can tell you. They won the “best-performance” contest in Kinney 

stores and packed off to a wonderful 2 week cruise in Southern waters. 
Again the Kinney policy on which America’s largest chain of Family 
Shoe Stores was founded has proved itself. The greatest stimulant to 
sales volume is service to customers. The greatest stimulant to customer 
ving service is an alert, interested sales staff. 
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ONLY SURREY 





GIVES YOU THIS VARIETY 


IN SANDALS 


FROM IN-STOCK — FOR IMMEDIATE DELIVERY, 







Just like Big Sister's Most Popular Shoe 

- Unlined Sandal Made of the Finest 
Supple Yet Sturdy Elk Leather on a Long- 
Wearing Panolene Sole... at $2.25 Across 


the Board! 


RED 
813 68 
814 8,12 
815 12%-3 


BROWN 
810 68 
811 8%-12 
812 12%-3 


WHITE 
816 68 

817 8%-12 
818 12%-3 






All Elk Leather, Unlined Sandals, Leather | 
Soles and Leather Counter-Pocket on Triple- | 
Sole Construction in Full and Half Sizes: 
and in Both “C” and “D"' Widths in Chil- | 
dren's and Misses’ Runs. 


$2.10 | 


No. 1790 Brown 6-8 
814-12 2.28 | 
12%-3 2.40 

No. 1791 White 6-8 2.10 
8%-12 2.28) 
12%-3 2.40 | 

No. 1792 Red 6-8 2.10) 
8%-12 2.28) 
12%-3 2.40 











All Elk Leather, Unlined, Rubber Sole, in 
Full and Half Sizes at $1.75 Across the 


BROWN 
801 6-8 


RED 
804 6-8 
802 84-12 805 8-12 
803 124-3 806 12%-3 


WHITE 
807 68 
808 844-12 
909 124-3 


FOR RING-THE-REGISTER VALUE 


SURREY FOOTWEAR, INC.§ 


143 DUANE STREET 





NEW YORK 13,N. ¥ 





California Fall Styles 
Run the Gamut 


(Continued from Page 209) 

Much interest is centered at ankle 
and heel. The ankle bracelet has taken 
its place as a permanent fixture on cas- 
ual shoes, an dthe more ankle straps 
the better is an idea that has caught 
on rapidly. A new interpretation in the 
flat and medium wedge is a series of 
ankle straps on high, squared-off, 
closed backs contrasted with airy look- 
ing vamps. These straps are inserted 
so that they can be easily removed, to 
be replaced by contrasting straps if the 
wearer chooses. 
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Gold kid is still the leader in casual 
shoes. The majority of manufacturers 
are swamped with orders for gold kid, 
and none will hazard a guess as to 
when the craze will let up. Some of 
them feel that the demand will be in- 
tensified, because some sections of the 
country are just beginning to be hit by 
the gold rush fever. 

They are adopting solid gold for Fall 
patterns, but the trend is to use it as 
contrast on dark suedes. Here it is seen 
in combination with black, cafe brown, 
Balenciaga, moss green, and wine, 
which are in that order the outstand- 
ing hues for Fall. Satin for leisure 
wear in black and cafe brown tones 





may prove to be the dark horse. It, too, 
is being dressed up with a touch of gold. 





Empire Shoe Opens 
Branch in Buffalo 


Buffalo, N. Y. — Empire Shoe Com- 
pany has opened a new branch store at 
450 Main Street, here. The store han- 
dles women’s and girl’s shoes, hand- 
bags and hosiery. The interior has been 
completely redecorated for the new 
unit. George Sable is manager. 





Canadian Footwear Output 
Reduced in January 


Montreal, Canada — Production of 
leather footwear in Canada was further 
reduced in January, amounting to 
2,451,000 pairs as against 2,548,200 
pairs in December and 3,132,200 pairs 
in January last year, the Dominion 
Bureau of Statistics reports. Of the 
total for January this year, 527,500 
pairs were soled with materials other 
than leather. 


Lawrence Marcus Elected 
Vice-President 


Dallas, Texas — Lawrence E. Marcus 

was elected vice-president of Neiman- 
Marcus Company, specialty store, here 
at the annual directors’ meeting. He 
formerly served as treasurer in the 
organization. Norman W. Bramley, 
former assistant secretary-treasurer 
was elected treasurer. 
_ Other officers, re-elected, are Herb- 
ert Marcus, Sr., president; Stanley 
Marcus, executive vice-president; Rob- 
ert A. Ross, vice-president; Mrs. Car- 
rie Neiman, vice-president; Edward S. 
Marcus, vice-president; Herbert Mar- 
cus, Jr., secretary. 





Consolidated Tanneries 


Expand Plant 


Montreal, Canada — Consolidated 
Tanneries, Limited, Quebec City, is 
completing plant renovation calling for 
an expenditure of $100,000 for construc- 
tion and $150,000 for equipment to ex- 
pand output of upper leathers for shoes. 

The payroll will be increased pro- 
gressively from 150 to 250 men in the 
shoe upper division bringing the com- 
pany’s total to about 350 workers. Sub- 
stantial gain in manufacturing capacity 
is reported to be expected when com- 
pletion of the current work is done next 
summer. 


To Remodel Building 


Columbus, O. — Owners of the build- 
ing at 77 N. High Street leased by the 
Kinney Shoe Co., have been granted a 
building permit in the amount of 
$3,500 for a remodeling program. 
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LIFE-GUARD STYLES 
CORRECTIVE FEATURES 


and priced for 
VOLUME RETAIL SELLING 


Smart new editions of the nationally-advertised 
j line that’s sold in America’s leading shoe stores and 
department stores. Life-Guard shoes have earned 


MARTHA the Good Housekeeping Guaranty Seal! ! | 





Retailing at 










See the complete line at 
NATIONAL SHOE FAIR 
Chicago 


tk Clr April 25, 26, 27, 28, 29 





HOTEL MORRISON 
Rooms 829-830-83 1-832 








There may be a franchise on LIFE-GUARD Shoes open in your town. 
If interested, contact representatives listed below. 


IN STOCK SERVICE: 








Ben Sametson, 1202 Haas Bidg., 
Les Angeles, Calif. 
California, Washington, Oregon 





B. R. Boyle, 900 6th Ave. 
Red Oak, lowa 
lowa, Kansas, Nebraska, Utah, 
Wyoming 


Al A. Epstein, Box 217, Austell, Ga. 
Georgia, Florida, South Carolina, 
Louisiana, North Carolina, 
Alabama, Tennessee 











Jack Bates, 302 L b Exchange Bidg.. 


Minneapolis, Minn. 
Minnesota, North Dakota, South Dakota 





Philip Stern, 4239 College Ave., 
indianapolis, ind. 
Indiana, Illinois 








Bob R. Newcomb, 
3857 Berkley Ave., Tolede 12, Ohic 
Michigan, Ohio 








All New England States 
Pennsylvania, New York 
Maryland 


DIA-TRED SHOE CO. 
139 Duane St. 
New York City, N. Y. 





April 15, 1948 
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Headline News in Baby Shoes 


Cuntls of “Texas 
CHALLENGES COMPARISON 


Infant footwea: by Curtis is a brand new line 
—one destined for success with mothers who 
know the importance of perfect fit. An exclu- 
sive process of turning and lasting, designed 
and patented by Curtis alone, insures the ulti- 
mate in foot-cradling comfort. The narrow tap- 
ered heels curve gently to follow the natural 
contours of Baby's ankle ...'end firm support 
where it's most needed. Double split-leather soles 
grip the floor. . guard against slips and falls 


No. 105 White Elk 
LC eg 
_No. 107 Red Elk 


Wide-awake advertising and promotion are 
making more and more mothers “‘Curtis-con- 
scious."’ So there'll be profits for you, if you'll 
get acquainted right now with “Curtis of 
Texas" footwear! 


No. 110 White Elk 
No. 115 Brown Etk 
No. 120 Red Elk 


*Write for a sample pair—we'll send one at 
no cost to you, with a sincere invitation to 
compare Curtis quality with your present line. 


Curtéa sHoe company 


OF TEXAS 


Temple, Texas 


No. 350 White Sheep 
No. 450 White Kid 
No. 550,;White Fk 


No. 585 White Eik 
Perforated Vamp 
Soft Sole 


No. 575 White Elk Plain 
Moccasin, Plug Double Sole 


the National Shoe Fair want to hear 
Fred A. Hartley, Jr., co-author of the 
act that has reversed the trend of labor 
legislation in our government. 


Representative Hartley to 
Speak at Shoe Fair 
(Continued from Page 287) Many questions which employers are 
asking about the provisions of the Taft- 
Hartley Act undoubtedly will be clari- 
fied by the speaker. The National Shoe 
Fair anticipates an attendance at the 
opening luncheon meeting on Monday, 
April 26, taxing the capacity of the 
Grand Ballroom of The Stevens, and has 
therefore made it possible to buy lunch- 
eon tickets in advance. Tickets may be 
purchased by writing National Shoe 
Fair, Palmer House, Chicago 90, Illinois. 


needed to balance the equality of labor 
and management. 

The Taft-Hartley Act, since its pas- 
sage, has been the principal subject of 
every labor-management conference 
where it has been discussed, cussed, ar- 
gued, and debated at greater length and 
further disagreement than any law 
passed affecting labor and management 
problems. 

Every employer of labor attending 
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Irving Drew 
Reduces Prices 


Lancaster, 0. — Reductions of from 
45 cents to $1.00 a pair have been made 
in the wholesale prices of all Drew and 
Dr. Hiss shoes, effective April 15, 
George T. Utley, president of the Irving 
Drew Corporation, has announced. 

In a letter to customers telling of the 
reduction, Mr. Utley said: 

“The above reduction in prices are 
the result of lower prices on leather. 
While we have the average inventory of 
materials at the old and higher prices, 
we nevertheless will take the loss on 
inventories in order to keep our shoe 
prices in line with the leather market.” 


Daly Brothers Promote 


Grover M. Chady 

Marion, Ind. — Grover M. Chady has 
been made general manager and sales 
manager of the Marion Shoe Division 
of Daly Brothers Shoe Company, ac- 
cording to a recent announcement by 





GROVER M. CHADY 


| Philip Mulvihill, the firm’s treasurer. 
Mr. Chady succeeds Walter Roose who 
has resigned. 

Mr. Chady joined Daly Brothers in 
1941 as ‘merchandise manager and held 
'that position until his new appoint- 
| ment, with the exception of two years 
service of the United States 
|'Marine Corps during World War II. 
Prior to 1941 he was employed by the 
General Shoe Corporation as production 
manager and later merchandise 
manager. 





as 


More Property Bought 


By International 

St. Louis. — International Shoe Co.. 
has acquired an additional piece of 
property valued at $75,000, which gives 
them nearly complete ownership of an 
entire city block in the southeastern 
section of the city. 

The new plot of ground to which In- 
ternational has taken title was formerly 
used as a coal company yard. No plans 
for the use of this property have been 
disclosed. 
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PAPER “X PAPER “Y"* BOOT & SHOE 
RECORDER 
CIRCULATION 15,700 KRelele) 19,473 
free guarantee— A.B.C. net 
eliisleleiiels no statement paid Dec. 1947 
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ing the great Buying Power of: the Shoe Industry. 


Everybody in Shoes Reads 
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GENUINE GOODYEAR WELTS 


CEMENTED WELTS 


For STYLES THAT MAKE 


CUSTOMERS 


VALUES THAT MEAN 


VOLUME 


SERVICE THAT SPELLS 


THE NAME IS 


SATISFACTION 


BEAUDIN... 


at the National Shoe Fair « Chicago « April 26-29 


STEVENS HOTEL « 


Rooms 916A, 929A, 930A 


AT HOME LE. BEAUDIN sHoE COMPANY 


HANOVER ano FAIRFIELD, PENNSYLVANIA 
EMMITSBURG, MARYLAND 








W. B. Coon Reduced Prices 


Women’s Calfskin Shoes 


Rochester, N. ¥.—The W. B. Coon 
Company has reduced prices of all its 
women’s calfskin shoes for the third 
time this year, and for a total reduc- 
tion of $1.55 at the manufacturer’s 
level. 


The latest reduction, which was 
made because of declines in the prices 
of leather, was from $9.40 to $8.95 a 
pair, and took effect with shipments 
of the firm on March 10. 

Previous reductions had scaled the 
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manufacturer’s price from $10.50 in 
January to $10, and from $10 to $9.40 
in February. Percentage of the total 
reduction is near 15 per cent. 

The announcement was made by 
Stanford N. Shelps, president of the 
company. 





Shoe Department Added 

Waco, Tex.—A shoe department, un- 
der the management of David Hutch- 
inson, is incorporated in the new 
Franklin store, opened here recently 
at 519 Austin Avenue. 

Mrs. Louise Ryan is manager of the 
new store. 


| 





Cornwell Heads 


St. Louis Group 


St. Louis, — New president of the 
St. Louis Shoe Manufacturers Associa- 
tion is Franklin J. Cornwell, manager 
of the Brown Franchise Stores Divi- 
sion of the Brown Shoe Co. 

Mr. Cornwell is 34 years old and has 
been with Brown for the past 12 years, 
having been advertising manager of 





F. J. CORNWELL 


the company before taking over the 
Franchise Stores Division in 1945. 

The outgoing president, James S. 
Legg, sales manager of Moulton-Bart- 
ley, Inc., becomes board chairman, suc- 
ceeding Henry H. Rand, vice-president 
of International Shoe Co., who remains 
a member of the board. 

The newly elected first vice-president 
is A. J. Brauer Jr., president of Brauer 
Bros. Shoe Co. Frank Freund, general 
manager of the Roberts, Johnson and 
Rand branch of International Shoe Co., 
was elected second vice-president. 

A. V. Wheeler, general manager of 
the Pennant and Jefferson branches of 
International Shoe Co., was reelected 
treasurer, and Matthew A. Steis, presi- 
dent of Spalsbury, Steis Shoe Co. was 
added to the board of directors. 

Other members of the board are J. G. 
Samuels, A. C. Fleenor and Andrew 
Browne. Arthur Gale is secretary. 





Will Sell Men’s Shoes 


Amarillo, Tex.—The newly remod- 
eled Bert Levy Men’s Wear store, at 
501 Polk, has added a men’s shoe de- 
partment. The department is man- 
aged by Pat Lynch. 

Bert Levy is owner of the store, and 
Felix Mandell is store manager. 
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: Me \NVENTORY 
RELIEF FOR DEALERS 


WITH SAME DAY SERVICE ON IN-STOCK ORDERS 
BIGGER VOLUME WITH HALF THE STOCK 


@ Leave the dead half of your sport oxford stock in our 
warehouse. Grinnell’s same day service will deliver re- 
placements when you need them. You operate with half 
the inventory investment and none of the problems of over- 
stocking. 


@ Grinnell Sport Welts are basic, up-to-the-minute designs 
with full range of sizes and five widths...durably built 
for hard wear...easy fitting...comfortable...and priced 
to build your sales volume. 


@ No more inventory losses. No more costly clearance sales. 
You build profit making volume and we take the risks. 
Find out more about this “relief for dealers” plan. Send for 
detailed information — catalogue — samples. Write today. 





has 
ars, 
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Sport Oxfords 
to Retail 
$5.95-$6.50 
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ping and fashion center for Uniontown 
and Fayette County, Kaufman’s has 
completely remodeled its five selling 
floors, including the downstairs store, 
and is even now in the process of in- 
stalling air conditioning throughout the 
store. 


Operates Small Town Store On Large Scale 


The newest department to be com- 
pleted is the shoe salon. This depart- 
ment, under buyer Jack C. Stevens, was 
enlarged and converted in a modern 
motif of the salon type, with custom 
built fixtures especially designed for 
more effective merchandise presenta- 
tion. The wall area, covered with photo- 
graphic paper in a herringbone design, 
is interspersed with inset display boxes 
of the “Dali” type, all indirectly lighted. 
These units are used to feature co- 
ordination of fashion accessories. The 
chairs used in the salon are of polished 
rosewood with upholstery to match the 
planned color scheme of the depart- 
ment. This department, with less than 
50 per cent additiona] floor space has 
more than tripled its volume of bus- 
iness. This increase can be attributed 





Shown is the new shoe salon of Kaufman's Department Store. Mr. Kaufman operates 
his store along the same lines as big city departments and is making the operation pay 
off. Jack C. Stevens is the store's buyer of better grade shoes and has been with the 





Kaufman store since 1939. 


Uniontown, Pa. — Smaller town shoe 
departments can be operated along the 
same lines as big city departments. 

The proof of this statement is ex- 
emplified by the shoe operation of the 


Kaufman’s Department Store here, 


a city of 20,000 population located in 
the heart of the coal mining district 


April 15, 1948 





just 45 miles south of Pittsburgh. 

The fact that the store is located so 
close to Pittsburgh makes it necessary 
to compete with the larger stores of 
the metropolitan area, to attract those 
customers who would ordinarily drive 
to Pittsburgh to shop. To follow through 
on the program of becoming the shop- 


to the modernization of the department 
together with a close merchandising 
program, 


From his experience with small town 
operation, Mr. Stevens feels that the 
smaller store maintains a closer rela- 
tionship with the customer and can 
therefore operate more efficiently and 
effectively. Through means of a unit 
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Elk Leather 
V Throat pattern 
Durable sole 
“a Box toe 
od 6132—Block Elk 
2 6332—Black Suede 
° 6432—White Elk $2.35 
6632—Red Elk 
% 6732—Green Elk 
gr $832—Gold Ek $2.60 
Zz Sizes 4-9 M Width 
“@ 
Zz 
aa Samples on Request L, 
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Py Truly the tops in fashion, the new Ballerina, in plump elk, by Gerda, is just the shoe A 
74 you need to increase your sales. A removoble ankle strap makes it an all around shoe “& 
224 for street wear, dancing or the beach. Light, gay and so irresistible that your Ce 
2% customers will want them on sight. Another sales promoter for you — from Gerda, e° 
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the House of Hits, where “prices are down and volume is up.” 
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control system, styles and colors are 
carefully merchandised so that the cus- 
tomer will, at al] times, be able to se- 
lect from the latest up-to-the-minute 
fashions. 

Mr. Stevens joined the Kaufman or- 
ganization in 1939, as buyer of better 
grade footwear. Previously he had been 
associated with the Wohl Shoe Com- 
pany and R. H. Fyfe & Company. 





Retailers Cooperate To 
Stage Fashion Premiere 


Providence, R. I1.—A group of 52 re- 
tailers cooperated recently to stage a 
fashion premiere known as the Provi- 
dence Spring Fashion Revue. Stores 
put in their prettiest window trims, 
stepped up their advertising efforts 
and cooperatively bought a full-page 
ad in the Providence Evening Bulletin. 
The event told people about the newest 
in fashion and sought to give the Spring 
buying season an early start. 

In the way of window trims it brought 
out several novel ideas. One store fea- 
tured footwear from $6.95 to $16.95 with 
the theme “Color at Her Feet.” An ar- 
ray of colorful and black shoes were 
shown against the rainbow-hued decora- 
tive net. One store featured a bird 
cage of Spring yellow, holding a gay 
colored birdie and a pair of patent ank- 
lets. It had a red base and top, with 
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a garland of apple blossoms woven 
around the top. 

Another store presented a large blos- 
som effect, each petal of multi-toned 
green, holding a pair of colorful slip- 
pers. The center featured the theme 
“Spring Tones.” Many stores made 
up decorative apple blossoms or minia- 
ture apple trees in blossom. All were 
colorful and presented an array of 
smart, new fashions to catch the ward- 
robe dollar, 

Among the shoe stores cooperating in 
the event were F. E. Ballou Company, 
The Boston Store, Cherry & Webb Com- 
pany, Children’s Shoe Center, Enter- 
prise Stores, Inc., Gladding’s, Health 
Footwear, Kays-Newport, The Outlet 
Company, Scott Furriers, The Shepard 
Stores, Sterling Shoe Stores. This list 
represents retail shoe stores and stores 
operating shoe departments. 





Griess-Pfleger Tanning Co. 


Shows Increase in Net Profit 


Cincinnati,, O. — The Griess-Pfleger 
Tanning Co, and subsidiaries reported 
net profit of $1,049,665 for 1947, after 
all charges and taxes, compared with 
earnings of $453,012 for the previous 
year. Volume was greatly in excess of 
the previous year and any year since 
1920, company officials reported. 

E. F. Keirnan, president, stated that 
the larger volume was due to higher 


prices for both hides and leather ex- 
isting during 1947, However, he added 
since the turn of the year prices of 
hides and leather, in line with other 
commodities, have declined sharply and 
caused a slowing up in business, also 
competition is much keener than it has 
been in some years. 

The balance sheet of Dec. 31, 1947, 
listed current assets of $3,350,055 and 
current liabilities of $1,039,109. The 
year previous current assets were 
$2,766,796 and current liabilities totaled 
$1,001,915. 


Baltimore Shoe Club 
Hears Ussery Speak 


Baltimore, Md. — At a meeting of 
the Baltimore Shoe Club held last 
month at the Park Plaza, 40 members 
gathered to hear two prominent speak- 
ers in business circles in Baltimore. 

Gail R. Ussery, the first speaker, 
discussed the “Better Business Bureau 
and How You Can use It” in dealing 
with truth in advertising and stressed 
the importance of honesty in presenta- 
tion. 

David Goldstrom, Chesapeake Shoe 
Co., followed with a talk on current 
trends in shoe circles. 








Quebec Letter Patent 


Issued To Moderne 

Quebec City, Que—Quebec Letter 
Patent were issued recently to Mo- 
derne Leather Goods, Co., Ltd., to man- 
ufacture and sell all types of leather 
made goods and materials. The au- 
thorized capital is shown as $49,000, 
and the head-office of the company will 
be located in Montreal. 


Shoe Store Remodeled 

Hutchinson, Kansas.— The formal 
opening of the remodeled Jones-O’Neal 
Shoe Store, 122 North Main here was 
held recently. 

The remodeling and expansion pro- 
gram, costing $25,000, started last No- 
vember. The store also added a chil- 
dren’s shoe department. 

One of the oldest stores in Hutchin- 
son, the firm was founded early in the 
century by the late Jerome Jones and 
his son, George. Ned O’Neal was taken 
into the firm in 1920 and is now presi- 
dent. 

Another Jones-O’Neal store 
cated at Wichita, Kansas. 

Other officers of the company are 
J. L. Loveless, vice-president, manager 
of the Hutchinson establishment, and 
Rena Pratt, Wichita, secretary. 





is lo- 





Purchases Shoe Shop 

Los Angeles, Calif.— The Dr. Reed 
Removable Arch Shoe Store has pur- 
chased the Wilbur Coon Shoe Shop 
which was located in the Haas Building. 
This latter store will be discontinued, 
and a special Wilbur Coon shoe depart- 
ment will be set up in the main Dr. 
Reed store at 622 South Hill St., accord- 
ing to Ira L. Brown, owner. 
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The News You've Been Waiting For! 


OUR IN-STOCK DEPT. IS 
NOW READY! 


In February, because of circumstances be- 
yond our control, we had to announce that 
the setting up of our IN-STOCK DEPT. 


was held up. 


Now we are happy to tell you that the IN- 
STOCK DEPT. is in full operation for the 
convenience of the trade. All orders for 
LION SANDALS and SCUFFS will re- 
ceive immediate attention. Prompt ship- 
ment is assured on most styles even though 
the demand for our product is greater than 
ever. 


Lion Sandals 


707 BROADWAY NEW YORK 3,N. Y. 
Formerly Lion Luggage Co. 














April 15, 1948 
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PRICE 


$3-5° 
PER PAIR 





OODLES OF OTHER PATTERNS IN STOCK 


Immediate Delivery 


H8C55 Men’s Brown Kid Operas 
H8056 Men’s Burgundy Kid Operas 
RUSSET SHEEP LINING — Sizes 6-12 
PRICE $3.50 per pr. 


WHOLESALE DISTRIBUTORS 


P.H. VOLK & COMPANY 


2-4 W. LOMBARD ST. BALTIMORE 1, MD. 














A New Store 


Local Newspapers Will Cooperate With Owners of New Businesses 
by Running Legitimate Stories About Their Stores. any. 


Tuere’s much more to opening a 
new retail establishment in a com- 
munity than throwing open the doors 
and waiting for the customers to come 
in. 

In the retail shoe field — as in other 
businesses—success depends upon that 
elusive, intangible something called 
good-will. 

A head start in the development of 
this all-important good-will can be 
made months and weeks ahead of the 
actual opening of your store, and this 
foundation should be laid in the com- 
munity’s newspapers. 

First, it must be realized that the 
opening of any business in a community 
— whether it be a popcorn stand or a 
shoe store — is news; it’s vital, im- 
portant local news, and the local news- 
papers are more than anxious to print 
it. 

Any new business enterprise in a 
community means new merchandise and 
new services to the residents of that 
community. In addition, it means 
added employment opportunities in the 


important facts concerning the new 
shoe store. In this story include all the 
owners, when the store will be open, 
the number of employes, type of stock 
and building or remodeling plans, if 
And that’s all. This initial story 
should run only a few paragraphs. The 
shorter the better. You have estab- 


Needs Publicity 





town and it means that the town is 
progressing. —That’s why the news of 
any new business in a town — including 
your new shoe store — is worth print- 
ing in the news columns of the local 
newspapers. 

Because most newspapers are under- 
staffed editorially, the burden of bring- 
ing the news items to the news rooms 
is up to you. A small news staff does 
not have the time to chase you down 
and get a story about your new shoe 
store. So, what happens? They write 
a couple of paragraphs about your new 
store. And that’s that. 

But with a little added effort on your 
part, a series of pre-opening publicity 
releases can be developed that will in- 
sure you plenty of free advertising 
space, and will insure you a good spot 
in the community long before your 
store is open for business. 


The first story in the pre-opening 
publicity campaign should appear in 
the local newspapers the same day that 
final plans are completed for the new 
shoe store. In this story include all the 


lished yourself with this article. 


If you are constructing a new build- 
ing or remodeling an old one, short 
news stories telling of the progress 
should appear in the newspapers 
periodically. Keep these stories short, 
too. Just tell how things are going. 
They will help keep your name in front 
of the public, and these short items 
will pave the way for a long news- 
feature article to appear in the paper 
just before the actual opening of the 
store. 


This long news-feature story should 
be saved until just before the opening 
day, and great care should be taken in 
its preparation. 

First — and this is important — 
secure a supply of good, sharp photo- 
graphs. Take pictures of the new 
store, both inside and out. The more 
pictures, the better. But try to make 
the pictures newsworthy. Get people 
in the photos. Take pictures of the 
employes, the owners, the manager. 
And if you have some new shoe innova- 
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makes ANY shoe 
a GOLF shoe! 


The PARCLEAT CO. Inc. 


BOX 4897, WASH. 8, D. C. 
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FOR EVERY SLIPPER NEED 
Men‘s, Women’s, Boys’, Children’s Leather Slippers 
with Padded Leather Soles + Ladies’ Leather D’Orsays 
and Bridges, with Hard Soles. 


Mr. Dealer: | 
Don’t take our 
word for it! 


Let our product sell you. PLAY THIS 
Send for our sample pack 
re en 2 te FAVORITE 


4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
CLEATS, ag & Wom- 4 
models (state num- 4 
Ser of each). Pack in] LINE 
cludes Beautiful Counter } Co ee 
4! terials produce this top quality line, - 
’ which is setting such a remarkable | 
4 record for turn-over. Built for com- 
} fort and durability, it represents a 
» new standard for fine slipper selling. 
4 
4 
4 


Display. You invest only 
$10.63 and your Return 
is $2.95 per pair. ISN’T 
THAT FAIR ENOUGH? 
We believe you will place 
a stock order shortly 
after displaying samples 

others certainly 






Kid Leather 
Moccasin Slipper 





ha ’ 
= ial i ae FAVORITE Footwear, wcorrorartes 
4-9 j 318 EAST 32nd STREET NEW YORK 16, WN. Y. 
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THE G-Feature LINE FOR 
e 
a 
Comfort with quality! That's what a sizeable group of 
women in every locality demand. Meet it with Adelia— 
7 arch-type styles, 4 to 10, A to EEE. You 
can fit them fast and right, win their future 
trade. Made to retail from $5.50 
to $6. Send for catalog. Samples 
on request. Write or wire re- 
quirements today. (Newspaper 
mats available on request free.) 
‘ : 1. Combination last for comfort; 
cl 2. All-kid line for wear, comfort, 
new looks; 3. Lock-stitch construc- 
we tion for wear; 4. 
| the >” Long inside count- 
pen, ers for support, 
tock comfort. 
by if See us in Room 67 
tory HOTEL CHICAGOA! 
The APRIL 25 to 28 
en IMMEDIATE 
Style 572 ve EL I VE RY a md topeies 
lild- S 2 12 ioe te tee cities Gypsy Oxford, 12 8 heel 
hort oon / throughout the immediate delivery with rubber top lift. 
ress country, insure ; - _ 
sors Catalogue and Prices On Request prompt delivery. } 
ort, Et / ‘ MONROE BROTHERS 4 COMPANY 
ing. Bs i .. : 
aa Eh Ss, Elam Shoe Co: «635 N. 19th ST., PHILADELPHIA 30, PA. 
y - | *) 
a Rochester , New York. | ee Se 
\per a ; 
the 
tion, like a special feature in your alone. You'll] come out ahead with a Cooper Appointed Group 
suld children’s department, take pictures of series of news and feature stories that . i oll 
ing that, too. will give you a firm spot in the com- Shoe Buyer for W ieboldt 
: After you get the pictures, sit down munity long before the doors of your 
n in ) P ; ais * 
and type a few notes about the history new store are open for business. Chicago —_ J. C. Cooper has recently 
of the firm. Tell how the store hap- been appointed group shoe buyer for 
L— pened to be founded in that particular : all Wieboldt Stores Inc., Chicago. He 
oto- community. ' , succeeds Sol Benheim who has resigned. 
new Tell about the employes, their back- Feltman & Curme Net Working with Mr. Cooper are Cecil 
ore grounds, their experience; and how [ncecome Down 54 Per Cent Towne, who will buy all men’s and 
ake many of them are veterans. children s ; — eo = storm 
»ple Also in this report give a complete : Chicago.—Net ae of Feltman S aaueen: for ry cena dae aie 
the description of the store. What kind of Curme Shoe Stores Co. during 1947 pers, and storm wear Paul Host i. 
ger. lighting, what is the storefront made dropped some 54 per cent below that enn ont ctees oft 
wa- from? How many square feet? of the previous year, according to a "é€rcnandise manager in charge 0 
Here are some oe estions to follow "ePOrt made by Charles H. Feltman, shoes. These duties cover activities 
i plennin oe en ening publicity President. Sales during the year were in all six of the large Wieboldt neigh- 
= alas ro -. pene » Pye “1 two per cent below the previous year, borhood department stores in the Chi- 
. cago area. 
tail shoe store in a community: the report stated. Mr. Cooper is president of the Chi- 
Ret teak vous cham ten Gin Sales for 1947 totaled $6,318,155 cago Shoe Club 
Just give the facts —_ keep hom compared with $6,487,269 a year ago ; _ 
objective. Don’t tow to welte the chery and net earnings were $104,938 against 
sme Take the pictures nd 4 $229,945 in 1946. This decrease in net Shoe Merchant 
Scctentien te the wewe Sees of Ge |e © traceable directly to a de- s pay 
local newspapers There the reporters cline in gross profit due to a smaller Sells Building 
; y ee : 7 kup on shoes pur- 
ill take the facts and w story Percentage of mar = . . 
the ony the one it d write the story chased in 1947. The decrease in sales Sacramento, Cal.—Don Burton, 
poate! en , is attributed directly to the closing of Stockton and Sacramento shoe mer- 
Don’t try to barter with the editors several profitable stores during 1947 Chant has announced the sale of the 
of the newspapers. Don’t offer to buy because of lease expirations which the Don Burton building in Stockton, Cal- 
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ness in a town is legitimate news — of casual type footwear had been add- building in 1946 for $185,000, he will 
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print the news. mains the same. The firm plans to salon under lease. The sale was 
Just give the newspapers the facts open several new stores during the handled by the Watrous-McClory Com- 
— and the pictures — and leave them coming year. pany of Sacramento. 
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Sandals and Scufts. 


138 WEST 251tnH STREET 





I think Joe has a recurrence of battle fatigue, Boss'’ 


Sales clerks do not suffer fatigue selling Fulton 


Fulton Sandals and Scuffs are made for men, women 
and children in full grain cowhide leathers and are con- 
sistently sold, year in and year out, by more than 1500 


quality stores throughout tke country. 


On Display at the National Shoe Fair 
Room 807 A — 808 A, Hotel Stevens 
Chicago, Ill. — April 26-29 


FOOTWEAR DIVISION 
FULTON LEATHER GOODS CO. 


* NEW YORK, N. Y. 











Witnessed Conditions in 


Displaced Persons Camps 


Los Angeles, Calif—Benjamin Solnit, 
president of Solnit Shoe Company here, 
was among the group of delegates, 
commissioned by the Jewish Welfare 
Fund from various districts of the 
United States, who were flown to Europe 
recently to witness actual conditions 
existing in Displaced Persons camps 
there. 

The delegation’s plans were to obtain 
authentic information as to just what 
the needs would be over there and also 
to establish proper sources to whom the 
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Welfare Fund would best allocate its 
donations and money for the rehabilita- 
tion of the camps. 

Organized under the auspices of the 
Welfare Fund but traveling at their 
own expense, the delegation is com- 
prised of leading Jewish figures noted 
for their philanthropic activities. 

Their itinerary included France, 
Germany, Italy, and Palestine. 


New Children’s Store Opened 
Jackson, Miss. — A complete line of 
children’s shoes will be carried by York 
Children’s Shop, 164 East Capitol St., 
which held its grand opening recently. 














Obituaries 





William J. Hogan 


Binghamton, N. Y.—William J. Ho- 
gan, 73, retired director and auditor 
of Endicott Johnson Corp., died at his 
home here recently after an extended 
illness. 

Mr. Hogan joined the shoe firm in 
1902 when it was known as Endicott & 
Johnson. He served as a director of 
the corporation from 1922 to 1938. He 
retired as company auditor last year 
but was inactive for some time before 
that because of illness. 

Surviving are a daughter, Sister 
Marie Ambrose of Hoboken, N. J.; a 
sister, Mrs. Nellie O’Donnell of Bing- 
hamton; and a brother, Lawrence A. 
Hogan of Seattle, Wash. 





George A. Norris 


Milwaukee, Wis. — George A. Nor- 
ris, 57, 2881 S. Wentworth Avenue, 
here, died recently at Columbia Hospi- 
tal. Mr. Norris was a wholesale and 
retail salesman for 35 years and a mem- 
ber of the National Shoe Travelers’ 
Association. He is survived by his 
widow, Gertrude; a daughter, Mrs. 
Eleanor Martin, and a son, George, Jr., 
all of Milwaukee; a sister, Mrs. Wil- 
liam O’Brien and a brother, William, 
both of Chicago. 





Roy McCartney 


Waxahachie, Texas — Roy McCart- 
ney, who had been in the shoe business 
in Waxahachie for 35 years — 15 years 
owning and operating his own shoe 
store, died last month. 





Max Branovan Opens 
Third Milwaukee Store 


Milwaukee, Wis. — Max Branovan 
has opened his third Milwaukee store 
at 1131 W. Mitchell Street, in the heart 
of the South side shopping district in 
this city. The store features nationally 
advertised brands for the whole family. 
A, M. Becker is the manager. 





Leases Shoe Department 


Kankakee, [1L—C. A. Smith, who 
was formerly buyer for Alden’s retail 
shoe departments, has recently leased 
the shoe department in Alden’s store 
hene. The department will continue 
to carry the same branded lines which 
were in the department when the store 
was known as The Chicago Store. 





Shoe Company Moves 


Chicago.—Superior Shoe Company 
of Chicago is moving from 500 S. Pe- 
oria Street to 222 S. Morgan Street. 
The move was made necessary by 
the widening of the street to make 
room for the west side express high- 
way. 
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Illustrated 


AnkleHi Tu - Toe. 
Standard and Zephyr 


sty le Fairy Forms 







For Most Effective Display 
of All Shoes and Hosiery 


See them at 


THE STEVENS 


National Shoe Fair 
Booth 63 





SHOE FORM CO.INC., AUBURN, N.Y 





Home Made Shoes Cost “Maconite” $1.087 





Displaying shoes that cost $1,087 is George Fay, owner of a restaurant in Macon, 
Georgia. It all started when Fay purchased a steer in a Fat Cattle Show. Frank Brooks 
Company decided to use the steer’s hide for a special pair of shoss. 

Shown here, left to right, are Fred Leeds, official of the show last year; Walter Cates, 
secretary of the Chamber of Commerce; Fay, Brooks, Harold Burton, president of the 


of the Macon Shoe 








ITS 
NEW! 





Hose Saver and Heel Liner 
with SCOTT'S Revolutionary 


Z.0. ADHESIVE BACKING 


Satin-smooth Genuine Leather Hose Savers and Heel Liners 
that wear like iron with the kind of adhesive you have always 
wanted (also made in Suedette.) Applied just like other 
adhesive—but once it is set, it is THERE TO STAY! Won't 
peel or pull off. 


SCOTT’S HOSE SAVERS & HEEL LINERS are scientifically 
shaped to conform to the contour of the heel. Prevents hee! 
slipping. Stops side gap. Prolongs the life of the hose. 
GENUINE Hose Saver 2336 $1.65 Dor. Pr. $18.80 Gro. Pr 
LEATHER Heel Liner 2328 2.60 Doz. Pr. 29.65 Gro. Pr 
SUEDETTE Hose Saver #338 1.20 Doz. Pr. 13.65 Gro. Pr 
Heel Liner 2332 1.30 Doz. Pr 14.80 Gro. Pr 


Hose Saver also made 


n Sponge Rubber 





SOLD EXCLUSIVELY 


THEOUGH SHOE STORES 








WRITE SHOE OF PaatTmENTS 
for new AND FOOT SPECIALISTS 
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: FOOT APPL /ANCE 


OMAHAB. NEBRASKA 


Macon, Georgia—George Fay, owner 
of a restaurant here, is proudly dis- 
playing his feet these days, and one 
can hardly blame him for doing it. The 
shoes that Mr. Fay is wearing cost a 
mere $1,087 ...$1,087, well at least it 
all adds up to $1,087 when you get down 
to brass tacks. 

A year ago this month there was a 
Fat Cattle Show in middle Georgia, 
with headquarters in Macon. Mr. Fay 
purchased the prize steer for $1,012.50, 
still $74.50 to go. $8.50 went for the 
hide; $10 to have the hide tanned; $45 
for specia] tannage and treatment at a 
tannery in New York; and $11 for a 
special order on the shoes. Add it up 
and you have $1,087, quite an expensive 
pair of shoes. 

The whole idea was thought up by 
Frank Brooks, of the Macon Shoe Com- 
pany. He arranged for G. Bernd Com- 
pany to pickle the hide of the champ 
steer, and sent it to a tannery in New 
York State, where it was finished and 
split. 

Brooks then arranged for the Brown 
Shoe Company, St. Louis, Mo., to make 
a special pair of oxfords for Mr. Fay. 

The shoes were recently presented 
to Mr. Fay, at a quiet ceremony. They 
are brown oxfords made of top grade 
split calf in a size 8 AA-B, which used 
a small portion of the steer’s ex-cover- 
ing. The laces are made of Georgia 
cotton, so that Fay can visit the Fat 


Retail Merchants Bureau and cattle show committeeman; and J. B. Asbell, manager of Cattle Show this year in strictly 


the men’s shoe department of Macon Shoe Company. 


April 15, 1948 


Georgia grown footwear. 
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nvitation 


CHICAGO SPRING SHOE 


FAIR, 


APRIL 26-29 





We extend to you a cordial invitation 
to visit our Exhibition of Women’s English 
Country Walker Shoes at Stevens Hotel 


Exhibition Hall 


, Stand No. 94-98 inclusive. 








\ I) East 12th Street 


BS $59555646555 PPE EME 


POCSSSSSPSSSS SSCS SS SSSPSOSOSS OOOO OD 


‘ “Zhe MERRY-JANE Sandat < 


@ Nu-Welt Construction 
e Elk Leather Upper 

e Leather Welting 

@ Oak Rubber Sole 

e Rubber Heel 


COLORS: WHITE, RED, 
BROWN, GREEN 


Also Available in Open Back 


SIZES: 6-8 $1.40 
9-11 1.50 
12-2 1.60 

Full Sizes Only 


N MERRYPEERT Footwear inc. 
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Prick Cred ft 
ENGLAND 





% 
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PPPS 


New York 3, N. Y. 





Vis6- 
a a a PD 


<_, ROMAN SANDALS 





SURREY FOOTWEAR, Inc. 


143 DUANE STREET 


ARE BACK 


Goodyear Pre-Welt Construction 


260 2-4 (White Elk) $1.85 
261 ist (White Elk) 2.10 
= 6} (White Elk) 2.35 
iy ry (Patent Leather 1.85 
oa 41, (Patent Leather) 2.10 
265 oin8 (Patent Leather) 2.35 
A dressy shoe with the ‘‘New Look 
for little ones. Three and four straps 


made of one-piece 


for ankle support 

quarter with stitching around strap 
leather soles, leather wedge 

heels and leather counters. In stock 


for immediate deliver 


NEW YORK 13, N. Y 








Attractive Delman Store In Palm Beach 





Shown is the interior of Delman’s new shoe store in Palm Beach, Fla. Opened in 
mid-December, the store is located on Worth Avenue, smart shopping center of the 


resort area. 

Palm Beach, Fla.—The new Delman 
shoe store on Worth Avenue, smart 
shopping center of Palm Beach, Fila., 
which opened in mid-December ranks 
among the best in the Grapefruit 
State. 

The walls, furniture and fixtures are 
of a pale green color, blended with a 
grey broadloom carpeting. Modern 
windows with open back permit a view 
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of the interior from the street. The 
front of the store is a large expanse 
of plate glass. 

Mirrored columns help bring out the 
beauty of the store, which is highlight- 
ed by a Marianna von Allesch decora- 
tion on the right hand wall. Made of 
plaster of Paris, hand painted, with 
cut glass and shells, the decoration 
tends to give a seaside atmosphere. 


An accessory counter faces the en- 
trance, with a large rectangular dis- 
play of handbags behind the counter. 
Another accessory counter is to be 
found on the right side of the store. 





Spring Style Show Held By 
Stark County Shoe Dealers 


Canton, O.—More than 85 shoe mer- 
chants and their families recently at- 


tended the first Stark County Shoe 
Retailers Association Spring style 
show, in the Hotel Belden Vogue Room, 
here. 


Men’s, women’s and children’s shoes 
were displayed by models, who were 
employes or members of families of 
member retailers. Commentator was 
Mrs. Morton Frank, women’s editor 
of the Canton Economist. Chairman 
of the show was Arthur Gale, owner 
of Shirley Shoes. Chairman of the 
dinner preceding the show was Amos 
Hensley of Vicary’s. The business 
session was headed by Michael Gamble, 
association president. General pro- 
gram chairman was Dr. Roland Bray. 
Musical accompaniment on the piano 
was by Hy Wattenmaker of Koback- 
er’s. Staging was by Don Campbell 
of Vicary’s 

The Stark County association, 
is 14 years old, meets monthly, 


which 
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W erin the MARBRIDGE BUILDING, at 
the world’s most famous cross roads of traffic and 
trade—34th Street and Broadway—shoes, play 
shoes, slippers and footwear of every description, 
as well as shoe materials and kindred supplies 
from all parts of the country, are concentrated 
for your buying convenience. 


We extend an invitation to buyers in behalf of 
all of the tenants in the MARBRIDGE BUILD- 
ING—a continuous Shoe Fair every business 
day of the year. 


Whenever you are in New York, you can reach 
the MARBRIDGE BUILDING with speed and 
convenience. The following systems of trans- 
portation pass our door: The Independent Sub- 
way (Sixth Avenue Line), the BMT Subway, 
the Hudson and Manhattan Tubes, Broadway, 
Sixth Avenue and 34th Street Busses; and, just 
one block away, you have the Pennsylvania 
Railroad Station and 7th Avenue Subway. 


D. S. MACDONALD, Mar. 


MARBRIDGE BUILDING 
47 West 34th Street, 

1328 Broadway, 

New York 1, N. Y. 





Pattern #330—ca combination binding —soft, beautiful 


grosgrain-type ribbon combined with pliant, easy to handle cotton. 


Pattern #330 comes in stondard colors and can be dyed to your 


specifications. When filling your binding needs—remember Pattern #330. 
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Concentrate 
Your Buyint 
AT THE 


MARBRIDGE BUILDING 


Here you have the 
greatest continuous 
display of Mens, 
Women's and Chil- 
dren's Shoes, Play 
Shoes and Slippers 
in the country. 


ed 


GOTHAM rt thbetic Footwear 


Lively Stepper 


MAJORETTE BOOTS 


IN STOCK AT ALL TIMES. 


° WHITE ELK 
* PANOLENE SOLE 


* DOUBLE 
STITCHED SOLE 


* LITTLEWAY 


2,10 net 30 F. O. B. 
Binghamton 





Less than 6 pr. 1Sc per pr. extra 


SIZES 4 to 9 
WHOLE SIZES ONLY. 


Write for samples and price list. Samples must be retained. 


Manufacturers of 
BOWLING, FOOTBALL, BASKETBALL, BASEBALL, 
BOXING SHOES — ROLLER SKATE OUTFITS 


GOTHAM SHOE MFG. CO., Inc. 


BINGHAMTON NEW YORK 
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Men’s Steel Toe Safety Shoes 
Men's Popular Priced Work Shoes 


Union Made 


GOODWILL SHOE COMPANY 


Hellisten, Massachusetts 
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SENSATIONAL 


White Dry Shoe Cleaner 





Retail 





Cost, $1.85 Dz. — $21.00 Gr. 
ORDER FROM YOUR JOBBER 
OR DIRECT FROM FACTORY 


S & M CHEMICAL CO., Inc. 


2611 So.indiane Ave., Chicago, iil. 
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PRICE TICKETS bring sales! 


Many Celors—i09 prices to cheese frem 
WRITE FOR FREE SAMPLES 
MERCHANT'S SERVICE DEPT. C 


BOOT AND SHOE RECORDER 
209 Sa, STATE ST. CHICAGO 4 
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Sam Vaisey Guest on Breakfast in Hollywood 





Hollywood, Cal. — Samuel Vaisey, lett, president of Vaisey-Bristol Shoe Company, 
Rochester, N. Y., manufacturers of Jumping-Jack shoes, was a guest on the Tom Brene- 
man’s “Breaktast in Hollywood” radio program, on his recent trip to the Coast. 

Jumping-Jack shoes were one of the prizes featured by Mr. Breneman (shown on 


the right), in his $25,000 prize contest. 


Audrey Gill New Publicity 
Director for Carlisle Shoes 

New York, N. Y. — The Carlisle Shoe 
Company announces that Miss Audrey 
Gill has been appointed to the position 
of fashion coordinator and publicity 
director. 





AUDREY GILL 


Miss Gill has been on the editorial 
staff of Mademoiselle and Mademoi- 
selle’s Living as assistant to the pro- 
motion directors. Prior to her work with 
the magazines, she was with L. L. 
Berger Inc., Buffalo, New York, in the 
capacity of assistant advertising di- 
rector. 


Building New Shoe Store 
Santa Maria, Calif.—Building per- 
mit has been issued for construction of 
a new shoe store building at 1323 
Third Street, Santa Maria, Calif., for 
the Nisley Company, a retail chain. 


Net Profit Shows Decrease 
Dan Cohen Co. Reports 


Cincinnati, Ohio — The Annual re- 
port of the Dan Cohen Co., for the fis- 
cal year ended Jan. 31, 1948 filed March 
16 with the Cincinnati Stock Exchange 
showed a net profit of $102,417 as com- 
pared with earnings of $127,241 in the 
preceding year. Net sales were $4,852,- 
752, against $4,878,837 a year ago. 

The balance sheet as of Jan, 31, 1948 
listed current assets of $1,0999,408 and 
current liabilities of $570,625. A year 
earlier current assets were $986,378 and 
current liabilities totaled $489,465. 

Directors declared the regular quar- 
terly dividend of 25 cents per share on 
common stock, payable April 1 to hold- 
ers of record March 22. All directors 
were re-elected at the annual stock- 
holder’s meeting. Officers were re- 
named at the organization meeting of 
the board. 


Takes Over Shoe Store 


Detroit —- The People’s Shoe Store, 
West side neighborhood store at 8026 
West Jefferson Avenue, has been taken 
over by Leonard Galper, who was 
formerly with the A. S. Beck chain for 
eight years, and Harry Schwartz, De- 
troit merchant. Mr. Galper is active 
manager of the store. 

Isaac Lebovitz, former owner of the 
store, has operated a shoe import bus- 
iness in New York City for several 
years, while the store has been in 
charge of his wife, Mrs. Clara Lebovitz, 
who has now moved East to join her 
husband. 
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SLIPPERS 
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Leather Soles 


See ther 











Letters to the 


Recorder 


EDITOR, 
BOOT AND SHOE RECORDER: 

Everyone talks prices today and es- 
pecially lower prices in the future. But 
when? And how? 

Look at our basic industries and see 
how labor has organized. Will labor 
take a cut? Not if their votes can pre- 
vent it! The boys who pass enforce 
labor legislation also want to hold of- 
fice. 

Just who can afford to work for less 
that we may have lower prices? Will 
the coal miner work for less and pro- 
duce more? Will the steel or auto 
worker take a wage cut and produce 
more? Let’s quit talking lower prices 
while organized labor and politicians 
work hand in hand. Can a farmer pro- 
duce cheaper food on high price ma- 
chinery made with organized labor? Can 
politicians afford to lose the farmer 
or organized labor vote this year? 

Let’s all keep our feet on the ground 
on this price of shoes question. There 
has always been someone who can make 
shoes a little worse and sell them 
cheaper. We who are in the better qual- 
ity shoe business should be contented 
to sell fewer pairs in 1948, and at the 
same time take a page out of the book 
of organized labor and continue to pay 
a living wage in our beloved industry. 
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Retail shoe salespeople are now work- 
ing shorter hours at better pay than 
ever before in history. Let’s hold the 
line. Let’s sell fewer pairs. Let’s go 
forward, not backward. A cut in prices 
is a step backward for everybody. 

Let George do it and it won’t be done, 
as no one wants to work for less, in- 
cluding 

Yours truly, 
E. J. Fanning 
Oak Park; Illinois 


Shoe Accessories Featured 
At New Shopping Center 


Saint Cloud, Minn. — Customers of 
the shoe salon in the new Gamble 
Shopping Center, Saint Cloud, Minne- 
sota, are reminded to keep their shoes 
in good condition through a shoe acces- 
sories display unit placed at the front 
of the shop, adjoining a counter case 
of smart high-style shoes. 

On this display unit are assembled 
shoe polishes and conditioners in black, 
brown and white. Laces, rubber soles 
and shoe trees are shown. Displays are 
large. The prominent position gives 
good suggestion for these extra sales. 

Salesmen give direct suggestion for 
these purchases to keep shoes looking 
well and to add to their wearing qual- 
ities. 


No. 981 WOMEN’S SATIN 
ROSETTE BOW 


Colors: Pink, Light Blue 


Red, Royal, Black 
Sizes: 4-9 Regular Sizes 


He 


tel Morrison, Room 1146, April 26 to 28 















No. 372 WOMEN’S SATIN 
BALLET SLIPPER 
Gold Binding and Bow 
Soft, Durable Soles 
Colors: Red, Blue, Black 
Sizes: 4-9 Regular Sizes 
$1.65 
in STOCK 
AT ONCE DELIVERY 








Celebrates Anniversary 


Evansville, Ind. — Everett F. Combs, 
partner in the Combs Shoe Company 
at 219 Main Street, this city observed 
twin anniversaries recently. He cele- 
brated his 70th birthday and the con- 
clusion of 50 years in business. 

Mr. Combs began his career as a 
salesman in a Vincennes shoe store. 
He left Indiana for a job in New York 
in the same business, where he stayed 
for two years, before returning to 
Vincennes as manager of the same 
store. 


Before he opened his establishment 
on Main street here in 1927, Mr. 
Combs had become a partner in the 
Vincennes concern. 


His son, Walter, is now a partner in 
the company’s store, and another son, 
Robert, is employed here. 


New Douglas Store Opened 


Toledo, O. — The W. L. Douglas 
Shoe Co. opened its new Toledo store 
here at 522 Adams St., in the Para- 
mount Building, carrying a line of 
shoes for men, women, and boys. Until 
about eight months ago, W. L. Douglas 
Co. operated a shoe store here at 506 
Adams Street. 
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Ladies’, misses’, children’s, infants’—flesh 
color only, varied heel heights and sizes 
—Immediate delivery. Write for samples, 
also HOSIERY FORM details and Shoe 
Findings Catalog. 


LYONS & COMPANY 


120 Duane St., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES SINCE 1908 
























&é s 
ml! YEAR vie 
SADDLE OXFORD 
White Elk with 

Brown or Rec 
Trin 











In Stock 





Immediate 
Delivery 
No. 6525—White, with browu saudle and 
backstay; 6% to 12. 

BoD. No. 6528—Same with Red Saddle. 
No. 6526—White, with Brown; 12% to 
3 ABCD. No. 6529—Same with Red sad- 
die and backstay. Sizes 12% to 3 have 
5/8 heels. Write for descriptive price list. 
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Write fer Complete (ele @etee 





PEORIA STREET + C 





Buy Savings Bonds 
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New Shoe Department in Baltimore Store 





A view of the new shoe salon recently created at Maison Annette, Baltimore, Md. 
Samuel Gross is the shoe buyer and his brother, David Gross, is manager of the de- 
partment. Note shadow box on wall. The interior of the box is illuminated with fluo- 


rescent lights. 


Baltimore, Md.—The second of Balti- 
more’s specialty shops on North Charles 
Street to install a concession shoe de- 
partment within recent months, is 
Maison Annette. 

The salon leads directly out of the 
first floor accessories department of 
the establishment and consists of a 
deep green rug, canary yellow walls, 
and two-tone gray fabric chairs with 
canary yellow stripes, with tufted 
back rests and foot stools to match. A 
shadow box with soft gray exterior 


frame and canary yellow interior il- 
luminated with fluorescent lights is an 
attractive feature. 

A novel touch in the center of the 
store is a cocktail table with three tiers. 
The bottom tier is mirrored while the 
other two tiers are of glass. 

Before coming to Baltimore, Samuel 
and David Gross, buyer and manager, 
were employed at Lederer de Paris, 
New York, with Samuel Gross as sales- 
man and his brother David as assist- 
ant manager. Prior to that, they were 
employed at Wilbar’s in Boston. 





Shoe Designers Honored 
At Shoe Festival 


Houston, Texas—Top shoe designers 
of the country were honor guests at 
the Spring Shoe Festival staged by 
Sakowitz Bros. here last month. In 
addition to appearances at Sakowitz’s 
Shoe Salon, the designers were guests 
at the Sakowitz Hour of Fashion style 
show at the Rice Hotel. 

Those honored were A. H. Bogutz, 
president of Newton Elkin; Morgan 
Grossman, manufacturer and designer 
of Pedemodes; Andrew Geller, of the 
Geller Shoe Corporation; H. B. Delman 
of Delman Shoes; and John Jerro, de- 
signer of Jerro Sandals. 





J. L. Hudson Co. Appoints 
New York Firm as Agent 


New York, N. Y. — The J. L. Hudson 
Company, Detroit, Michigan, has named 
the Muriel Johnstone Division of Hix- 
son-O’Donnell Advertising, of this city, 
to handle its national fashion magazine 
advertising, effective Fail, 1948. 


Gladston Representing 
Hannahsons in New York 


Haverhill, Mass. — Michael Gladston 
of Buffalo, New York, has been ap- 
pointed sales representative for Han- 
nahsons Shoe Co., in New York state 
excluding metropolitan New York City 
and suburbs. 

Mr. Gladston will display at the Tri- 
State Regional Showing to be held in 
Buffalo, April 18th and 19th at the 
Statler Hotel. In addition to his line 
of Summer shoes, Mr. Gladston will 
have the complete Hannahsons evening 
shoe line. 


Sisters-in-Law To 
Operate Shoe Store 


St. Augustine, Fla. — Bevel’s Shoe 
Store, a new enterprise will be operated 
here at 68 St. George street by Mrs. A. 
G. Bevel and Mrs. W. M. (Winnie) 
Thomas, owners. The two women are 
sisters-in-law with experience in shoe 
selling. The store will carry a complete 
line of women’s and children’s shoes, 
hosiery, handbags and accessories. 
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Iowa Hotel Has Special Sample Rooms 





Shown above is one of twelve new combination display and sleeping rooms for 
salesmen in the Hotel Fort Des Moines. The rooms are done up especially for sales- 
men to help them transact their business under better conditions. 


Des Moines, lIowa.—The first of 
twelve new combination display and 
sleeping rooms—each one the result of 
detailed suggestions and ideas pre- 
sented by salesmen themselves—were 
recently opened on the third floor of 
Hotel Fort Des Moines, here. 

Ed Maher, assistant general man- 
ager for the Tangney-McGinn Hotels, 
said: “We feel that sales rooms are 
a necessary service accommodation to 
local businesses as well as to salesmen 
and manufacturer’s representatives. 


- Therefore we’ve made them just as 


complete and usable as possible.” 

The twelve rooms are the joint 
projects of Mr. Maher, Scotty Ander- 
son, manager, and Ernest Chambers, 
Chief Engineer for Hotel Fort Des 
Moines. 

Last October, salesmen guests at the 
hotel were interviewed to find out 
their requirements and ideas on the 
ideal combination sample and sleeping 
room. Soon after, original plans were 
drawn up and a search for correct ma- 
terials began. 

Following are the main features: 

Above the door outside of each room 
a frame juts into the corridor to allow 
for company identification signs. 

Walls, which often get rough use in 
rooms of this type, are covered with 
Katzenbach and Warren Structural 
Wallpaper. Final selection was made 
after receiving samples from 29 dif- 
ferent companies. 

This plastic base covering was used 
because it is washable; ink and pencil 
marks are easily removed. Its woven 
pattern discourages wall-writing. 
Holes left by tacks and staples do not 
show. Also, the colors are decorative 
and planned to provide excellent and 
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varied back-ground for exhibiting light 
and dark colored merchandise. 

Space formerly taken in the rooms 
by in-the-wal] beds is now devoted to 
storage of four metal racks which 
when collapsed, stack in a small space. 

In place of the in-the-wall bed, the 
hotel has installed a day bed with in- 
nerspring mattress. The bed can be 
pushed out of sight under special dis- 
play counters that fit around the room. 
These display counters are flexible and 
allow salesmen to arrange them to 
show their lines to the greatest ad- 
vantage. 

Each room has a special oversized 
conference table. This desk-table can 
also serve as a free standing merchan- 
dise display counter. 

To give merchandise every possible 
chance, the room is shadowless. A 
number of electric companies were 
consulted on the lighting fixtures be- 
fore the desired effect could be found. 
Fixtures selected are fluorescent, make 
a perfect joint at right angles. 

When salesmen were interviewed be- 
fore the rooms were begun, it was 
learned that comfort of the room ran 
a close second in importance to its 
ability to exhibit merchandise. A 
private closet allows for storage of 
personal gear. Drawers, shoe racks 
and shelves are built in. Each room 
has a private bath. A Duran covered 
lounge chair provides off-hour com- 
fort for the guest and gives clients 
solid comfort while transacting busi- 
ness. 

Color schemes, furniture and gen- 
eral decor give the room a pleasant, 
modern-appearance. But in each case, 
practicality has been the guide for 
design. 
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Brown, red 
or white 


sus $8 42% 


Infants’ 5108 per pair 
Childs’ 87to1l 
Misses’ 11? to 2 


COMPARE! 


A real profit builder! Well-made 

sandals with smooth plump elk 

uppers. Heavy molded soles. Made 

in our better-grade stitch-down fac- 
tory. Immediate delivery. 
Order today! 


‘PILOT SHOE CO. 


31 Hopkins Place « Baltimore 1, Md 
Honest - mode Since 1899 
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Shoes 


New York Ofbces, 08-5 10 Marbridge Bldg. New York |. ¥ 
‘We Const Offices 401-402 Hass Bldg. Los Angeles 14. Calif 
tenes wr * 
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RHINESTONE SIDE BOWS 
by ACE 





No. 575 No. 577 
Imported Crystal Stones Set in Silver or 
Gold Background. Beautiful Moonstone 
Centers. Bow Clips. | 

| 


Immediate Delivery 


$5.40 per doz. 


Terms 2% 10 days. 

Samples of other styles on request. 
See Us at the National Shoe Fair 
Booth 35, Exhibition Hall 
Hotel Stevens, Chicago, III. 

April 26 to 29 | 


ACE BOWS, INC. 


12 20th Street Brooklyn 32, N. Y. 
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Ladies’ Pull-On Boot 
Brown Elk Skin Uppers. Rubber 
Sole and Heel. Leather Insole. 
Stitchdown Construction. 

Style 3835. SIZES: 5-9 


$6.25 






Ladies’ Jodhpurs 
Selected Leather Uppers. 
Leather Soles and Heels. 
Fully Lined. Leather In- 
soles. Stitchdown Con- 
struction. SIZES: 4-9 
Style 826—Brown 
Style 827—Black 


$4.25 


Terms: 2/10 N/30 
Send for Samples 


ARNOFF SHOE COMPANY 


Gire to the 


No. 3835 








RED CROSS | 
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Tanners’ Council 


Analyzes Conditions 


New York.—A report in the March 
25th issue of Council News, a weekly 
publication issued by the Tanners’ 
Council of America, reviewed the cur- 
rent situation in the leather and shoe 
markets, as well as the general eco- 
nomic picture. The report read, in 
part, as follows: 

“During the past week developments 
arising from the international situ- 
ation have introduced new factors in 
the appraisal of economic trends, 
These factors are intangibles which 
cannot be analyzed in the terms of 
facts and figures. They raise a ques- 
tion to which there can be no imme- 
diate answer and the careful busi- 
ness man can only try to see the pos- 
sible pattern which may come to light 
in coming weeks and months. Even 
a review of known facts is hazardous 
at this time because circumstances can 
change quickly. However, if present 
facts with a bearing on the leather in- 
dustry are lined up today they would 
look about as follows: 

“The General Economic Trend—Un- 
til the President’s message to Congress 
last week the evidence was accumu- 
lating that a correction of considerable 
extent was beginning to take place in 
business. A fairly wide range of con- 
sumer and semi-durable goods indus- 
tries was experiencing curtailed de- 
mand and the consequences of ample 
inventories at the manufacturing and 
retail levels. There were indications 
of the same process making itself felt 
in durable goods. Consumer demand, 
measured by unit sales of merchandise, 
was falling behind a year ago, although 
the pre-Easter test was not yet con- 
clusive. Export business had dimin- 
ished and foreign trade analysis be- 
lieved that even passage of ERP by 
Congress would not restore export 
volume to the 1947 level. Finally the 
opinion began to be expressed in some 
quarters that capital goods output had 
seen its peak, that industrial plans for 
expansion were likely to fall short of 
the optimistic totals foreseen last year. 

“After the events of last week, the 
pertinent question became: Will pre- 
paredness measures now contemplated 
or in prospect check the previous de- 
flationary trend? Such a change might 
be possible for two reasons, the first 
psychological, and the second an ac- 
tual expansion of expenditures for de- 
fense procurement. 

“Any change in business thinking or 
activity based only upon sentiment or 
psychology and not confirmed by con- 
crete government steps may well be of 
temporary duration. This would de- 
pend, of course, upon the relative tem- 
perature of international affairs. More 
than a change in thinking will be neces- 
sary to arrest a trend caused by large 
inventories, reduced backlogs, lagging 

(Turn to Page 327, Please) 








CHILDREN’S SHOES 














Smooth Leather Uppers 


Non-Marking Flexible 
Rubber Sport Soles 


$2.00 


N/10 days 
F.O.B, N.Y. 





Brown Moccasin, Brown Wing Tip. 
Brown with Brown Alligator Saddle, 
Brown with White Saddle. 

Sizes 842-12; 1244-3 
In Stock Immediate Delivery 


Ben Marbach Footwear Co. 


107 West Broadway New York 13, N.Y. 
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QUALITY SHOES 


SINCE 1932 


We sell branded qual- 
ity shoes below current 
prices. Nationally 
known for surpluses 
from the nation's lead- 
ing manufacturers. 
Write us your needs. 












1215 Washington Ave. 
St. Lovis 3, Mo. 


While in Town See Weil 
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“LYCO” seamless sole, elastic top, snug 
fitting heel, one shade only. 

“Celanese” Rayon ........ $2.75 per dozen pair 
Quality Cotton _......... 1.80 “ - - 
Packed in 6 doz. attractive Display Counter 
Easel or in dozen boxes ..... sizes 8 to ll 

LYONS & COMPANY 
120 Duane St., New York 7, N. Y. 

Quality Shoe Store Supplies for 48 Years 
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News of the Sielesmtht and Syyoleers 


T. E. Gallagher Joins 


Selby Shoe Company 
Portsmouth, O. — T. E. Gallagher, 

has joined The Selby Shoe Company, 

Portsmouth, Ohic, as New England 





T. E. GALLAGHER 


representative for the Division, suc- 
ceeding H. H. Callahan, who resigned 
to become president of Sbicca. 

Mr. Gallagher has had both manu- 
facturing and retailing experience, 
having traveled for Interrational Shoe 
Company, and more recently conducted 
his own retail business in White Plains, 
New York. 


Employes Honored With 


Plaques at Endicott Johnson 

Endicott, N. Y. — A plaque honoring 
the 1,764 employees of Endicott John- 
son Corp. from Endicott, West Endicott 
and Owego who served in World War 
Il was dedicated in the new Endicott 
Johnson Medical Building here, with 
company, civic and veterans’ represen- 
tatives attending. Gold stars are oppo- 
site the names of 37 employees who 
gave their lives in the war. 

At a similar ceremony in Wilson 
Memorial Hospital, Johnson City, a 
plaque bearing the names of 2,358 
veterans from Johnson City and Bing- 
hamton was unveiled by Charles F. 
Johnson, Jr., Endicott Johnson vice 
president. There are 57 gold stars on 
the second plaque. 


Sales Offices Moved 

New York—Sales offices of the Bus- 
ter Brown division of the Brown Shoe 
Company, here, have been moved from 
the fourth floor to the seventh (708) 
of the Marbridge Building, it has been 
announced. Sales representatives there 
will be O. E. Hoskinson, Frank Mirra, 
and Herman Jacobs. 
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Cobblers, Inc. Opens New 
Slipper Division 

Los Angeles, Cal.—Opening of a new 
slipper division and the presentation of 
a new group of Citified Suedes were 
announced by Walter Braun, president 
and designer for Cobblers, Inc. Aug- 
menting the expansion program of this 
house, the two new activities will be 
carried on in addition to the manu- 
facture of smooth-leather casuals. 

The slipper division is based on a new 
platform construction. Two distinct 
types are being shown. One is a shear- 
ling lining. The second, a group of 
scuffs and d’Orsays in the same un- 
lined elk as the regular line. 

The Citified Suedes embody new shoe 
trends such as a slightly higher heel 
height in some styles, a more feminine 
manner, greater refinement of finish 
and detail, to coordinate with the new 
clothes. 


700 Employes Share 
$60,000 in Bonus 


Columbus, O.—The G. Edwin Smith 
Company, manufacturers of women’s 
shoes, and its affiliate, The Nisley Co., 
which operates a chain of retail shoe 
stores, paid more than $60,000 in bonus 
payments to more than 700 local asso- 
ciates recently. 

R. D. Jackson, president and genera! 
manager of the manufacturing com 
pany, revealed that associates with five 
years or more of service received 2 per 
cent of their 1947 earnings. Those 
with three to five years’ service re- 
ceived 1% per cent and those with from 
one to three years’ service received 1 
per cent. The rest of the associates 
received $1 for each month of service. 

Managers of the Nisley stores were 
paid bonuses according to increase in 
sales, expense control and a share in 
the profits of their respective stores. 





White New International Shoe Stylist 





A. L. WHITE 


St. Louis, Mo. — Mel R. Cronshaw, 
65 years old, style manager of juvenile 
shoes at International Shoe Co. for 
nearly two decades, retired from his 
post under International’s retirement 
plan April 1. His successor is A. L. 
White, who has been in charge of juve- 
nile shoe merchandising for the Rob- 
erts, Johnson and Rand branch of In- 
ternational for approximately 25 years. 

Mr. Cronshaw joined International in 
1928 as a speciality salesman for the 
Continental branch and continued in 
this position for about two years be- 
fore being advanced to style manager 
for all of International’s juvenile shoes. 
Prior to joining International he had 
served as head of the factory system 
for the Sharood Shoe Co., St. Paul and 
as a salesman and later sales manager 
and vice-president of the A. S. Kreider 





MEL R. CRONSHAW 
Shoe Co., Amivlle, Pa. 

A hard driving individual, Mr. Cron- 
shaw is credited by his associates as 
having been influential in building style 
into juvenile lines. 

For a number of years he served on 
the juvenile committee of manufactur- 
ers and retailers and is well known in 
both manufacturing and retail circles. 

With his wife, Mrs, Ellen Cronshaw, 
he will make his home in Winter Park, 
Florida. 

Mr. White has had a long association 
with International, dating back to 1923 
when he was merchandise manager of 
the juvenile line for Roberts, Johnson 
and Rand. 

Before joining International he was a 
buyer for a department store in Jackson, 
Miss. 
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Hamilton, Scheu & Walsh 


Announces New Changes 


St. Louis — Harry Bennigson, vice- 
president and general sales manager 
of the Hamilton, Scheu & Walsh Shoe 
Co., has announced a number of new 
appointments to the firm’s sales organ- 
ization. 





JENNIE MONTI 


Vere Curtis, who formerly merchan- 
dised the better shoes for Broadway 
Department Store in Los Angeles, and 
who has had many years of experience 
in the shoe business, will cover Cali- 
fornia, Arizona, New Mexico, Nevada 
and the Hawaiian Islands. 





VERE CURTIS 


James Swanson, formerly buyer for 
the Crescent in Spokane, Washington 
and for the past two years a repre- 
sentative of Monogram Footwear, Inc., 
will cover the Pacific northwestern 
states — Oregon, Washington, Idaho, 
Montana, Utah, Colorado, North Da 
kota, South Dakota and Western Can- 
ada. 

Miss Jennie Monti, who has been 
with the company in the sales organiza- 
tion since its inception, has been named 
assistant sales manager. 

John Laughlin, also a member of the 
sales organization of Hamilton, Scheu 
and Walsh since its inception, has been 
appointed senior advisor to the sales 
department. 
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Shoe Travelers Appoint 


Committees for 1948 

Dallas, Texas — President W. B. 
Doherty of the Southwestern Shoe 
Travelers Association has announced 
the appointment of the following stand- 
ing committees for 1948: 

Convention committee — J. C. Sim- 
mons, chairman; C. T. Clowe, Hugh R. 
Brown, C. V. Hammond, and T, French 
Snelling; publicity committee — J. H. 
Looney, chairman; O. B. Heaton, A. C. 
Ludlam, Charles W. Gross, Gaylord 


Hankins; legislative committee — J. 
Wiley Biggs, chairman; Pat W. Hart, 
S. F. Ford; insurance committee — A. 


E. Allen, chairman; Walter B. Taylor, 
Norton R. Thompson; transportation 
committee — Ear] Haney, chairman; E. 
W. St. John, E. J. Schwarzman; hotel 
committee — E. J. Eichhorn, chairman; 
W. S. Hepple and C. N. Parsons. 

A committee of the association con- 
sisting of W. A. Baumann, C. T. Clowe, 
D. P. Copeland and the secretary-man- 
ager of the association, has made ar- 
rangements with the Southland Hotel 
for the use of a number of display 
rooms to accommodate the Southwest- 
ern shows. The Adolphus Hote] has 
agreed to allot 25 additional display 
rooms, making the number 150 instead 
of 125. It will not be necessary there- 
fore to divide the Fall Shoe Show be- 
tween Dallas and Fort Worth as had 
been suggested. 





Acrobat Appoints J. Strub 


Nashville, Tenn.—Acrobat Shoe Com- 
pany, division of General Shoe Cor- 
poration, here, has announced the ap- 
pointment of Joseph M. Strub as its 
representative in the states of Minne- 
sota, North Dakota, South Dakota and 
Western Wisconsin. 


C. J. Hutchison Joins 


Spalsbury-Steis Company 

St. Louis, Mo. — Dick Phipps, Sales 
Manager of Spalsbury-Steis Shoe Com- 
pany, has announced the appointment 
of C. J. (Hutch) Hutchison to repre- 
sent the firm in the Southwestern ter- 
ritory. He will make his headquarters 





Cc. J. HUTCHISON 


in Dallas. 

Mr. Hutchison has a background of 
nearly 25 years in the shoe business 
and is acquainted with merchandising 
problems of the retailer as well as the 
manufacturer. 

Before joining Spalsbury-Steis Shoe 
Company, Mr. Hutchison was associated 
with the Brown Shoe Company for nine 
years during which time he traveled the 
West Coast territory. Prior to that, he 
covered the Southwest territory with 
California Casuals, so he is returning 
to his old stamping grounds and his 
many friends in the Southwest. 

Before going on the road, he spent 
15 years in the retail shoe business. 





Weyenberg Shoe Five Does Well In Honolulu 





Milwaukee, Wisc.—The Weyenberg Shoe Mfg. Company, here, are very proud of 
the members of the Weyenberg basketball team in Honolulu. The team, using the name 
of the Milwaukee company, without financial support or suggestions from the shoe com- 
pany, has fared well in league competition and is a very definite tactor in the sports 


lite, of the Hawaiian Islands. 


The Weyenberg Shoe team is sponsored by Al Shelton and Reuben Goo. 
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The latest revised edition of 
THE SHOE AND LEATHER 
LEXICON — the 4th — is 
available again! 
This illustrated glossary of trade 
and technical terms serves a 
very useful purpose for it is filled 
with helpful information. It is a 
steady source for your daily ref- 
erence and your constant “tool 
of the trade.” 


The Shoe and Leather Lexicon 
75¢ per copy, prepaid 


BOOT and SHOE 


100 East 42nd Street 
New York 17, N. Y. 


RECORDER 











MORE QUICK HELPS 
FOR SHOE RETAILERS 


from the only book of its kind; encycle- 
— of cable, workable ideas for 
enced merchan’ 


t. Ne theories— 
at tried, true . NOT just another shoe 
poy but offers ine addition to 138 specific 

ideas from the 


oe promoti 
entire retaili ary for instant adaptation 
te his particular requirements. 


Foreword PAUL H. NYSTROM, Pre- 
fesser of Scheol of Businvss, 
Celumbia University. 
Please remit with order. 

xs 4 Chpts. 


BOOT AND SHOE RECORDER 
100 E. 42nd St.. New York 17, N.Y. 
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Tanners’ Council 
Analyzes Conditions 
(Continued from Page 324) 


consumption and the return of competi- 
tive markets. 

“The effect upon business conditions 
of preparedness steps would depend 
entirely on the scope of the additional 
expenditures undertaken by the gov- 
ernment. Should these involve only 
an increase in the strength of the 
armed forces to their authorized level 
and an addition to the budget of two 
or three billion dollars, the over-all 
results may not prove extremely sig- 
nificant. Many industries might still 
experience the correction which began 
earlier in the year. However, should 
conditions require a much _ greater 
mobilization of defense strength, then 
the entire economy would be subjected 
to powerful influences. Here the time 
factor and the day-to-day or week- 
to-week changes in foreign affairs 
make it impossible to do more than 
conjecture and wait for specific indi- 
cations of government policy. 

“Leather and Shoe Conditions—In- 
ternational problems were brought 
sharply into the open at a time when 
the leather and shoe business was ex- 
periencing the consequences of pre- 
vious large production and of lagging 
retail sales, dut in part to prolonged 
poor shoe selling weather. Stocks of 
finished leather in tanners’ hands were 
modest, but stocks of finished shoes 
held principally by distributors were 
appreciably larger than last year. 
Relative inactivity prevailed in shoe 
markets, and manufacturers were de- 
laying the purchase of leather needed 
for production in the near future. In 
short, the industry was experiencing 
the. lower half of one of its typical 
cycles within the broader cycles of 
general business. For the six months 
ended March it is estimated that shoe 
output reached a rate of 486 million 
pairs a year. This was higher than 
the level of shoe consumption at retail. 

“The packing house strike coincided 
with the tension in foreign affairs and 
may have changed immediate supply- 
demand factors. Duration of the 
strike and the degree to which it has 
interrupted the flow of raw material 
supplies should become clearer with- 
in the next few days. 

“Current Questions—Stated as blunt- 
ly as possible, the question before tan- 
ners is: Have events and develop- 
ments of the past week changed the 
pattern of facts previously apparent? 
No one can flatly answer that ques- 
tion. It may be sound policy before 
jumping to any conclusions to wait for 
a good, long, look-see, to try to know 
whether the pot will merely simmer 
or boil. All the facts in evidence be- 
fore the intangibles were put on the 
scales still carry a lot of weight; they 
should not be dismissed when tanners 
think about headlines and their impli- 
cations.” 


















IN STOCK FOR 
PROMPT DELIVERY 
J. M. CONNELL SHOE CO. 











BARIS SELLS 


Shees from Surplus 
ae Better for Less 
BARIS SHOE CO., Inc. 
WOrth 2-5180-1 
79-81 Reade St., New York 7, N. Y. 


























BROWN KID ROMEOS 


Leather quarter back, — a, heavy 
leather soles, brown rubber 


SIZES INS — Daily or Weekly 






S10: Men's, 
Sizes: 6 to 12 
24 Pr. to case 
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CHILDREN’S | 
BAREFOOT SANDAL — 
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Heavy Smooth Elk — Unlined — | 
Brown Smooth No-Mark Rubber 
Soles and Heels | 








Red 
Brown 
White 


$1.35 
Limited Time Only 


814-12, 
Heavy 


Sandals, Leather Insoles, Oak Bend Soles | 
$2.00 


12%-2 


Unlined Elk 


Sizes: 5-8, 


| 
As above, Leather 


Sizes: 5-8, 8%-12 Spring Heels 
1214-3 Regular Heels $2.10 
Immediate Delivery 
Net 10 days F.O.B. N.Y. | 
36 pairs to a run of color to case | 


POLONER SHOE COMPANY | 


156 Duane Street New York, N. Y. | 











America’s Finest Slippers 
FOR WOMEN 


THE KING supper 


KING SLIPPER MFG. CO. 
1160 Washington St., Boston, Mass. 
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style 


OXFORDS 


Heavy leather outersoles 
with rubber heels. 
Sizes from 6 to 12 
D and E Widths 

Style No. 114 


$2.25 per pair 


Minimum orders — 12 pairs 


KANDEL SHOE COMPANY 


Manufacturer-Distributors of Men’s Shoes 
114 READE STREET NEW YORK 13, N. Y. 


Buy Savings Bonds 
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Resume Business Clinics At Shoe Fair 


Private Conferences With Experts On Expense Control and Store 
Management Available to Retailers Without Charge 
April 26, 27, 28 and 29. 


Chicago, Ill.—Increasingly important 
to all visiting retail shoe men will be 
the Expense Control and Store Manage- 
ment Clinics conducted by the National 
Shoe Fair to be held in Chicago, April 
26, 27, 28, 29, 1948. The Fair is jointly 
sponsored by the National Shoe Manu- 
facturers Association and the National 
Shoe Retailers Association. 

The clinics will again be directed 
in cooperation with members of the 
faculty of the School of Commerce, 
Northwestern University, Evanston, 
Illinois. This work, inaugurated at the 
1947 Fall Fair after a war-period lapse, 
will continue with the same experienced 
staff headed by James F. Hawkinson, 
chairman of the Department of Market- 
ing of Northwestern University, with 
which he has been associated for over 
twenty years. He has been a sales 
supervisor with a large manufacturer 
selling to retailers, and adviser to trade 
groups on marketing problems as well 
as consultant to a number of companies. 
Ira D. Anderson, associate professor of 
marketing, has done research work for 
many retail associations and Marshall 
Field and Company. William F. Brown, 
the third member of the staff, is asso- 
ciate professor of marketing, having 
done research work in both retailing 
and marketing. 

This group of qualified experts are 
available to all retailers attending the 
National Shoe Fair. They may consult 
with them on individual problems af- 
fecting their business. There is no 
charge for this service which is offered 
by the National Shoe Fair in assisting 
retailers requiring direction and advice 
from authorities equipped to discuss 
operating difficulties being experienced 
in many stores today, 

A “Confidential Merchandising State- 
ment” has been prepared by the mem- 
bers of the staff. Retailers intending 
to consult members of the clinics should 
fill in the form and bring it with them. 
They may have a copy by writing the 


National Shoe Fair, Palmer House, 
Chicago 90, Illinois. 
Here are important observations 


made by Professor James R. Hawkin- 
son relating to the changes in retail 
conditions today which many shoe mer- 
chants are experiencing: 


For some time dollar volume of shoe 
sales has been supported by increasing 
prices per pair in the face of declining 
unit sales volume. This trend cannot 
continue indefinitely. Should unit sales 
fall much faster and should prices drop, 
shoe retailers will be faced with a crit- 
ical decline in dollar sales volume. Such 
a prospect should cause them to pay 
special attention to the matter of the 
“break-even-point.” This point is sim- 
ply that volume which must be attained 


at a given margin of profit in order to 
meet all expenses. 

The problem of the break-even point 
is particularly serious at the present 
time because shoe retailers in general 
have seen their dollar expense figures 
climb very rapidly from pre-war levels. 
A volume of sales which would have 
more than covered costs in 1940, would 
today result in a substantial balance 
in the red. Further means of improv- 
ing efficiency of operating should be 
investigated. Any attempt to increase 
unit sales must be given careful con- 
sideration particularly to: (1) the 
obtaining and maintenance of a well- 
balanced stock of shoes; (2) the im- 
provement of the personal selling in 
the store; (3) the aggressive promotion 
of the merchandise and services of the 
store; and (4) the holding of retail 
prices to the absolute minimum pos- 
sible in view of the retailer’s type of 
operation. 

The effective control of operating ex- 
penses will among other things require: 
(1) a detailed examination of the ex- 
penses of the business with particular 
reference to their importance in con- 
tributing to sales volume of the store; 
(2) more consideration of the large in- 
creases in the dollar amounts of many 
expense items and less satisfaction 
about the past favorable expense ratios 
which resulted largely from the un- 
usually high sales volume increases of 
past years; and (3) careful attention 
to what it costs in dollars and cents to 
handle a transaction or other specific 
activities in the business. 

Clinics will be held in the Exhibition 
Hall, of The Stevens, on April 26, 27 
and 28, from 9:30 A.M. to 12:00 noon 
and from 2:00 P.M, until 4:30 P. M. A 
receptionist will be in attendance to 
schedule appointments. This will con- 
serve time and prevent unnecessary 
waiting. Appointments may be made in 
advance by writing the National Shoe 
Fair. Palmer House, Chicago, III. 





Motley Appointed District 
Supervisor of Kent’s Shoes 

Vancouver, B. C. — Kent’s Shoes, 
Vancouver, have appointed Jack Mot- 
ley, district supervisor for Vancouver 
and Chilliwack, B. C. Since taking 
over his new position, Mr. Motley has 
opened a new store for his firm of 
which he is manager. 

Mr. Motley has been with Kent’s 
since 1939, and during the past several 
years has opened and supervised a 
number of new outlets in Eastern Can- 
ada. Shortly after his arrival in 
Vancouver an enjoyable party was 
held for all the Kent Store managers 
in this district. 
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BOUNCERS 
by 


ROCHESTER WELT SHOE, INC. |, 


FLEXIBILITY—Moves with the foot. Al- 


lows freedom of movement. 
SCIENTIFICALLY WEDGED — To pre- 
vent pronation or inward tipping. 
CUSHIONED—-For ease and comfort. 
STURDY —Double tip scuffer toe. 
MODERN DESIGN—PBuilt in a modern 
last for fit. 





BOUNCERS are available in Boots, Ox- 
ferds and Sandals in Sizes 3')-9', in 
the necessary widths. 

Four attractive colors-WHITE, BROWN, 
SMOKE and RED. 

BOUNCERS are approved and recom- 
mended by doctors. 


32 Exchange Street Rochester, N. Y. 
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SANDALS 


@ No. F55—Made to 
rigid Gov't specifications! 
Superior quality... . 
Shaped to foot 
contour, raised 






12. Packed: 72 A, 

pr. to case. 

@ IMMEDIATE DELIVERY poz 
Henry Modell & Co., Inc. 


7 E. 4th St. @ GR 7-2807 @ New York 3 











Easter Selling Uneven 
(Continued from Page 302) 

This latter fact is attributed to the in- 
creasing tendency to style up even the 
toddler’s shoes, thus encouraging 
“dressy” purchases, and the swing of 
“Bobby-Sockers” to more highly styled 
shoes rather than wearing just loafers 
or saddle oxfords. 

Continued cold weather up to Palm 
Sunday week-end cut all apparel sales 
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including shoes. However, the entire 
week before Easter up through Good 
Friday brought sunny skies and warm 
temperatures, which on two days went 
to 70 degrees, so retailers finished the 
month better than they had estimated 
earlier. A sudden drop in temperature 
and snow flurries on Easter Saturday 
cut into the last minute shopper volume 
which many of the stores, particularly 
those in outlying shopping sections, had 
hoped to obtain. 

Some stores did almost as well in 
unit sales as last year, but the volume 
was considerably lower. This was due 
to the popularity of flats and heavy 
buying of this type in lower price 
ranges by teen-agers as well as older 
women. 

Although bad weather and the early 
Easter were held partly responsible for 
the drop in sales this year, increasing 
price resistance was also a factor. Re- 
tailers point out that women evidently 
have plenty of shoes in their closet and 
are continuing to buy them only if they 
need them and then insist that they be 
the best value possible for the money. 

Black chiefly in calf, (although there 
has been a surprising interest in suede) 
continued the number one seller in all 
price ranges and all types of shops and 
departments. It was, however, closely 
crowded by blue. Greens were excep- 
tionally good in the color family, with 
red falling off some in demand, but with 
lively sales in grays and cocoa shade. 
Patents in some shops were down 50 
per cent from last year’s sales, while 
in other quarters they have continued 
in consistent demand. Although there 
are indications of acceptance of closed- 
up shoes, opened-up types dominated 
sales. Platforms are still extremely 
popular, especially from a half to three- 
quarter inch, with volume in the half 
inch height. 


To Increase Production 


St. Louis—In a recent statement 
to the Recorder, Edward W. Morris, 
president of the Victory Shoe Co., re- 
vealed plans for an expansion of the 
firm’s production program and a re- 
vamping of styling techniques. 

Current production of women’s 
stitchdown shoes,, he said, will be 
jumped from 900 pairs a day to 1200 
pairs and at the same time the com- 
pany will launch an additional 1,000 
pair a day production of baby doll type 
flats and wedge heel flats to retail in 
the moderate price bracket. These 
shoes, to be made by the cement con- 
struction process, will mark the firm’s 
entry into the junior miss field. 

The Fall line of stitchdown types 
also will differ notably from current 
styles in this line, Mr. Morris added, 
incorporating styling techniques of the 
firm’s new stylist, Robert W. Hull. 
Other officers of the company are J. F. 
Tegeler, vice-president, and Robert 
Mills, secretary. 
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GENUINE 


TENNIS COURT SHOES 


No. 707 Men's White No. 708 Men's Blue 





L 
SIZES: 6% to 1i—7 to 11—8 to 12 
Terms: 2/10 N/30 
Immediate Delivery 


ARNOFF SHOE COMPANY 
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America’s Finest Slippers 
FOR MEN 


THE KING super 


KING SLIPPER MFG. CO. 
1160 Washington St., Boston, Mass. 











MAJORETTE BOOTS 
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White Elk Leather Uppers 


Leather Soles 


Front Tassels 






Stitchdown 
Construction 


$5.25 


Sizes 4-9 


2/10 N/30 
Send for Samples 3880 


BARNOFF SHOE COMPANY 
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SALESMEN WANTED | SALESMEN WANTED | SALESMEN WANTED 














UNLIMITED OPPORTUNITY | SALESMAN 


For Earnings available to HONEST, CONSCIENTIOUS, HARD WORKING 


men with SALES ABILITY, seeking a life-time connection where they will be WANTED 


happy in their work. 
Openings available in some EASTERN, SOUTH CENTRAL and WEST 


COAST STATES for high-type, experienced men. Complete, well-accepted line. for 
Must know corrective fitting, have car and be free to travel. Previous road ex- 


perience helpful. Full time—no sideline. - P 
Write in Confidence to Mr. Scott, giving full particulars, Children Ss and 
qualifications and photo. 


SCOTT FOOT APPLIANCE COMPANY Misses’ Shoes 


" 1701 WEBSTER STREET OMAHA 2, NEBRASKA 





in the following territories: 








1. Michigan and Indiana 


Nationally advertised, Women’s Littleway, Corrective, In-Stock © Geter See 
Line, retailing about $8.00, has following territory open: 
This man has a rare opportunity to 
SOUTHEASTERN STATES represent a Nationally respected and 
Alabama, Kentucky, Tennessee, Mississippi, Louisiana, Florida | | nationally advertised Line of Classic 
MIDWEST STATES Children’s Shoes. Must now be living 
Missouri, Kansas, Arkansas in the territory. Must be an ex- 
r perienced shoe man. Write in full 
MIDEAST STATES confidence. 

New Jersey, Delaware, Maryland | | Address Box 493, care BOOT & SHOE RECORDER, 


excluding Baltimore and Washington | 100 East 42nd Strent, Mew Vert, . Y. 





Many of our salesmen earning over $10,000 yearly in similar 





territories, on straight commission, full time basis. Only ex- 
perienced, industrious “go-getters” with excellent reputation 
considered. 


Lumbard-Watson Co. Auburn, Maine 


| SHOE FACTORY PRODUCING 
| | NATIONALLY DISTRIBUTED 
BRANDED WOMEN’S LINE 
Requires three additional young, experienced, 
traveiing shoe salemen to cover: 

A. Washington, D. C., Virginia, W. Virginia, 
Delaware, Kentucky, No. Carolina. 











SALESMEN WANTED SALESMEN B. Minnesota, lowa, Missouri, Kansas. 

See our advertisement on Page 257 CHEAP MEN’S SLIPPERS C. Washington, Oregon, Montana, Idaho, 
if you feel you could sell these popular priced Price: $1.25 Net 5 Case Lots Only Wyoming. 
shoes, Write for full details of one of the most Department Stores, Basements, Outlet Stores. i i 
interesting and attractive propositions ever offered SOLD AS IMPERFECT : asian ee ee ee eee 
a salesman. a cases, sizes 6 to 11. Made to Retail ads Box 490, 

uring War for $3.95. Have you this class of ress care BOOT & SHOE . +o 
ROBERTS - HART, INC. trade? Address Box 2488, care of Boot & Shoe 100 East 42nd Street, New York, N 
Keene, New Hampshire Recorder, 10 High St., Boston 10, Mass. 


























ALESMAN WANTED, WITH GOOD CON. 


° NECTION on a High-Grade Men's Sh B s ° B nd 
Buy Savings Bonds | 9-!-!"ys iss," | Buy Savings Bonds 


Louisiana. Address #495, care Boot & Shoe 











ae. 100 East 42nd Street, New York. 








CLASSIFIED ADVERTISING RATES 


The rate for undisplayed classified advertising is 12 cents a word under any of our classified headings. When a box number 
is desired, addressed to any of our offices, 12 words must be added for this and charged at the word rate. If advertiser's own 
name and address is used, count each word (street number is one word) at word rate. Classified advertising is payable 
in advance. Send check or money order with your copy. No accounts are opened for classified advertising except for regular 


advertisers on contract. 
The rate for all displayed or boxed in classified advertisements is $10.00 an inch with a maximum of 46 words per inch. 





& Advertisements for this page must be in our New York Office 10 days preceding publication date ™ 
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SALESMEN WANTED 


SIDE LINE SALESMAN WTD. 











Salesmen with Good 
Following of Leading 


Department Stores 
And High-grade 
Retail Outlets 


For Nationally known, Nation- 
ally advertised manufactured 
Line Women’s Casuals. All re- 
plies treated in strict confidence. 
State experience, age. Territory 
open: Texas, Louisiana, Okla- 
homa, Arkansas, New York and 
New Jersey. 

Address Box 496, care BOOT & SHOE RECORDER, 

100 East 42nd Street, New York, N. Y. 











WOMEN’S HI STYLE 


And Staple Shoe Line, all proven 
sellers and top flite styles, offered to 
experienced men in OHIO, INDIANA, 
MINNESOTA, WISCONSIN, 
MICHIGAN, KANSAS, NEBRASKA, 
TEXAS, ILLINOIS, MISSOURI and 
SOUTHERN STATES. Write in 
confidence giving details to 


BENJAMIN WALK & CO., INC. 


205 Essex St. Boston 11, Mass. 








SALESMEN WANTED 


Manufacturer of Nationally 
Advertised Line of Men’s Goodyear 
Welt Dress Shoes 


desires salesmen to sell retail trade 
from in stock division and to sell 
large users direct from factory. ALL 
TERRITORIES OPEN EXCEPT 
California, Minnesota, Wisconsin, 
Iowa, Nebraska, Oklahoma, [IIlinois, 
West Virginia and New England. 


ACME SHOE CoO., INC. 
168 Lincoln St., Boston 11, Mass. 








MAINE — VERMONT 
NEW HAMPSHIRE 


Established Trade 


Complete popular priced women’s 
novelty and staple shoe line. An ex- 
cellent oppertunity for an experienced 
salesman. Main or side line. This 
area actively solicited by us for thirty 
years. All replies confidential. 


Address Box 497, care BOOT & SHOE RECORDER, 
10 High Street, Boston 10, Mass. 








IDE LINE SALESMAN FOR RETAIL 

SHOE BOWS AND BELTS. All territories 
open. Commission basis. Address 2462, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York, N. Y. 





ALESMEN WANTED for Various Terri- 
tories to sell small display fixture. Any 
stores handling shoes are prospective buyers 
Four samples fit in ordinary shoe box. Ex 
liberal commissions. State terri 


ceptionally 
Address #452, care Boot & Shoe 


tory covered 














BUSINESS OPPORTUNITY 








REPRESENTATION 
WANTED 


in America for high-class Northampton made shoes 
Nation wide distribution essential. Please write 
JOHN MARLOW & CO., Ltd., Northampton, Eng- 


land. 
{Division of the Norvic Shoe Co., Ltd.) 


























Recorder, 100 East 42nd Street, New York, 
pecs POSITION WANTED 
BABY Mocs : WHat DO YOU HAVE TO OFFER? Field 
Hand-Sewn Moccasins in White Elk Supervisor and Buyer for Large Chain of 
Sizes © to 3. Top quality — proven repeater Shoe Departments desires change. 15 years 
Deliveries from stock. Top commission. Retail experience in Wholesale and Retail. Will con 
$1.95-$2.00. All territories open. State other sider Wholesale job, traveling or Management 
Lines in reply of Large Volume Shoe Department. Address 
2489, care Boot & Shoe Recorder, 100 East 
a as han ce Ok . 42nd Street, New York, N. ¥ 
SALESMEN WITH FOLLOWING AMONG HELP WANTED 
CHAINS, DEPARTMENT STORES, ETC.., 
to carry attractive line of Ornaments in Plas- 
tic, Metal, Rhinestone and Leather, retailing ANTED EXPERIENCED RETAIL 


at SOc to $1. per pair. Liberal commission 
basis; good territories open. Please give 
details. Address 3445, care Boot & Shoe Re- 
corder, 100 East 42nd Street, New York, N. Y 





IDELINE SALESMAN WANTED TO 

CARRY HIGH GRADE Children’s Welt 
Shoes and Ankle Straps. Commission Basis; 
References. State Territory. Address 7423, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y 





MANUFACTURER OF “SUNSHINE” 
SMART FLATTIE SANDALS in Gold and 
Pastel Leathers, retail at $4. to $. wants only 
men who now have representative Line calling 
on larger Retail and Department Stores in 
larger cities only. Two weeks delivery. State 
Line you now represent. SACHS MFG. CO., 
1401 Central Parkway, Cincinnati, Ohio 


LINE WANTED 











MANUFACTURERS 


West Coast Shoe Travelers Associates have — 
salesmen in their organization te represent 
company. All territories Denver West. if you have 
openings in above —" communicate at 


with our Associat WEST COAST SHOE 
TRAVELERS ASSOCIATES, ROOM 320, HAAS 
BLDG., 21? WEST SEVENTH STREET, LOS 


ANGELES 14, CALIF. 








ATTENTION 


MANUFACTURERS OF 


PLAY SHOES 
AND SLIPPERS 


Interested in high-grade representa- 
tion in Mid-West to handle large 
Chains, Mail Order 
Wholesalers by reputable and well 
established man. Drop me a line for 
details. 


Houses and 


Address Box 396, care BOOT & SHOE RECORDER 
209 South State Street, Chicago 4, Ill. 











April 15, 1948 


SALESMAN able to fit and sell the best 
trade. We feature Foot Savers for Women; 
Kali-Sten-Iks for Children, and other top 
grade lines, Salary and commission. No night 
work, Write full particulars. E. J. FANNING, 
OAK PARK, ILL 


AVE OPENING FOR TWO SOBER, CAP 

ABLE, AGGRESSIVE SHOE MANAGERS 
for Women's Retail Shoe Departments and 
Exclusive Shoe Stores merchandising shoes 
$8. to $25. Must be good salesman and know 
how to handle fast floor. Will give good 
proposition to earn good money to right party 
Give full details in first letter regarding 
family — > for last five years, 
each year se te; also quote present salary 
BRUMMEL "SHOES. INC., aie at Third 
Street, Evansville, Indians 





FOR SALE 


IR SALE: COMPLETE LADIES’ SHOE 

STOCK for immediate sale, consisting of 
approximately 2,100 pair of Medium and Bet 
ter Grade Footwear; All well-known Brand 
names; low and medium heel walking oxfords 
Stock will be discounted from wholesale 
prices. Would like to move outright but party 
buying stock may throw sale of shoes in store 
here before moving balance of remaining 
stock. Chiselers do not answer this ad as 
we will not sacrifice. All replies to: HER 
MAN DEAN, % DEAN'S, BORGER, TEXAS 





N LONG ISLAND, ABOUT SO MILES 

FROM NEW YORK CITY. Only exclusive 

Shoe Store in Town of 15,000 | ar Na 
€ 








tionally advertised brands we the entire 
family. Owner has other interests. Address 
#2492, care Boot & Shoe Recorder, 100 East 
42nd Street, New York, N. Y 

HOE AND SHOE SPECIALTY LINES 


WANTED by Pittsburgh Sales Organiza 
tion calling on Jobbers and Department Stores 
in Western Pennsylvania, West Virginia, 
Eastern Ohio, Western New York. Established 
Manufacturers only. References furnished 
Address 2491, care Boot & Shoe | 
100 East 42nd Street, New York, 





WANTED TO PURCHASE 


AMILY SHOE STORE: ESTABLISHED, 
Branded Lines; Volume $75,000 to $175,000; 
Located town 15,000 to 75,000, Pennsylvania, 
New York, New Jersey, or bordering States. 





Cash deal. Address #494, care Boot & Shoe 
petapeer, 100 East 42nd Street, New York, 
331 

















FOR SALE 





| FOR SALE 


WANTED TO PURCHASE 











FOR RENT 


183 ESSEX STREET — — Corner of South Street, Boston 
Fireproof Building, in heart of Shoe and Leather District; 32,000 
square feet of space in units of 3,000 to 13,000 feet. Approx- 
imately 2,000 feet of corner street floor space. 

Immediate Occupancy 


Inquire: H. N. GORIN & LEEDER MGMT., COMPANY 


318 HARVARD STREET BROOKLINE, MASS. 
LO. 6-7010 or Your Own Broker. 








WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH 
SHORT LEASES ASSUMED 
YOUR NAME AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobs” 


89 READE STREET 
New York City 
Phone BARCLAY 7-7887 











WANTED TO PURCHASE 


WANTED TO PURCHASE 








ATTENTION! 
SHOE JOBS 


QUALITY SHOES SINCE 1932 









Manvufacturers ... Retailers... 
and Chains 
We want to buy men’s, women's 
ond children's shoes. 
M, K. WEIL SHOE COMPANY 
1215 Washington Ave. 
St. Lovis 3, Mo. 



















“While in Town See Weil” t 








TOP DOLLAR! 


FOR YOUR ODDS and ENDS, CLOSE- 
OUTS or COMPLETE STOCKS 


EDDY SHOE COMPANY 


SELL YOUR JOB LOTS 
SAM CAMITTA & SONS 


95 Reade St., New York 13, N. Y. Ate Catiein 
Foremost Shoe Buyers Since 1906 46 No. 4th St. " 
COrtiandt 7-6378-9 Phone: LO-3-9533 








Phila. 6, Pa. 














BARIS BUYS for CASH 


Quality Shoes for Men, Women 6 
and Children 


Sees Term Leases Assumed 
Sur Name and Brand since 1932 












CASH PAID FOR 
SHOE STORES 
CLOSE OUTS, JOB LOTS 


SHORT LEASES ASSUMED 


B. SABIN 


93 READE ST. NEW YORK 13, N.Y. 
Telephone WOrth 2-2515 











WILL PAY CASH 


For Stock, Stores, and Leases. Penn- 
sylvania, New Jersey, Maryland or 
Delaware. 


Address Box 148, care BOOT & SHOE ; \<o 
100 East 42nd Street, New York 17, 











GET TOP VALUE 


In Selling Your 


® SURPLUS STOCKS or 
® COMPLETE STORE 


CAMITTA SHOE CO. 


120 No. 4th St Phila 6, Pa. 
Phone Lombard 3-2062 





Scrupulous Protection fa 





EPA” neade St. 








BARIS SHOE CO., Inc. 


i el ae oe 


Tel.: WOrth 2-5180 








MOSINGER BROS. 








i Ai i ac i i i i it i i tt i i i i i i i i i i i i i tlt = rr 
SELL US YOUR OVERSTOCK OF BETTER QUALITY SHOES 
QUICK ACTION — FAIR PRICES 
Wire—'phore or write immediately 

FINE FOOTWEAR { 
Over a Quarter Century 
1235 Washington Ave. 


—~—sssoeooeweoweeoweeeeeeeeeeeeee~* 


ST. LOUIS, MO. { 


ll lll ll lt il li i tlt ttt 











Consolidates Shoe Stores 
Charleston, S. C. — Plans to consoli- 
date the Rubin Bros. Booterie, 349 
King Street, and the French Boot Shop, 
278 King Street, have been announced 
here by Isadore Rubin. Associated with 
him is Ben Rubin. Booterie stock is 
being sold out at the present location. 
Several new lines and a children’s shoe 
department will be added to the con- 
solidated enterprise, it was stated. 
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Prima Announces Move 


Columbus, O.—-Prima, Inc. has begun 
production of “Ballerinas by Prima” in 
their newly purchased plant at 705 Ann 
Street, here, moving from 166 N. Third 
Street. This new site provides many 
times the former floor space, and al- 
lows for greatly increased production. 

The company now has branch offices 
in New York and Los Angeles. A St. 
Louis office is planned for the near 
future. 





MERCHANTS’ NEEDS 





























Handy, durable clamp for 
displaying pairs in many po- 
sitions. No display stand $g-e° 
needed. Price per doren...... 


M. D. POLLINGER CO. 


HOLLAND BLDG. ST. LOUIS, MO. 
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WANTED TO PURCHASE 





SSSSSSSSSSSSSSSS 
= TurnYourSurplusStock § 
$$$ Into Cash $$$ § 


g CLOSE-OUTS — JOBS — ¢g 
$ Complete Stocks — Gov't § 
$ Surplus Footwear —Clothing §¢ 


S$ WELDON SHOE & SLIPPER CO. $ 


S$ 720 Fifth Ave. Pittsburgh 19, Pa. 5 
$ Phone ATlantic 0705 $s 





WILL BUY CLOSE OUTS AND 
COMPLETE STOCKS 
of Quality Shoes for Men, Wemen and 


Children. 

FOR CASH 
BROITMAN-GAFFIN SHOES, INC. 
147 Duane Street, New York 7, N.Y. 

Telephone WOrth 2-4548 » 











JOBS * CANCELLATIONS * CLOSE 
OUTS AND [IRREGULARS FROM 
FACTORY SOURCES ONLY * FOR 
DETAILS WRITE P. O. BOX 805, 
SYRACUSE, WN. Y. 








MY HOBBY 
Buying, Selling Shoes for 35 years 
CASH TOP PRICES 
Discontinued stocks 
HARRY HESS 


76 Reade Street New York 7, N. Y. 
Telephene: WOrth 2-896] 











Davis Leather Net Up 
Sharply In 1947 


Toronto, Ont.—Number of  share- 
holders in Davis Leather Co. almost 
doubled to over 3,000 during 1947, J. A. 
Gairdner, Chairman of the board, 
states in his annual report. 

Net profit of $487,332 is an increase 
from 1946’s $350,955, and is equivalent 
to $4.87 for A shares and $2.15 on B 
shares, as compared to $3.51 and $1.28 
for 1946. 

Working capital increased to $3,- 
857,559 from $3,598,057. Investment 
reserve stands at $314,000. Profit 
from sales of securities was $79,029. 
The tannery is operating at capacity. 

Government control on exports of 
raw skins and finished leather from 
domestic sources forced the company 
to purchase raw material in foreign 
markets, the chairman pointed out. 

“Owing to the heavy demand for 
calf leather throughout the year raw 
material prices rose steadily. Corre- 
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MERCHANTS’ NEEDS 








MERCHANTS’ NEEDS 








ROOM 204 





All Shoemen should own an ALL PURPOSE SHOE STICK 


$2.95 P.P. 
Easy to Use for all types 
of shoe stretching on men's 
women's and children's 
shoes. 


Guaranteed for All Time 
220 w. main str. ALL PURPOSE SHOE STICK CO. rockrorp, n.1imoirs 


SAVE SALES 











NEW ADJUSTABLE 
Price ticket 
Cup 


remains in 


desired i- 
omy oa for Price Tickets 
times. | 


This is an ex- 
clusive pat- 
ented feature. 


$5 gross 
$2.75 
half gross 


M. D. POLLINGER CO. 


HOLLAND BLDG. ST. LOUIS, MO. 

















MAKE THAT SHOE FIT 


with the 
SHOE DOCTOR SHRINKERS 









FIT COMES FIRST. Make shoes 
fit around the ankle. Stop gap- 
ping at the sides and slipping 
in the heel (no more heel 
liners mecessary). All fullness 
or wrinkles in leather or fabric 

'™ easily shrunk without harm 
Assure foot comfort for hard- 
to-fit feet 


$20.00 


Curved type iron 
Special combination offer $42.50 
(fluids included in above prices) 
Send your order or write for deta 


E. C. SMELTZER CO. 


121 E. Sist Street, Indianapolis, Ind 


nformation 





sponding increases were realized in 
the selling prices of our finished leath- 
er. 


Holiday Shoes Opens 
New Store 


Newark, N. Y.—Holiday Shoes has 
announced the opening of their new 
modern store at 1010 So. Orange Ave., 
here, where they will be in a position 
to serve the family needs in footwear, 
with a complete line of women’s and 
children’s shoes at popular prices. 





THE 
INVISIBLE 


SHOE 
FORM 


Pa 
XN Fa rentins 
For More Attractive Displays 


Made to display the shoe and not the 
form. Forms open heeled v= ~ perfectly 
and easily in less time. No bulkiness, fits 
either shoe and brand names are not 
concealed. Made from high quality clock 
spring steel. $3.00 per dozen pairs. Dis- 
count on 12 dozen pairs or more. 


F.B.F. DISPLAY CO. 


Route 2, Box 646, Indianapolis 44, Indiana 







=> 














Hlals AND Uilvus 


coven VNonerer 


NEWSPAPER, ADVERTISING 





—if you advertise in newspapers 
write today for free samples of 


1. Sterling Shoe Mat Service 


A quarterly matrix service of 
carefully written copy, photo- 
graphs and beautiful art work for 
direct mail and newspaper ad- 
vertising. 


2. Vincent Edwards Idea Clipping 
Service 


Actual newspaper tear sheets of 
ads of shoe stores; you select the 
exact stores and cities you want 
to see or leave the selection to 
our advertising staff. 


VINCENT EDWARDS & CO. 


World’s largest advertising 
service organization 
342 Madison Ave.. 

New York City 











Buy Savings Bonds 
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1000 2.25 
5000 10.00 
Form H with Simplex Clips 1000 2.50 
ras or BET HERONS SE 5000 11.25 
Senta enn PROFIT CHARTS — (Celluloid Holder) — 50c each; an 
— accurate method of figuring seiling prices 
OP ES Se (50 Charts at $22.50; 100 at $40.00) 




















Compo Profits Down 
in 1947 


Boston, Mass.—Compo Shoe Machin- 
ery Corporation reports net income of 
$320,153 for 1947 after all charges in- 
cluding Federal taxes on income, equal 
to $1.06 per share on the 299,954 shares 
of common stock outstanding. Com- 
menting on the decrease in net income 
from the record total of $387,757 in 
1946, equal to $1,29 per share on the 
same number of shares, Paul H. Mason, 
president of the company, observes in 
his letter to shareholders: 

“The shoe industry was one of the 
first to be affected by post-war re- 
cession. The reports released by the 
Department of Commerce indicate that 
the nation’s output of shoes decreased 
from a 1946 high of 528,960,000 pairs 


334 








Your inventory “picture” at a glance, 
STOCK RECORD BOOK 


Shows each size and width of each style or stock number. 


Helps you avoid freezing capital in hazard sizes and to 
keep an accurate tab on your best selling seelctions. 


with this handy 


—and forms— 





° 
Black Cloth binder—11%2” x 13%” $2.50 
100 Daily Sales and Stock Sheets, (Form #100) 
and 1 Comparison Form #105 3.00 
1 Inventory Pad (100) sheets #106 0.50 


(5 pads $2.00) 
1 Buying Order Pad (100 sheets—50 orig. 50 dup.) 
#107 (5 pads $1.75; 10 pads $3.00) 0.40 
Master Stock Sheets—-Form #103. Fits Binder 
Adaptable for 
(10%” x 1342”) 100 for 3.50 


(Sample sheets with guide for use sent on request) 


(10 pads $3.50) 


Comparison records, 4c each 

















Sales Record Slips: Form D per pad (100 slips) 0.25 
(100 pads $20.00) 


Refund Record Slips: 


Form E per pad (85 slips) 0.25 
(10 pads $2.10) 

Customer Record Cards: Form F, 100 0.75 
(Size 5” x3”) (500-$3.50) (1000-$6.00) 





Shoe Carton Tickets—Form H—112” x 3%” 


(Prices listed are F.O.B. Chicago) 


Check with order, please, unless C.O.D. Shipment is 
preferred. Add 10% of value to cover shipment if check 
accompanies order. 


Orders filled for any forms preferred. 


Merchants Service Dept. 
209 S. State Street, Chicago, III. 


xK* 








to an approximate volume of 468,000,- 
000 pairs in 1947, or a decrease of 12 
per cent. Our volume of business has 
not decreased in any such proportion 
and we have more than maintained our 
relative competitive position.” 

The president’s letter called at- 
tention to the increase of $282,196 in 
working capital during the year. Cur- 
rent assets of $1,377,868 on December 
31, 1947 included $743,071 of cash and 
U. S. Treasury certificates. Current 
liabilities were $553,278. 





Remodels Shoe Store 


Lincoln, Neb.—Weiss-Neumann Shoe 
Company, operator of Barker’s women 
shoe store, 1107 “O” St., has secured 
a $16,000 building permit from the 
city to remodel and expand the present 


store site. Remodeling work has 
started and when completed will give 
Barker’s approximately twice the floor 
space it now has. 





Lowers Prices 


Indianapolis, Ind.—While the public 
was excitedly interested in the first 
prolonged break in the inflation spiral, 
Marott’s, 18 E. Washington Street, 
made a “Smash” hit with the men by 
featuring a “Smash Go The Prices” 
promotion with $8.95 to $14.95 regular 
values going for only $4.95 and $7.95 
in men’s shoes. Marott’s bought the en- 
tire surplus stock from a nationally 
famous maker of fine men’s shoes and 
offered them at once to the public. 
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Colorful Window Cards 


* with bright new price tickets 


WINDOW CARDS 


In Yellow & Fuchsia 
As illustrated 


8” x 14” 
five other texts 
to choose from 


$1.00 ea., 3 for $2.25 


—_— 
Price Tickets 
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; FOR THE 
In matching colors 
and other Spring EASTER 
designs PARADE 
30c dz. $3.00 gr. 


102 prices in-stock ~z 
—_ \ 


CARD HOLDERS 
Natural wood finish 











$2.10 ea. f) 
VISIT + Cphrate. AT 
WRITE TODAY for Spring circular THE ; NA SHOE FAIR 
BOOT AND SHOE RECORDER ROOMS 870-871 - "APRIL 26-29 
MERCHANT'S SERVICE DEPT. EPHRATA SHOE 
209 S. STATE ST. CHICAGO 4, ILL. ie alcet e ae 
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Nunn-Bush 
Choose between 
Good and Good/ 


About ten merchants in every hundred are more 
successful than others in selling to the high in- 
come men in their communities. Men of good in- 
come are quick to bestow regular patronage when 
they get exactly what they want. So the success- 
ful merchants become very careful buyers of the 






shoes they sell. They weigh the subtle differences 
berween the good and the good — and choose 






only the line to which they can apply conscience as 





well as merchandising energy. Nunn-Bush derives 






much pleasure in striving to make for such me 





chants the world’s most satisfying shoes for 
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B sed on the present market,* prices for 
STRIDE RITE Shoes will not be changed. 
This decision was not made within recent 
weeks but rather, five years ago. At that 


time, the finest grades of leather were not 


obtainable, but we determined then to return * 


to the traditional quality for which STRIDE 
RITE has always been recognized — just as 
soon as conditions allowed. 

The recent adjustments in the raw material 
market, togetheg with the, reappearance of 
the highest grade materials, now make this 
possible. 

We will not compromise — we must not 


compromise with the basic principles which 


have built this business for ourselves and our 
dealers. This not only includes the finest 
possible quality, but the lowest possible prices 
commensurate with such quality. Therefore, 
while prices as such are unaffected, values 
have been more than proportionately in- 
creased. 

We believe that there is a sufficient de- 
mand for children’s shoes of this quality to 
make for volume selling. And we believe 
also that this volume can constantly grow, 
providing we never lose sight of the one 
factor that has established the STRIDE RITE 
name — consumer confidence. 
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